Cited  for  Excellence  of  Local  Government  News! 


On  October  16,  the  Inland  Daily  Press 
Association,  under  the  sponsorship  of  the 
University  of  Wisconsin’s  School  of  Journal¬ 
ism,  announced  that  its  top  award  fur 
“excellence  in  local  government  news”  to  a 
newspaper  in  the  metropolitan  class  (circu¬ 
lation  above  75,000)  had  been  given  to  the 
Chicago  Daily  News.  For  two  successive 
years  the  Daily  News  has  won  this  award. 


Citations  such  as  this  —  and  the  News 
local  staff  has  had  many  —  accent  anew  the 
vigilance  of  this  newspaper  in  keeping  read¬ 
ers  superbly  posted  on  significant  happenings 
close  to  home.  And  the  Daily  News’  world- 
renowned  coverage  of  the  international  front 
—  spearheaded  by  no  fewer  than  three 
Pulitzer  prize  winning  foreign  staffers  — 
stands  unmatched  in  American  journalism. 


CHICAGO  DAILY  NEWS  Chicago's  HOME  Newspaper 
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39  DAYS:  This  is  the  “bell”  which  caps  a  blast  furnace.  One  steel 
company  tore  down  an  old  blast  furnace  and  replaced  it  with 
new  one  in  one  month  and  nine  days. 

FACTUAL  INFORMATION  on  the  problems  of  ore  and  fuel 
supply,  transportation,  construction,  process  improvement, 
financing,  consumption  of  steel  and  other  questions  inherent 
in  the  expansion  of  the  steel  industry  are  interesting  to  all 
inquiring  minds.  We  issue  background  studies  on  these 
subjects.  For  basic  information  on  our  steel  capacity,  just 
write  American  Iron  and  Steel  Institute,  350  Fifth  Avenue, 
New  York  1,  New  York,  and  ask  for  booklet:  “How  Much 
Steel  is  Enough  ?” 


GUNS  AND  BUTTER  WITHIN:  This  year  Ameri¬ 
can  steel  companies  will  make  about  106  mil¬ 
lion  tons  of  steel.  By  1953,  they  will  be  able  to 
make  about  120  million  tons.  The  re-armaunent 
program,  as  it  now  stands,  calls  for  less  than 
11%  of  1953  capacity.  This  means  more  than 
100  million  tons  will  be  available  for  civilian 
products  in  1953.  That  is  more  than  we  have 
ever  used  in  any  year. 


light 

current  publications  of  our  research  department  presented  as  a  service  / 
to  advertisers  for  more  complete  information  on  this  important  market. 

automotive 

*New  Car  Sales  Analysis  ...  a  record  of  sales  by  make,  economic  area  and  com¬ 
pany  .  .  .  *Home  Inventory  Automotive  Section  .  .  .  5953  car  owners  report  on 
ownership,  next  purchase,  brand  of  gas,  oil,  tires,  etc. 

aleoliolic  beverages 

*Ohio  Liquor  Sales  ...  a  detailed  annual  analysis  of  sales,  retail  and  wholesale 
by  brand,  district,  etc. .  . .  *Beer  and  Ale  in  Cleveland  ...  a  distribution  report  by 
9  types  of  outlet  .  .  .  *Route  List  .  .  .  Cleveland  district  liquor  permits  by  type  .  .  . 

groceries 

*  Cleveland  Consumer  Panel  ...  a  continuing  month-by-month  picture  of  basic 
grocery  buying  .  .  .  ^Cleveland  Home  Inventory  ...  a  2%  cross-section  of  the 
market  on  products  in  the  home  with  store  preferences  and  reasons  .  .  .  ‘Grocery 
^  Distribution  Study  ...  a  report  of  60  commodities  by  chain  and  independent  out¬ 

lets  .  .  .  ‘Route  List  .  .  .  food  outlets  in  Cuyahoga  County  by  types  of  stores  .  .  . 

appliances 

‘Home  Inventory  Appliance  Section  ...  a  2%  cross-section  of  appliances  in  the 
home  reported  by  price,  year  and  store  .  .  . 

drugs  &  toiletries 

‘Home  Inventory  Drug  and  Toiletry  Section  ...  a  2%  cross-section  of  toiletries,  etc., 
‘publications  ovailable  to  actually  on  hand  in  Cleveland  homes  .  .  .  ‘Drug  Route  List  .  .  .  Cuyahoga  County 

odvertisers  on  request  drug  stores— chains  and  independents  .  .  . 

The  only  daily  paper  that  adequately  covers  Metropolitan  Cleveland 
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THE 


SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

(fveningj  (Aborning) 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  (Sunday) 


Men's  Interest  in  Food  "The  original  shopping  story  which 

And  Credit  ior  Survey  “h.  '£] 

To  THE  Editor:  That  the  ygj-^  vvas  assigned  and  edited 

women’s  pages  have  general  ap-  by  me  but  written  by  a  staff  mem- 
peal  is  a  fact  that  more  and  more  ber,  Aggie  McCarty  Jones,  who 
newspapers  have  come  to  realize  has  since  joined  the  Washington 
in  recent  years.  I  have  long  .held  Times-Herald. 
that  the  so-called  women’s  sec-  Betty  A  Dietz 

tion  is  of  interest  unlimited  by  Woman’s  Page  Editor, 

sex  or  age  and  edited  with  this  ^  „  (O ) 

in  mind. 

These  pages  offer  splendid  op-  p  FaciUties 
portumty  to  interpret  in  simple  raciuues 

language  international  news  events  To  the  Editor:  The  first  state- 
and  legislation  that  affects  home  wide  test  of  Anrierica’s  ability  to 
and  family.  Side  by  side  with  defend  itself  against  atomic  attack 


in  Central  New  York 


economy  and  the  allure  of  a  A  Pressroom  nas  oeen  set  up  ni 

shapely  leg  or  the  nattiest  way  to  the  same  building  as  the  Contro. 
knot  a  four-in-hand  are  accounts  Center  for  the  Operation, 
of  the  latest  valuable  medical  dis-  A  Press  Briefing  will  be  giver 
covery  and  important  new  trends  by  Colonel  McGreevy  the  nigh; 
in  education  and  child  care.  Hu-  before  the  Operation, 
man  interest  features  are,  of  The  Pressroom  will  be  equipped 

course,  a  forte.  with  8  phone  booths,  4  other 

Food  is  more  than  just  a  quick  phones,  Western  Union,  30  type- 
road  to  a  man’s  heart  and  a  writers,  ample  desks,  tables,  and 
woman’s  imprisonment.  Today  chairs.  Civil  defense  information 


Just  take  a  look  at  any  map  of  the  Em¬ 
pire  State.  You  can  see  for  yourself  why 
this  city  with  its  natural  location  has  earned 
the  title  of — Hub  of  the  Empire  State.  A 
strategic  position  has  made  Syracuse  one  of 
the  laigest  sales  and  distribution  centers  in 
the  upstate  area. 


Arteries  of  transportation;  air,  rail,  water 
and  highway  brings  the  flow  of  buyers  to 
Syracuse,  the  metropolitan  center  of  this 
rich  area.  And  also  provides  the  facilities 
for  efficient  transportation  of  goods  from 
Syracuse  which  now  serves  as  the  center  of 
distribution,  to  all  parts  of  the  upstate 
New  York  area. 


579,659  consumers — 178,590  families  rep¬ 
resent  this  great  Central  New  York  market. 
Wide  diversity  of  industry,  big  retail  volume, 
and  rich  agricultural  economy  maintains 
family  incomes  that  are  consistently  above 
national  and  state  levels. 


illH^  I>efinite  Help 

To  the  Editor:  I  am  verj 
^  f  /  pleased  to  iTear  that  the  page  oc 
Classified  will  be  back  in  on  a 
M-KCA  weekly  basis.  .  .  .  The  feature 
which  you  carried  under  the  di- 
Story  about  Princess  Elizabeth  rection  of  Herb  Tushingham  has 
the  Montgomery  (Ala.)  Adverr  been  very  fine  and  a  definite  help 
;er:  “She  also  wore  the  start  of  to  the  industry, 
e  Garter.”  Lester  P.  Jenkins, 

President,  ANCAM, 
Seattle  (Wash.)  Times 


Whether  you  are  planning  to  expand  your 
present  sales  volume  or  scheduling  a  test 
campaign.  The  Syracuse  Newspapers  give 
you  COMPLETE  COVERAGE  of  this  Im¬ 
portant  Market— AT  ONE  LOW  COST. 


Accident  described  in  the  Mus¬ 
kogee  (Okla.)  Daily  Phoenix: 
“A  Southern  Railway  passenger 
train  collided  head-on  with  a 
friend  Thursday.” 


...  I  am  delighted  to  kno» 
that  our  Department’s  interests  art 
going  to  be  in  capable  hands. 
Charles  W.  Horn, 
C.\M,  Los  Angeles  Examine! 
Hopewell  (Va.)  News:  “A  ladder  ♦  ♦  * 

demonstration  was  also  given  in  Congratulations  on  revival  of 
which  firemen  carried^  a  horse  to  the  Classified  Clinic.  It  keeps  i 
the  top  of  the  ladder.”  major  department  under  the  eye 

■  of  the  publisher — a  real  service. 

Church  notice  in  the  North  Morton  J.  A.  McDonald, 

Attleboro  (Mass.)  Chronicle:  CAM,  Oakland  (Calif.)  Tribunt 

“Bring  your  troubles  to  church,  ♦  *  * 

many  have  them  there.”  Future  “bull  sessions”  in  prin: 

■  should  certainly  prove  helpful  fo; 
Pre  -  Halloween  item  in  the  all  of  us. 

Grand  Forks  (N.  D.)  Herald:  Leslie  Ricketts, 

“J.  Adin  Mann,  Lighting  Commis-  CAM,  Greensboro  (N.  C.' 

sioner,  will  throw  the  witch.”  News  and  Record. 


DAILY  CIRCULATION 

Morning  . 

Evening  . 


TOTAL  SUNDAY 
CIRCULATION  . 


Ml  MKMESS 

nOCAL! 


The  Fourth  Estate  ^ 
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published  every  Saturdny  with  an  additional  issue  in  January,  by  The 
Publisher  Co..  Inc..  1476  Broadway.  Times  Tower,  Times  Square.  New  Yorh 
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Left  to  right:  Ted  Peterson,  Jock  Connor,  Chorles  Johnson,  Dick  Cullum,  George  Barton,  Bemie  Swonson,  Joe  Hendrickson;  (below)  Halsey  Hall. 


What  makes  a  newspaper  great? 


“The  days  of  real  sport”  are  every 
day  in  the  Upper  Midwest  as  these 
stem-visaged  sportsmen  can  testify. 
Sports-minded,  sports-loving  Upper 
Midwest  citizenry  ranks  as  the  hot¬ 
test  group  of  sports  enthusiasts  in 
the  nation,  take  sports  seriously, 
follow  them  ^«ligiously. 

Seeing  to  it  that  the  Upper  Mid¬ 
west  sports  fans  get  what  they  want 
— the  finest  all-around,  all-the-year- 
around  sports  coverage  in  the  nation 
— is  the  responsibility  of  Charles 
Johnson,  executive  sports  editor  of 
the  Minneapolis  Star  and  Tribune, 
and  the  crew  of  capable,  colorful 
characters  pictured  above. 

Right  after  the  tintype  picture 
was  snapped,  the  boys  tossed  aside 
gag  mustaches  and  trick  outfits  to 
swing  into  all-out  coverage  of  the 
1951  football  season,  eye-witnessing 
games  coast  to  coast  from  Berkeley, 
California  to  New  York  City.  John- 
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son’s  airplane-hopping  Rover  Boys 
will  have  “staffed”  43  top  college 
games  by  the  final  whistle  of  the 
Rose  Bowl  contest,  will  have  covered 
dozens  of  locally  important  state 
college  and  high  school  games,  in 
addition. 

Each  Minnesota  Golden  Gopher 
battle  rates  a  thorough  going-over 
by  three  reporters  and  four  amazing 
cameras,  the  180-picture-a-minute 
Stratolens  close-up  camera,  plus 
Machine  Gun,  Super-Sideline  and 
Foton  cameras  which  will  click  off  a 
grand  total  of  more  than  30,000  foot¬ 
ball  pictures  during  the  season. 
Meanwhile  the  Minneapolis  Sunday 
Tribune’s  famous  Peach  Sports  Sec¬ 
tion  (so  called  because  of  the  hue  of 
its  newsprint)  has  ripened  into  a  lush 
supplement  that  rates  best-read 
honors  from  the  largest  sports  audi¬ 
ence  in  the  Upper  Midwest. 

Under  Johnson’s  command  are 

1951 


some  of  the  liveliest,  freshest  talents 
in  the  sports-writing  business,  in¬ 
cluding  acknowledged  experts  in 
most  spKjrts  who  can,  and  have,  cov¬ 
ered  everything  from  curUng  matches 
to  whale  hunts. 

For  sports,  for  news,  for  editorial 
distinction,  for  outstanding  coverage 
of  all  reader  interests.  Upper  Mid¬ 
west  families  turn  natvirally  to  the 
Minneapolis  Star  and  Tribime,  the 
favorite  newspapers  of  this  great 
region  and  its  people. 

Minneapolis 
Star  an  //Tribune 

IVININO  MORNING  A  SUNDAY 

615,000  SUNDAY-485,000  DAILY 

JOHN  COWliS, 


STANLEY  S.  SAYRES 

15  thf  owner  of  the  fattest  s/teedboatt 
in  the  world,  Sl€t‘mo‘shuns  IV  and  V', 
holder  of  the  famous  Gold  Cup  two 
years  in  a  row,  the  world's  straight^ 
away  record  of  16032  miles  per  hour, 
and  the  Harmsworth  International 
Trophy.  But  he  is  :dso  one  of  the 
Pacific  Northwest's  foremost  mer¬ 
chandisers,  president  of  American 
A  utomobile  Company,  distributors 
for  Chrysler  motor  cars. 


A  Man  Who  Knows  How  To  Sell  Seattle 

OPS  Me 

POST-INTELLIGENCER 

Mr.  Sayres  KNOWS  how  to  sell  Seattle.  He,  like 
other  top  business  leaders  in  this  area,  knows  that 
the  Post-Intelligencer  has  impact  out  of  all  propor¬ 
tion  to  other  media.  Which  is  just  one  of  the  reasons 
the  P.-I.  leads  in  total  automotive  lineage. 

States  Mr.  Sayres:  “In  over  20  years  of  automobile 
merchandising,  I  have  come  certainly  to  rely  on  th» 
Post-Intelligencer  to  consistently  produce  results.  And 
in  selling  cars,  as  in  any  other  business,  results  are 
what  really  count.” 

PEOPLE  WHO  BUY-READ  THE  P-l 


^  SEATTIE 

POSMNfELIIGENCER 

REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 


Our  i^eaderi  Sc 


Position  Sustained  Dateline  Trouble 


To  THE  Editor:  In  the  editorial 
in  the  Oct.  6  issue  entitled  “Ad 
Bureau  Series”  you  say  in  the  first 
paragraph: 

“IVe  cannot  ufiree  with  those 
publishers  who  have  attacked  the 
promotion  series  of  the  Bureau  of 
Advertising  as  being  a  political 
plug  for  General  Eisenhower," 

I  know  of  no  one,  certainly  not 
myself,  who  has  attacked  “the 
promotion  series”  of  the  Bureau 
of  Advertising.  The  attack,  if  you 
!  wish  to  call  it  that,  was  directed 
against  copy  No.  1  of  the  Bureau 
series  and  copy  No.  1  only.  1 
have  stated  we  expect  to  carry  the 
promotion  series  with  the  excep¬ 
tion  of  release  No.  1. 

I  also  object  to  your  referring 
I  to  myself  as  “a  supporter  of  Mr. 

I  Taft”  in  connection  with  our  com- 
j  plaint  against  the  Eisenhower  ad. 

I  Our  editorial  position  had  no- 
i  thing  to  do  with  our  attitude 
i  toward  the  Eisenhower  ad,  our 
I  position  that  this  particular  re- 
I  lease  was  improper  being  well 
I  sustained  by  a  majority  of  pub- 
1  lishers. 

I  Basil  Brewer, 

'  Publisher, 

New  Bedford  (Mass.) 
Standard-Times. 


To  THE  Editor:  It  happens, 
this  proves,  in  the  best  of  fam¬ 
ilies — in  which  classification  1  pir 
Editor  &  Publisher.  And  o! 
course  someone  else  has  callei 
your  attention  to  the  item.  p.  14. 
col.  3,  issue  of  Oct.  13,  current: 

The  Detroit  News  is  a  pionec 
in  the  Soap  Box  Derby  field,  bir 
Barney  Goldstein  isn’t  promotioc 
director  of  the  Detroit  News,  but 
of  the  Cleveland  News.  (Jakt 
Albert  is  manager  of  our  Promo¬ 
tion  and  Research  Dept.). 

The  Detroit  dateline  I  suppose 
is  due  to  the  announcement  issu¬ 
ing  from  the  Detroit  office  of  tlw 
Chevrolet  Co.  and  its  All-Amer¬ 
ican  Soap  Box  Derby. 

Lee  a.  White, 

Detroit  (Mich.)  News. 


50  Years  Ago — William  Rock- 
hill  Nelson  of  the  Kansas  CiP 
Star  buys  the  Kansas  City  Tima. 
paying  $140,000  for  the  Associated 
Press  membership  and  subscrip- 


Auctionbucks  Origin 

To  THE  Editor:  We  noted  in 
Editor  &  Publisher  (Sept.  22, 
page  52)  that  WLIZ,  Bridgeport. 
Conn.,  had  pioneered  the  idea  of 
Auctionbucks.  For  three  months 
this  Summer  we  promoted  the  idea 
!  for  the  Culver  City  Merchants 
I  Association.  It  was  an  outstand¬ 
ing  retail  promotion. 

R.  L.  Curry,  publisher  of  the 
Evening  Star-News,  started  the 
idea  here  in  1940  when  he  was 
I  advertising  manager.  Other  South¬ 
ern  and  Central  California  com- 
I  munities  have  adopted  the  idea 
from  time  to  time. 

Herbert  G.  Gulick. 

Advertising  Manager, 
Culver  City  (Calif.) 
Star-News. 


tion  list.  .  .  .  Atlanta  (Ga.)  Jour¬ 
nal  publishes  first  double-truck  ad 
in  the  South  on  a  newspaper  per 
fecting  press. 

From  Editor  &  Publishei 


30  Years  Ago — E.  W.  Scripp' 
attends  meeting  of  Scripps-McRae 
Newspapers  in  Washington  where 
there  is  talk  of  establishing  20 
new  papers,  adding  to  27  already 
in  the  group.  .  .  .  Supreme  Court 
rules  Hector  Elwell,  ex-city  editor 
of  Chicago  American,  must  pay 
$500  or  go  to  jail  for  refusing  tc 
tell  a  Grand  Jury  his  source  of 
story  on  a  narcotics  probe. 

From  Editor  &  Publishei 


Bilingual  Service 

To  the  Editor:  The  head  of 
our  foreign  department  noticed  in 
the  box  at  the  top  of  page  46  of 
your  last  issue  the  statement  by 
Herve  Major,  president  of  Cana¬ 
dian  Press,  that  “inauguration  of 
this  service  makes  Canada  the 
first  country  in  the  world  with  a 
bilingual  news  service.” 

Apropos  of  this  statement,  he 
remarked:  “We  put  out  a  bilingual 
news  service  in  Canada.  France, 
Japan,  Germany,  Italy,  and  I 
don’t  know  where-all.” 

Also,  I  understand  that  the 
Swiss  News  Agency  has  delivered 
multi-lingual  service  for  years. 

Frank  Brady, 
Promotion  Manager, 
United  Press  Associations. 


10  Years  Ago — new  trio  of 
officers  takes  over  in  the  Amer 
ican  Newspaper  Guild:  Miltot 
Murray  of  Detroit,  president 
Sam  B.  Eubanks  of  Oakland,  ex 
ecutive  vicepfesident:  and  William 
Rodgers  of  Washington,  secretary 
treasurer. 


This  Week — Opinion  in  Ne» 
York’s  Court  of  Appeals  holdt 
movies  primarily  an  entertainmen 
medium,  beyond  the  scope  of  fret 
dom  of  the  press.  .  .  .  Sam  Eu 
banks  reports  “excellent  response 
to  appeal  among  unions  for  25,- 
0(K)  subscription  pledges  to  the 
National  Reporter,  projected  labor 
daily,  at  $20  a  year. 
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WHO 


REALTORS? 

ALL  THESE  FIRMS  ARE: 


GEO.  M.  ABERNATHY  *  Ca 
DEAN  ADAME 
HUGH  M.  ADAMS 
CARY  ALBERTINE 

I.  W.  ASHNER  COMPANY  j 

D.  C.  APPERSON  I 

C.  D.  ASKEW  REALTY  CO.  ' 

E.  O.  BAILEY  A  CO. 

JOHN  J.  BAILEY  COMPANY 

C.  W.  BAKER  COMPANY  I 

J.  R.  BARNETT 
BARNETT  REALTY  CO. 

Z.  C.  BEALE  REAL  ESTATE  CO. 
BLUFF  CITY  REALTY  CO. 
BONDURANT  *  CRAIN.  INC 
BORSJE  REALTY  COMPANY 
NEELY  BOWEN  A  COMPANY 
BOYLE  INVESTMENT  COMPANY 
NOBLE  S.  BRUCE 
BROWN-CLEAVES  A  EZZEU. 
JAMES  M.  CAMPBELL 
MR.C.  ORA  E.  CAMPBELL 

D.  A.  CANALE 
CHANDLER  A  CHANDLER 
CHOCTAW  REALTY  COMPANY 
CLARK  A  FAY 

COMBS  A  PRICHARD 
L.  A.  CONOLLY 
CONSOLIDATED  REALTY  CO. 

D.  FRANK  CROUCH  COMPANY 

E.  H.  CRUMP  A  COMPANY 
RAD  H.  DANIEL 

ARTHUR  R.  DAVANT  CO. 
SIDNEY  DAVIS  REALTY  CO. 
RALPH  W.  DAY  A  CO. 
DEAN-PAINE  A  COMPANY.  k 
DAVE  DERl^N  COMP  AN  A  /\ 


jTIL 


mm 


* ’"’--M  ,.  r  'l’ 

' j:  , 

25,  1<K, 


Moore 


,.V 


>rtSnbuch  REAVY,  INC. 
/Calmer' brothers 

'PERCY  PARKER 
GEO.  W.  PERSON 
GEO.  W.  PER.SON  JR.  A  CO. 
PINKERTON  REALTY  CO. 

GLENN  PINKSTON  *  CO. 

A.  E.  PIPKIN  A  SONS  R.  E.  CO. 
GEO.  H.  PRIDDY 

REALTY  SALES  COMPANY 
WHIT  REED 

E.  R  RICHMOND  A  CO. 

J.  GILSON  RILEY 

CARL  A  ROBIN.SON  COMPANY 

ROBINSON-JOHN.SON.  INC. 

LESTER  SAMELSON  REALTY  CO. 

SOUTH  A  PATTON 

SOUTH  MEMPHIS  LAND  CO. 

R.  J.  STANAGE  A  CO. 

STATE  REALTY  CO. 

POPE  STEINER  A  CO. 

.1.  STEVE  STEVENS  CO. 

H.  L.  STROUD  A  CO. 

SWAN  REALTY  COMPANY 
TREZEVANT  realty  COMPANY 
DAN  B.  TURLEY 

UNITED  SERV.  A  RESEARCH.  INC. 
VAN  COURT  RENTAL  AGENCY 
wade  BROTHERS 
TOM  WADE  REALTY  CO. 

JAMES  T.  WADLINGTON 
WALTHAL  BROTHERS 
WEATHERSBY  realty  COMPANY 
LOUIS  WEEKS  JR.  REALTY  CO. 
WELCH  REALTY  COMPANY 

B.  A.  WELLS 

H.  E.  WILBANKS 
MARC  WILE 
WILKINSON  A  SNOWDEN 
WILSON-GALBREATH  COMPANY 
KEMMONS  WILSON  REALTY  CO. 
W.  H.  WOOD  REALTY  CO. 

WARREN  YOUNG 

Thin  list  dors  rot  Include  all  the 
Realtors  In  Memphis. 


Real  Estate  Board 
Of  Memphis 

Organized  1910 

CONSULT  A  REALTOR  FOR  SAFETY 
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.  signed  a  contract 
this  morning  ...” 

THIS  IS  THE  RULE.  RATHER  THAN  THE  EXCEPTION. 
WHEN  YOU  USE  THE  DAILY  AND  SUNDAY 
CLASSIFIED  ADVERTISING  PAGES  OF 
"SOUTH’S  GREATEST  NEWSPAPER" 


Morning: 


Sunday:  246,701* 


*ABC  Publishers’  Statement,  March  31 ,  1951 


THE  COMMERaAL  APPEAL 


editor  &  PUBLISHER  for  October  27,  1951 


for  the 

next  5  minutes 
you’re  Editor! 


Hang  your  hat  right  here.  You’re  editor,  pro  tern, 
of  the  most  unusual  news  review  published,  the 
REVIEW  OF  THE  WEEK.  Part  and  parcel  of  The  New 
York  Times  every  Sunday,  it  is  a  unique  achieve¬ 
ment  in  journalism,  the  most  comprehensive  and 
objective  news  review  published. 

Look  around  you.  See  whom  you’ve  got  working 
for  you.  The  biggest-of-all  newspaper  staff  of 
reporters  and  correspondents,  strategically  posted 
throughout  the  world  . . .  the  biggest-of-all  news¬ 
paper  staff  of  expert,  knowledgable  editors. 
Pulitzer  Prize  winners  everywhere  you  look. 

No  editor  we  know  of  anywhere  has  the  man¬ 
power  or  resources  you  have. 

No  wonder  you  have  the  tightest  closing  of  all 
newsweeklies,  late  to  bed,  early  to  rise  ...  6  PM 
Saturdays  to  6  AM  Sunday  delivery.  “Fresh  as 
the  front  page”  of  America’s  busiest  newspaper  is 


your  standard . . .  and  you’re  delivering  more  news 
to  the  column  inch  than  anyone  else. 

No  wonder  you  can  produce  a  tightly-written, 
fast-reading  news  summary  that  wraps  up  the 
week’s  significant  news  so  satisfyingly  for  busy 
readers. ..plus  background  that  helps  them  under¬ 
stand  the  meaning  of  the  news,  and  informed, 
unbiased  interpretation  that  helps  them  evalu¬ 
ate  it. 

No  wonder  you’ve  created  such  a  powerhouse  of 
an  advertising  medium  . . .  with  the  impact  of  a 
daily  newspaper,  the  prestige  of  The  New  York 
Times,  the  coverage  of  a  giant  ...1,1 00,000  strong, 
and  influential. 

All  right,  you’re  a  business  executive  again.  When 
does  your  advertising  start  producing  for  you  in 
the  REVIEW  OF  THE  WEEK?  See  your  advertising 
agency. ,  .or  see  us. 


Review  of  the  Week 

the  newsreview  you  get  every  Sunday  exclusively  with  The  New  York  Times 


Sl)c  Kew  0ork  cTimM.  ‘ • 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE 


NEWSPAPER  AND  ADVERTISING  FIELDS 


ABC  Leaves  Newspapers 
Free  to  Ask  Zone  Changes 


Central  Committc 
Admen  Press  for 

Chicago  —  Settlement  of  the 
city  and  retail  trading  zone  pro¬ 
cedure  for  newspapers  was  re¬ 
ported  by  President  H.  H.  Kynett 
at  the  opening  session  of  the  37th 
annual  meeting  of  the  Audit  Bii- 
erau  of  Circulations  here  Oct.  25. 
Nearly  400  members  were  in  at¬ 
tendance. 

Mr.  Kynett  said  the  ABC  Board 
had  adopted  the  reports  of  the 
Retail  Trading  Zone  Committee 
and  of  the  rules  committee,  with 
substantially  all  of  the  recom¬ 
mendations  made  by  the  Central 
Committee  named  a  year  ago  by 
the  Newspaper  Division  (E&P, 
•May  9,  page  7.) 

The  recommendations  (approved 
by  662  publisher  members  and 
disapproved  by  five)  represent  no 
major  change  in  present  or  recent 
rules  and  definitions,  Mr.  Kynett 
advised.  Newspaper  members  re¬ 
main  free  to  ask  for  revisions  or 
enlargements  of  retail  trading 
areas,  he  emphasized. 

“The  authority  and  responsi¬ 
bility  of  the  .Managing  Director,” 
he  said,  “are  not  impaired  in  any 
fashion  but  are  outlined  with 
greater  clarity  than  heretofore. 
The  Board,  of  course,  remains  the 
final  authority  in  all  matters  and 
the  r  ght  of  appeal  to  the  Board 
is  inherent  in  all  decisions  of  the 
Managing  Director.” 

Mr.  Kynett  further  pointed  out 
that  while  the  zone  study  has  been 
going  on,  the  bureau  management 
has  had  to  analyze  changes  in 
over  200  city  and  retail  zones. 
Work  has  been  completed  in  99 
instances,  he  stated,  and  the  bu¬ 
reau  is  working  on  51  additional 
changes. 

Weeklies  Demand  Role 

The  Newspaper  Division  re¬ 
affirmed  its  belief  that  weekly 
newspapers  should  have  a  separate 
division  and  have  representation 
on  the  ABC  Board.  The  resolu¬ 
tion  was  offered  by  Frank  West- 
cott,  Gary  (Ind.)  Post-Tribune, 
after  several  spokesmen  for  the 
weeklies  voiced  indignation. 

Alan  C.  McIntosh,  Laverne 
(Minn.)  Star  Herald,  warned  that 
weekly  membership  in  ABC  is 
dwindling  because  “we  feel  we  are 
not  wanted.”  He  complained  that 
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3e  Plan  Approved; 
Audience  Data 

ABC  auditors  “regard  us  as  black 
market  operators.” 

M.  Harold  Kelly,  Red  Bank 
(N.  J.)  Register,  declared  the 
situation  “is  getting  very  bad  in 
the  East”  in  regard  to  weekly  par¬ 
ticipation  in  the  Bureau.  F.  Ward 
Just,  Waukegan  (111.)  Mews-Sun, 
supported  the  contentions  of  the 
weekly  group. 

The  Division  renominated  these 
directors:  E.  R.  Hatton,  Detroit 
(Mich.)  Free  Press;  Verne  E.  Joy, 
Centralia  (111.)  Sentinel;  and  Har¬ 
lan  G.  Palmer,  Hollywood  (Cal¬ 
if.)  Citizen-News. 

Seeks  New  Standards 

The  great  need  of  the  adver¬ 
tiser  today  is  some  way  of  com¬ 
paring  media  on  a  common  basis, 
declared  Louis  N.  Brockway,  ex¬ 
ecutive  vicepresident.  Young  & 
Rubicam,  Inc.,  and  chairman  of 
the  board,  American  Association 
of  Advertising  Agencies. 

Asking  ABC  to  consider  some 
new'  standards  of  audience  meas¬ 
urement,  Mr.  Brockway  com¬ 
mented  upon  the  growth  of  tele¬ 
vision,  saying: 

“Whether  magazines  and  news¬ 
papers  are  as  well  read,  are  as 
valuable  media  for  advertisers  as 
they  were  a  few  years  ago  is  a 
question  which  we  can  not  an¬ 
swer.  .  .  .  We  need  a  technique  for 
defining  and  measuring  the  real 
audience  value  of  all  media  on  a 
common  basis  —  whether  it  be 
called  circulation,  audience,  read¬ 
ership,  or  what  not.  In  the  second 
place,  we  need  a  practical  method 
of  applying  this  technique  through 
accepted  research  channels.  And 
finally,  we  need  the  cooperation 
of  all  media,  advertisers,  and  agen¬ 
cies — the  whole  advertising  com¬ 
munity — in  supporting  and  using 
the  results  of  this  research.” 

Problem  in  Expanded  Data 

Albert  Brown,  vicepresident 
of  advertising  and  public  relations. 
Best  Foods,  Inc.,  and  past  chair¬ 
man  of  the  Association  of  Na¬ 
tional  Advertisers,  discussed  the 
problem  of  gathering  and  present¬ 
ing  expanded  circulation  data  on 
a  uniform  basis. 

He  stressed  the  need  for  com¬ 
paring  several  publications,  or  for 
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comparing  the  same  publication’s 
status  over  a  series  of  years. 

Mr.  Brown  asserted  “the  one 
thing  we  know  is  that  media  con¬ 
ditions  are  going  to  change  greatly 
and  rapidly  in  the  next  few  years.” 

In  answer  to  those  who  are  con¬ 
cerned  that  advertising  expendi¬ 
tures  have  declined  since  pre-war 
days  as  a  percentage  of  national 
income,  he  said:  “We  have  found 
out  how  to  make  the  same  rela¬ 
tive  advertising  expenditure  work 
harder  than  it  used  to.” 

Cites  Newspaper  Committee 

Mr.  Brown  commented  on  the 
joint  efforts  of  the  ANA  News¬ 
paper  Committee  and  the  Adver¬ 
tiser  Relations  Committee  of  the 
Newspaper  Advertising  Executives 
Association.  “These  get-togethers,” 
he  said,  “have  generated  a  con¬ 
siderable  degree  of  light — and 
without  a  commensurate  degree  of 
heat.” 

Floyd  S.  Chalmers,  executive 
vicepresident.  Maclean-H  u  n  t  e  r 
Publishing  Co.,  Toronto,  declared: 

“Newspapers  and  magazines  are 
paying  two  to  three  times  as  much 
for  labor  and  materials  and  sell¬ 
ing  at  only  about  125%  of  pre¬ 
war  unit  prices.” 

“Advertising  rates  will  continue 
to  rise.  Single  copy  prices  and 
subscription  prices  have  all  been 
substantially  advanced  and  will  go 
higher.  This  has  helped  to  achieve 
a  sounder  balance  between  what 
the  reader  and  the  advertiser  pay 
as  their  respective  shares  of  the 
cost  of  a  free  press  that  is  at  the 
same  time  a  major  selling  tool.” 

He  said  he  had  been  told  a 
price  of  $135  a  ton  is  necessary 
to  coax  investment  in  new  Cana¬ 
dian  newsprint  mills. 

3,351  Members — 
372.000.000  Audit 

Highlights  from  President 
Ky nett’s  report: 

Incidentally,  you  may  be  in¬ 
terested  to  know  Phil  Thomson  is 
recovering  from  an  operation 
which  is  believed  to  be  completely 
successful  and  which  will  enable 
him  to  continue  with  the  vigor  and 
charm  so  characteristic  of  the  man. 
*  *  « 

Membership  in  the  Bureau  again 
is  at  an  all  time  high,  with  a 


Price  Up.  TV  Logs  In 

Muncie,  Ind.  —  When  the 
Muncie  Evening  Press  raised 
its  carrier  and  mail  rates  on 
Oct.  15  it  added  some  new'  fea¬ 
tures,  including  television  pro¬ 
grams  for  three  .Midw'est  sta¬ 
tions.  Both  the  Muncie  Star  and 
the  Press  went  to  30c  weekly 
home-delivered  and  boosted  the 
mail  rate  in  Indiana  from  $7.50 
to  9  a  year. 

total  of  3,351.  This  increase  has 
been  made  despite  the  numerous 
mergers  and  dissolutions  which 
have  taken  place  in  the  publishing 
business,  not  to  mention  a  few 
resignations  by  those  who  have 
not  seen  lit  to  maintain  Bureau 
standards. 

It  is  perhaps  of  some  interest 
to  contrast  the  membership  in  this 
year  of  1951  with  that  of  10  years 
ago.  In  1941  we  had  a  total 
membership  of  2,093  as  compared 
to  today’s  figure  of  3,351.  In 
1941  there  were  279  advertiser 
members  as  compared  with  485 
today  ...  132  advertising  agencies 
as  compared  with  180  ..  .  1,040 
daily  newspapers  as  compared  with 
1.218  .  .  .  93  weeklies  as  com¬ 
pared  with  756  .  .  .  222  maga¬ 
zines  as  compared  with  270  .  .  . 
55  farm  publications  as  compared 
with  72  .  .  .  272  business  papers 
as  compared  with  370.  The  total 
increase  is  60.10'/c. 

For  this  membership,  last  year 
the  Bureau  printed  647.176  copies 
of  audit  reports,  and  3,358,903 
copies  of  publisher’s  statements. 

Even  more  significant,  perhaps, 
is  the  gain  in  the  paid  circulation 
audited.  For  the  period  ending 
December  31,  1940,  reports  were 
issued  covering  circulation  amount¬ 
ing  to  181,539,1  13.  For  a  similar 
period  ending  in  1950,  the  paid 
circulation  audited  was  307,693,- 
721 — a  gain  of  126.254,608. 

In  giving  you  these  figures  1 
have  not  included  the  weeklies, 
semi  -  weeklies  or  tri  -  weeklies, 
which  at  the  end  of  1940  totaled 
1,450,880  net  paid  cicrulation,  but 
which  at  the  end  of  1950  had  in¬ 
creased  to  4,713,408  circulation. 

Thus,  today  we  have  a  grand 
total  of  over  312,000.000  paid  cir¬ 
culation  audited  under  Bureau 
standards. 

«  *  « 

One  of  the  most  significant  de¬ 
velopments  of  recent  times  is  the 
increased  interest  on  the  part  of 
advertisers.  It  was  our  advertiser 
membership  which  showed  the 
(Continued  on  page  58) 
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Pulliam  Says  Foes 
Get  U.  S.  Newsprint 

Reporting  that  newsprint  ship-  countries  have  not  received  a  ton 


ments  abroad  have  gone  to  leftist 
newspapers,  Eugene  Pulliam  told 
fellow  publishers  this  week  he 
would  oppose  giving  the  State  De¬ 
partment  any  voice  or  control  of 
allocation  of  the  newsprint  pool 
for  overseas  friends  of  democ¬ 
racy. 

Just  returned  from  a  world 
tour,  Mr.  Pulliam  gave  his  obser¬ 
vations  at  a  closed  meeting  of  the 
Board  of  Directors  of  the  Bureau 
of  .Advertising.  .ANP.A,  in  Del 
Monte.  Calif.,  during  a  discussion 
of  the  whole  newsprint  situation. 

Mr.  Pulliam,  who  is  publisher 
of  the  Indianapolis  Star  and  News 
and  several  other  newspapers,  re¬ 
sponded  to  a  query  from  Editor 
&  Publisher  to  put  some  of  his 
remarks  on  the  record.  He  stated: 

No  Tonnage  for  Friends 

"In  our  discussion  at  EJel  Monte, 
regarding  voluntary  contributions 
of  newsprint  by  American  publish¬ 
ers  for  a  pool  to  aid  distressed 
newspapers  in  foreign  countries, 
1  expressed  complete  approval  of 
the  pool  plan  but  emphatically  op¬ 
posed  giving  the  State  Department 
any  voice  or  control  of  allocation 
of  the  voluntarily  contributed  pool. 

"I  told  the  Board  that  in  four 
countries  which  1  visited  publish¬ 
ers  of  newspapers  friendly  to  the 
West  and  especially  to  the  United 
States,  told  me  that  the  State  De¬ 
partment  had  obtained  extra  ton¬ 
nage  for  their  competitors,  but 
none  for  them. 

“In  each  instance,  I  was  told 
the  newspaper  which  got  the  news¬ 
print  was  either  a  radical  left- 
wing  newspaper  or  an  outright 
communistic  sheet. 

“The  donation  of  American 
newsprint  simply  gave  these  rad¬ 
ical  papers  more  pages  in  which 
to  scream  about  ‘American  im¬ 
perialism.’ 

“As  far  as  I  could  learn,  our 
real  newspaper  friends  in  these 
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of  American  newsprint.  If  we  set 
up  a  pool,  it  should  be  admin¬ 
istered  by  a  committee  of  pub¬ 
lishers  who  will  see  to  it  that  only 
newspapers  friendly  to  the  West 
and  to  the  United  States  are 
helped.  I  do  not  believe  you  can 
depend  on  the  United  States  State 
Department  not  to  help  the  radical 
left-wingers.” 

Question  of  Essentiality 

Until  newsprint  production  is 
declared  by  the  defense  author¬ 
ities  to  be  an  “essential  industry,” 
there  is  little  hope  for  creation 
of  new  production  facilities,  em¬ 
braced  in  six  applications  for  NPA 
approval. 

Senator  Joseph  C.  O’Mahoney, 
Wyoming  Democrat,  said  “relief 
tonnage”  is  blue-printed  by  Bo- 
water  Paper  Co.,  Michigan  Paper 
Co.,  Crown-Zellerbach  Paper  Co., 
West  Tacoma  Pulp  &  Paper  Co., 
Great  Northern  Paper  Co.,  and 
Southland  Paper  Mills  in  NP.\ 
files. 

Senator  O’Mahoney,  chairman 
of  the  Joint  Committee  on  the 
Economic  Report,  prepared  a 
memorandum  on  the  newsprint 
situation  for  Senator  Edwin  C. 
Johnson,  chairman  of  the  Senate 
Committee  on  Interstate  and  For¬ 
eign  Commerce.  In  it  he  makes 
clear  that  approval  of  certificates 
will  largely  depend  on  whether 
newsprint  is  declared  an  essen¬ 
tial  industry. 

The  Bowater  petition  is  for  a 
new  mill  in  the  South,  costing 
$50,000,000  but  involving  no  gov¬ 
ernment  financing.  The  other  ap¬ 
plications  are  for  expansion. 

Several  non-newsprint  paper 
mills  have  obtained  certificates, 
but  NPA  spokesmen  pointed  out 
it  was  done  prior  to  the  new  re¬ 
strictions  on  use  of  steel.  One 
newsprint  project  in  Colorado  also 
obtained  approval  but  the  plans 
have  been  shelved. 

■ 

Spokane  Dailies 
Adopt  7c  Price 

Spokane,  Wash. — Effective  Oct. 
28,  the  subscription  rate  of  the 
Spokesman  -  Review  will  be  ad¬ 
vanced  to  45c  a  week  daily  and 
Sunday  and  35c  daily  only,  an 
increase  in  each  case  of  5c. 

The  price  of  the  daily  Spokes¬ 
man-Review  on  the  street  or  at 
newsstands  will  be  7c  a  copy,  an 
increase  of  2c.  The  Sunday  price 
will  remain  at  15c  a  copy. 

The  Spokane  Daily  Chronicle 
will  increase  its  weekly  rate  to  35c 
from  30c  and  its  single-copy  rate 
to  7c  from  5c. 

*  ♦  ♦ 

Pittsburgh — The  Courier,  na¬ 
tional  Negro  weekly  newspaper, 
has  announced  that  its  price  will 
jump  Nov.  3  from  15c  to  20c. 
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Relief  Publicity.  Union  Shop  Bills  Signed^  P.  O.  Rate  on  Desk 

Two  OF  THE  THREE  major  legislative  proposals  affecting  newspapers 
that  Congress  left  for  Presidential  action  are  now  law.  The  third — a 
10%  increase  in  second  class  postal  rates  for  the  next  three  years,  with 
sliding  scale  percentages  for  advertising  content — awaits  White  House 
approval. 

The  first  amendment  to  the  Taft-Hartley  .Act  of  1947,  in  effect,  re¬ 
activates  a  score  of  Guild  Shop  and  maintenance-of-membership  clauses 
which  were  negotiated  prior  to  Dec.  22,  1949,  the  date  when  CIO  of¬ 
ficers  filed  non-Communist  aflidavits.  No  longer  will  employe  elections 
be  necessary  to  seek  such  clauses. 

Newsmen’s  hats  are  off  to  Lester  Hunt  of  the  Indianapolis  Star, 
whose  investigative  work  several  years  ago  led  to  the  provision  in  the 
new  tax  law  that  states  may  make  public  the  names  of  persons  receiv¬ 
ing  relief.  The  President  didn’t  like  it,  he  said,  because  “it  may  well 
result  in  unwarranted  publicity,  and  personal  indignity  and  unhappi¬ 
ness,  for  aged  people  and  others.”  Georgia  opened  its  rolls  to  inspec¬ 
tion  at  once.  In  publicizing  relief  cases,  no  state  will  now  lose  federal 
aid. 


Money  for  Mats.  Etc.,  But  Not  for  Bond  Promotion  Ads 

Last-minute  rewording  of  a  clause  in  the  Defense  bill  saved 
the  Treasury’s  program  of  preparing  mats  and  other  material  for 
use  in  promoting  U.  S.  Savings  Bonds.  However,  no  money  may 
be  spent  for  time  or  space  for  advertising.  .  .  .  The  Army-Air 
Force  recruitment  ad  program  vetoed  by  House-Senate  conferees 
contemplated  the  expenditure  of  $257,000  in  newspaper  supple¬ 
ments,  $1,110,000  in  magazines,  $45,000  for  television  produc¬ 
tion,  and  nothing  for  radio. 


Tass  Copy  Outside  Scope  of  'Routine'  FBI  Inspection 

FBI  INSPECTION  of  Tass  Agency  records  is  only  “routine”  under  the 
Foreign  Agents  Act  and  concerns  itself  with  whether  the  registrant  has 
maintained  required  records  for  the  stated  three-year  period.  Copy 
content  isn’t  up  for  study. 


Names  in  the  News  on  Capitol  Hill 

Joseph  Sullivan,  vicepresident  of  Bowater  Paper  Co.,  New  York, 
has  become  an  advisor  (non-salaried)  to  the  Printing  and  Publishing 
Division.  National  Production  Authority. 

John  M.  Anspacher,  formerly  with  Gannett  Newspapers,  has  re¬ 
signed  as  consultant  to  the  Army’s  Psychological  Warfare  Division  to 
join  the  staff  of  the  National  Psychological  Strategy  Board. 


NPA  Will  End  'Discrimination'  Against  Broadcasters 

Protesiing  “discrimination,”  broadcasting  industry  spokesmen  pre¬ 
vailed  upon  NP.A  to  put  radio  and  television  stations  in  the  same  cate¬ 
gory  as  newspapers,  recently  removed  from  “commercial  project”  to 
“industrial  plant,”  thus  giving  them  more  leeway  in  the  use  of  construc¬ 
tion  materials. 


Haw-Hawl  ECA  Tells  British  Newsprint  Joke 

An  ECA  press  release  said  17  production  men  from  England 
who  have  been  visiting  U.  S.  shops  were  “amazed"  at  the  size  of 
our  papers.  The  “Newsprint  shortage"  (said  ECA)  has  a  “hollow 
ring  in  the  ears  of  the  Britishers,"  whose  favorite  .story  concerns 
an  American  publisher  whose  limp  occasioned  the  jest  that  he 
must  have  broken  his  foot  by  dropping  on  it  a  copy  of  his  own 
2W)-page  Sunday  edition. 
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C-for  Censorship-Day  Arrives — and  Protests  Pile  Up 

Security  regulations  proclaimed  by  President  Truman  become  effec¬ 
tive  Saturday,  Oct.  27 — just  30  days  after  publication  in  the  Federal 
Register.  Protests  continued  to  flow  from  journalism  groups  and  the 
Directors  of  the  American  Society  of  Newspaper  Editors  reaffirmed 
strong  opposition  to  the  order,  asserting  that  the  safeguarding  of  infor¬ 
mation  within  and  among  Government  agencies  “is  not  within  our 
province.  .  .  .  Our  interests  arise  only  at  the  point  where  information 
is  classified  so  as  to  deny  public  access.”  Senator  Francis  Case,  South 
Dakota  Republican  and  ex-newsman,  advised  the  President  to  establish 
a  voluntary  code  of  security  with  formal  appeals  procedure.  Secretary 
Short  acknowledged  a  protest  resolution  from  the  New  Jersey  Pr^s 
Association  by  respectfully  suggesting  that  the  editors  “have  been  mis¬ 
informed  as  to  what  the  order  provides  and  why  it  is  necessary.  -  •  • 
The  order  merely  instructed  these  agencies  to  protect  such  military 
secrets  as  carefully  as  have  the  armed  forces.” 
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American  Weekly 
Being  Modernized 


By  Ray  Erwin 

Modernization  and  improve¬ 
ment  of  the  editorial  content  and 
format  of  the  American  Weekly 
magazine,  under  a  new  and  dy¬ 
namic  editorial  policy  and  director, 
is  in  progress. 

The  extensive  program  for  de¬ 
veloping  a  new-look  American 
Weekly  is  divided  into  two  princi¬ 
pal  parts; 

•  Ernest  V.  Heyn,  incisive 
new  editor  of  the  magazine,  this 
week  began  revitalizing  the  edi¬ 
torial  content,  founding  new  fea¬ 
tures  and  modernizing  the  typog¬ 
raphy. 

•  Plans  went  forward  for  em¬ 
ploying  newly  perfected  rotogra¬ 
vure  printing  processes  for  the 
Sunday  supplement  in  May. 

Mr.  Heyn  emphasized  to  Editor 
&  Publisher  that  there  is  to  be 
no  delay  in  instituting  editorial 
changes  and  no  waiting  for  the 
long-planned  rotogravure  change¬ 
over  in  making  editorial  and  typo¬ 
graphical  improvements. 

“I  want  to  stress  the  fact  that 
changes  are  taking  place  this  min¬ 
ute,”  said  Mr.  Heyn,  who  took  the 
editorial  helm  this  week.  “Typo¬ 
graphical  and  design  and  policy 
changes  are  taking  place  at  once. 
They  should  be  completely  dem¬ 
onstrated  by  the  first  of  the  year. 

“More  modern,  more  dramatic, 
more  serviceable — that’s  our  new 
policy,”  he  continued.  “That  policy 
should  be  presented  effectively  at 
once  and  be  a  perfected  technique 
by  the  time  we  go  over  to  roto¬ 
gravure  in  the  Spring.” 

The  Nov.  18  issue  will  appear 
with  a  new,  smaller,  stylized  logo¬ 
type,  with  bright  new  changes  in 
the  typography  of  handset  heads 
and  with  more  modern  forms  of 
illustrations. 

Modern  Spirit 

“The  spirit  of  the  magazine  will 
be  as  thoroughly  modern  as  any 
national  publication,”  asserted  Mr. 
Heyn  with  surcharged  enthusiasm. 
“It  will  not  take  a  back  seat  in 
the  supplement  field  and  will  com¬ 
pete  with  national  magazines,  of¬ 
fering  top  writers  and  news  stories. 
From  now  on,  it  will  be  a  vastly 
superior  magazine.  It  has  been  a 
very  popular  one  in  the  past. 

“Strong  service  features — home, 
food,  beauty,  fashions — will  be 
provided,”  he  continued.  “These 
angles  we  regard  as  important: 
First,  inspiration  and  faith;  sci¬ 
ence,  including  medicine;  enter¬ 
tainment  —  sports,  movies,  televi¬ 
sion,  radio  and  hobbies — all  geared 
to  the  news  of  the  day.  For  in¬ 
stance  in  the  Nov.  18  issue,  at 
the  height  of  the  football  season, 
we  will  carry  an  article  by  Dan 


Parker  on  ‘The  Way  to  Save  Foot¬ 
ball.’  ” 

One  big  service  feature  will  be 
played  up  each  week  under  the 
new  Heyn  policy.  About  half  the 
editorial  pages  will  have  four- 
color  art. 

Surveys  of  the  reader  response 
to  charts  published  by  the  differ¬ 
ent  departments,  by  which  readers 
write  in  for  recipes,  patterns,  beau¬ 
ty  and  household  hints  indicate 
avid  readership,  according  to  Mr. 
Heyn. 

‘Pulls  Like  Mad' 

“The  important  thing  is  that  the 
magazine  pulls  like  mad,”  he  ob¬ 
served. 

Hand  lettering  is  used  for  heads 
and  body  type  is  to  be  less  tight 
with  more  white  space.  The  plan  is 
for  a  bigger  magazine  and  copy 
will  not  be  cut  by  the  change  to 
rotogravure. 

Joseph  Lopker,  formerly  with 
King  Features  Syndicate,  has  been 
named  the  new  art  director  of  the 
magazine. 

All  of  Mr.  Heyn’s  experience — 
he  formerly  was  vicepresident  and 
editor-in-chief  of  Macfadden  Pub¬ 
lications — has  been  with  rotogra¬ 
vure  and  he  recommended  that 
process  to  W.  R.  Hearst,  Jr.,  pub¬ 
lisher  of  the  American  Weekly. 

“Rotogravure  gives  you  an  op¬ 
portunity  to  bleed  a  page — to  fill 
it  with  no  margins  left — and  thus 
enables  you  to  dramatize  a  story,” 
said  Mr.  Heyn.  “I  have  always 
preferred  it.  Also  when  you  are 
in  mass  production — 10.000,000 
copies  each  week — you  have  to 
use  speed  presses  and  rotogravure 
gives  you  the  greatest  opportunity 
for  quality  in  speed  printing. 

“1  find  that  photographic  color 
work  lends  itself  best  to  the  cylin¬ 
ders  of  rotogravure  as  opposed  to 
the  plates  of  letter  press,”  he  con¬ 
tinued.  “It  gives  you  an  oppor¬ 
tunity  to  use  varnish  inks,  which 
assure  the  glossy  color  that  is 
popular  with  the  public.” 

New  processes,  developed  in 
four  years  of  laboratory  research 
and  practical  experimentation,  will 
be  employed  in  production  of  the 
magazine  in  its  new  form. 

Approximately  1  0,000,000 
copies  of  the  Hearst  supplement 
will  be  printed  for  the  23  sub¬ 
scribing  newspapers  (12  Hearst- 
owned  and  1 1  other  newspapers) 
each  week  by  Cuneo  Press,  Inc., 
beginning  May  11.  A  10-year, 
$60,000,000  contract,  largest  print¬ 
ing  contract  ever  negotiated,  has 
been  signed.  (E&P,  Oct.  20,  page 
12). 

C.  E.  Chenicek,  vicepresident 
of  Neo  Gravure  Printing  Co., 


EVERYTHING’S  NEW  .  .  .  Ernest  V.  Heyn.  right,  newly  appointed 
editor  of  the  American  Weekly,  and  Joseph  Looker,  recently  named 
art  director,  study  a  Jan.  6,  1952,  dummy  of  the  AW. 


Cuneo  subsidiary  that  will  fulfill 
the  big  order,  explained  to  Editor 
&  Publisher  some  of  the  technical 
advances  made  in  a  multi-million- 
dollar  expansion  program  to  as¬ 
sure  the  popular  weekly  color  fi¬ 
delity  and  picture  reproduction 
that  are  expected  to  prove  revolu¬ 
tionary  in  their  close  approach  to 
perfection. 

An  Innovation 

“This  work  is  an  innovation  in 
that  it  has  entailed  for  four  years 
closest  cooperation  between  pub¬ 
lishers  and  printers  and  manufac¬ 
turers  to  develop  a  process  that 
will  accomplish  the  ultimate  in 
reproduction,”  said  Mr.  Chenicek. 

“We  have  made  camera  im¬ 
provements  to  minimize  distorted 
reproduction,”  he  continued.  “We 
are  trying  to  get  away  from  repro¬ 
duction  differences  on  different 
cylinders.  We  expect  to  achieve 
the  ultimate  in  color  fidelity  and 
brilliance.” 

Mr.  Chenicek  revealed  that  his 
firm  in  this  initial  period  already 
has  made  an  investment  of  nearly 
$3,000,000  in  new  equipment  for 
the  production  of  the  American 
Weekly  and  that  a  much  greater 
investment  will  be  made  within  the 
next  two  years. 

The  primary  purpose  of  a  mag¬ 
nificent  new  $3,000,000  plant  that 
is  being  opened  in  Weehawken, 
N.  J.,  across  the  Hudson  River 
from  New  York  City,  will  be  to 
produce  4,000,000  copies  of  the 
magazine  each  week. 

Two  additional  floors  have  been 
provided  for  the  Chicago  plant, 
which  will  print  4,000,000  copies. 
The  San  Francisco  plant  will  put 
out  2,000,000  copies  in  new  quar¬ 
ters  it  is  acquiring.  Coordinated, 
centralized  control  will  be  exer¬ 
cised  from  New  York. 

The  New  York  and  Chicago 
plants  each  have  two  18-unit 
presses  and  the  San  Francisco 


plant  has  one  18-unit  press. 

These  are  the  largest  roto¬ 
gravure  presses  ever  constructed — 
with  18  units  in  a  line. 

The  new  page  size — 10%  inches 
by  13%  inches — ‘will  be  slightly 
smaller  than  the  present  size  and 
thus  permit  a  slight  newsprint  sav¬ 
ing.  Between  50,000  and  60,000 
tons  will  be  consumed  annually  by 
the  magazine. 

Color  Control 

“Much  of  our  experimental 
work  has  been  in  color  control,” 
explained  Mr.  Chenicek,  a  smiling, 
blonde  man  who  is  an  expert  in 
rotogravure,  a  process  introduced 
into  this  country  by  John  F. 
Cuneo,  president  of  the  firm,  in 
1925. 

“New  techniques  have  been 
adopted  in  our  own  evolution  of 
the  control  of  inks,”  he  added. 
“Improved  gloss  and  brilliancy 
have  been  obtained.  We  buy 
standard  inks  and  then  we  process 
them  for  truer  control  and  repro¬ 
duction.  By  doing  this  we  obtain 
greater  fidelity  of  color  and  finer 
variation  of  tonal  quality.  A  num¬ 
ber  of  improvements  and  elements 
of  color  control  in  photos  and  in 
engraving  have  been  achieved.” 

In  this  connection  swatches  of 
material  advertised  are  to  be  ob¬ 
tained,  when  possible,  so  that  the 
original  material  to  be  repro¬ 
duced  in  the  magazine  may  be 
studied  for  its  true  color  and  tex¬ 
ture,  as  the  kodachrome  may  be 
off  color  slightly. 

The  Dultgen  process,  giving  a 
finer  breakdown  and  color  control 
and  shading — with  a  two-screen 
arrangement — will  be  employed. 

Sample  copies  of  the  new-look 
American  Weekly  already  have 
been  run  off. 

“These  samples  were  superior 
to  anything  that  has  ever  appeared 
before  in  rotogravure,”  proudly 
asserted  Mr.  Chenicek. 
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Boston  Dailies  September  Li 

Expect  to  Save  (compiled  by  editor  &  ] 

7,000  Tons  J 

BosTON_An  agreement  among  211 

Boston  publishers  to  reduce  the  .  ?i2 

amount  of  returns  from  newsstands  Date  .' !  l.SOS’. 

goes  into  effect  Nov.  1  m  an  effort 
to  save  7,000  tons  of  newsprint  Display 

during  the  next  12  months.  September .  160, 

The  “Boston  Plan”,  first  of  its  August .  141. 

kind  in  the  country,  developed  Year  to  Date .  1,366, 

from  a  National  Production  Au¬ 
thority  survey  of  1 1  cities  which  Classified 

showed  an  annual  wastage  of  184,-  September .  51, 

000  tons  of  newsprint.  Based  on  August .  50, 

the  difference  between  total  press  Year  to  Date .  439, 

run  and  total  copies  sold,  the  sur-  „ 

vey  listed  Boston  as  losing  some  *  k  iiq 

18,000  tons  annually.  ^ptember .  119, 

7  OO^i «^‘^blished  the  goal  of  Yefl" to  Date 990! 

7,000  tons  saving,  the  Boston  pub- 

lisbers  arrived  at  a  ceiling  above  Department  Store 

which  their  per  cent  of  returns  September .  46 

should  not  climb.  August .  40 

Although  total  newsstand  copies  Year  to  Date .  383 

will  decrease,  there  should  be  no 
loss  of  sales,  according  to  mem-  General 

bers  of  the  Boston  Daily  News-  September .  30 

paper  Association.  The  actual  sav-  August .  23 

ings  will  result  from  a  tighter  to  Date .  269 

check  on  newsstands  and  main¬ 
taining  a  smaller  margin  between  Automotive 

copies  distributed  to  them  and  .  q 

copies  sold.  6  sa 

Actually,  some  papers  will  make 
little  or  no  reduction  in  their  Financial 

newsstand  deliveries;  for  the  tight  September .  2 

competitive  situation  has  caused  August .  1 

them  to  stay  below  the  ceiling  on  Year  to  Date .  22 

returns.  —  — 

The  NPA.  who  “carried  the  If  J  B 
ball”  in  getting  the  plan  cleared  /\a  DUlTOaU 
through  the  Department  of  Justice  ,  TT  i. 

so  that  no  restraint-of-trade  com-  L/ir©CtOrS  VOt© 
plaints  would  arise,  is  urging  other  ■>.  «  1 

major  cities  to  follow  Boston’s  ClaSSlll©Cl  .H.©! 
example  in  order  that  newsprint  or-  .  r 

usage  may  be  kept  “in  reasonable  Francisco  Directors  of 

balance”  with  supply.  Bureau  of  Advertising.  ANPA, 


September  L/noge— 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements) 

1951  1950  %  of  E 

Linage  Linage  1950  1 

Total  Advertising  ^  „  , 

September .  211,498,555  207,305,104  102.0  1 

August .  192,527,546  186,523,531  103.2  1 

Year  to  Date .  1,805,665,469  1,765,126,062  102.3 


Stor©  Ex©cutiv© 
Hits  Two-Day 

Index  Ad  Sch©dul© 


Display 

September . 

August . 

Year  to  Date . 

160,033,118 

141,640,258 

1,366,273,557 

161,417,256 

141,518,369 

1,384.213,971 

99.1 

100.1 

98.7 

111.6 

113.3 

Classified 

September . 

August . 

Year  to  Date . 

51,465,437 

50,887,288 

439,391,912 

45.887,848 

45,005,162 

380,912,091 

112.2 

113.1 

115.4 

121.1 

120.3 

Retail 

September . 

August . 

Year  to  Date . 

119,592,113 

106,850,937 

990,552,970 

117,828,515 

105,286,707 

994,762,742 

101.5 

101.5 

99.6 

112.2 

114.1 

Department  Store 

September . 

August . 

Year  to  Date . 

46,839,505 

40,829,197 

383.035,586 

46,068,066 

40,431,470 

376,069,323 

101.7 

101.0 

101.9 

131.1 

112.6 

General 

September . 

August . 

Year  to  Date . 

30,317,759 

23,363,878 

269,123,3‘25 

32,705,032 

25,430,816 

279,158,553 

92.7 

91.9 

96.4 

106.8 

103.7 

Automotive 

September . 

August . 

Year  to  Date . 

7,889,260 

9,573,870 

84,107,856 

8,793,060 

8,968,953 

89,163,051 

89.7 

106.7 

94.3 

120.0 

136.4 

Financial 

September . 

August . 

Year  to  Date . 

2,‘233.986 

1,851,573 

22,489.406 

2,090,649 

1,831,893 

21,129,6‘25 

106.9 

101.1 

106.4 

113.7 

103.7 

Ad  Bur©au 

S©pt.  Classifi©d 

102  0  124  5  Columbus,  O. — A  trend  toward 

102  9  115  1  two-day-a-week  advertising  by  re- 

tailers  was  hit  last  week  by  E. 
Lawrence  Goodman,  publicity  di¬ 
rector,  F.  &  R.  Lazarus  &  Co.,  Co- 
99.1  111.6  lumbus. 

100.1  113.3  Speaking  before  the  eighth  an- 


Dir©ctors  Vot©  Up  12%;  R©tail 
Classifi©d  H©lp  Still  B©hind '50 


San  Francisco  — Directors  ot  into  a  day  where  his  relatively 

the  Bureau  of  Advertising.  ANPA,  tember  again  led  1‘nage  figures  completely  buried  in 

voted  at  their  meeting  at  nearby  compiled  by  Media  Records  for 
Del  Monte  last  weekend  to  extend  newspapers  in  52  cities  with  gams  ^ 

research  assistance  to  newspaper  for  the  month  and  for  the  year  ^  . 

classified  advertising.  to  date  of  12.2%  and  15.4%,  re-  There  is  either  ^  somethin 


tising  and  Sales  Promotion  Con¬ 
ference,  Oct.  19-20,  Mr.  Good¬ 
man  observed:  “.  .  .  if  we  believe 


limit  our  efforts  to  two  days  in¬ 
stead  of  taking  advantage  of  daily 
opportunities.” 

Cites  Linage  Spread 
He  cited  figures  from  a  recent 
survey  of  department  stores  on 


In  Pittsburgh,  he  said,  one  store 
blew  50%  of  its  week’s  retail 
linage  in  two  days,  while  another 
in  Indianapolis  used  80%  in  three 
days.  In  Boston,  one  store  con¬ 
sumed  55%  of  its  linage  in  two 
days  and  some  stores  used  as  much 
as  50%  in  a  single  day. 

“Even  the  newspapers  are  today 
faced  with  a  tremendous  load  of 
linage  on  certain  key  days  and  are 
forced  to  turn  down  advertising 


vertising  at  all,”  Mr.  Goodman 
said. 

Mr.  Goodman  asked: 

“Does  it  make  sense  for  any 
store  staying  open  six  days  a  week 
to  spend  60%  or  70%  of  its  ad 
vertising  dollar  in  just  two  days? 
Does  it  further  make  sense  for 
the  small  advertiser  to  be  crowded 


Newsprint  Output  Up, 
Usage  Same  As  in  '50 


Details  of  the  program  were  spectively. 


30  or  40  pages  ot  retail  linage; 
Something  Wrong 
“There  is  either  somethin 
wrong  with  our  advertising  sched 


The  newsprint  situation  at  a  not  given  when  announcement  of  At  totals  of  211,498,555  and  1,-  ules,  or  something  worse  wrong 
glance:  the  action  was  made  at  the  well-  805,665,469  lines  for  both  periods,  with  our  store  hours.” 

Production  in  U.  S.  and  Cana-  attended  membership  meeting  of  advertising  was  up  2%  and  2.3%.  L.  F.  Newmeyer,  ad  director  of 

dian  mills  for  nine  months  is  253,-  the  Pacific  Coast  Division  of  the  While  retail  linage  showed  a  1.5%  the  Toledo  _(0.)  Blade,  charged 
000  tons  more  than  in  the  corre-  Bureau  here  Oct.  22.  Further  an-  gain  for  the  month,  it  was  off  retail  advertising  with  bemg  too 
sponding  period  of  1950.  nouncement  would  come  from  6.4%  for  the  year  to  date.  Finan-  much  like  the  want-ads  in  that 

Newspapers  reporting  to  ANPA  Harold  S.  Barnes,  bureau  director,  oial  increased  6.9%  and  6.4%  in  k  takes  for  granted  that  every 
have  used  the  same  amount  of  who  has  been  working  on  the  proj-  both  periods  and  department  store  body  is  in  the  market  for  every 
paper  in  nine  months  this  year  as  ect  with  a  committee  from  the  linage  climbed  1.7%  and  1.9%.  thing,  and  merely  offers  merchan 
they  did  in  the  first  nine  months  Association  of  Newspaper  Classi-  Losses  on  the  linage  ledger  for  disc  at  an  attractive  price,  or  on 

of  1950.  tied  Advertising  Managers,  E&P  both  the  month  and  year  showed  sale,  or  on  easy  terms.’ 

In  September  the  newspapers’  was  told.  total  display  down  0.9%  and  He  reminded  his  audience  that 

consumption  was  2%  more  than  Irwin  Maier,  Bureau  board  1.3%:  general,  off  7.3%  and  3.6%,  display  advertising  should 
in  September,  1950,  but  there  chairman,  said  the  directors  had  and  automotive,  off  10.3%  and  demand  as  well  as  supply  the 
were  five  Sundays  this  year  against  taken  no  action  on  the  protest  5.7%.  merchandise;  should  stir  the  un* 


four  last  year.  made  by  Basil  Brewer,  publisher  (City 

Publishers  had  41  days’  supply  of  the  New  Bedford  (Mass.)  ■ 
on  hand  Sept.  30,  compared  with  Standard-Times,  against  distribu-  service.) 
37  days  in  1950  and  45  days  in  tion  of  the  Eisenhower  coat  copy  “Then 
1949.  in  the  Bureau's  campaign.  our  par 


1949. 

The  report  of  the  Newsprint  As- 


%.  merchandise;  should  stir  the  un- 

(Cirv  tables  on  page  60)  agination  and  cause  the  reader  to 
'  want  the  merchandise, 

vice.)  Ken  Harrington,  CAM,  Dayton 

‘There  was  no  controversy  on  (O.)  Journal  Herald,  saw  classi- 


1  the  Bureau's  campaign.  our  part,”  Mr.  Maier  remarked,  tied  as  being  “still  in  its  infancy 

Mr.  Barnes  reported  that  850  “Basil  Brewer  did  what  he  thought  in  potentialities.” 


sociation  of  Canada  showed  this  newspapers  with  36,000,000  circu-  was  right.  We  did  what  we  J.  Homer  Winkler,  technical  ad- 
week  that  shipments  overseas  lation  have  ordered  mats  for  par-  thought  was  right."  visor,  Battelle  Memorial  Institute, 

amounted  to  241,311  tons  in  nine  ticipation  in  the  campaign.  (His  AH  except  three  members  of  the  declared  shrinkage  and  quality 

months  of  this  year,  as  against  New  York  office  said  296  tear-  Bureau’s  board  were  present  at  printing  are  not  compatible.  The 

142,639  tons  in  the  same  period  sheets  of  the  Eisenhower  ad  had  the  meeting.  type,  he  said,  should  be  set  the 

of  1950.  been  received  from  a  checking  (Additional  story  on  page  53)  size  it  is  to  print. 
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La  Prensa  'Delegate'  to  lAPA 
Sponsored  by  Labor  Chief 


A  “delegate”  to  the  Inter- 
American  Press  Association  con¬ 
ference  in  Montevideo  recently 
with  credentials  signed  by  the  sec¬ 
retary  of  the  Argentine  General 
Confederation  of  Workers  was 
supposed  to  represent  La  Prensa, 
Buenos  Aires. 

Osvaldo  Felix  Antonio  Rivas 
was  “certified,”  under  date  of  Oct. 
5,  by  Jose  G.  Espejo,  secretary 
of  the  confederation  to  which  La 
Prensa  has  been  delivered  by  the 
Peron  government.  Mr.  Espejo 
signed  the  credential  (see  cut)  as 


CONStE  por  U  prtMoU  tl 
flSTAUo  rsax  ahtcmio  rivas,  u  xido  Rtpii 


•nuntc  4tl  dlATie  Pnna**,  d»  U  elud«4  4«  Bm 
■M  Uns.  RBpdbIlea  Ar^intin*,  «nt«  •!  concr«to  Rts 


mllu  u  Socl«d«A  lattfMirleanA  4*  PrtiiM.  tn  1* 
amt  (Mptlbliea  crtAotal  d«i  On*  — 


Hn  M  It  ncflnezcA  cmo  tal*  ••  txpidt  U 
irtttDtt  ertdtneui  to  U  eliM«4  4t  ButnoA  Alrt* 


Bdlllet  AritntlM),  a  eineo  aIaa  dtl  4a  oetnBrA 
4i  All  novAclABioA  clncuAntA  f  uao.  j| 


BrAAllAotA  di  B.B.A.S.A. 
(BdlttrlAl  BtrlAdiAUeA  Arimg 
BA  S.A.,  AAltorm  dAl  dlATlA  •  • 
•JA  frtaAA*) 

president  of  the  corporate  society 
identified  as  “publishers  of  La 
Prensa.”  His  signature  was  at¬ 
tested  by  the  Argentine  Minister 
of  Labor. 

The  82nd  anniversary  of  the 
newspaper  had  been  picked  for  re¬ 
sumption  of  publication  of  La 
Prensa.  closed  since  last  January, 
but  now,  latest  dispatches  from 
Buenos  Aires  said,  the  paper  will 
re-appear  on  or  about  Nov.  15. 
The  announcement  followed  a 
nKeting  of  the  editorial  board  with 
Mr.  Espejo. 

Martiniano  Passo,  former  editor 
ot  Democracia,  was  appointed  as 
editor  of  La  Prensa. 

The  small  group  of  newspaper¬ 
men  who  walked  out  of  the  lAPA 
conference  Oct.  9  formed  the 
^tin  American  Press  Organiza¬ 
tion  (OLP)  at  a  meeting  this 
I  "'eek  in  Buenos  Aires.  Announced 
objectives  include  a  “strictly  Latin 


American”  news  agency,  newsprint 
distribution  on  a  quota  basis, 
limited  profits  for  paper  distrib¬ 
utors.  and  defense  of  press  free¬ 
dom. 

When  the  weekly  plane  to  New 
York  of  Argentine  Airline,  subsi¬ 
dized  by  the  Peron  Government, 
left  Buenos  Aires  Oct.  23,  four 
Cuban  newspapermen  and  the 
wife  of  one  who  also  does  news¬ 
paper  work  were  aboard.  The 
special  attention  given  them  by 
the  steward  and  stewardess  re¬ 
vealed  they  were  guests  of  the 
Argentine  government. 

Fifteen  Brazilian  newspapermen 
returned  to  Rio  de  Janeiro  with 
free  passage  on  the  Argentine  Air¬ 
line.  With  them  were  two  Ecua¬ 
dorean,  two  Porto  Rican  and  one 
or  two  “representatives”  of  the 
Dominican  Republic  press. 

Throughout  the  week  following 
the  end  of  the  Montevideo  con¬ 
ference.  they  were  lodged  in  the 
Plaza  Hotel  in  Buenos  Aires  and 
were  seen  enjoying  themselves  in 
the  bar  and  dining  room  there  in 
the  company  of  Camilo  Rizzo 
Barato,  director  of  the  magazine 
Ahora,  who  headed  the  Argentine 
wrecking  crew  sent  to  Monte¬ 
video.  Barato  saw  that  they  were 
hospitably  feted. 

Although  these  delegates  were 
from  obscure  publications,  their 
belated  applications  for  member¬ 
ship  in  the  lAPA  submitted  with 
those  of  the  Peronista  group,  were 
accompanied  by  check  for 
amounts  in  excess  of  the  fees  re¬ 
quired  in  accord  with  their  circu¬ 
lation. 

Senator  Ernesto  Fomfrias,  of 
Puerto  Rico’s  legislature  ard  pub¬ 
lisher  of  the  magazine  Helices  in 
San  Juan,  was  one  of  those  Invited 
to  confer  with  the  Peronista  group. 
He  said  he  had  even  accepted 
temporary  chairmanship  of  what 
he  at  first  believed  to  be  merely 
a  Latin  American  bloc  being 
formed  to  study  special  problems. 

“But  I  separated  myself  from 
that  movement,”  Sen.  Fomfrias 
declared,  “when  I  realized  I  was 
merely  being  used  to  promote 
anti-U.  S.  feeling.  I  resigned  im¬ 
mediately  when  they  told  me  that 
an  entirely  new  organization  prob¬ 
ably  would  have  to  be  formed. 


OFFICIAL  GROUP  at  the  Inter-American  Press  Conference  in  Monte¬ 
video  is  pictured  on  the  dais.  Left  to  right  J.  A.  Cova,  of  Ultimas 
Noticias,  Caracas;  Dr.  Harmodio  Arias,  Panama  American;  Luis 
Franzini,  of  El  Dia,  Montevideo,  the  new  president;  Tom  Wallace, 
Louisville  Times,  honorary  president;  Julio  Garzon,  La  Prensa,  New 
York,  and  Leslie  Highley,  lAPA  secretary. 


with  headquarters  in  Buenos  Aires. 

“It  was  emphasized  to  me  that 
ample  funds  would  be  available 
for  the  ‘travel  expenses’  of  dele¬ 
gates  from  distant  countries,  who 
could  not  afford  otherwise  to  go 
to  Buenos  Aires  for  a  meeting 
soon  of  the  new  body.” 

He  repeated  the  story  in  a  lec¬ 
ture  Oct.  13  to  journalism  stu¬ 
dents  of  the  University  of  San¬ 
tiago  in  Chile. 

Fifteen  directors  were  elected 
for  three-year  terms  at  the  lAPA 
conference. 

(Some  of  the  names  were  incor¬ 
rectly  listed,  due  to  cable  difficul¬ 
ties,  in  E&P  for  Oct.  20). 

The  new  group  includes: 

Francisco  Ichaso — DUirio  Je  la 
Marina,  Habana,  Cuba. 

Andrew  Heiskell — Time  <&  Life, 
New  York.  N.  Y. 

Herbert  Moses — O’Gloho,  Rio 
de  Janeiro,  Brasil. 

Carlos  Lacerda  —  Trihiina  da 
Imprensa,  Rio  de  Janeiro,  Brasil. 

Romulo  O’Farrill  —  Novedades, 
Mexico,  D.  F.,  Mexico. 

Whitelaw  Reid  —  New  York 
Herald  Tribune,  New  York. 

Raoul  Alfonso  Gonse — El  Man- 
do,  Habana,  Cuba. 

Floyd  J.  Miller — Daily  Tribune, 
Royal  Oak.  Mich. 

Carlos  E.  Scheck  —  El  Pais, 
Montevideo,  Uruguay. 

Ernesto  J.  Fomfrias  —  Helices, 
San  Juan,  Puerto  Rico. 

Honorio  Vila  Rey — El  Diario, 
Montevideo.  Uruguay. 

John  O'Rourke  —  Washinffion 
Daily  News,  Washington,  D.  C. 

Leo  Permuy — Trinidad  Guardi¬ 
an,  Port  of  Spain. 

Jesus  Maria  Pellin — La  Relig¬ 
ion,  Caracas,  Venezuela. 

Max  Chauvet — Le  Nouvelliste, 
Port-au-Prince,  Haiti. 

Those  whose  terms  expire  next 
year  are: 

Paulo  de  Bittencourt — Correio 
da  Manha,  Rio  de  Janeiro. 

Bartolonne  Mitre — La  Nacion, 
Buenos  Aires. 

Louis  Franzini — El  Dia,  Monte¬ 
video. 

Julio  Garzon — La  Prensa,  New 
York. 

Angel  Ramos — El  Mundo,  San 
Juan,  Puerto  Rico. 


S.  G.  Fletcher — Daily  Gleaner, 
Kingston,  Jamaica. 

John  Brogan  Jr. — King  Features 
Syndicate,  New  York. 

Thomas  Kerney  —  Trenton 
Times,  New  Jersey. 

Robert  U.  Brown  —  Editor  & 
Publisher,  New  York. 

W.  H.  Cowles — Spokesman-Re¬ 
view,  Spokane,  Washington. 

Alvaro  Gomez — El  Siglo,  Bo¬ 
gota.  Colombia. 

Miguel  Lanz  Duret  —  El  Uni¬ 
versal,  Mexico. 

John  Knight  —  Miami  Herald, 
Miami.  Fla. 

Hernan  Robleto — Flecha,  Ma¬ 
nagua,  Nicaragua. 

George  W.  Healy,  Jr. — Times- 
Picayune,  New  Orleans,  La. 

The  following  serve  until  1953: 

Alberto  Gainza  Paz  —  La 
Prensa,  Buenos  Aires. 

Guillermo  Perez  de  Arce — El 
Mercurio,  Santiago  de  Chile. 

Luis  Miro  Quesada — El  Com- 
ercio,  Lima. 

Guillermo  Martinez  Marquez — 
El  Pais,  La  Habana. 

Assiz  de  Chateaubriand  —  O 
Jornal,  Rio  de  Janeiro. 

Tom  Wallace  —  Louisville 
Times,  Louisville,  Ky. 

Arthur  Davies — Whig-Standard, 
Kingston,  Ontario,  Canada. 

Jules  Dubois — Chicago  Tribune, 
Chicago,  III. 

Joshua  B.  Powers  —  Editors 
Press  Service. 

Rodrigo  de  Llano  —  Excelsior, 
Mexico. 

Carlos  Mantilla — El  Comercio, 
Quito. 

Harmodio  Arias  —  Panama 
America,  Panama. 

Roberto  Garcia  Pena — El  Tiem- 
po,  Bogota. 

Farris  Flint  —  Pan  American 
Magazine, 

William  Carney  —  New  York 
Times,  New  York. 

■ 

Weeklies  Merged 

Newkirk,  Okla.  —  The  weekly 
Reporter  has  been  absorbed  into 
the  Herald  Journal,  published 
Thursdays  by  Hamlin  Brothers. 
The  Reporter  was  founded  as  a 
daily  in  1916,  became  a  weekly  ia 
1943. 
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30  Cartoonists 
See  Air  Force 
Bases  in  U.  S. 

It  is  likely  that  B-36  stratosphere 
bombers,  climatic  hangers,  and 
radar  communications  will  lx  fea¬ 
tured  more  frequently  in  newspa¬ 
pers’  cartoons. 

During  the  second  week  of  Oc¬ 
tober,  30  cartoonists,  as  guests  of 
the  United  States  Air  Force, 
toured  eight  of  its  huge  bases. 
Twenty-two  members  of  the  group 
were  editorial  cartoonists,  the 
others  creators  of  strips  and  com¬ 
ics. 

Travel  6,000  .Miles 

The  itinerary,  covering  more 
than  6,000  air  miles  in  eight  days, 
offered  no  time  for  leisure  and 
little  for  side  jaunts. 

From  7  a.m.  to  1  p.m.  each  day, 
the  cartoonists,  rigidly  adhering 
to  hourly  schedules,  toured  the 
sprawling  bases,  absorbing  facts 
and  figures  concerning  the  opera¬ 
tion,  equipment  and  personnel.  In 
early  afternoon,  sometimes  with  a 
box-lunch  underarm,  they  hurried 
to  two  waiting  C-47’s,  and  flew 
hundreds  of  miles  to  the  next  base. 

In  the  few  brief  hours  between 
dinner  at  the  Officers’  Club  and 
10  p.m.  bedtime,  they  studied  spe- 


TIME  TO  DRAW — The  winner  of  the  Bendix  trophy.  Col.  Keith 
Compton,  is  the  model  as  Cartoonists  Lou  Mortison  of  Waterbury 
(Conn.)  Republican-American,  Newton  Pratt  of  McClatchy  News¬ 
papers,  and  Williard  Combs  of  Cleveland  (O.)  Press  go  to  work  with 
sketch  pads  at  Eglin  Air  Force  Base  in  Florida. 


invited  the  Society’s  members  to 
take  a  cross-country  tour  of  its 
bases.  The  announcement  met  with 
such  enthusiastic  response,  it  was 
necessary  to  arrange  two  tours.  Al¬ 
though  transportation  was  free, 
the  cartoonists  paid  for  meals  and 
lodgings  at  Bachelor  Officers’ 

Quarters.  In  the  party  were: 

ciariy-prepared  pamphlets  explain-  „  Willard  (Tombs,  Cleveland  history  he  supported  a  Democratic 
ina  KocI  Edward  Kuekes,  Cleveland  candidate  for  Mavor. 


Phila.  Inquirer  Urges 
Democrat  for  Mayor 

Philadelphia — Walter  H.  An- 
nenberg.  editor  and  publisher  of 
the  Philadelpina  Inquirer,  threw 
a  bombshell  into  the  political  situ¬ 
ation  here  Oct.  23  when  for  the 
first  time  in  the  paper’s  123-year 


ing  the  activities  of  the  base  and 
talked  with  officers  to  acquaint 
themselves  with  the  next  day’s 
tour,  and  somehow  managed  to 
complete  sketches  for  waiting  edi¬ 
tors. 

The  tour  began  on  Sunday,  Oct. 

7  at  Bolling  Air  Field,  Washing¬ 
ton,  D.  C.  The  passengers  were 
briefed  in  parachute  jumping  be¬ 
fore  taking  off  in  a  pea  soup  fog. 

Six  hours  later  they  landed  at 
Eglin  Air  Base,  Valparaiso,  Fla. 
Tuesday  they  were  at  Carswell  Air 
Base,  Fort  Worth,  Texas,  climbing 
atop  the  230-foot  wingspread  of  a 
mammoth  B-36  bomber. 

Late  that  afternoon,  the  tourists 
descended  upon  Lowry  Air  Base, 
Denver,  where  there’s  a  roll-call  of 
approximately  10.000  men. 

The  highlight  of  the  Lowry  visit 
was  a  firefighting  demonstration  by 
students,  garbed  in  asbestos  suits. 

Col.  Henry  J.  Amen  and  a  brass 
band  welcomed  the  cartoonists  to 
Luke  Air  Base,  Phoenix,  Ariz. 
Next  they  hopped  to  Hamilton 
Air  Base.  San  Francisco. 

On  Saturday,  they  reluctantly 
took  off  for  Biggs  Air  Base,  El 
Paso,  Texas,  obtaining  en  route 
an  air  view  of  the  Grand  Canyon 
and  Boulder  Dam.  The  last  leg 
of  the  trip  from  Biggs  to  Bolling 
was  uneventful  except  for  a  thun¬ 
derstorm. 

In  early  November,  another 
group  of  cartoonists  will  be  in¬ 
vited  on  similar  trip. 

Air  Force  Invitation 
It  all  began  last  Summer  when 
Milton  Caniff,  creator  of  Steve 
Canyon  and  a  leader  in  the  Na¬ 
tional  Cartoonists  Society,  an¬ 
nounced  that  the  Air  Force  had 


Plain  Dealer;  John  Hudson,  Cleve¬ 
land  News;  Bill  Horn,  Columbus 
News;  L.  D.  Warren,  Cincinnati 
Enquirer;  Ned  White,  Akron  Bea¬ 
con  Journal;  Jack  Smyrl,  Columbia 
(S.  C.)  State  and  Record;  Lou 
Mortison,  Waterbury  (Conn.)  Re¬ 
publican  and  American;  William 
Robinson,  Indianapolis  News. 

,Mso,  Grover  Page,  Loui.sville 
Courier-Journal;  Clarence  ,^llen, 

Tul.sa  World  Tribune;  Art  Poinier, 

Detroit  Free  Pre.ss;  Burges  Green, 

Providence  Journal;  Paul  Car¬ 
mack.  Christian  Science  Monitor;  ,  r, 

Ferman  Martin,  Houston  Chron-  General  Eisenhower  for  the  Re¬ 


candidate  for  Mayor 

The  Inquirer  came  out  for  Jo¬ 
seph  S.  Clark,  Jr.,  who  is  oppos¬ 
ing  Dr.  Daniel  A.  Poling. 

Two  years  ago,  the  Inquirer 
supported  Mr.  Clark  for  Control¬ 
ler  and  he  won  by  over  100,000 
votes. 

Philadelphia  has  had  a  Repub¬ 
lican  Mayor  for  67  years. 

♦  ♦  ♦ 

Herald-Tribune  for  Ike 
On  Republican  Ticket 

The  New  York  Herald  Tribune 
announced  Oct.  25  it  will  support 


icle:  Dan  Dowling,  New  York 
Herald  Tribune;  Milt  Morris,  AP 
Newsfeatures;  Fran  Matera.  comic 
hooks;  Bill  Holman,  creator. 
Smokey  Stover;  Wilson  McCoy, 
creator,  the  Phantom;  Bill  Craw¬ 
ford,  Newark  Nesvs;  Elmer  R. 
Messner.  Rochester  Times-Union. 

Jo  Fi'cher,  Chicago  Sun-Times 
Syndicate;  Charles  Werner,  India¬ 
napolis  Star:  Russell  Patterson, 
creator.  Mamie;  Bo  Brown,  gag 
panels;  Clayton  Knight,  illustra¬ 
tions;  Newton  Pratt.  McClatchy 
Newspapers,  Sacramento;  Gordon 
Rogers,  comic  books;  and  J.  A. 
Banks,  Worcester  Telegram- 
Gazette. 

■ 

236  Page  Edition 

Pittsburgh — ^The  Sunday,  Oct. 
21,  edition  of  the  Pittsburgh  Press 
was  the  largest  ever  printed  in  the 
newspaper’s  67-year  history.  The 
edition  contained  236  pages,  in¬ 
cluding  a  44-page  locally-edited 
roto  magazine,  a  24-page  local 
“Family  Magazine”  and  a  34-page 
Highway  Transportation  Forum. 


publican  Presidential  nomination. 
The  page  one  editorial  was  read 
by  Mrs.  Ogden  Reid,  president  of 
the  Herald  Tribune,  to  2,000  per¬ 
sons  at  the  closing  session  of  the 
Herald  Tribune  Forum. 

■ 

Governor  Lashes 
Tampa  Tribune 

Tampa  —  Gov.  Fuller  Warren 
delivered  a  tirade  against  the 
Tampa  Tribune  in  a  two-hour  po¬ 
litical  speech  here  Oct.  22  to 
which  the  Tribune  devoted  eight 
columns,  leading  from  Page  One. 
The  Governor  repeatedly  as 


I  Reporters  Foil 
Prison  Break, 
Help  Arrest  3 

Cleveland — Plain  Dealer  staf¬ 
fers  this  week  forestalled  a  planned 
escape  from  the  County  Jail  and. 
in  a  separate  case,  helped  police 
arrest  three  suspects  for  car  tam¬ 
pering  and  possession  of  nar¬ 
cotics. 

The  prison  break  was  thwarted 
by  Reporter  Robert  E.  Tidyman. 
Working  in  the  Plain  Dealer  of¬ 
fice  at  Central  Police  Station  oi 
Oct.  20,  Mr.  Tidyman  noticed  i 
bedsheet  rope  being  lowered  from 
a  fifth-story  ledge  of  the  nearby 
Criminal  Court  Building.  The  re¬ 
porter  notified  the  police,  who  dis-  1 
covered  that  five  prisoners  had  * 
overpowered  three  jail  guards  and 
were  preparing  to  lower  them¬ 
selves  to  the  ground  by  means  of 
the  makeshift  rope. 

The  prisoners  were  captured 
and  police,  finding  the  bedsheet 
rope  incapable  of  sustaining  the 
weight  of  a  man,  credited  Mr. 
Tidyman  with  possibly  saving  i 
man’s  life. 

On  Oct.  21  another  Plain  Deal¬ 
er  reporter,  John  G.  Blair,  and 
Bill  Todd,  photographer,  saw  three 
men  trying  to  break  into  a  car 
across  the  street  from  the  Plain 
Dealer  Building.  They  called  po¬ 
lice  as  the  men  drove  away  in  i 
green  sedan. 

The  three  men  were  apprehend¬ 
ed,  and  were  found  in  the  posses¬ 
sion  of  implements  for  handlinj 
narcotics.  The  driver  of  the  car 
also  had  a  record  for  robbery, 
burglary  and  interstate  theft. 

■ 

UN  Assembly 
To  Get  Oatis  Case 

Abe  Goldberg  of  the  Associated 
Press  told  the  Now  York  Profes¬ 
sional  Chapter  of  Sigma  Delta  Ch¬ 
at  a  dinner  meeting  Oct.  24  tha: 
the  Oatis  case  will  certainly  coiw 
before  the  UN  General  Assenably 
in  Paris  next  month.  This  info: 
mation  was  revealed,  he  reported, 
by  Isadore  Lubin,  chief  U.  S.  dek- 
gate  on  economic  and  social  mat¬ 
ters. 

Mr.  Goldberg,  now  coverini 
UN  for  the  AP,  was  a  predecessor 
of  William  Oatis  in  Prague.  He 
reviewed  his  experiences  there  for 
the  SDX  members. 

Phil  Newsome,  United  Press, 
who  returned  Oct.  5  from  Tokyo- 
reported  on  coverage  difficulties 


sailed  the  newspaper  as  “fore-ign-  of  the  Korean  war.  Mr.  Newsome 


owned”  and  leveled  a  series  of 
charges  against  it  as  an  “organ 
of  misinformation.” 

The  Tribune  replied  in  an  edi¬ 
torial  alongside  its  news  report, 
denying  there  was  anything  dis¬ 
creditable  in  the  fact  that  heirs 
of  John  Stewart  Bryan  of  Rich¬ 
mond,  Va.  and  S.  E.  Thomason  of 
Chicago  are  among  the  large  stock¬ 
holders.  Common  stock  is  held  by 
35  Tampans,  the  newspaper  said. 


is  now  in  charge  of  U.P.’s  n«* 
television  development. 

Eight  new  members  were 
itiated  by  the  SDX  chapter;  Vfif 
liam  Brooks,  NBC;  Alan  CJouM. 
AP;  Jack  Forrest,  Times;  Willi*® 
F.  Kerby,  Wall  Street  Jourtui 
Willard  Mullin,  World^Telegrat 
&  Sun;  Tony  Pugliese,  IN* 
George  Delacorte,  Dell  Publishiaf 
Co.;  and  Sam  Shane,  St. 
Paper  Co. 
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EDITORIAL  CARTOONISTS  PITCH  IN  TO  HELP  THREE  WORTHY  CAUSES 


Werner,  Indianapolis  (Ind.)  Star 


Knox,  Nashville  (Tenn.)  Banner 


McCarn,  Raleigh  {S'.  C.)  News  and  Observer 


Dock  Strikers 
Halt  Newsprint, 
Hit  Newspapers 

Members  of  the  International 
Longshoremen’s  Association 
(AFL).  in  a  wildcat  strike  that 
paralyzed  the  Port  of  New  York 
this  week,  not  only  tied  up  news¬ 
print  shipments  but  left  the  water¬ 
front  to  picket  two  newspapers  be¬ 
cause  of  implied  editorial  criti¬ 
cism. 

ILA  pickets  appeared  before  the 
plant  of  the  New  York  Journal- 
American  Tuesday  because  the 
newspaper  had  carried  an  editorial 
cartoon  depicting  a  G1  in  Korea 
being  choked  by  a  longshoreman. 
(The  strikers  for  days  had  refused 
to  load  Army  transport  ships  with 
supplies). 

First  editions  of  the  New  York 
Daily  Mirror  were  delayed  Tues¬ 
day  night  when  a  picket  line  was 
thrown  up  at  the  Mirror  plant  by 
the  strikers  and  stereotypers  re¬ 
fused  to  cross  the  line.  Edition  de¬ 
lays  of  from  one-half  hour  to  an 
hour  were  caused  before  negotia¬ 
tions  succeeded  in  ending  the 
picketing. 

I  Tne  Mirror  management  stated: 

“The  longshoremen  said  that 
they  objected  to  an  editorial  in 
yesterday’s  Mirror  which  they 
claimed  gave  the  impression  ‘by 
innuendo’  that  the  strike  was  Com¬ 
munist-dominated.  Assured  by 
Mirror  executives  that  no  such  im¬ 
plication  was  true  or  intended,  the 
leaders  of  the  pickets  withdrew  the 
line  and  publication  of  the  news¬ 
paper  was  resumed.” 

7,000  Tons  Tied  Up 

The  New  York  Daily  News  had 
a  shipload  (7,000)  of  newsprint 
'  tied  up  at  its  private  dock  and 
warehouse  in  Brooklyn  and  was 
unable  to  unload  it,  although  the 


newspaper  owns  the  mills  which 
produced  the  newsprint,  the  ship 
transporting  it  and  the  pier  at 
which  it  is  tied  up.  The  newspaper 
was  operating  on  a  day-to-day 
basis. 

Water-borne  shipments  of  news¬ 
print  consigned  to  all  New  York 
City  newspapers  were  still  in  the 
holds  of  many  ships  tied  up  by  the 
strike,  originally  begun  by  a  dis¬ 
sident  group  of  rank-and-file  union 
members  protesting  against  the 
leadership  of  Joseph  P.  Ryan,  who 
claims  a  life-term  as  ILA  presi¬ 
dent. 

Murray  Kempton,  labor  news 
columnist  for  the  New  York  Post, 
reported  he  ran  afoul  of  the  ire 
of  the  dockers’  czar  and  that  Mr. 
Ryan  ordered  him  out  with  this 
blast: 

“Can  you  back  up  the  lies 
you’ve  written  about  me?  What 
would  you  do  if  I’d  said  the  things 
about  you  that  you  said  about  me? 
You’d  take  the  proper  action 
wouldn’t  you?  1  got  a  family  even 
if  you  haven’t.  You’re  not  the 
press.  I  have  respect  for  the  press, 
but  you’re  a  disgrace  to  it. 

“You  know  what  you  are.  Yer 
a  lousy  punk.” 

■ 

N.  Y.  Mirror  Campaign 
For  Blood  Successful 

The  New  York  Daily  Mirror 
this  week  concluded  a  series  of 
articles  stressing  the  need  for 
blood  for  the  armed  forces  in 
Korea. 

The  story,  suggested  by  James 
Winchester,  Mirror  writer,  who 
covered  it,  along  with  Eric  Hed- 
lund,  photographer,  drew  a 
“prompt  and  patriotic  response,” 
according  to  the  Mirror,  and  also 
received  the  thanks  of  the  Red 
Cross. 

The  newsmen  traveled  20.000 
miles  in  1 1  days  to  gather  their 
material.  (E&P,  Oct.  20,  page  65.) 


ASNE  Admits 
17  Editors  and 
2  Educators 

Washington — The  heads  of  two 
journalism  schools  were  voted  into 
distinguished  service  memberships 
in  the  American  Society  of  News¬ 
paper  Editors  here  Oct.  19  at  a 
meeting  of  the  ASNE  board  of 
directors. 

They  are:  Ralph  Casey,  Uni¬ 
versity  of  Minnesota  school  of 
journalism;  and  Kenneth  E.  Olson. 
Medill  School  of  Journalism, 
Northwestern  University. 

The  ASNE  Board  also  elected 
17  editors  to  full  membership. 
They  are: 

Walter  H.  .Annenberg,  editor  of 
the  Philadelphia  (Pa.)  Inquirer. 

Raymond  L.  Crowley,  managing 
editor  of  the  St.  Louis  (Mo.)  Post- 
Dispatch. 

Alicia  Patterson,  editor  of  Loup 
Island  (N.  Y.)  Newsday. 

Arthur  C.  Deck,  executive  edi¬ 
tor  of  the  Salt  Lake  (Utah)  Trib¬ 
une-Telegram. 

Rupert  Gillett.  associate  editor 
of  the  Charlotte  (North  Carolina) 
Observer. 

Edward  Gottlieb,  managing  edi¬ 
tor  of  the  Jamaica  (N.  Y.)  Long 
Island  Press. 

Samuel  H.  Caufman,  Jr.,  man- 
aeina  editor  of  the  Wilmington 
(Del  )  Morning  News. 

Charles  A.  King,  III,  managing 
editor  of  the  Utica  (N.  Y.)  Daily 
Press. 

Paul  E.  Neville,  managing  edi¬ 
tor  of  the  South  Bend  (Ind.)  Trib¬ 
une. 

Miles  M.  Wolff,  executive  editor 
of  the  Greensboro  (N.  C.)  Daily 
News. 

Floyd  F.  Hendley,  managing 
editor  of  the  Greensboro  (N.  C.) 
Record. 


Ralph  N.  Byers,  editor  of  the 
Ann  Arbor  (Mich.)  News. 

Clarence  W.  Moody,  editor  of 
the  Burlington  (la.)  Hawk-Eye 
Gazette. 

George  E.  Clapp,  managing  edi¬ 
tor  of  the  New  London  (Conn.) 
Day. 

Clyde  M.  Reed,  Jr.,  editor  of 
the  Parsons  (Kan.)  Sun. 

Charles  A.  S.  Freeman,  man¬ 
aging  editor  of  the  Newburgh  (N. 
Y.)  News. 

John  H.  Griffin.  Sunday  editor, 
Boston  Post. 


Moran  Promoted 
By  Scranton  Times 

Scranton,  Pa.  —  The  Scranton 
Times  has  announced  the  appoint¬ 
ment  of  Thomas  L.  Moran  as  gen¬ 
eral  manager  to 
succeed  William 
T.  Cullen,  who 
died  Sept.  28. 

Mr.  Moran  has 
been  with  the 
Times  for  over 
30  years.  He 
served  as  assis¬ 
tant  to  Mr.  Cul¬ 
len  and  prior  to 
that  he  had  been 
business  office 
manager. 

In  announcing  his  appointment, 
the  Times  owners,  Elizabeth  R. 
Lynett  and  Edward  J.  Lynett, 
stated  the  action  was  taken  in 
“keeping  with  a  long  established 
policy  of  the  Times  management 
to  recognize  merit  among  its  own 
employes  and  promote  from  with¬ 
in  the  Times  organization”. 


Moran 


Newsprint  Damaged 

Montgomery,  Ala. — ^The  Ad¬ 
vertiser-Journal  lost  four  tons  of 
newsprint  when  water  from  over¬ 
loaded  sewers  backed  up  in  the 
basement  during  a  flash  flood. 


editor  &  P  U  B  L I S  H  E  R  for  October  27.  1951 


13 


THE  ADVERTISING  SURVEY 


Rheingold*s Sales  Growth 
Parallels  Use  of  Dailies 


By  Robert  B.  McIntyre 


As  THE  largest  single-product 
black  and  white  and  full-color 
advertiser  in  New'  York  City’s 
seven  dailies,  Liebmann  Brewer¬ 
ies,  Inc.,  Brooklyn,  has  found 
that  the  sales  growth  of  its  Rhein- 
gold  beer  closely  parallels  its  use 
of  newspaper  space. 

Eleven  years  ago,  Rheingold 
was  using  112,766  lines  annually 
(see  Chart  I);  saleswise  was  in 
third  place  in  New  York.  Today 
its  linage  is  well  past  the  600,000 
mark  and  Rheingold  is  the  biggest 
local  seller. 

With  newspapers  as  the  basic 
medium,  closely  allied  with  other 
major  media,  Rheingold  has  in¬ 
creased  sales  in  a  few  short  years 
from  450.000  barrels  to  more 
than  2,700,000  barrels  a  year. 

All  of  which  leads  Philip  Lieb¬ 
mann,  president,  to  sum  up  his 
views  of  newspaper  advertising 
this  way:  “I  fully  appreciate  the 
power  of  the  newspaper  to  do  a 
selling  job  for  our  product  in  its 
local  area.  Headquartered  in  the 
nation’s  leading  city,  we  fully 
recognize  the  intense  coverage  the 
43  dailies  on  our  schedule  offer 
us  in  the  selling  of  Rheingold 
extra  dry  beer.  To  that  end  we 
have  become  the  largest  single¬ 
product  black  and  white  adver¬ 
tiser  in  these  newspapers.” 

Budget  and  Sales 

When  it  comes  to  divulging  dol¬ 
lar  and  cents  figures  on  his  ad 
budget  and  sales,  Mr.  Liebmann 
plays  his  cards  close  to  the  vest. 
However,  of  an  estimated  $4,- 
000,000  appropriation  about  $1,- 
160,000  or  29%  goes  to  newspa¬ 
per  advertising.  And  current  sales 
are  estimated  to  be  between 
$70-  and  $100,000,000. 

For  years,  William  L.  Dye, 
Rheingold  admanager  since  Aug¬ 
ust  1950,  told  Editor  &  Publish¬ 
er  this  week,  Liebmann  Breweries 
has  consistently  used  a  minimum 
of  52  insertions  in  the  Mirror, 
News,  Post,  Joiirrtal- American, 
Times,  Herald  Tribune  and  World 
Telegram  and  Sun — 1,500  lines  in 
the  standard-size  dailies;  full  pages 
in  the  tabloids. 

In  addition,  the  brewery  re¬ 
cently  added  Newsday  on  Long 
Island  to  its  schedule  with  26  full 
page  ads  a  year,  and  is  currently 
scheduling  52  insertions  annually 
in  18  Connecticut  and  18  New 
Jersey  newspapers. 

“In  Newsday,”  Mr.  Dye  said, 
“we  run  usually  on  Saturday. 
This  is  unusual  for  a  national  ad¬ 
vertiser  to  run  in  Saturday  edi¬ 
tions  but  we  found  that  practically 
all  of  Newsday’s  circulation  is 
home  delivered;  thus  offsetting  the 
Saturday  dip  in  circulations  of 


New  York  dailies.” 

Rheingold  has  also  been  the 
largest  single-product  full-color 
advertiser  in  every  weekend  color 
supplement  carried  by  a  general- 
circulation  New  York  newspaper. 

Fifteen  full-color  insertions  ap¬ 
pear  over  a  year  in  the  following 
weekly  supplements:  This  Week 


publications  like  The  New  Yorker, 
Cue,  Gourmet  and  Promenade 
group  are  used  with  27  page- 
insertions  a  year  appearing  in  the 
weekly  magazines,  a  page  a  month 
in  monthlies.  In  addition,  and  on 
a  seasonal  basis,  Rheingold  copy 
appears  in  leading  eastern  college 
football  programs:  Army,  Navy, 
Fordham,  Yale,  Columbia,  Prince¬ 
ton,  etc. 

Rheingold  also  says  it’s  the 
largest  suburban  train  car  card 
advertiser  in  the  New  York  Metro¬ 
politan  area.  A  total  of  11,100 
Rheingold  cards  appear  in  every 
suburban  railroad  car  leaving  New 
York  on  nine  lines. 


Millions  for  One  Product 


In  terms  of  display  material, 
Rheingold  claims  to  conduct  the 
largest  program  of  any  company 
in  the  New  York  area — all  of  it 
being  tied-in  directly  with  other 
Rheingold  advertising.  Six  com¬ 
plete  window  display  campaigns  a 
year  appear  in  6,000  outlets  to  a 
campaign  and,  in  addition,  14 
color  display  cards  are  distributed 
every  four  weeks  throughout  the 
35,000  Rheingold  outlets  in  New 
York,  northern  New  Jersey,  Long 
Island,  Westchester,  and  Connecti¬ 
cut. 

In  radio,  Rheingold  spends 
$300,000  for  180  “famous  singer” 
spots  on  six  stations  in  New  York, 
plus  the  “Tex  &  Jinx”  show  twice 
a  week — Monday  and  Wednesday 
8:45  a.m.,  WNBC. 


(Tribune);  Saturday  Home  Com¬ 
ics  and  Sunday  Pictorial  Review 
(both  Journal-American);  Post 
Color  Comic  Section;  Sunday 
Mirror  Magazine;  Sunday  News 
Roto  Section;  Times  Magazine; 
Brooklyn  (N.  Y.)  Eagle  Sunday 
Color  Comic  Section;  Newark 
(N.  J.)  Sunday  News  Magazine; 
and  //  Progresso  Italo-Americano 
Sunday  Magazine  (six  insertions 
annually). 

“Obviously,”  says  Mr.  Dye,  “all 
the  credit  for  our  sales  success 
cannot  go  to  newspaper  advertis¬ 
ing.  Much  of  it  must  go  to  the 
concentrated  efforts  of  our  more 
than  200-man  sales  organization; 
to  the  company’s  policy  of  always 
maintaining  the  quality  of  our 
product,  and  with  dominance  and 
frequency  in  the  use  of  other  ma¬ 
jor  media  —  outdoor,  magazines, 
transportation,  radio-TV  and  dis¬ 
play  material.” 

Each  month  some  2,000  24- 
sheet  posters  in  Greater  New  York 
City,  New  York  State,  northern 
New  Jersey  and  Connecticut  carry 
a  Rheingold  message.  And  Rhein¬ 
gold  claims  it  is  the  only  poster 
advertiser  that  has  used  150% 
showing  12  months  a  year  consis¬ 
tently  in  a  major  market. 

In  the  magazine  field,  “class” 


Fatlier-to-Son 


CHART  I 

Linage  of  Leading  Brewers  in 
New  York  Dailies 


Up  from  18th  Place 

As  a  result  of  this  intensive  ad¬ 
vertising  program,  always  sparked 
by  newspapers,  in  a  few  short 
years  Rheingold  has  moved  from 
18th  place  among  U.  S.  breweries 
to  a  point  in  production  and  sales 
exceeded  by  only  four  individual 
brands  of  beer  (see  Chart  II) 
out  of  a  total  of  407  in  the  entire 
country.  Of  these,  all  have  prac¬ 
tically  complete  national  distribu¬ 
tion — as  against  Rheingold’s  97% 
distribution  being  within  a  50- 
mile  radius  of  Manhattan. 

The  remaining  3%  sells  through 
distributors  in  New  York  State, 
Connecticut,  New  Jersey  and  six 
east  coast  cities  in  Virginia.  Small 
distribution  is  maintained  in  Puerto 
Rico  and  New  Hampshire  as  a 
service  to  local  resorts. 


1940 

Ruppert .  159,812 

Rheinifold . 

Schaefer .  106,167 

Hall  inline .  102,480 

Htchler .  81,476 

HofTman .  73,821 


1941 


Ruppert .  110,490 

Schglefer .  100,265 

Rheingold .  91,3S1 

Hallantine . .  70,056 

Hoffman .  63;»8 

Trommer .  60,904 


1942 


Schaefer  .  186,207 

Rheingold .  136,726 

Ruppert  .  128,416 

HolTman .  111,296 

Hallantine .  100,415 

Eichler .  63,521 


1943 

Rheingold  .  235,226 

Schaefer . 134,133 

Hallantine .  131,481 

Ruppert  .  111362 

Trommer .  79,704 

Hoffman .  74,050 


1944 

Rheingold .  293,437 

Schaefer .  140,849 

Piel’s .  136,981 

Ruppert .  134,688 

Trommer .  97343 

Hallantine .  70394 


1945 

Rheingold .  334,013 

Schaefer .  157,963 

Ruppert .  138,255 

Hallantine .  129,222 

Piel’s .  115,124 

Trommer .  106,949 


1944 

Rheingold .  324,562 

Schaefer .  211,801 

Hallantine .  179 ,006 

Piers .  152,443 

Ruppert .  131,847 

Trommer .  87,405 


1947 


Rheingold . 375,105 

Schaefer .  349,912 

Ruppert .  243,575 

Trommer .  185,444 

Hallantine .  176,565 

Piel’s .  148, IM 


Rheingold .  644,716 

Schaefer .  296,697 

Hallantine  •  ■  ■ ) . 


Piel’s .  137,650 

Ruppert .  124,470 

Trommer .  119,414 


1949 


Rheingold . . 

Ruppert .  283,405 

Schaefer .  261 ,131 

Piel’s .  157,7^ 

Trommer . 

Hallantine .  127,358 


1950 


For  Rheingold  to  gain  the  No.  1 
sales  slot  in  New  York  it  has 
taken  114  years  and  the  shrewd¬ 
ness  of  four  generations  of  Ger¬ 
mans.  But  the  main  growth  of 
the  brewery  took  place  within  the 
past  1 1  years. 

From  1933  to  1939  Rheingold’s 
ad  program  was  spread  lightly 
from  Maine  to  Florida.  Copy, 
while  it  ran  consistently  in  600- 
line  newspaper  ads  and  on  24- 
sheet  posters,  lacked  a  cohesive 
theme  to  tie  it  together  as  a 
single  campaign. 

One  ad,  for  example,  featured 
a  glass  of  beer  headlined:  ‘Tve 
been  a  family  pet  for  100  years.” 
Another,  illustrated  by  a  glass  of 
beer  wearing  an  old-fashioned  high 
white  collar,  crowed:  “Rheingold 


Rheingold . 

Schaefer. . 

Hallantine .  159,1W 

Piel’s . 

Trommer .  75, <91 


Note:  Linage  figures  for  period  froo 
1945-1950  are  for  Xew  York  City  dailies, 
as  measured  by  Media  Records.  j 


always  wears  a  high  white  colUf 
no  matter  whether  it’s  drawn  from 
tap,  poured  from  a  bottle  or  from 
one  of  our  modern  new  cans^ 
Cold  Rheingold,  that’s  good  beer." 

It  didn’t  take  the  firm  long  to 
do  something  about  this  weak  copy 
theme.  By  experimenting  in  30 
scattered  markets  Rheingold  grad¬ 
ually  developed  a  testimonial  cam¬ 
paign  featuring  various  celebrities 
saying  “My  bear  is  the  dry  beer, 
which  was  changed  to  “My  beer 
is  Rheingold  the  dry  beer.” 

(Continued  on  page  54) 
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Here  are  the  facts  on  retail  trade 

I 

in  the  Philadelphia  market 


To  help  you.  The  Philadelphia  Bulletin  has  dug  local  market  facts  out  of  the 
final  U.  S.  Census  data  covering  1948  Retail  Trade  in  the  Philadelphia  area. 


This  sales  ammunition  - 
the  1939  Census  of  Business 


available  in  a  detailed  report  comparing  the  1948  with 
-  is  yours  for  the  asking! 


The  Philadelphia  Bulletin  report  gives  you  35  pages  of  facts  and  figures. 
From  them  you  can  visualize  the  size  and  scope  of  the  Philadelphia  market. 

The  report  highlights  these  facts: 

4  In  1948,  total  retail  sales  in  the  14-county  ABC  Philadelphia 
1 9  market  hit  $4,171,260,000  —  an  increase  of  190%  over  1939. 

^  In  total  retail  trade  in  1948,  the  city  of  Philadelphia  alone 
accounted  for  51%  of  the  sales  —  more  than  half  the  dollar 
volume  of  the  entire  14-county  ABC  market. 

3  The  Bulletin  report  shows  comparisons  between  the  1948  and  the 
0  1939  Census  of  Business,  with  changes  in  number  of  stores  and 
growth  of  sales  volume  by  counties  and  by  types  of  business. 

Data  is  reported  for  each  of  the  14  counties  in  the  Philadelphia 
market  as  well  as  for  107  communities  of  2500  or  more  population. 

5^  In  Philadelphia  County,  the  report  shows  stores  and 

sales  volume  in  10  major  retail  trade  groups  broken  down  into 
89  types  of  business. 

X  In  smaller  counties,  the  10  major  classifications  T 

are  subdivided  by  58  types  of  business.  1 

In  communities  of  2500  or  more  population,  sales  volume 
*  is  shown  by  the  10  major  retail  trade  groups. 

A  copy  of  The  Philadelphia  Bulletin  report  will  give  you 
many  of  the  answers  you  want  on  retail  trade  in  the 
Philadelphia  market.  You  can  obtain  your  copy  by  writing  to 
National  Advertising  Department,  The  Philadelphia  Bulletin, 

Philadelphia  5,  Pa.  ftfn 3 


Evening  and  Sunday 

In  Philadelphia  nearly  everybody  reads  The  Bulletin 

Advbktisinc  Offices:  Pkiladtlpkia,  Filbert  and  Juniper  Streets  •  Stw  York,  285  Madison  Avenue 

National  Advertisind  Representatives:  SamyoT-Ftrgmsou-Walkor  Company,  Ckieoto,  Detroit,  Atlanta,  LosAndeles,  San  Francisco 
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NAS  and  APA  Merge 
To  Service  Weeklies 


By  George  A.  Brandenburg 


NEA  MEETING  in  publishing  a  small  town  paper, 

Mr.  Resch  criticized  a  fellow  pub- 
_  _  __  _  «  j»  lisher  who  complained  that  his 

^1  W  Am  A  weekly  paper  had  interfered  with 

VLXXwL  A  A  printing  a  profitable  mail  order 

^  ^  1  •  catalogue.  “What  are  we  any- 

To  Service  Weeklies  Sd.'’'"”'"''"  ” 

He  also  said  he  was  tired  of 

By  George  A.  Brandenburg  hearing  speakers  tell  newspaper 

groups,  such  as  NEA,  that  the 

Chicago  —  Agreement  on  a  in  the  weekly  advertising  field,  small  town  publisher  is  the  last 
merger  of  Newspaper  Advertising  but  NAS,  nine-year-old  subsidiary  stronghold  of  personal  journalism. 
Service  and  American  Press  As-  of  NEA,  has  made  rapid  strides  After  reading  the  exchanges,  he 
sociation  into  a  new  selling  and  in  representing  a  large  list  of  added,  he  had  come  to  the  conclu- 
servicing  organization  to  repre-  weeklies  in  both  affiliated  and  non-  sion  that  many  weekly  papers  are 
sent  weekly  newspapers  in  the  affiliated  states.  the  last  stronghold  of  industrial 

national  field  was  reached  here  Four  Croups  Represented  news  services  and  purveyors  of 

this  week  at  the  Fall  meeting  of  Representing  NEA  was  Presi-  canned  editorials, 
the  National  Editorial  Association,  dent  Bernard  E.  Esters,  Moulton  Resch  also  touched  upon 

Final  aspects  of  the  merger  (Me.)  Pioneer  Times;  for  NAS,  growing  tendency  of  press 

have  been  placed  in  the  hands  of  the  newly-elected  president,  Charles  groups  to  accept  the  hospitality  of 
lawyers.  No  date  has  been  set  E.  Moreau,  Bloomfield  (N.  J.)  In-  commercial  interests  giving  cock- 


ROCKETING 
TO  NEW 
HEIGHTS 


for  the  merger.  dependent-Press,  and  Millard  Stof-  parties  for  the  press. 

More  Aggressive  Selling  flet,  Hamburg  (Pa.)  Item,  NAS  He  urged  newspaper  editors  to 

Represented  at  the  negotiations  secretary;  for  NAM,  E.  O.  Meyer,  ^ 

were  NEA  and  its  subsidiary,  secretary-manager,  Virginia  Press  leadership  to  help  combat  the 

NAS  APA  and  Newsnaoer  Asso-  Association,  and  NAM  representa-  moral  degeneracy  that  is  sweep- 
X,  Newspaper  Asso  .  h  j  country  under  the  “what’s 

hS  SSion  on  L'naS  APA  reproSSaUvos  were  Don  in  it  tor  me-  philosophy, 
toaii  all  torlf  organ  Christie,  for,  (N.  Y.,  Con-  “I  detest  ^ialism  and  Com- 

izations  agreed,  in  a  joint  state-  rier-Standard,  APA  president; 

ment,  that  more  “intensive  and  Michael  Colesanto,  APA  vicepres-  an  impending  adve^  ng  sehed- 
aeeressive  selling  of  non-dailv  ident;  and  Don  Robinson,  APA  what  Socialism  and 

newsDaners  as  an  advertising  me-  vicepresident  and  editor  of  the  Communism  do  to  men  s  minds. 
Lm  Sd  breffecS  b?  1=  Press  magazine.  T<»  Contmeriettl  Minded 

merger.”  Earlier  in  the  week,  NAS  mem-  In  urging  publishers  to  place 

APA  is  the  older  organization  hers  elected  Mr.  Moreau  presi-  their  major  emphasis  on  better 

dent,  succeeding  Edwin  F.  Abels,  newspapers  that  earn  the  respect 
Lawrence  (Kan.)  Outlook.  Leon  of  their  readers,  Mr.  Resch  told 
Barnes,  Northwood  (la.)  Anchor,  of  reading  in  one  weekly  a  front 
was  chosen  vicepresident;  Herbert  page  seven-column,  72-point  ban- 
L.  Pate,  Madill  (Okla.)  Record,  ncr  Ifne:  “Big  Story  to  Break 

treasurer;  and  Mr.  Stofflet,  secre-  Next  Week.”  The  “big  story,”  he 
tary.  said,  turned  out  to  be  the  mer- 

Indications  were  that  upon  ^  chants  of  that  town  announcing 
merger  of  NAS  and  APA,  the  *  bargain  days, 
organization  will  be  headed  by  a  “Ben  Gimmestad,  Dawson 
new  sales  director  with  headquar-  (Minn.)  Sentinel,  in  discussing 
ters  in  New  York.  One  directory  the  editorial-news  side,  suggested 
of  rates  and  circulations  will  be  that  publishers  confine  their  news 
issued,  clarifying  representation  of  coverage  primarily  to  the  local 

weekly  papers.  field  and  let  the  dailies  cover  the 

Both  NAS  and  APA  have  oper-  state,  national  and  international 
ated  under  the  “one  order-one  news.  He  emphasized  the  impor- 
bill-one  check”  plan  of  placing  tance  of  editors  writing  their  own 
national  advertising  in  papers.  editorials. 

NEA  members  evidenced  a  re-  Discuss  Community  Service 
newed  desire  to  publish  better  Community  service  was  dis- 
small-town  papers.  They  devoted  cussed  by  Guy  Easterly,  LaFol- 
a  major  share  of  their  meeting  lette  (Tenn.)  Press,  who  declared 
to  ways  and  means  of  improving  that  before  a  newspaper  can  have 
their  newspapers’  influence.  a  community  service  program,  it 

More  than  400  NEA  members  must  be  worth  something  itself, 

attended  the  four-day  meeting,  ac-  He  raised  the  question  of  greater 
cording  to  Don  Eck,  NEA  man-  emphasis  of  religion  on  the  front 
ager.  page  as  a  means  of  teaching  the 

Resch  Urges  Idealism  “American  way  of  life.” 

E.  A.  (Al)  Resch,  publisher  of  Max  Thomas,  Crowley  (La.) 
the  Siler  City  (N.  C.)  Chatham  Signal,  said  that  improved  news 
News,  did  not  spare  the  rod  in  coverage  at  the  local  and  county 
taking  fellow  publishers  to  task  for  levels  was  basic  to  any  community 
over-emphasis  on  the  “boxoffice”  service  program, 
side  of  publishing.  He  told  of  Don  Montgomery, 

“I  sometimes  think  we  are  Petersburg,  Ind.,  weekly  editor, 
marching  to  the  sound  of  our  own  sponsoring  a  serviceman’s  fund  to 
feet,”  he  declared.  “Let’s  quit  which  readers  contribute.  Such  a 
patting  ourselves  on  the  back,  fund  provides  a  $2  cash  gift  to 
Let’s  work  to  become  a  real  influ-  each  man  called  to  military  serv- 
ence  in  our  communities  and  to  ice.  Another  paper  published  a 
earn  the  respect  of  our  readers.”  picture  page,  featuring  the  picture 
Granting  that  idealism  has  a  of  every  local  man  in  military 
dollars  and  cents  value  if  given  service.  The  page,  he  said,  was 
its  proper  and  proportionate  place  sponsored  by  local  advertisers. 


THE  GREATEST  NAME 
IN  SPACE 
ADVENTURE 


mall  town  paper,  Joseph  Costa,  chief  photogra- 
zed  a  fellow  pub-  pher  of  the  New  York  Sunday 
plained  that  his  Mirror  magazine  and  chairman, 

d  interfered  with  National  Press  Photographers  As- 
table  mail  order  sociation,  warned  NEA  members 
lat  are  we  any-  that  press  photography  may  yet 
or  printers?”  he  become  a  “cold  war  casualty,” 
telling  of  the  many  self-appointed 
he  was  tired  of  censors  who  are  threatening  news 
>  tell  newspaper  picture  coverage  throughout  the 
NEA,  that  the  country. 

lisher  is  the  last  He  invited  NEA  to  join  NPPA 
rsonal  journalism,  jp  ^  program  to  put  an  end  to  un- 
the  exchanges,  he  provoked  attacks  on  newspaper 

me  to  the  conclu-  personnel,  including  cameramen, 
iveekly  papers  are  performing  their  legitimate  jobs, 
old  of  industrial  (5^^  page  52) 

nd  purveyors  of  Advertising  was  discussed  by 

;o  touched  upon  C./y  (Mo.) 

Inter-City  Press,  who  remarked 

the  hLpitality  of  most  effective  “editorial” 

rests  givdng  cock-  P'f 

hp  nrp<;<!  ^  two-page  ad,  directed  at  six 

.spaper  editors  to  f 

■  degree  of  moral  get  action  on  a  bond  issue 

nelp  combat  the  ^  school. 

;y  that  is  sweep-  The  NEA  Advertising  Commit- 
under  the  “what’s  said,  suggested  that  weekly 

philosophy.  publishers  should  raise  their  local 

iaiism  and  Com-  ope"  rate  so  that  it  will  be  the 
J,  “not  because  of  same  as  their  national  rate, 
advertising  sched-  Mr.  Fike  answered  the  request 
lat  Socialism  and  of  a  representative  of  the  Adver- 
to  men’s  minds.”  tising  Council  for  cooperation  in 
erical  Minded  a  campaign  to  get  iron  and  steel 
iblishers  to  place  scrap  off  farms, 
iphasis  on  better  “If  the  steel  companies  are  real- 
earn  the  respect  ly  in  need  of  farm  scrap — and  1 
,  Mr.  Resch  told  believe  they  are — and  they  want 
le  weekly  a  front  to  get  the  job  done,”  he  said,  “they 
Tin,  72-point  ban-  should  spend  a  half-million  to  a 
Story  to  Break  million  dollars  in  weekly  news- 
he  “big  story,”  he  papers  to  put  on  a  real  advertising 
t  to  be  the  mer-  campaign  to  get  the  scrap  iron  off 
town  announcing  the  farms.” 

He  urged  NEA  members  to  con- 
nestad,  Dawson  tinue  to  impress  their  Congress- 
el,  in  discussing  men  with  the  importance  of  re¬ 
vs  side,  suggested  cruitment  advertising  for  the 
confine  their  news  armed  forces,  pointing  out  that 
rily  to  the  local  such  a  program  has  been  ended 
;  dailies  cover  the  by  Congressional  action.  “We  al¬ 
and  international  so  think  the  government  should 
lasized  the  impor-  use  paid  advertising  to  sell  De¬ 
writing  their  own  fense  Bonds,”  he  added. 

„  .More  Special  Pages 

imunity  Service 

service  was  dis-  Mason  Smith,  Gouverneur  (N. 

Easterly  LaFol-  T-)  Tribune-Press,  said  the  time 
rcYY  who  declared  come  for  “a  return  to  selling 
:wspaper  can  have  of  advertising,”  suggesting  more 
ervice  program,  it  attention  be  given  to  special  pages 
something  itself, 

luestion  of  greater  Page  fall  fashions  section  sold  by 
igion  on  the  front  the  f^est  Bend  (Wis.)  A/chs.  Al 
ns  of  teaching  the  editorial  material  dealt 

(jf  life.”  '^'th  fashions,  he  explained,  with 

s  Crowley  (La  )  advertisers  paying  a  50%  premium 
at  improved  news  over  their  regular  rates, 
local  and  county  Mr.  Smith  also  mentioned  how 
to  any  community  another  weekly  had  localized  Fire 
I  Prevention  Week  by  using  pictures 

bon  Montgomery,  of  local  firemen  and  their  equip- 
1  weekly  editor  "tent  in  a  special  page  sponsored 
rviceman’s  fund  to  by  local  insurance  agents, 
lontribute.  Such  a  William  Carroll,  Park  Ridge 
a  $2  cash  gift  to  (111.)  Advocate,  told  how  four  su- 
d  to  military  serv-  burban  papers  have  increased  clas- 
paper  published  a  sified  advertising  from  I'A  to  5 
maturing  the  picture  tabloid  pages  by  selling  want  ads 
man  in  military  at  a  group  rate  of  50  cents  a  line 
page,  he  said,  was  for  the  four  papers  and  taking  no 
local  advertisers.  classified  display  ads. 
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DETROITERS 

make  more  money! 


464,940  _ 

highatt  waakdoy  <trcU' 
lotion  of  any  Dolroil 
nowipopor 

571,757 

highotl  Sunday  drcu- 
lotion  in  Detroit  Nows' 
history. 

A  6.  C  figuras  for  6-monfh  period 
•nding  March  31,  1951 


Detroit  has  the  highest  median  family  income  of  any 
major  city,  according  to  U.  S.  Department  of  Commerce. 

Where  there’s  high  income,  there’s  big  business  .  .  . 

3'/2  -billion  dollars  a  year  in  the  Detroit  6-county 
trading  area.  And  The  Detroit  News  can  get  this  business 
for  you  at  lower  cost  because  96%  of  its  total  weekday 
circulation  is  concentrated  in  the  same  area. 

The  News  provides  103,490  more  circulation  than 
the  morning  paper,  and  49,180  more  than  the  other 
evening  paper  in  this  rich  market. 

To  get  the  most  business  out  of  Detroit,  get  your 
product  story  into  The  Detroit  News  . . .  where 
advertisers  place  almost  as  much  linage  as  in  both 
other  Detroit  papers  combined. 


The  Detroit  News 

THE  HOME  NEWSPAPER 


ownarg  and  eparolor*  of  radio  station*  WWJ,  WWJ-FM,  WWJ-TV 


iaslarn  Officoi:  110  E.  42nd  St.,  New  York  17—under  management  of  A.  H.  KUCH 
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Seagram  Yule  Drive 
Books  550  Newspapers 


Newspaper  ads  in  more  than 
550  dailies  across  the  country  will 
break  the  weeks  of  Dec.  10  and 
17  over  the  logo  of  Seagram- 
Distillers  Corp.  as  part  of  its 
heavy  Christmas  ad  program. 
Magazine  copy  will  run  in  16 
leading  national  publications. 

George  E.  Mosley,  vicepresident 
in  charge  of  advertising,  said  four 
ads  are  scheduled.  One  is  institu¬ 
tional,  two  are  for  Seagram’s  7 
Crown  and  one  is  a  combination 
ad  for  Seagram’s  V.O.  and  Sea¬ 
gram’s  Ancient  Bottle  Gin. 

A  departure  from  the  ordinary 
Christmas  ad,  the  institutional 
copy,  written  in  behalf  of  the  na¬ 
tion’s  bartenders  and  package 
store  salesmen,  is  headlined  “Mer¬ 
ry  Christmas  from  the  Men  who 
&11  the  Finest.” 

Flotill  Products  To  Try 
Dodlies  For  First  ^nme 

For  the  first  time  in  its  16-year 
history,  Flotill  Products,  Inc., 
Stockton,  Calif.,  has  launched  an 
ad  campaign  (via  Beacon  Adver¬ 
tising  Assoc.)  in  local  newspapers. 
Initial  100-line  ads,  to  appear 
weekly  in  New  York  City  dailies, 
broke  Oct.  25. 

Although  Flotill  produces  a  full 
line  of  canned  fruits  and  vege¬ 


tables,  the  ads  will  concentrate  on 
Flotill  tomato  paste.  The  newspa¬ 
per  ads  will  coincide  with  a  year’s 
endorsement  of  the  product  by 
Carlton  Fredericks.  WMGM  nu¬ 
trition  authority,  on  his  daily  radio 
program,  “Living  Should  Be  Fun.” 

Parker  Pen  Starts 
Christmas  Campaign 

Parker  Pen  Co.,  Janesville,  Wis., 
recently  released  the  most  exten¬ 
sive  Christmas  ad  campaign  (via 
J.  Walter  Thompson  Co..  Chicago) 
in  its  62  years.  The  program  calls 
for  an  expenditure  of  more  than 
$460,000  for  23  color  insertions 
in  national  magazines  and  Sunday 
supplements,  including  American 
Weekly,  This  Week  and  Parade. 

The  pen  firm  and  some  9,000 
dealers  are  backing  the  drive  lo¬ 
cally  with  coordinated  gift  ads  in 
401  newspapers  in  major  markets. 

David  G.  Watrous,  ad  manager, 
said  that  Parker  is  running  two 
fountain  pen  campaigns  concur¬ 
rently  this  Christmas  season.  One 
features  a  “merchandise  group”  of 
ads,  while  the  other,  more  institu¬ 
tional  in  character,  is  called  the 
“masterpiece  series.” 

In  addition  to  its  drive  for  pens, 
Parker  will  also  feature  its  Ham- 
inaire  butane  cigarest  lighter  in  na¬ 


tional  magazines  and  Sunday  sup¬ 
plements  (via  Tatham-Laird,  Inc., 
Chicago). 

Anti-Freeze  Ads  Combine 
Promotion  Public  Service 

An  ad  campaign  (via  BBD&O) 
calling  for  ads  ranging  from  680 
lines  to  400  lines  for  du  Pont  anti¬ 
freeze  products  combines  public 
service  to  car  owners  with  promo¬ 
tion  of  its  Zerone  and  Zerex. 

Between  275-300  newspapers 
are  scheduled  to  carry  copy  head¬ 
ed,  “du  Pont  urges  two  steps  now 
— -before  cold  weather  can  cripple 
your  car:  (1)  Get  the  cooling  sys¬ 
tem  checked  and  serviced;  (2) 
Get  a  du  Pont  anti-freeze.”  Copy 
further  advises  car  owners  that 
cooling  system  check-up  should  be 
done  “before  you  put  in  any  anti¬ 
freeze — no  matter  whose.” 

Pictorial  sections  of  the  Pitts¬ 
burgh' Sim-Te'egram  and  the 
St.  Louis  (Mo.)  Post  Dispatch  are 
also  scheduled. 

Cofiee  Flavored  Drink 
Invades  4  Key  Markets 

Newspapers  in  Manhattan,  Bos¬ 
ton,  Providence  and  Albany  will 
carry  up  to  12  daily  24-line  ads 
for  Coffee  Time,  a  coffee-flavored 
carbonated  beverage  (E&P,  Oct.  6. 
page  54),  during  the  next  13 
weeks. 

New  England  schedules  are  be¬ 
ing  placed  by  Harry  Paul  Asso¬ 
ciates,  Boston,  while  in  New  York 
City,  the  account  is  handled  by 
newly-appointed  Weiss  &  Geller. 

One-minute  radio-Tv  spots  fea¬ 
turing  Rudy  Vallee,  vicepresident 
of  Coffee  Time  Products  of  Amer¬ 
ica,  Inc.,  will  also  be  used. 

Toni  Dolls  Get  Push 
In  Sunday  Supolements 

A  CAMPAIGN  will  be  conducted 
this  fall  for  the  Toni  doll,  accord¬ 
ing  to  the  Ideal  Toy  Corp.,  New 
York  City.  The  drive  (via  Atlan¬ 
tic  Advertising  Co.),  said  to  be 
one  of  the  largest  in  the  toy  in¬ 
dustry,  will  use  23  national  maga¬ 
zines  and  Sunday  supplements, 
with  a  combined  circulation  of 
245,121,041.  TV  spot  films  will  also 
be  used. 

I&T  To  Debut  Dressing 
With  Heavy  Schedules 

New  Band-Aid  plastic  strips 
are  currently  being  introduced  by 
Johnson  &  Johnson,  with  a  heavy 
schedule  of  newspaper  and  tv  spot 
and  network  advertising  (via 
Young  &  Rubicam). 

At  a  later  date  this  will  be  fol¬ 
lowed  by  an  augmented  campaign 
including  leading  national  maga¬ 
zines,  Sunday  supplements  and  in¬ 
creased  TV  network  support. 

Ekco  in  S500.000  Push 

Ekco  Products  Co.,  Chicago 
manufacturer  of  houseware  items, 
has  announced  a  $500,000  Fall- 


Account  Changes 

(Advertisers  below  either  are  or 
will  be  users  of  newspapers.) 

Health  Insurance  Plan  of 
Greater  New  York,  to  Gordon 
Baird  Associates,  Inc.,  New  York 
City. 

Lucien  Lelong,  Inc.,  Chicago, 
perfumes,  cosmetics,  to  Weiss  & 
Geller,  Inc.,  also  Chicago. 

Urbana  Wine  Co.,  Hammonds- 
port,  N.  Y.,  to  Comstock  &  Co., 
Buffalo,  N.  Y. 

Renault  Selling  Branch, 
New  York,  Renault  Auto,  to  Dor- 
land  Advertising,  also  New  York. 

Chicago,  Rock  Island  &  Pa¬ 
cific  RR,  to  Henri,  Hurst,  &  Mc¬ 
Donald,  Chicago. 

Crotty  Bros.,  Boston,  food 
service  management,  to  James 
Thomas  Chirurg  Co.,  also  Boston. 

PocoNo  Hosiery  Mills,  East 
Stroudsburg,  Pa.,  men’s  socks,  to 
Roberts  &  Reimers,  New  York. 

Red  Dot  Foods,  Madison,  Wis., 
to  Keck  Advertising  Agency,  Oco- 
nomowoc,  Wis. 

Lady  Esther  Ltd.,  Chicago, 
cosmetics  and  toilet  preparations, 
to  Blow  Co.,  New  York. 

Dulane,  Inc.,  River  Grove,  Ill., 
Fryryte  electrical  appliances,  to 
Ray  C.  Jenkins  Ad  Agency, 
Minneapolis,  for  Midwest  cam¬ 
paigns. 

Api^le  Products  Team  Up 

Two  products  of  the  Apple 
Growers  Association,  Hood  River, 
Ore.,  have  teamed  up  in  a  joint 
advertising  and  promotion  cam¬ 
paign  (via  Pacific  National  Ad 
Agency,  Portland).  Hood  River 
apple  sauce  and  apple  juice  are 
featured  in  newspaper  ads  in  Port¬ 
land  and  Eugene,  Ore.,  and  Den¬ 
ver  markets. 

Walla  Walla  Opens  Drive 

Walla  Walla  Canning  Ca 
opened  its  fall  and  winter  news¬ 
paper  campaign  (via  Botsford, 
Constantine  &  Gardner,  Portland) 
in  the  Pacific  Northwest  on  Walla 
Walla  canned  peas,  spinach  and 
asparagus. 

■ 

Gas  Range  Ads  Run 
By  Oregon  Utility 

Portland,  Ore. — ^The  Portland 
Gas  &  Coke  Co.  newspaper  cam¬ 
paign  is  running  in  26  daily  and 
weekly  newspapers  in  the  wide 
area  served  by  the  utility.  In¬ 
cluded  are  1,000-line  ads  for  the 
metropolitan  papers;  30-inch  ads 
for  the  smaller,  territory  papers, 
and  scatter  ads. 

These  ads.  prepared  by  the 
Portland  office  of  McCann-Erick- 
son,  Inc.,  represent  a  tie-in  with 
the  national  theme  for  automatic 
gas  range  advertising  by  the  Amer¬ 
ican  Gas  Association  (a  McCann- 
Erickson  New  York  account). 

■ 

Joins  TTS  Circuit 


I  NO  BACK  DOORS 
I  TO  CHESTER,  PA. 

•  This  $135  million  market  has  no  back  doors  for 

S  national  advertisers.  Chester,  Pa.,  Is  Just  15  miles 

•  from  Philadelphia,  but  you  can't  co.int  on  splU- 

•  over  circulation  from  out-of -county  papers  to 

J  cover  you. 


Ask  your  distributors. 

Business  Is  really  local  In  Delaware  County 
(where  retail  sales  leaped  218%  from  1939  to 
1949).  And  the  Chester  Times  Is  the  only  home¬ 
town  daily — the  onlv  really  local  newspaper — 
serving  this  rich  market. 

That  explains  why  20  of  our  advertisements  have 
made  the  Continuing  Study's  “Leader's  List'’  — 
why  the  Chester  Times  has  racked  up  two  all- 
time  readership  highs  in  the  Advertising  Research 
Foundation's  “Continuing  Study  of  Newspaper 
Reading."  (Department  Store  and  Furniture.) 

To  boost  your  sales  in  the  heart  of  America’s  No. 
4  market,  use  the  front  door.  Use  the  Chester 
Times ! 


Chester  Times 

CHESTER,  PENNSYLVANIA 


National  Representatives:  Story,  Brooks  &  Finley,  Inc. 


Winter  ad  program  that  will  in¬ 
clude  large  space  newspaper  ads 
in  16  major  markets;  ads  in  14 
national  magazines  and  a  cbs-tv 
Frank  Sinatra  show. 

EDITOR  &  P 


Orlando.  Fla.  —  The  Orlando 
Evening  Star  is  the  12th  paper  on 
the  Florida  Associated  Press  tele¬ 
typesetter  circuit. 
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vouwaoTTo  act  BIG  TO  SELL  BIG 

IN  BieCER  BALTIMORE 


Baltimore  is  Bigger  .  .  .  Richer,  too! 
Since  1940  family  population  has  in¬ 
creased  28%  ...  spendable  income  has 
almost  doubled.  And  to  realize  your 
sales  potential  in  Bigger,  Richer  Balti¬ 
more  you  must  use  a  bigger  vehicle 
than  you  used  ten  years  ago. 

Today,  successful  advertisers  in  the 
Nation’s  6th  largest  city  use  the  larger 
evening  circulation  of  The  Baltimore 


News-Post  to  get  their  “sales-share” 
of  the  Market. 

Advertising  in  The  News-Post  reaches 
more  than  58%  of  City  Zone  families — 
(197,00.0  plus).  Total  net  paid  circula¬ 
tion  exceeds  225,000. 

For  a  detailed  review  of  growth  in 
Baltimore  ask  your  Hearst  Advertising 
Service  representative  to  show  you  a 
copy  of  “A  Visit  To  Bigger,  Richer 
Baltimore.” 


^Baltimore  News-Post 

a 

First  in  Circulation  . . .  First  in  Covorogo  in  tho  6th  Lorgost  City 

A  HEARST  NEWSPAPER  -  REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE  WITH  OFFICES  IN  PRINCIPAL  CITIES 
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America  Needs  More  and 
Better  Highways  for  Greater 

HIGHWAY  SAFETY 


And  Here  Is  What  We  Americans  Can  Do  About  It 


depend,  be  kept  moving  quickly,  econom< 
ically  and  safely. 

Shortly  after  the  first  World  War,  the 
United  States  began  building  a  nationwide 
system  of  hard-surfaced  roads.  Long  before 
that  time,  my  father  became  a  leader  in  the 
Good  Roads  movement.  Then,  in  1918,  he 
pioneered  the  Ship-by-Truck  movement, 
which  gave  impetus  to  the  development  of  the 
trucking  industry.  When  1  was  a  young  man, 
he  impressed  on  me  the  necessity  of  always 
keeping  our  highway  system  adequate  to  meet 
the  growing  needs.  Perhaps  that  is  why  I  am 
especially  concerned  with  the  serious  situation 
which  we  face  today. 

Most  of  our  highways  were  designed  and 
built  when  car  speeds  were  low,  when  truck 
loads  were  light  and  when  the  volume  of 
motor  travel  was  small.  Twenty-five  years  ago, 


N  THESE  DAYS,  when  so  much  of 


our 

Jj^  attention  is  directed  toward  the  defense  of 
human  liberties  against  danger  from  with¬ 
out,  we  also  face  the  job  of  protecting  human 
lives  against  danger  from  within.  Highway 
accidents  in  1950  took  more  American  lives 
than  the  war  in  Korea.  The  loss  of  35,000 
lives  on  our  streets  and  roads  last  year  makes 
it  imperative  that  we  vigorously  apply  our¬ 
selves  to  the  vital  cause  of  highway  safety. 

The  United  States  has  more  motor  vehicles 
than  all  of  the  other  countries  of  the  world. 
Two-thirds  of  all  freight  is  shipped  by  truck. 
Three-fourths  of  all  passenger  travel  between 
cities,  towns  and  farms  goes  by  car  and  bus. 
More  than  forty  thousand  communities  are 
completely  dependent  on  car,  truck  and  bus 
transportation.  Therefore,  it  is  vital  that  the 
automotive  vehicles,  on  which  we  so  largely 


rtisrmciil') 


there  were  twenty  million  motor  vehicles. 
Today,  there  are  nearly  fifty-two  million  cars, 
trucks  and  buses.  During  the  past  quarter  of 
a  century  little  has  been  done  to  expand  our 
highway  system  to  keep  pace  with  the  growth 
in  traffic  volume.  As  a  matter  of  fact,  so  many 
of  our  highways  are  worn  out  that  conditions 
are  nearly  as  bad  today  as  they  were  in  1926. 

Competent  authorities  say  that  it  will  take 
four  to  six  billion  dollars  a  year  for  the  next 
ten  years  to  build  essential  roads,  to  modernize 
existing  highways  and  to  maintain  our  present 
system  in  satisfactory  condition.  This  gives  us 
some  comprehension  of  the  magnitude  of  the 
task  that  lies  ahead. 

In  an  effort  to  prevent  accidents,  so  many 
stop  signs  and  traffic  lights  have  been  installed 
that  driving  has  become  laborious  and  slow. 
In  many  of  our  large  cities  traffic  is  so  heavy 
that  it  is  sometimes  faster  to  walk  than  to 
ride.  The  answer  seems  to  lie  in  the  construc¬ 
tion  of  wider  streets  and  express  highways 
rather  than  in  trying  to  make  horse-and-buggy 
streets  serve  hundred-horsepower  needs. 

Another  big-city  problem  is  parking.  Street 
parking  narrows  down  the  available  lanes  for 
traffic  flow.  Perhaps  skyscraper  parking  build¬ 
ings  with  a  narrow  taxable  frontage  on  the 
street  or  underground  parking  garages  will 
be  the  ultimate  answer. 

All  too  many  accidents  involve  drivers  less 
than  twenty-one  years  old.  Every  high  school 
should  provide  a  course  in  driver  training. 
The  basic  principles  of  safety  which  are 
learned  by  young  people  during  their  forma¬ 


tive  years  are  likely  to  remain  with  them 
throughout  their  lives. 

Accidents  also  can  be  reduced  among  adult 
drivers  by  marking  roads  and  streets  with 
warning  signs  and  other  devices  that  will 
promote  careful  driving. 

Among  the  principal  causes  of  accidents  are 
unsafe  vehicles.  But  America’s  great  nation¬ 
wide  network  of  automobile,  gasoline  and 
tire  dealers  with  their  unmatched  repair  and 
replacement  facilities  makes  it  easy  to  keep 
your  car  in  safe  driving  condition  at  all  times. 

In  these  critical  days,  when  the  defense 
needs  of  the  nation  demand  the  utmost 
efficiency  in  our  transportation  system,  when 
materials  and  manpower  are  so  scarce  that 
the  conservation  of  both  becomes  a  national 
necessity,  it  is  imperative  that  we  concentrate 
our  attention  on  the  chaotic  conditions  into 
which  our  traffic  system  has  fallen  as  a  result 
of  long  neglect  and  the  tremendous  increase 
in  motor  vehicle  travel.  To  delay  any  longer  is 
to  invite  disaster  which  may  cost  thousands 
of  lives  and  billions  of  dollars. 

All  of  us  can  make  valuable  personal  con¬ 
tributions  to  the  cause  of  highway  safety  by 
keeping  our  cars  or  trucks  in  safe  driving 
condition  and  by  supporting  all  measures 
which  will  speed  up  traffic,  increase  safety  and 
conserve  essential  manpower  and  materials. 
We  should  remember  that  our  highways  are 
vital  to  the  future  of  our  country  and  all  of 
us  should  do  everything  within  our  power  to 
promote  the  cause  of  highway  transportation 
and  highway  safety. 
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READY  FOR 
LAUNCHING 


THK  MOST  IMI’OKTAM 
ANNOrNCKMKVr  IN 
SPACK  ADVEMT  UK 


Mrs.  Lotspeich 
NamedPublisher 
In  Knoxville 

Mrs.  Roy 


!  Great  Sta 
j  Great 

! 

I  G^''^ 


Knoxville,  Tenn. 

N.  Lotspeich  has  been  named  to 
succeed  her  late  husband  as  pub¬ 
lisher  and  president  of  the  Knox¬ 
ville  Journal.  Appointment  was 
made  by  the  board  of  directors  of 
the  Roy  N.  Lotspeich  Publishing 
Co.,  who  also  named  Mrs.  Charles 
H.  Smith,  Jr.,  the  Lotspeichs’  only 
child,  to  the  board. 

Mrs.  Lotspeich  announced  that 
no  changes  in  the  editorial  or 
management  policies  of  the  Jour¬ 
nal  are  contemplated.  Operations 
of  the  Journal  will  be  the  re¬ 
sponsibility  of  John  P.  Carter,  Jr., 
and  Charles  H.  Smith,  Jr.,  vice- 
presidents  of  the  firm,  and  Guy 
L.  Smith,  editor,  under  Mrs.  Lot- 
speich’s  general  supervision. 

Mr.  Lotspeich’s  estate  will  be 
administered  by  his  widow  and 
Mr.  Carter,  according  to  a  will 
filed  for  probate  in  Knoxville, 
The  publisher  died  Sept.  8  of  a 
heart  attack.  (E&P,  Sept.  15, 
Portland,  Ore. — Jim  Turk,  ad-  Chicago — Members  of  Chicago  page  40).  The  will  sets  up  the 

vertising  manager  of  the  Pendleton  Typographical  Union  No.  16  have  estate  as  a  trust. 

East  Oregonian,  was  elected  pres-  approved  an  18-month  contract  Mr.  Lotspeich  acquired  control 

ident  of  the  Oregon  Newspaper  with  the  Franklin  Association,  rep-  of  the  Journal  in  1936  for  $450,- 

Publishers  Association  Admanag-  resenting  the  city’s  principal  job  000.  He  purchased  the  newv 

ers  at  the  Fall  meeting  here  last  shops,  by  a  vote  of  497  to  457.  paper  from  the  Reconstruction  Fi- 

week.  The  contract  provides  an  in-  nance  Corporation  after  it  had 

A  highlight  of  the  luncheon  was  crease  of  $7.50  a  week,  retro-  been  in  receivership  for  a  nura- 
a  talk  by  R.  W.  Slocum,  general  active  to  Oct.  7,  making  the  mini-  ber  of  years, 
manager  of  the  Philadelphia  Eve-  mum  scale  $101.50  a  week  for  ^  • 

ning  Bulletin,  who  was  the  guest  "'ork  and  $106.58  a  week  for  Associotioil  Manag©rS 
of  P.  L.  Jackson,  publisher  of  the  night  work.  An  additional  in-  pi  TtAllfA 

Oregon  Journal.  After  the  con-  crease  of  $3  a  week  will  become 

vention,  Mr.  Slocum  and  Mr.  effective,  July  7,  1952.  Lexincton,  Ky.-^arl  A  Zielke 

Jackson  left  for  Pebble  Beach  to  Chicago  Newspaper  Publishers  of  the  Wisconsin  Press  Associa- 
attend  the  Bureau  of  Advertising  Association  is  awaiting  the  pro-  tion  was  elected  president  of  the 
board  meeting  and  the  annual  Posal  of  CTU  for  its  first  contract  Newspaper  Association  Managen 
meeting  of  the  Pacific  Coast  Di-  since  the  agreement  reached  in  here  Oct.  16  at  the  annual  mert- 
vision  of  the  Bureau  in  San  Fran-  September,  1949.  The  current  mg.  He  succeeds  Victor  Port- 
cisco  Oct  22  contract,  which  expires  Jan.  15,  mann,  Kentucky  Press  Associa- 


,  TWi* 
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iHobile  ^^egisiter 

Morning  Evening  Sunday 
KepH.:  THE  JOHN  BIT>I)  CO. 


FATHF.R-SON  TEAM  stuffs  the  fiO-page  100th  Anniversary  issue 
of  the  Rock  Island  (III.)  Argus  as  Co-Publisher  Ben  H.  Potter  gets 
an  assist  by  Ben,  Jr.,  a  student  at  Knox  College.  Argus  employes  pre¬ 
sented  a  plaque  in  tribute  to  the  present  publishers  (Marguerite  and 
Ben  Potter)  and  in  memory  of  John  W.  Potter. 


•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 
If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 


NEWSPAPER  NEWS 

15  Hamilton  Street 
Sydney,  Australia 

Published  Monthly.  One  Year  Subscription 
_ $275 _ 


Smear 


★  FIRST  IN  THE  72  COUNTY  DALLAS  MARKET 

^4  DiAAoggio  con  bvnt.  But  it's  th«  •xfro  punch  of  his  lusty,  full 
swing  that  brooks  up  a  boll  gomo.  Why  hold  down  your  solos 
to  "infiold"  Dallas?  Uso  tho  oxtro  hitting  powor  of  Tho  Nows’ 
27,596  moro  vrookdoy  circulation  and  42,500  moro  Sunday. 
Wi^  Tho  Nows'  172,670  doily  and  186,430  Sunday  circulation 
^  you  con  ploy  tho  ontiro  Hold— Dollos,  Dallas  County,  and  tho 

big  PLUS*  oroo  that  mokos  Doublo  Dallas  a  big  looguo  morkot. 


TNI  OAUAS  NfWS  iMt  m  cowo**I**wi  hi  Hw  '*owt< 
iUW,**  wlwf*  DaNo*  wrehowt*  toy  Ihoy  o«l  40%  of 
HmW  hwiiiMt.  H«r«  Tho  N«fw*  h  uwoppot* d,  Hm  only 
In  iM«  nUS  OTM. 
Hw  OMly  on*  iwwipopw  HmI  com  carry  yow  odvarHciao 
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JOURNALISM  EDUCATION 

Minn.  J-School  History 
Related  In  New  Book 


By  Dwight  Bentel 

In  1907  SOME  students  at  the 
University  of  Minnesota,  who 
probably  didn’t  grasp  the  implica¬ 
tions  of  what  they  were  cooking 
up,  prevailed  on  a  Minneapolis 
newspaperman  to  lecture  to  them 
once  a  week  on  journalism. 

The  university  regents,  who  did 
grasp  the  implication  (if  not  the 
potentialities),  promptly  vetoed 
the  arrangement. 

Thus  journalism  education  at 
Minnesota  died  a-borning,  and  that 
ended  that. 

It  did,  that  is,  for  two  years. 
But  it’s  no  secret  that  journalism 
education  at  Minnesota  didn’t  stay 
dead — and  in  its  resurrection,  as 
at  many  another  pioneer  journal¬ 
ism  school,  there’s  a  moral  for  the 
skeptics: 

^mething  which  refuses  to  stay 
dead  probably  has  a  good  reason 
for  living.  Journalism  education 
flourishes  today  after  suffering  as 
many  “lethal”  blows  as  ever  were 
inflicted  on  any  branch  of  higher 
learning. 

Two  years  after  the  ill-fated  first 


attempt,  another  group  of  Minne¬ 
sota  students  organized  a  “volun¬ 
tary  course”  which  the  regents 
this  time  pretended  not  to  notice. 
Practicing  journalists  contributed 
lectures,  though  reportedly  they 
themselves  “had  no  great  opinion 
of  the  project.” 

In  1910  the  regents  voted  “with 
obvious  reluctance”  that  Joseph 
M.  Thomas  might  be  permitted  to 
develop  a  course  in  newspaper 
writing  “if  his  duties  to  the 
rhetoric  department  were  not 
handicapped.” 

And  so,  41  years.  Dr.  Ralph 
Casey,  a  double  handful  of  faculty 
members  and  hundreds  of  students 
later,  the  University  of  Minne¬ 
sota  boasts  one  of  the  nation’s 
greatest  schools  of  journalism. 

Events  between  make  an  absorb¬ 
ing  story,  told  with  sympathy  and 
penetration  by  James  Gray,  novel¬ 
ist,  playwright  and  historian,  and 
for  many  years  literary  critic  of 
the  St.  Paul  Pioneer  Press-Dis¬ 
patch  and  book  editor  of  the  Chi¬ 
cago  Daily  News. 


In  his  new  book,  “History  of 
the  University  of  Minnesota” 
(University  of  Minnesota  Press, 
1951),  Mr.  Gray  does  one  of  the 
most  understanding  jobs  of  writ¬ 
ing  about  journalism  education  by 
anyone  not  teaching  journalism. 

His  fine  tribute  to  the  Minne¬ 
sota  school  and  Dr.  Casey  is 
warm  recognition  of  an  institution 
and  a  man  who  have  been  pillars 
of  strength  during  the  faltering 
and  uncertain  years  of  journalism 
education’s  adolescence. 

More  than  half-a-dozen  students 
applied  for  instruction  in  that 
first  course  by  Prof.  Thomas,  Mr. 
Gray  recalls,  “but  it  was  not  re¬ 
peated  and  there,  for  several 
years,  the  matter  rested. 

“This  delay  in  creating  a  de¬ 
partment  of  journalism,”  Gray 
writes,  “may  be  attributed  in  part 
to  the  apathy  of  the  profession. 
Among  its  members  there  was  a 
half-humorous,  half-snobbish  in¬ 
clination  to  think  of  their  work 
as  an  incommunicable  art.  Jour¬ 
nalists,  perhaps,  might  be  trained; 
newspapermen,  like  poets,  were 
born.  An  editor  wanted  only 
newspapermen  about  him.  .  .  .  The 
typical  reporter  and  editor  saw 
something  positively  dangerous  in 
submitting  his  work  to  the  bour¬ 
geois  influence  of  a  university.” 

A  course  for  farm  editors,  of¬ 
fered  on  the  St.  Paul  campus, 
revived  journalism  education  at 
Minnesota  in  1915,  Mr.  Gray  re¬ 
lates,  and  three  more  courses  were 
added  later.  World  War  I  wrote 
off  the  experiment,  but  it  was  re¬ 
vived  in  1918. 

For  a  decade  thereafter,  in¬ 
structors  came  and  went.  No  one 
remained  long  enough  to  develop 
a  major  sequence.  President  L.  D. 
Coffman  began  patiently  to  can¬ 
vass  the  field  for  a  man  who,  as 
head  of  the  department,  could  su¬ 
pervise  steady  and  reliable  prog¬ 
ress  in  the  field.  The  man  he 
eventually  found  was  Ralph  Casey, 
former  Seattle  and  New  York 
newspaperman. 

“Casey’s  first  step  toward  the 
development  of  a  well-rounded 
and  rewarding  program  of  study,” 
writes  Gray,  “was  to  add  many 
courses  to  the  curriculum  and, 
with  a  generosity  not  always  char¬ 
acteristic  of  administrative  heads, 
to  add  also  the  men  to  teach 
them.” 

The  new  kind  of  program  recog¬ 
nized  three  major  areas — teaching, 
service  to  state  editors,  and  re¬ 
search. 

In  this  latter  field,  writes  Gray, 
“the  University  of  Minnesota  may 
be  said  to  have  taken  a  distinct 
lead.  From  the  time  of  Casey’s 
arrival  the  effort  to  analyze  the 
heartbeat  of  the  press  had  been 
regarded  as  an  essential  function 
of  a  thoroughly  responsible  school. 

In  1939  the  Minnesota  Editorial 
Association  raised  the  question  of 
a  new  physical  plant  for  journal¬ 
ism — and  out  of  the  monies  left 
in  1918  by  William  J.  Murphy, 
publisher  of  the  Minneapolis 
Tribune,  an  imposing  building  was 
erected. 


In  1942  the  School  of  Journal¬ 
ism  began  to  operate  as  a  full- 
grown  son  of  the  Arts  College 
with  its  own  home  and  latchkey. 

“Only  a  quarter  of  a  century 
ago,”  says  Gray,  “the  idea  of  sup¬ 
porting  theoretical  instruction  in 
journalism  still  brought  a  ribald 
response  from  the  old-fashioned 
mid-western  editor.  Since  that 
time  there  has  grown  up  at  Minne¬ 
sota  a  modern  school  of  com¬ 
munications  which  offers  training 
in  radio  techniques,  in  magazine 
writing  and  editing,  public  opin¬ 
ion  testing — in  a  score  of  the 
means  by  which  man  influences 
the  mind  of  man.  And  this  insti¬ 
tution  has  the  respect  and  support 
of  the  entire  newspaper  commun- 


Dean  Gordon  A.  Sabine  of  the 
University  of  Oregon  School  of 
Journalism  is  spending  several 
weeks  as  an  observer  in  the  New 
York  office  of  Time  magazine. 

*  *  * 

A  handbook  on  national  adver¬ 
tising,  designed  for  publishers  of 
community  newspapers,  is  just  off 
the  press  at  the  Montana  State 
University  journalism  school. 

Publicity  Internes 

Syracuse,  N.  Y. — ^Three  jour¬ 
nalism  students  have  been  appoint¬ 
ed  to  publicity  “internships”  at 
Syracuse  University  under  a 
grants-in-aid  program  initiated  by 
Dr.  Wesley  C.  Clark,  dean  of  the 
School  of  Journalism,  and  Dean 
Kenneth  G.  Bartlett  of  the  Office 
of  Public  Relations. 

Selected  to  receive  $400  work¬ 
ing  fellowships  in  the  university’s 
publicity  department,  three  jour¬ 
nalism  juniors  will  work  15  hours 
a  week  as  editorial  assistants  un¬ 
der  Lome  S.  Waddell. 

■ 

Kentucky  Journalism 
Building  Dedicated 

Lexington,  Ky. — ^The  new 
$425,000  School  of  Journalism 
building  at  the  University  of  Ken¬ 
tucky  was  dedicated  and  presented 
to  Kentucky’s  Gov.  Lawrence 
Wetherby,  Friday  night,  Nov.  2. 

Featured  on  the  dedicatory  pro¬ 
gram  were  three  men  who  started 
their  journalism  careers  at  Ken¬ 
tucky — Senator  Tom  R.  Under¬ 
wood,  editor  of  the  Lexington 
(Ky.)  Herald;  Don  Whitehead, 
AP  war  correspondent  and  Pu¬ 
litzer  Prize  winner,  and  former 
Kentucky  Gov.  Keen  Johnson, 
publisher  of  the  Richmond  (Ky.) 
Register  and  vicepresident  in 
charge  of  public  relations  of  Rey¬ 
nolds  Metals  Co. 

■ 

Elk's  J-Scholarship 

Everett,  Wash. — ^The  Elks 
Lodge  here  has  posted  an  annual 
journalism  scholarship  to  a  Sno¬ 
homish  County  boy  or  girl  selected 
by  a  committee  of  newspaper  ed¬ 
itors  for  the  University  of  Wash¬ 
ington  school  of  journalism. 
Heading  the  committee  is  A.  M. 
Glassberg,  Everett  Daily  Herald. 


A  Major  Market  the  Year  'Round 

Tops  in 
the  Nation 
in  Home 
Ownership 
Gains 


Home  ownership  increased  161%  in  Greater  Miami  between 
1940  and  1950-a  rate  that  was  three  times  the  national  average! 
The  1950  Census  of  Housing  shows  that  Miami  --  already  first 
in  the  nation  in  residential  housing  during  1950  -  is  leading 
the  nation*  in  home  ownership  gains  -  impressive  proof  of 
Miami’s  amazing  growth  as  a  major  year ’round  market. 

America's  fastest-growing  metropolitan  area  has  been  busy 
chalking  up  other  records  too:  Population  has  soared  over  half 
a  million,  1950  retail  sales  zoomed  to  $665,000,000,  and 
effective  buying  income  reached  an  all-time  high  of  nearly  700 
million  dollars. 

For  record-breaking  results 
in  this  record-breaking  mar¬ 
ket,  use  The  Miami  Herald, 
the  completely  dominant 
medium  that  delivers  more 
than  700,000  year  'round 
residents  plus  an  important 
vacationing  audience,  every 
season  of  the  year.  • 

*  Metropolitan  areas  of 250,000 
or  more  in  1940 

JOHN  S.  KNIGHT,  Publisher 

STORY  BROOKS  &  FINLEY,  National  Reps. 

A.  S.  GRANT,  Atlanta  Affiliated  Stotions  -  WQAM,  WQAM-FM 


MIAMI  —  An  International  Market 
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. . .  Georgians  preferred  the  same 

Sunday  Magazine  that  is  their  favorite  today! 


mariref 


DO  YOU  HAVE  THIS  BOOK? 

This  32-page  book,  Jn  full- 
color  gravure,  summarizes 
the  striking  ten-year  growth 
of  Atlanta  for  advertisers 
and  advertising  agencies.  If 
you  have  not  received  your 
copy,  there's  one  waiting  for 
you.  Address:  The  Atlonta 
Journal  and  Constitution,  At¬ 
lanta,  Georgia.  Or,  of  course, 
the  nearest  Kelly-Smith  office. 


After  2000  weeks  of  work  ...  on  2000 
Sundays  .  .  .  Georgians  are  still  turning 
to  the  same  Sunday  Magazine  for  enter¬ 
tainment  .  .  .  and  for  news  of  what’s 
been  happening  in  their  state. 

And  a  lot  has  been  happening  in  those 
39  momentous  years. 

In  1912,  the  air  hung  red  with  dust 
over  Georgia’s  clay  roads  and  furrowed 
hills.  The  magnolia  stood  tall  and  pro¬ 
tecting  over  the  veranda,  and  fields  of 
cotton  stretched  far  as  the  eye  could  see. 

Today,  white  strings  of  concrete  lace 
the  husky  hills  of  Habersham  to  the 
beautiful  marshes  of  Glynn.  A  stirring, 
eager  industrial  giant  flexes  new  biceps 


of  prosperity  and  promise.  In  cities  and 
towns  across  the  state,  new  plants  .  .  . 
new  factories  .  .  .  new  businesses  .  .  . 
stand  where  cotton  once  was  king.  And 
a  new-born  cattle  industry  grazes  the  re¬ 
claimed  hills  and  plains. 

Georgians  today  are  a  market  of 
three-and-a-half  million  customers.  They 
have  money  to  spend.  They’ll  listen  when 
you  talk  to  them  about  your  product. 

You  can  reach  them  best  through  the 
Magazine  they’ve  been  reading  for  2000 
Sundays.  Today  more  than  79%  of  the 
families  in  the  166  sizeable  communities 
in  Georgia  take  the  Atlanta  Sunday 
Journal-Constitution. 


the¥atlanta  _  ^ 

Journahnd  Constitution 


MAGAZINE 


Circulation:  457/147  •  National  Representatives:  Kelly-Smith  Company 
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NICE  Population  Study 
Shows  Suburbs’ Growth 


The  rush  to  the  suburbs  in  the 
last  decade  was  typical  of  vir¬ 
tually  all  large  standard  metro¬ 
politan  areas,  according  to  a  study 
released  this  week  by  the  National 
Industrial  Conference  Board,  New 
York  City.  Results  of  the  study 
should  prove  of  special  interest  to 
circulation  managers. 

The  increase  over  the  10  years 
ranged  as  high  as  150%  for  the 
suburbs  surrounding  San  Diego, 
Calif.  Areas  around  Washington, 
D.  C.,  and  San  Francisco-Oakland 
more  than  doubled.  New  Orleans’ 
and  Seatttle’s  suburbs  approached 
doubling,  with  increases  of  97% 
and  93%,  respectively. 

In  three  major  areas — Minne- 
apolis-St.  Paul,  Denver  and  Dal¬ 
las — the  number  in  the  outskirts 
of  each  city  jumped  about  75%. 
Increases  of  50%  to  60%  in  out¬ 
lying  sections  occurred  in  eight 
cities,  including  Los  Angeles  and 
Detroit. 

N.Y.-NJ.  Up  23% 

In  New  York  -  Northeastern 
New  Jersey,  the  largest  metro¬ 
politan  area,  the  analysis  notes, 
the  gain  was  23%;  while  not  so 
large  a  percent  as  in  some  of  the 
other  areas,  it  represents  an  in¬ 
crease  of  about  800,000  inhabi¬ 


tants.  The  four  cities  in  which 
the  suburban  population  increased 
less  than  20%  were  Youngstown 
(up  17%),  Providence  (15%), 
Boston  (11%),  and  Pittsburgh 
(9%). 

With  few  exceptions,  the  1940- 
1950  growth  in  the  peripheral 
areas  has  been  “at  least  twice  as 
fast”  as  in  the  central  cities  them¬ 
selves.  “In  the  Buffalo  metropoli¬ 
tan  area,”  the  report  states,  “the 
ratio  of  suburbanization  was  the 
highest,  as  the  population  within 
city  limits  increased  less  than  one 
half  of  one  percent  over  the  de¬ 
cade,  while  the  number  outside 
the  central  core  increased  33%. 
In  Pittsburgh,  where  the  popula¬ 
tion  of  the  central  city  also  in¬ 
creased  negligibly  (0.3%>),  the 
ratio  was  second  highest.  Third 
in  rank,  Cleveland’s  suburbanites 
increased  13  times  as  fast  as  its 
city  inhabitants.” 

Ratio  of  7:1 

Although  the  cities  of  Balti¬ 
more  and  Indianapolis  jumped 
“about  10%  in  the  decade,”  their 
respective  outlying  areas  grew 
seven  times  as  fast.  The  ratio  was 
seven  to  one  in  favor  of  the 
suburbs  in  St.  Louis,  too.  San 
Diego,  the  NICB  study  points  out. 


Newspapers  Prompt  Smokers 
to  ^Call  for  Philip  Morris^ 

New  York — “Newspapers  play  a  major  role  in  prompt¬ 
ing  more  and  more  smokers  to  ‘Call  for  Philip  Morris’  ”, 
says  Mr.  Ray  Jones,  vice  president  in 
charge  of  sales  of  Philip  Morris  &  Com¬ 
pany  Ltd.,  Inc.  “We  look  at  our  news¬ 
paper  advertising 'as  an  integral  part  of  a 
well-coordinated  sales  operation.” 

“In  developing  all  phases  of  our  sales 
operation”,  Mr.  Jones  goes  on,  “I  get  ideas 
from  SALES  MANAGEMENT  magazine 
that  keep  me  an  interested  subscriber,  as 
for  the  past  five  years.” 

(.lilrcrliscmciit) 


Breakfast  Briefs 

All  over  the  country,  colleges 
and  universities  are  talking  of  de¬ 
emphasizing  football  on  their 
campuses.  This  may  be  a  moral 
awakening,  or  it  may  be  just  a 
move  to  avoid  being  invited  to 
play  Michigan  State. 

*  *  • 

Fewer  married  people  would 
get  out  of  the  wrong  side  of  the 
bed  in  the  morning  if  their  mates 
got  i^)  first. 

From  the  Cleveland  Plain  Dealer 


REELS' 

with 

^JONES  nNSIONS, 

...the  only  instantan¬ 
eous  and  entirely  auto¬ 
matic  paper  roll  tension 
control. 

. . .  entirely  mechanical 
—responds  instantly  to 
"red  button"  stops 
without  losing  webs. 


Jones 

I  have  been 


is  an  example  of  an  area  where  a 
rapid  population  gain  in  the  city 
was  accompanied  by  an  even  more 
rapid  gain  in  the  surrounding  area. 
The  central  city  increased  nearly 
60%  since  1940,  but  its  periphery 
grew  150% — two  and  a  half  times 
as  fast. 

In  the  two  most  populated  met¬ 
ropolitan  areas  —  New  York- 
Northeastern  New  Jersey  and 
Chicago  —  the  surrounding  com¬ 
munities  gained  people  nearly  five 
times  as  fast  as  the  central  cities. 
The  outskirts  of  Los  Angeles 
(third  largest  area  population- 
wise)  grew  two  and  a  fourth  times 
more  quickly  than  LA  proper.  In 
Philadelphia  and  Detroit,  for 
every  1%  increase  in  the  central 
city  population,  the  suburbs 
gained  nearly  4%. 

Houston  city  itself  increased 
faster  than  its  environs,  the  study 
says. 

Economic  Consequences 

This  changing  composition  of 
urban  development  brings  with  it 
new  market  structures,  according 
to  the  study.  Decentralization  of 
shopping  facilities  is  a  corrollary 
to  the  central  city-suburb  shift. 
Small  independent  stores  readily 
spring  up  to  serve  the  local  trade, 
and  in  recent  years  more  and 
more  chains  and  downtown  retail¬ 
ers  have  opened  branch  stores  in 
the  outlying  sections.  Manufac¬ 
turers  seeking  complete  coverage 
of  distribution  outlets  “mav  well 
have  to  revise  their  sales  methods.” 

“Manufacturers,”  the  reoort 
goes  on,  “also  are  finding  a  differ¬ 
ent  and  sometimes  larger  market. 
The  effect  of  the  suburban  move¬ 
ment  on  the  demand  for  automo¬ 
biles,  for  example,  the  different 
type  of  clothing  needed  by  the 
suburbanite  compared  with  the 
‘city  dweller’  is  another  change  in 
demand  arising  from  this  type  of 
population  shift.  At  the  same 
time,  additional  markets  are  being 
created  for  gardening  supplies, 
portable  outdoor  barbecue  and 
similar  items  uncommon  to  the 
city  dweller.” 

■ 

7.  St.  Louis  Papf?rs 
Share  141.000  Gain 

St.  Louis — Publishers’  Post  Of¬ 
fice  statements  for  October  dis¬ 
close  an  agsregate  circulation  gain 
(Mondav  -  Friday)  of  141.000 
copies  for  the  morning  GInhe- 
Democrat  and  evening  Post-Dis¬ 
patch  since  June  15  when  the 
Star-Times  was  bought  by  the  P-D. 

The  evening  Star-Times  had  an 
ABC  of  roundly  180,000  (M-F) 
and  151,000  (Saturday). 

The  Post-Dispatch  increased 
from  289,276  to  400,218  on  the 
five-day  average  and  went  from 
225,410  to  327,037  on  Saturday. 
The  Globe-Democrat  increased 
from  285.302  to  315,516  on  five 
days  and  from  273,336  to  297,776 
on  Saturday. 

The  Sunday  figures  for  Sept.  30 
were  given  as:  Globe-Democrat, 
366,846;  Post-Dispatch,  447,216. 


Houston  Press 
Celebrates  Gain 
In  Champagne 

Houston  —  Here  in  Houston, 
where  they  spell  fabulous  with  a 
capital  “F”  and  you’re  a  piker  if 
the  next  guy  outshines  you,  the 
Houston  Press  really  shot  its  pis¬ 
tol  one  day  last  week. 

In  an  editorial  room  setting  that 
was  one  for  the  book,  600  pairs  of 
eyes  bugged  at  the  sight  of  a 
bubbling  champagne  fountain  on 
the  news  editor’s  desk.  They  saw 
heaping  platters  of  turkey  and 
chicken  where  typewriters  once 
stood.  And  a  seven-piece  orches¬ 
tra  blared  from  the  sports  depart¬ 
ment. 

If  anyone  thought  of  going  to 
press,  then  nobody  mentioned  it. 
For  this  was  the  management’s 
way  of  doing  things  up  brown  for 
a  staff  that  had  just  helped  the 
Press  soar  to  an  all-time  daily 
circulation  high  of  132,812. 

At  a  paper  where  employes  are 
brought  up  on  great  company  par¬ 
ties,  this  one  had  no  equal.  Even 
the  whoop-de-doo  set  off  at  the 
March,  1950  party,  when  the 
Press  topped  100,000  circulation, 
couldn’t  come  close. 

The  only  thing  that  was  the 
same  was  the  band.  But  even  it 
had  grown  from  four  pieces  to 
seven. 

The  record  circulation  was 
achieved  Oct.  15,  and  announced 
the  next  day.  Editor  George  Car¬ 
mack  and  Business  Manager  Ray 
Powers  promptly  ordered  the  big¬ 
gest  party  in  the  paper’s  history 
and  gave  one  day  to  get  ready. 

Every  employe  in  every  depart¬ 
ment  of  the  paper  was  invited — 
315 — along  with  their  wives,  hus¬ 
bands  and  sweethearts. 

Door  prizes  were  given  away 
every  15  minutes — prizes  ranging 
from  turkeys  to  hams. 

From  all  over  the  country  tele¬ 
grams  and  letters  of  congratula¬ 
tion  on  the  new  circulation 
poured  in.  Messages  came  from 
Roy  W.  Howard  of  Scripps-How- 
ard  Newspapers;  Charles  E. 
Scripps,  chairman  of  the  Edward 
W.  &ripps  Trust;  Jack  R.  How¬ 
ard,  executive  vicepresident  of 
Scripps-Howard;  and  Mark  Fer- 
ree,  Scripps-Howard’s  general 
business  manager. 

■ 

200  Attend  Dinner 
For  Arthur  McEvoy 

New  Britain,  Conn.  —  Some 
200  persons,  including  Roger  Ckm- 
nolly,  managing  editor  of  the  New 
Haven  Register,  and  George  E. 
erSpp,  managing  editor  of  the 
New  London  Day,  attended  a 
testimonial  dinner  here  honoring 
Arthur  E.  McEvoy,  managing  ed¬ 
itor  of  the  New  Britain  Herald. 
Mr.  McEvoy  is  marking  his  40th 
year  in  newspaper  business.  He 
was  recently  promoted  to  the  man¬ 
aging  editor’s  office  after  many 
years  as  city  editor. 
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i\  few  of  the  many  technical  packaging  achieve¬ 
ments  which  have  helped  bring  more  profits  to  many 
industries  and  more  pleasures  into  many  lives. 


Canco  publishes  the  one  and  only  “Canned  Food 
Reference  Manual”  (3  editions)  now  widely  used 
in  schools  and  colleges  and  by  the  medical  and 
public  health  professions. 

Canco  first  established  a  system  of  tempers  for 
tin  plate  to  produce  better  formed  and  stronger 
cans. 


Canco  made  possible  the  first  commercial  applica* 
tion  of  the  vacuum-pack  and  vacuum-closure 
principles  to  the  canning  of  vegetables. 


franco  established  the  first  Nutrition  Laboratory- 
devoted  solely  to  the  problems  of  the  canning 
industry. 


franco  established  the  first  specifications  for  the 
chemical  composition  of  steel  used  in  the  manu¬ 
facture  of  corrosion-resistant  tin  plate. 


Canco  invented  the  “High-Short”  aseptic  closing 
systems  of  canning  for  licpiids  and  for  solids. 


Canco  first  applied  commercially  the  new  Agita¬ 
tion  principle  in  the  vacuum  packing  of  vegetables. 


Canco  discovered  the  cause  and  control  of  a  \\i<le- 
spread  type  of  off-flavor  spoilage  in  tomato  jui«-e, 
due  to  an  organism  which  Canco  isolated  and 
named. 


Canco  pioneered  and  developed  the  low-oxygen 
closure  (L.O.C^.)  nieth<Kl  for  fruit  juices  -nd  beer. 


Canco  iiix-ented  the  'renderometer  which  pro' 
a  means  of  quality  control  of  raw  green  j>eas. 


o.  Canco  published  the  first  of  a  series  of  education 
texts  on  nutritive  values  and  public  health  aspects 
of  canned  foods. 


1901-50TH  anniversary-1951 


Naw  York  •  Chicago  *  Son  Francisco  •  Homilton,  Cinodo 
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flow  OVER  1.100 
NEWSPAPERS  Use  This 
IDEA  Successfully! 

A  Promotion  that  does  more  and 
costs  less  than  anything:  you  have 
I  ever  used. 

Present  HAMPDEN 
MvMtiav  ScnpkNks  «itk  jm  MtstM 
M  ii  fioM,  to  fNT  Mnrton  so 

tW  till  CM  klip  1  cmptati  nciri  if  M 
^  tkiiriivtft^ 

Wrilp:  Lester  A.  Stone,  V.P. 

HAMPDEN  NOVELTY 
Manufacturing  Co.,  Inc. 

Holyoke,  Massachusetts 

ROLLOUT 

THE  PRESENTATION 

Many  a  local  brewmeister  has  al¬ 
ready  gone  kaput  and  a  lot  more 
are  In  trouble — because  of  "na 
tional  "  competition.  More  news¬ 
paper  advertising,  locally  and 
regionally,  is  what  they  need. 
Tell  your  area  brewers  the  facts 
by  showing  them,  "Let's  Keep  the 
Beer  Business  Local."  Extra  cop¬ 
ies  to  Bureau  of  Advertising 
members  at  cost — $2.50. 

Bureau  of  Advertising,  ANPA 
570  Lexington  Avenue 
New  York  22 

This  space  contributed  by 
The  Philadelphia  Inquirer 


TWP  PT  AQQTPTF'n  PT  TNir*  the  Business  Service,  (or  better 

THb  ULAbbli-mj  ULUNIU  named)  Business  Directory  classi- 

.  ^  fkation.  The  St.  Petersburg  Times 

has  developed  a  large  daily  volume 

yy  tltlL  of  Business  Directory  advertising 

under  the  thoughtful  planning  of 

Help  Wanted  Ad  Boom? 

■  portunities  for  greatly  increased 

By  Daniel  L  Lionel  although  not  too  easy  to 

sell. 

CAM,  Brooklyn  Eagle  “Patterned  after  Kemp’s  selling 

u  •  .  .u  .  u  ..  u  •  plan,  we  are  now  concentrating 

Instead  of  saying  that  man  is  in  existent  that  can  better  bring  business  sales  effort  on 

the  creature  of  circiimstance  say  employables  into  the  labor  marke  classification  and  have  added 

that  man  is  the  architect  of  cir-  than  Classified  Advertising.  And  columns  a  month  to  the  busi- 


What  Comes  After 
Help  Wanted  Ad  Boom? 


By  Daniel  L  Lionel 
CAM,  Brooklyn  Eagle 


that  man  is  the  architect  of  cir-  than  Classified  Advertising.  And 

cumstance.”  Thus  d^s  Thomas  in  tapping  our  labor  resources,  previously  published  in  this 

Carlyle  .provide  the  keynote  for  American  business  wil  undoubted-  ^Here,  in  my  opin- 

our  topic  which  is  the  challenge  ly  continue  to  turn  to  Classified  ^  ^ 

to  maintain  our  fine  Classified  Advertising. 

showing  when  Help  Wanted  ad-  even  better  when  the 

vertising,  which  is  curremly  ac-  Basic  for  Transition  Employment  picture  changes.” 

punting  for  the  lions  share  of  Another  index  to  the  status  of  ♦  ♦  ♦ 

Classified  gains  in  most  cities,  wanted  advertising  in  the  3  Other  ‘Majors' 

Tn  other  words,  when  the  eco-  ^SeS'^beSm^nt  txne^ 

nnmir  nhx.nf,mpnnn  Vnnwn  nc  Uetense  Department  expen  5rtir  and  Tribune,  comes  a  re- 

nomic  phenomenon  known  as  jjtures.  in  the  fiscal  year  ending  pjy  that  also  faces  the  problem 

the  Business  Cycle  makes  its  slow  i,,„-  ,qc,  <ciq  gnn  non  non  «,•>«  piy  n  aiw 
(.vr-ition  arp  w,*  onino  tr.  hp  515'.200,000,000  was  realistically.  He  says:  “If  1  were 

readl  for  the  n^t  ohasi'’  military.  Military  to  consider  this  problem,  1  would 

wZin  wintPH  ''Pending,  already  appropriated  for  think  that  the  classified  manager 


From  Robert  Witte,  Minneap¬ 
olis  Star  and  Tribune,  comes  a  re¬ 


ready  for  the  next  phase? 


WQMtfrl  mr,r,o  ^  ^ -  ®’  ....  minX  inai  IHC  CiaSSIllCU  IliaiiagCl 

Help  Wanted  advertising,  more  the  fiscal  year  1952,  is  $57,000,-  ^ho  would  apply  a  genuine  sales 

than  any  other  classification,  is  a  onn  non  nn,i  losi  fK,.  a  gtnuinv  saiva 

sensitive  barometer  of  current  eco-  for  1953,  when  the  effort  toward  building  the  three 

sensitive  oarometer  01  current  eco  defense  program  is  expected  to  hit  other  maior  classifications  —  Real 

nomic  phenomenon  known  as  peaj^  even  greater  military  Estate  Merchandise  and  Automo- 
to  react  to  any  worsening  of  con-  budget  is  anticipated.  mcrcnaiiuisc  anu 


to  react  to  any  worsening  01  con¬ 
ditions.  When  it  reacts,  it  usually 


live — would  be  doing  the  most 


does  so  violently  That’  a  1  the  expenditures  for  war  constructive  thing  to  prepare  the 

moi'eal'wJy  J^Ms',  ^l^s^  ^^lor'Tk H^d 'rnrSil^^^^^  r 

ria«ifi<>H  spi-tinns  arp  «u/r.iipn  with  sKiiieu  and  Unskilled  Wanted  volume  will  fall. 

Classified  sections  are  swollen  with  workers.  They  will  have  to  be  -while  there  are  many  new 

Help  Wanted  ads,  are  keeping  an  nnn  vit-,i  inh*  tn  mnrp  ,  -c  '  '  ■ ,  ‘"'“‘y 

eve  on  the  intermtional  situation  uon-vitdl  jobs  to  more  classifications,  new  ideas  and  gim- 

^  international  situation,  essential  ones  and  CAMs  may  micks  that  can  be  used  to  attempt 
which  at  present,  will  provide  the  „vr,PPt  tn  nmviHp  thp  hacin  nnexs  mat  can  pe  used  to  aucinpi 

first  ehie  tn  anv  slaekenino  in  ^^pect  fo  provide  the  basic  jq  bolster  up  linage  losses  which 

means  for  this  transition  through  micht  occur  in  Help  Wanted,  ob- 


Employment  advertising  volume.  jbe  continued  and  increasir 
Aler  CAMS  will  not  prmit  of  the  Classified  Advertising, 
themselves  to  be  victimized  by  cir-  ♦  *  « 

cumstance.  We  sounded  out  a 
few  and  can  tell  you  that  they  are  Look  to  Rentals 
doing  some  “architectural”  work  in  the  face  of  this  opt 


means  for  this  transition  through  ^ight  occur  in  Help  Wanted,  ob- 
the  continued  and  increasing  use  viously  if  a  newspaper  is  running 
of  the  Classified  Advertising.  25  or  30%  of  its  business  in  the 

*  *  *  employment  section,  a  Where  to 

Dine  feature,  or  a  special  drive 
Look  to  Rentals  g^j^g 

In  the  face  of  this  optmistic  f^n  jbat  vacancy.  Bulk  linage  can 


aoing  some  arcmtectural  work  In  the  face  of  this  optimistic  Vaerner  Bulk  linaee  can 

on  this  problem  right  now.  They  employment  picture  wise  CAMs  ”  t  vacancy.  Bulk  linage  ca 
are  probine  wavs  and  means  of  picture,  wise  L.Aiyis  j^om  bulk  classifica- 

are  proping  ways  ana  means  oi  are  still  planning  against  that  m-  „  a  ,bat\  where  the  effort 

evanescent  Help  evitable  day  when  the  pendulum  should  be  applied.” 

Wanted  ads  when  the  time  comes,  vvill  swing.  Walter  Lehmann,  San  ♦'  * 

Antonio  Express,  has  some  pro-  There  is  a  clear  implication  in 
What  Is  the  Outlook?  vocative  suggestions  on  this  point,  tbe  above  opinions. 

Perhaps,  before  considering  says.  To  make  plans  to  at-  Namely,  stay  with  the  Classified 
ways  and  means  of  replacing  the  Icmpt  to  replace  Help  Wanted  fundamentals  —  keep  selling.  Get 

Help  Wanted  volume,  it  might  be  ndvertising  when  it  drops  off  pre-  pigpfy  ^f  sales  and  promotion  ef- 

appropriate  to  take  a  searching  when  ^onornic  con-  behind  your  basic  classifica- 

look  at  the  employment  picture,  d'lmis  cl^nge  to  affect  the  yol-  fions  against  the  day  Help  Wanted 
Are  the  odds  good  for  keeping  Ernployment  advertising,  ^bows  up  in  red.  Then  you  won’t 

this  business  for  a  while?  Will  it  these  conditions  will  be  favorable  scratch  under 

last  for  another  year?  Will  it  development  of  other  or  p^g^^ure.  Those  carefully  nurtured 

increase?  The  answer  to  all  these  classifications.  .  .  and  that  glassifications  will  be  ready  to 

questions  is  an  emphatic  “Yes.”  should  be  considered  blossom. 

According  to  the  U.  S.  Census  classifications. 

D. _ _  a _ _  The  rental  classification  is  one  _  .  .  .  .  _  , 


Bureau,  employment  figures  in 
January,  1950,  a  pre-Korean  war 
period,  were  57,000,000.  By  Aii- 


of  the  principal  classifications  in 
which  the  volume  trend  is  usually 


Early  with  Millionth  Ad 

Minneapolis  —  The  one-mil- 


eust  1951  the  fiaiire  had  iiimned  direct  opposition  to  the  trend  Month  Minneapolis  Star  and  Trib- 
fn  Th?.  for  the  Employment  advertising,  une  want  ad  for  1951  appeared 

Here,  betteP  selling  techniqul  in  classified  sections  Oct.  15.  This 
owinP  m’  the  Promotion,  capitalizing  on  the  ef-  is  the  earliest  date  the  Star  and 

tem^r  o  ing  to  the  curtailment  jggjjygpg^j  ,be  rental  columns  Tribune  has  received  its  one- 
of  the  usual  seasonal  farm  work-  !  .,,1  Ketterino  the  IQSO 

ere  frerr.  A..e..et  tr.  Ceeterr.Ker  >0  yOUE  nCWSpapeE,  Will  pEOdUCC  milllOntfi  ad,  bettering  tne  lilJU 

ers  from  August  to  Septeml^r  >  business  mark  by  a  month. 

Since  the  Bureau  estimates  that  j 

about  3,000,000  additional  farm  >f  ^’^‘1  - 

workers  are  employed  in  August  \  gET  READY  now  for  the 

harvesting.  therP  is  actually  a  built  to  produce  new  a„„u3,  eojtor  &  PUBLISH- 

basic  increase  in  total  employment  n“j‘"bfnk  t^aT^I  would  'st^kpik  Promotion  Awards;  begin 

from  August  to  September,  1951.  ^  ^  1  ceieeti^n  nrenaratinn  nf 

The  Bureau  of  Labor  Statistics  the  'dea,  but  would  be  working  selection  and  preparation  of 

expects  total  employment  to  hit  ^  >»'"■  ^est  1951  efforts  to  be 

an  all  time  high  of  63,400,000  submitted  to  the  judges  in 

workers  by  the  end  of  1952.  By  Business  Service  January. 


ers  from  August  to  September. 

Since  the  Bureau  estimates  that  i  •« 

about  3,000,000  additional  farm  >f  ^’^‘1 
workers  are  employed  in  August 

harvesting.  therP  is  actually  a  he  built  to  produce  new 

basic  increase  in  total  employment  business  at  ^me  future  time,  I  do 
from  August  to  September,  1951.  ‘^ink  that  I  would  stockpile 
The  Bureau  of  Labor  Statistics  the  idea,  but  would  be  working 
expects  total  employment  to  hit  “  "ow.  ^  ^ 

an  all  time  high  of  63,400,000 
workers  by  the  end  of  1952.  By  Business  Service 
long  tradition,  there  is  no  medium  “Not  new,  but  undeveloped  is 
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Speeds  Printing  Plate  Production 
with  Modern  Equipment 


NORTHERN  aECTROTYPE  COMPANY 

(O«trofr  DIvhhut  of  Hio  HopU  ilottrotypo  Compooy) 


Big  Chief  Remelter  is  GAS-flred  to  melt  old  plates 
and  shavings.  Three  pan  Electrotype  Kastenkooler  in 
front  of  Big  Chief  is  also  GAS  heated  to  speed 
production.  The  Gas-flred  Kastenkooler  is  manufac¬ 
tured  by  United  American  Metals  Corp. 


Throughout  the  Graphic  Arts 
Industry,  you’ll  find  again  and 
again  that  GAS  does  special¬ 
ized  jobs  which  point  up  the 
versatility  and  flexibility  of 
GAS  as  a  modern  Graphic  Arts 
Tool.  In  melting,  casting  and 
drying  operations,  for  example. 
Gas  works  so  well  because  Gas 
is  clean,  economical,  and 
efficient.  Exact  temperatures 
can  be  maintained  auto¬ 
matically. 


Northern  Electrotype  Com¬ 
pany,  of  Detroit,  Michigan, 
provides  an  example  of  the 
usefulness  of  Gas.  The  Gas- 
fired  Big  Chief  Remelter  feeds 
its  charge  into  the  three  pan 


Gas-fired  Kastenkooler.  Here, 
heating  and  cooling  occurs  in 
the  same  pan  to  eliminate 
shrinkage.  Hold-downs  hold 
the  shells  to  the  pan  as  metal 
is  discharged  through  the 
the  trough. 

When  modernizing  or  ex¬ 
panding  your  present  printing 
facilities,  be  sure  to  find  out 
how  Gas  can  serve  you  eco¬ 
nomically.  Call  your  Gas  Com¬ 
pany  Representative,  today. 


V  AMERICAN  GAS  ASSOCIATION  •  420  LEXINGTON  AVENUE,  NEW  YORK  17,  NEW  YORK 
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Frank  Smith,  founder  of  the  stores 
"Where  Price  Tells  and  Quality  Sells” 
—now  being  carried  on  by  his  grand¬ 
son,  H.  W  Hart. 


C  F.  SMITH  COMPANY  slogan  moves  groceries 
to  the  pace  of  DETROIT  assembly  lines. 


cash-and-carry  policy;  a  new  method  of  operating  local 
business  in  his  “Papa  and  Mama“  stores,  where  a  man 
and  wife  share  the  management,  the  neighborhood 
gossip  and  the  profits. 


The  sum  total  of  any  luitional  brand  success  story  is 
die  aggregate  of  many  sales,  in  many  stores,  in  many 
localiti«!  Nadonal  acceptance  is  won  store  by  store, 
street  by  street,  market  by  market.  Market  data  must 
be  complete  and  accurate  at  the  local  level— or  it’s  all 
pie^the-sky.  It’s  by  keeping  the  local  touch  you  sell 
the  millions  of  people  who  buy  your  brand! 


To  mark  its  Golden  Anniversary  this  year,  C  F.  Smidi 
Company  has  embarked  on  a  large-scale  store  modem- 
izadon  program  and  a  new  policy  of  greater  emphasis 
at  the  local  level  on  nadonally  adverdaed  canned  and 
packaged  foods. 


It’s  this  local  touch,  applied  to  the  enormous  growth 
of  the  Detroit  market  in  the  last  50  years,  that’s  behind 
the  300  stores  of  the  C  F.  Smith  Company,  Michigan’s 
first,  oldest,  largest  grocery  chain.  Founder  Frank 
Smith  began  as  a  wagon  vendor,  borrowed  $300  from 
his  wife,  Catherine,  to  open  his  first  Detroit  store. 
That’s  why  die  “C’  is  in  the  firm  name— "C’  for 
Catherine ...  and  for  Confidence  in  the  local  Com¬ 
munity!  Frank  Smith  gave  the  grocery  trade  a  slogan 
known  to  every  Detroiter,  “Where  Price  Tells  and 
Quality  Sells’’;  a  new  food  merchandising  idea  in  his 


Percepdve  sales  execudves  of  national  adverdsets  ap¬ 
preciate  this  truism  of  local  marketing,  rely  more  and 
more  on  complete,  accurate  local  market  &ta.  That’s 
where  the  Hearst  Advertising  Service  is  ready  to  help 
you.  Ybur  H.  A.  S.  man  has  all  die  facts  you  need  to 
know,  evaluate  and  sell  the  ten  rnajor  markets  in 
which  more  than  half  the  country’s  buying  power  is 
centered.  Call  him  today!  It  means  more  profits  in 
your  local  markets  tomorrow! 


Herbert  W.  Beyea,  Gcnenl  Manager  9)9  Stfa  Avenue,  New  York  19,  N. 


A  half-century  ago— Frank  Smith 
showed  the  initiative  that  built  a 
business  by  selling  groceries  by  m 
rowboat  on  the  St.  Clair  River.  ^ 


The  C  F.  Smith  Com¬ 
pany  has  pioneered 
many  food  merchan¬ 
dising  ideas  and^ 
methods. 


HEARST  SALES  OPERATING  CONTROLS- 

We’ve  walked  half-a-million  city  blocks  to  analyze  445,456 
stores  and  3,037  shopping  centers  and  streets  in  9  great  mar¬ 
kets.  Result:  a  practical  guide  for  sales  executives  who  want  a 
doum-to-pavement  local  sales  approach  to  40  million  people 
who  spend  $20  billion  annually.  Already  charted:  Baltimore, 
Boston,  Chicago,  Detroit,  Los  Angeles,  New  York,  Pittsburgh, 
San  Francisco,  Seattle. 


offices  in  Principal  Cities  representing 
New  York  Journal-American  Albany  Times  Union 

Baltimore  News-Post  American  San  Francisco  Examiner 

Pittsburgh  Sun-Telegraph  Detroit  Times 

Boston  Record-American  Advertiser 


Los  Angeles  Examiner 
Chicago  Herald-American 
Seattle  Post-Intelligencer 


Copyright  19)1  by  Hcarst  Consolidated  Publications,  Inc..  Hearst  Advertising  Service  Division.  All  tights  reserved. 


Now  Let's  Begin 
All  Over  Again: 
'G  for  Great . . . ' 

Toledo — ^Even  as  famous  an 
editor  as  Grove  Patterson,  of  the 
Toledo  Blade,  can  have  his 
troubles  on  the  teletype  circuit. 

For  instance,  Mr.  Patterson 
made  a  newsy  statement  in  Butte, 
Mont.,  about  General  Eisenhower. 
After  United  Press  delivered  the 
original  story,  telegraph  editors 
received  these  corrections: 

Correction: 

In  Eisenhower  Butte  (HX  21) 
please  read  name  Grover  Pateson 
throughout  (sted  of  Patterson). 


Correction: 

In  Eisenhower  Butte  (HX  21) 
please  read  name — Grover  Patte- 
son  throughout  (sted  of  Patter¬ 
son). 

Correction: 

This  supersedes  correction  num¬ 
bered  HX8A. 

In  Eisenhowever  Butte  please 
read  name  Grove  Patterson  (in¬ 
stead  of  Grover  Patterson). 

HX8A 

Editors:  In  Eisenhower  correc¬ 
tion,  Butte,  please  read  name 
Grover  Patteson. 

Correction: 

Disregard  the  editor’s  note  sent 
this  wire  at  8:25  a.m.  (HX8A) 
correcting  the  name  of  Grove 
Patterson. 


L.  A.  Papers  Run 
'Educational'  Ads 

Los  Angeles — ^Promotional  ads 
similar  in  copy  theme  to  those  in 
the  Bureau  of  Advertising  cam¬ 
paign  are  running  in  the  newspa¬ 
pers  here  as  a  phase  of  the  educa¬ 
tional  effort  on  the  new  10c  per 
copy  price.  (7c  for  the  tabloid 
Mirror) . 

The  weekly  1,000-line  copy  was 
prepared  for  the  Los  Angeles 
Newspaper  Publishers  Association 
by  Dan  B.  Miner  Co.  It  points  up 
that  the  daily  newspaper  is  the  me¬ 
dium  for  bringing  accurate,  un¬ 
abridged  reports  on  newsworthy 
events. 


Freedoms 

^fcUil/lCQjP 

L:3pd.  J 


Presented  to  die  Elizabeth  Daily  Jonmal 
for  “Ezcdleoce”  at  the  Jersey  Press 
Association,  SOtb  Annual  Better  News¬ 
paper  Institute. 
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ELIZABETH  •  NEW  JERSEY 


CHAS.  T.  MAIN,  INC. 

CONSULTING  ENGINEERS 

Since  1893 

Layouts,  Dasi9ns.  Spaeificationt  and  Enginaoring  Suparvisien 

NEWSPAPER  AND  PRINTING  PLANTS 

Structural,  Mochanical  and  Electrical  Engineering 

80  Fed*rcil  Street  Boston  10,  Mats. 


Boston  Traveler 
Team  Clocks 
Speeding  Buses 

Boston — ^The  problem  of  prov¬ 
ing  that  speeding  bus  drivers  speed 
was  put  up  to  two  Boston  Trav¬ 
eler  staff  men  recently  and  the 
pair  came  up  with  a  gimmick 
which  resulted  in  a  crusading  sc¬ 
ries  of  articles. 

Traveler  Columnist  Bill  Scho¬ 
field  and  Chief  of  Photographers 
George  Dixon  rigged  up  a  speed¬ 
ometer  on  a  car  in  such  a  way 
that  a  large  dial  indicating  the 
speed  of  the  vehicle  would  show 
above  the  right  fender.  The  speed¬ 
ometer  was  certified  for  accuracy. 

Mr.  Dixon  armed  himself  with 
a  35  millimeter  Foton  camera,  a 
rapid  sequence  type  which  shoots 
six  pictures  a  second,  and  the  pair 
spent  four  days  trailing  buses  on 
Massachusetts  highways.  They 
showed,  through  the  sequence  pic¬ 
tures,  that  some  buses  do  65  miles 
an  hour  in  40  MPH  zones. 

The  series  pulled  no  punches, 
specifically  identifying  bus  lines 
and  giving  locations  and  times  of 
offenses. 

The  series  won  the  approval  of 
the  Massachusetts  Registry  of  Mo¬ 
tor  Vehicles  as  a  valuable  aid  in 
its  traffic  safety  program  and  re¬ 
sulted  in  stacks  of  letters  com¬ 
plimenting  the  Traveler. 

*  *  * 

A  similar  setup  was  used  by 
Yakima  (Wash.)  Herald  staffers 
during  the  Summer  in  a  campaign 
against  speeding  trucks.  (E&P, 
Aug.  II,  page  18.) 

■ 

Finn  Heads  NAEA 
Nominations  Group 

Chicago  —  President  Louis  E. 
Heindel,  Madison  (Wis.)  News¬ 
papers,  has  appointed  Karl  T. 
Finn,  Cincinnati  (O.)  Times-Star, 
chairman  of  the  nominations  com¬ 
mittee  for  the  annual  meeting  of 
the  Newspaper  Advertising  Execu¬ 
tives  Association  here  Jan.  21-23, 
at  the  Edgewater  Beach  Hotel. 

The  entire  hotel  has  been  re¬ 
served  for  NAEA  members,  it  was 
announced  by  Robert  C.  Pace, 
NAEA  secretary-treasurer. 


EDITOR  <S  P 


Institute  Asks 
Editors  About 
World  Affairs 

The  first  research  study  to  be 
undertaken  by  the  International 
Press  Institute,  which  has  head¬ 
quarters  in  Zurich,  Switzerland,  is 
a  survey  among  editors  on  what 
is  need^  to  improve  information 
about  world  affairs. 

Lester  Markel,  Sunday  editor 
of  the  New  York  Times  and  chair¬ 
man  of  the  Executive  Board  of 
the  Institute,  and  Urs  Schwarz, 
foreign  editor  of  the  Neue  Zur- 
cher  Zeitung,  who  is  serving  as 
acting  director  of  the  Institute, 
are  conducting  the  survey. 
Questions  asked  of  editors  are: 
“What,  in  your  opinion,  is  the 
most  important  step  that  can  be 
taken  to  promote  world  under¬ 
standing  through  the  dissemination 
of  information? 

“In  view  of  the  seriousness  of 
the  world  situation,  do  you  be¬ 
lieve  your  readers  show  sufficient 
interest  in  world  affairs?  If  not, 
what  steps  would  you  advocate  to 
increase  that  interest? 

“What  proportion  of  your  news 
space  and  of  your  news  budget 
is  allotted  to  foreign  news?  Do 
you  consider  these  allotments  suf¬ 
ficient? 

“Are  you  satisfied  with  the 
quality  of  the  foreign  news  you 
are  getting?  If  not,  how  would 
you  improve  it?  What  are  the 
sources  of  your  foreign  news — 
your  own  correspondents,  news 
services,  other  agencies?  How  do 
you  rate  these  in  comparative  val¬ 
ue?  Do  you  have  a  separate  desk 
for  the  editing  of  news  from  for¬ 
eign  countries? 

“Do  you  believe  there  is  a  grow¬ 
ing  tendeiKy  toward  rsetriction  of 
information  and,  if  so,  what  cor¬ 
rective  means  do  you  advocate?” 

Two  other  research  tasks  to  be 
undertaken  by  the  Institute  are  a 
survey  of  the  state  of  press  free¬ 
dom  in  the  world  and  a  study  of 
the  reporting  and  presentation  of 
news  about  the  Soviet  Union  and 
Eastern  Europe. 

■ 

Miami  Daily  News 
Opens  Capital  Bureau 

Miami — The  Miami  Daily  News 
has  opened  a  full-time  bureau  in 
Tallahassee  with  Don  Petit  in 
charge. 

Charles  F.  Hesser,  political 
writer,  will  continue  to  cover  the 
Legislature  when  it  is  in  session 
and  report  on  political  doings  in 
city,  county  and  state  circles. 

Since  joining  the  News  staff  in 
1946,  Mr.  Petit  has  received  state 
and  national  citations. 

From  1942  through  1945,  he 
served  as  a  combat  correspondent 
with  the  Marine  Corps.  Before 
joining  the  armed  forces,  he  was 
on  the  staff  of  the  Burlington 
(Vt.)  Daily  News  and  the  Wash¬ 
ington  (D.  C.)  Times  Herald. 
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hen  the  current  space  boom  got  under 
way,  KING  FEATURES,  rather  than  rush 
in  with  a  second-rate  feature,  waited  until  it  could 
make  available  on  a  daily  basis,  the  finest  of  all  space 
adventure  strips— FLASH  GORDON. 

Now,  FLASH  GORDON  brings  your  daily  readers 
the  same  sort  of  topflight  space  action  that  has  made 
it  a  Sunday  leader  for  years,  and,  recently,  a  television 
favorite. 

Along  with  its  biggest  name  in  space  comics,  the  new 
FLASH  GORDON  daily  strip  boasts  superior  artwork 


and  story  continuity  by  veteran  artist  Dan  Barry.  Com¬ 
pletely  fictionalized,  FLASH  GORDON  makes  no  claim 
to  ponderous  "authenticity"  (who  can  say  what  will 
be  "authentic"  tomorrow?)  and  therefore  moves  faster 
and  more  dramatically  than  other  space  adventure 
strips  on  the  market. 

From  every  angle  the  new  FLASH  GORDON  daily 
is  the  best  of  all  space  strips— just  the  feature  with  the 
proven  popularity  and  quality  you  need  to  capitalize 
on  the  space  boom.  Reserve  the  daily  FLASH  GOR¬ 
DON  space  adventure  strip  now. 


TAKE  A  NEW  LOOK  AT 
PRODUCTION  COSTS 

WHEREVER  newspaper  publishers  meet 

these  days  the  conversation  turns  to  in¬ 
creasing  costs.  Higher  taxes,  wages,  cost  of 
materials  are  forcing  them  to  examine  their 
production,  weed  out  unnecessary  expendi¬ 
tures,  eliminate  waste,  and  save  wherever  it 
is  possible. 

The  threat  of  high  costs  is  so  great  that 
most  publishers  take  it  for  granted  there  will 
be  a  still  greater  shrinkage  in  the  number  of 
daily  newspapers.  Economic  factors  are  an 
inexorable  force  in  the  future  of  newspapers, 
it  is  true,  but  it  seems  to  us  that  a  proper 
approach  to  production  problems  might  turn 
the  trend  of  the  last  few  years. 

Most  newspaper  publishers,  in  their  ef¬ 
forts  to  control  costs,  have  been  attacking 
only  the  periphery  instead  of  the  core  of  the 
problem. 

Martin  M.  Reed,  president  of  the  Mergen- 
thaler  Linotype  Company,  recently  gave  the 
Southern  Newspaper  Publishers  Association 
a  concrete  analysis  of  what  is  lacking  and 
what  is  needed  in  the  newspaper  industry — a 
new  look  at  production  problems.  His  re¬ 
marks  deserve  further  emphasis. 

“The  fact  is  that  newspaper  publishing  is. 
in  essence,  a  manufacturing  business,”  Mr. 
Reed  said.  “You  fabricate  and  process  re¬ 
corded  words  and  pictures  and  newsprint. 
True,  newspapers  concoct  and  collect  ideas 
and  thoughts;  but,  so  do  all  manufacturers  in 
their  research  and  engineering  depart¬ 
ments  .  .  . 

“As  newspaper  enterprises  progressed  and 
expanded,  the  production  side  of  those  enter¬ 
prises  was  permitted,  all  too  often,  to  grow 
like  Topsy.  Forgotten,  in  the  main,  was 
something  that  should  have  been  a  guiding 
principle  for  publishers  just  as  it  has  been 
a  guiding  principle  for  most  other  nranu- 
facturers — namely,  that,  assuming  and  given 
level  of  sales  volume,  profits  are  made  or 
lost  on  the  production  side  of  the  busi¬ 
ness.  .  .  • 

“Unfortunately,  a  great  many  publishers 
failed  to  press  the  training  and  education  of 
their  older  production  executives;  failed  to 
establish  standards  and  incentives  which 
would  have  set  targets  for  production  per¬ 
sonnel  and  by  which  the  success  or  failure 
of  production  executives  could  be  judged 
objectively;  failed  to  insist  upon  the  adoption 
of  modem  production  management  tools  and 
techniques;  failed  to  inject  into  their  manu¬ 
facturing  organizations  young  engineers 
whose  fresh  ideas  and  ambitions  would  have 
stimulated  everyone  around  them  and  broad¬ 
ened  the  technical  horizons  of  the  whole  pro¬ 
duction  team;  failed  to  insist  upon  the  proper 
recruitment  and  training  of  production  ex¬ 
ecutive  replacements.  In  short,  as  to  the 
production  side  of  their  enterprises,  all  too 
many  publishers  abandoned  their  manage¬ 
ment  responsibilities  and  abdicated  their  ex¬ 
ecutive  prerogatives.  .  .  . 

“People  in  the  industry  talked  of  costs 
when  only  a  few  of  them  actually  had  tme 
and  reliable  cost  figures — and  nowhere  in 
the  industry  were  there  common  cost  de¬ 
nominators  enabling  manufacturers  to  estab¬ 
lish  a  nation-wide  cost  pattern  upon  which 
they  could  plan  the  development  of  new 
products  guaranteed  to  save  costs. 

“Today  almost  alt  tightly  run  manufactur- 


There  is  one  glory  of  the  sun,  and  another 
glory  of  the  moon,  for  one  star  diifereth  from 
another  star  in  glory. — 1.  Corinthians  XV;  41. 


ing  enterprises  have  close  production  control 
formulae  and  procedures,  active  engineering 
departments,  machine  loading  programs, 
methods  engineers  constantly  making  time 
and  motion  studies,  production  standards, 
policy  and  procedural  manuals,  standard  cost 
systems  and  cost  analysts,  modern  equipment 
replacement  programs,  personnel  training 
programs,  budgetary  controls,  detailed  oper¬ 
ational  reports  and  analyses.  How  many 
newspapers  have  all  or  any  part  of  those 
basic  management  tools?” 

The  answer  is  “very  few.” 

In  other  words,  the  newspaper  industry  is 
an  anachronism  among  modern  manufactur¬ 
ing  enterprises.  It  has  modem  machinery, 
but  its  production  suffers  from  a  lack  of 
standards,  of  uniform  cost  accounting  meth¬ 
ods,  of  proper  understanding  of  the  relation¬ 
ship  of  manpower  to  machines  which  are 
commonplace  among  other  industries. 

Here  is  an  industry  with  annual  receipts 
exceeding  two  billion  dollars.  It  comprises 
some  11,500  weekly  and  daily  units  employ¬ 
ing  about  235,000  people,  180,000  of  whom 
are  in  the  production  departments.  But 
it  is  behind  the  times  in  the  amount  of 
standard  production  data  that  is  available. 

What  is  to  be  done?  The  Institute  of 
Newspaper  Controllers  and  Finance  Officers 
has  a  project  under  way  to  develop  standard 
cost  accounting  procedures.  A  few  large 
newspapers  exchange  cost  figures  on  a  regular 
basis.  But  they  are  unavailable  to  others. 
And  therein  lies  the  crux  of  the  problem. 

Individuality  in  news  and  editorial  treat¬ 
ment  must  be  preserved.  But  in  the  manu¬ 
facturing  end  of  the  industry  there  is  no 
place  these  days  for  individuality — it  usually 
proves  quite  costly — and  there  is  no  reason 
for  being  proud  or  secretive  about  basic 
figures.  There  are  a  lot  of  reasons  why  all 
newspapers  would  benefit  if  there  was  a  mu¬ 
tual  exchange  of  information.  Some  of  the 
larger  newspapers  which  have  had  the  re¬ 
sources  to  thoroughly  analyze  all  phases  of 
their  production  might  well  start  this  ball 
rolling  by  making  the  information  generally 
available. 

That  would  solve  one  phase  of  the  prob¬ 
lem.  The  next  step,  and  the  most  important, 
is  for  a  group  of  newspapers  having  compe¬ 
tent  technical  executives  to  embark  on  a 
series  of  studies  of  methods  and  procedures 
to  determine  which  is  the  fastest,  most  effi¬ 
cient  and  least  costly.  There  are  almost  as 
many  different  ways  of  doing  things  in  the 
newspaper  business  as  there  are  different  pub¬ 
lishing  plants.  That  situation  will  exist  until 
the  publishers  themselves  decide  to  do  some¬ 
thing  about  it. 


PICKET  LINE  THREAT 

BECAUSE  of  the  fetish  of  union  members 

to  observe  picket  lines,  no  matter  whose 
they  are,  or  why  they  were  established,  a 
New  York  newspaper  was  delayed  for  over 
an  hour  in  publication  this  week.  It  might 
have  resulted  in  the  paper  not  publishing 
at  all. 

Members  of  the  longshoremen’s  union  are 
on  strike  in  the  Port  of  New  York.  Some 
of  them  didn’t  like  an  editorial  which  ap¬ 
peared  in  the  New  York  Daily  Mirror  which 
they  said  gave  the  impression  “by  innuendo” 
that  the  strike  was  Communist-dominated. 

So  they  established  a  picket  line  in  front  of 
the  newspaper  plant  to  protest  and  members 
of  unions  within  the  plant  refused  to  go 
through  the  line  to  report  for  work.  Leaders 
of  the  pickets  withdrew  after  they  received  | 
assurance  from  the  newspaper  management 
that  no  such  implication  was  true  or  in¬ 
tended. 

However,  had  not  the  strikers  accepted  this 
explanation,  the  pickets  might  have  been  kept 
on  and  the  paper  prevented  from  publishing 
because  of  its  employes’  misguided  respect 
for  a  picket  line. 

We  think  members  of  newspaper  unions 
should  take  another  look  at  this  incident  and 
make  a  thorough  appraisal  of  their  relative 
responsibilities  to  the  public  and  to  other 
unions.  This  is  not  the  first  time  that  a  union 
has  been  successful  in  delaying  publication 
of  a  newspaper  by  a  picket  line  merely  be¬ 
cause  it  did  not  like  or  agree  with  what  was 
printed.  If  outside  minority  groups — unions 
or  any  other  organizations — can  prevent  pub¬ 
lication  of  a  free  press  for  any  length  of 
time  whatever,  then  we  do  not  have  a  free 
press  and  the  public  might  as  well  know  it. 

This  is  a  dangerous  technique  that  must 
not  be  permitted  to  spread.  Union  members 
in  newspaper  plants  can  put  a  stop  to  it, 
and  they  should,  by  agreeing  that  picket  lines 
in  protest  over  published  material  of  any 
kind  are  not  of  their  concern  and  will  not 
be  observed  in  the  future. 

TV  TRENDS 

TWO  comments  about  television  by  advertis¬ 
ing  agency  executives  this  week  are  worth 
noting. 

William  B.  Lewis,  president  of  Kenyon  & 
Eckhardt,  expressed  alarm  to  the  Radio  Ex¬ 
ecutives  Club  of  New  York  about  Pulse  re¬ 
ports  which  confirm  there  is  less  tv  viewing 
— 10%  less  than  a  year  ago  in  July,  and  5% 
off  in  September.  This  was  in  the  face  of 
more  and  costlier  programs,  he  said.  “Thus 
we  see  the  danger  of  television,  with  its  al¬ 
most  inevitably  increasing  program  costs,  de¬ 
livering  less  and  less  for  an  advertising  dollar 
at  precisely  the  time  the  advertiser  is  begin¬ 
ning  to  expect  more  and  more  for  the  same 
dollar,”  he  said. 

Out  in  California,  the  Pacific  Council, 
American  Association  of  Advertising  Agen¬ 
cies,  heard  Burton  E.  Vaughan,  BBD&O, 
report  that  video  has  stimulated  advertising 
in  other  media.  Eight  of  the  first  10  eve-  • 
ning  newspapers  showing  the  largest  adver¬ 
tising  linage  gains  this  year  are  in  strong  | 
television  cities,  he  said. 

These  two  gentle  zephyrs  do  not  make  a 
wind  storm.  But  they  indicate  that  agency 
men  are  not  being  blinded  by  the  brilliance 
of  the  new  medium. 
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MENTION 


U.  P.  Names  Poats 
Manager  for  Japan 

Tokyo  —  Earnest  Hoberecht, 
United  Press  general  manager  for 
Asia,  has  announced  the  appoint¬ 
ment  of  Rutherford  Poats  as  chief 
correspondent  and  manager  for 
Japan. 

Mr.  Poats  has  been  a  corre¬ 
spondent  in  the  Far  East  since 
World  War  II  and  was  one  of 
the  first  newsmen  to  reach  the 
front  when  the  Korean  war  be¬ 
gan  in  1950.  He  is  a  native  of 
Spartanburg,  S.  C.,  and  a  gradu¬ 
ate  of  Emory  University  in  At¬ 
lanta. 


Barry  Bingham,  president  of 
the  Louisville  (Ky.)  Courier- 

Journal  and  Times,  has  been  elect¬ 
ed  president  of  the  Kentucky  As¬ 
sociation  for  Mental  Health,  Inc. 

*  *  * 

Thomas  F.  Ferguson,  publish¬ 
er  of  the  Manchester  (Conn.) 

Evening  Herald,  was  married  in 
the  chapel  of  Trinity  College, 

Hartford,  Conn.,  Oct.  20  to  Miss 
Vivian  B.  Firato. 

*  *  * 

William  A.  White,  Sr.,  presi¬ 
dent  of  the  Danbury  News-Times 
Co.,  publishers  of  the  Danbury 
(Conn.)  News-Times,  has  been 
appointed  director  of  the  Miscel¬ 
laneous  Metals  and  Minerals  Di¬ 
vision  of  the  National  Production 
Authority. 

*  * 

Frank  L.  Taylor,  publisher  of 
Milwaukee  (Wis.)  Sentinel,  left 
Oct.  17  by  airliner  on  the  first  leg 
of  a  flight  to  the  Orient  for  an 
extensive  tour  of  Far  East  war- 
troubled  areas. 

*  *  * 

Al  Stanton,  formerly  classified 
advertising  manager  of  the  Tusca¬ 
loosa  (Ala.)  News,  has  been  ap¬ 
pointed  editor  of  the  Troy  Mes¬ 
senger  and  the  Troy  Herald. 

*  *  * 

Victor  Reinemer,  a  staffer 
since  July  and  formerly  a  free¬ 
lance  writer  in  Europe  for  U.  S. 
newspapers  and  magazines,  has 
been  promoted  to  associate  editor 
of  the  Charlotte  (N.  C.)  News. 

*  *  * 

Harlan  Edwards,  formerly  for 
10  years  with  the  Columbia  (S. 

C.)  State  and  a  newsman  in  the 
South  for  20  years,  has  been  ap¬ 
pointed  editor  of  the  EHzabethton 
(Tenn.)  Star. 

*  «  * 

Doug  Parker  has  been  pro¬ 
moted  from  associate  editor  to  ed¬ 
itor  of  the  Hood  River  (Ore.) 

News. 

*  «  * 

Dr.  Nicholas  P.  Mitchell,  as¬ 
sociate  editor  of  the  Greenville 
(S.  C.)  News,  is  serving  this  year 
as  president  of  the  Carolina  Radio 
News  Directors  Association. 

*  *  * 

Rolland  L.  Adams,  who  be¬ 
came  publisher  of  the  Atlantic 
City  (N.  J.)  Press-Union  News¬ 
papers  on  April  1,  has  been  named 
one  of  three  new  directors  of  the 
Atlantic  City  Chamber  of  Com¬ 
merce.  Mr.  Adams  is  also  pub¬ 
lisher  of  the  Bethlehem  (Pa.) 

Globe-Times. 

m 

J.  W.  B.  Recovers 

James  Wright  Brown,  president 
of  Editor  &  Publisher,  is  at 
Harkness  Pavilion,  Presbyterian 
Medical  Center,  New  York,  this 
week.  He  is  recovering  from  an 
operation  performed  Oct.  19  for 
removal  of  the  gall  bladder.  Mr. 

Brown  was  78  on  Oct.  20. 
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On  the  Business  Side 

Raymond  A.  Anderson,  auditor 
for  the  Minneapolis  (Minn.)  Star 
and  Tribune,  has  been  appointed 
eighth  region  accounting  execu¬ 
tive  of  the  Office  of  Price  Stabil¬ 
ization  in  Minneapolis. 

«  «  * 

Odd  Lunde,  advertising  man¬ 

ager  of  the  Pendleton  (Ore.)  East 
Oregonian  for  several  years,  is 

now  advertising  manager  of  the 
Grants  Pass  (Ore.)  Daily  Courier. 
*  *  * 

Arnold  Johnson,  formerly  ad¬ 
vertising  manager  of  the  Olympia 
(Wash.)  Daily  Olympian,  one¬ 
time  publisher  of  the  Woodland 
(Wash.)  Lewis  River  News,  and 
for  10  years  with  the  Seattle, 
Wash.,  office  of  Botsford,  Con¬ 
stantine  &  Gardner,  has  joined  the 
commercial  printing  department 
of  the  Grants  Pass  (Ore.)  Daily 
Courier. 

«  *  * 

George  L.  Anderson,  formerly 
with  Aubrey,  Moore  &  Wallace, 
Chicago  advertising  agency,  has 
joined  the  sales  staff  of  the  John 
E.  Lutz  Co.,  newspaper  represen¬ 
tative,  Chicago. 


In  the  Editorial  Rooms 

Frank  Bruer,  Birmingham 
(Ala.)  Post-Herald  amusement  ed¬ 
itor  and  Federal  beat  reporter, 
has  joined  the  staff  of  the  Gadsden 
(Ala.)  Times  as  city  editor.  He 
has  been  replaced  by  Fred  A. 


WooDREss,  who  has  been  court¬ 
house  reporter  and  who  formerly 
was  with  the  Springfield  (O.) 
Daily  News,  St.  Louis  (Mo.)  Star- 
Times  and  the  Washington  C.  H. 
(O.)  Record-Herald. 

*  *  « 

David  W.  Hearne,  formerly 
sports  reporter  for  the  Colorado 
Springs  (Colo.)  Gazette-Telegraph 
and  the  Arkansas  City  (Ark.) 
Daily  Traveler,  has  become  sports 
editor  for  the  Elk  City  (Okla.) 
Daily  News. 

*  *  * 

Robert  Doty,  correspondent 
for  the  New  York  Times,  sailed 
for  Europe  CX:t.  24  on  the  French 
liner  He  de  France. 

*  *  * 

David  Barnett,  formerly  State 
Capitol  reporter,  has  been  ap¬ 
pointed  assistant  city  editor  of  the 
Richmond  (Va.)  News  Leader, 
succeeding  John  Leard,  who  re¬ 
cently  became  city  editor.  R.  E. 
Rickson  was  made  state  editor. 
Richard  Payne,  formerly  on  the 
copydesk  of  the  New  York  Herald 
Tribune,  and  recently  night  city 
editor  on  the  Richmond  Times- 
Dispatch,  has  been  appointed  to  a 
similar  position  on  the  News 
Leader. 

*  «  * 

O.  D.  Wilson,  city  editor  of  the 
Muskogee  (Okla.)  Daily  Phoenix, 
resigned  to  join  the  Galveston 
(Tex.)  Tribune  and  has  been  suc¬ 
ceeded  by  John  Criswell,  former 
editor  of  the  Tahlequah  (Okla.) 
Star-Citizen. 

*  «  * 

Frank  Colohan,  formerly  a  re¬ 
porter  for  the  Fort  Collins  (Colo.) 
Coloradoan,  has  been  made  tele¬ 
graph  editor  of  the  Loveland 

(Colo.)  Reporter-Herald.  Ray¬ 
mond  Adams,  serving  both  as 
telegraph  and  city  editor  for  the 
last  several  weeks  for  the  Re¬ 
porter-Herald,  will  devote  all  his 
time  to  the  city  desk.  Clifford 
Edwards,  former  news  director, 

left  the  paper  recently. 

«  «  * 

Michael  A.  Blatz,  former 
managing  editor  of  the  Muskogee 
(Okla.)  County  News,  has  been 
appointed  Norman,  Okla.,  bureau 
chief  for  the  Oklahoma  City  Daily 
Oklahoman  and  Times. 

(Continued  on  next  page) 
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Confirmed 

again! 

for  the  6th  time 
Mrs.  Eleanor  Roosesvelt 
has  heen  named  one  of 
the  U.  S.  delegates  to 
United  Nations  General 
Assembly  meetings! 


Dejiignaled  1st  Lady  of  the 
World  by  popular  acclaim,  Mrs. 
Roosevelt  has  represented  her 
country  since  the  founding  of 
the  U.N. — 6  times  at  6  annual 
sessions. 

En  route  to  the  meeting  in  Paris 
early  in  November,  she  will  be 
writing  her  column  from  Europe, 
detailing  the  progress  of  the 
world  organization  and  reporting 
on  people  and  things  as  he  sees 
them  over  the  next  few  months. 
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Wire  for  rates  today 
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the  Florida  Times-Union,  Jackson-  the  drawing  board  as  at  the  type-  ^^Mr^^Spinks  has  been 

ville.  writer,  he  was  lately  a  cartoonist 

♦  *  •  with  King  Features  Syndicate. 

Robert  Merritt,  formerly  with 


city  editor  of  the  Greenville  (N. 
C.)  Daily  Reflector. 


Miss  Deloris  Robinson  has 


Lonnie  Joyce  has  been  named 
general  assignment  reporter  on  the 
New  Britain  (Conn.)  Herald. 


KffRiAVf  Af  RiTRN  naop  the  Durham  (N.  C.)  Herald^  has 

editor  of  the  Minneapolis  (Minn  )  joined  the  copydesk  of  the  joined  the  staff  of  the  Greenville 

74°a„d  Gr.,nsbaro  (N.  C.)_Da//,  Ne.,.  (S.  C.)  as  copy  g,rl. 

assi^ment  on  the  reporting  staff  Grayson  former  reporter  Frances  Burns,  feature  writer 

lieds  tras  head'ofThe  with  the  for  the  Boston  (Mass.)  C/obe,  was  MilUgOIl  tO  Manage 

women’s  department  Ledger,  has  joined  the  staff  of  the  awarded  a  distinguished  service  ci- 

*  *  4  New  York  Herald  Tribune.  tation  this  week  by  the  Massa- 

n„.,v,  _ f  .1.  1  a  •  *  •  chusetts  Cerebral  Palsy  Associa- 

two  years  sports  ^ito^r  of  rte  Ricardo  Brown  has  joined  the  tionforherpart  inraising  $124,- 
Boise^ ildsi.)  Statesman,  has  been  ^  state-wi^de  ^campaign, 

appointed  sports  editor 
Bremerton  (Wash.)  Sun.  He 


General  Ad  Service 

Spartanburg,  S.  C. — ^Francis  A. 
Milligan,  general  advertising  man¬ 
ager  of  the  Spartanburg  Herald- 

a. -  .  , .  .U  Ca  D  I  •  *  •  Journal,  has  been  appointed  man- 

S'  “!  MapOERY  Hunte.  forn«rly  ‘f, 

ccds  Robert  (Bob)  Sotton,  who  •  •  *  .  'SZV.IuTmm  )  t”Lr°  iat  Phi'  of  the 

is  transferring  to  the  news  side.  Bob  Reed,  chief  police  reporter  *  j  teachine  fellowship  in  Herald-Journal,  is  vicepresident  of 

*  ♦  *  for  the  Los  /fnge/«  M/rror  and  Si  ^Sa  Se  ^ 

John  J.  Hynes,  municipal  formerly  with  both  the  Times  and  ‘  9 J  ^  succeeded  sentative  in  the  general  advertis- 

courts  reporter  for  the  St.  Louis  Examiner,  has  resigned  to  join  a  j’’  u  Marunne  ‘"8  representing  newspapers 


WUIL^  icpviici  lUI  lUC  OJ.  I^UIS  iiao  a  .  XrlKiinrf*  Kv  MadiaMKIT?  Ing  nCIQ,  rcprCbCIlUllg 

(Mo.)  Post-Dispatch  for  the  last  local  advertising  agency.  Put  on  urBrarcvicc  ^  in  South  Carolina,  Georgia,  Ala- 


six  years,  is  resigning  to  enter  as  his  replacement  was  Lou  Lar 
government  service.  kin,  former  Mirror  radio-TV  ed- 

♦  •  *  itor. 

Larry  Hirsch  of  the  city  staff 


Hodgskiss.  .,.  .  .  j  T 

«  *  «  bama,  Virginia  and  Tennessee. 

Zeke  Scher,  formerly  a  member  M'H'gs"  ^erald- 

of  the  news  staff,  Lewistown  Journal  four  and  a  half  years  ago 
(Mont.)  Daily  News,  has  joined  *  circulation  capaci  y  a 


of  the  Greensboro  (N.  C.)  Daily  W.  Rockwell  Clark,  Jr.,  radio  renortorial  staff  of  the  IJaven-  moved  into  promotional  and  new 
News  has  joined  the  local  staff  of  and  television  editor  of  the  Bridge-  .  nemorrat  business,  local  and  national  adver- 

—  ■  port  (Conn.)  Post-Telegram,  has  ^  '  ‘J  t\%\ng  His  promotion  is  one  of 

George  Crowe,  formerly  with  several,  moving  General  Newspa- 
the  Elm  City  Broadcasting  Corp.,  Bisbee  (Ariz  )  Daily  Review,  PCs’  local  men  into  top  positions. 

SnT  ^Hr'^^New  Hatelf  ^EN  PAYTON  of  Los  Angeles,  Robert  H.  Haskell,  Jr  owner 

Stations  WNHC,  New  Haven,  .q,.  *ug  School  of  and  publisher  of  the  daily  Mar- 

Conn_^  His  radio  work  for  the  Ini-  tinsvL  (Va.)  Bulletin,^.,  been 
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With  which  hat  been  merged*  The  Journalist, 


«tabli.hed  March  24.  1(W4:  New.paperdom.’  PoRt-Teleoram  will  bp  handled  hv  Journalism,  Montana  State  Uni-  • 

March  1892;  Fourth  Ettate.  March  1.  1894-  telegram  Will  pe  nanoied  py  ygj.5:.y  Uoy.  ioined  the  news  staff  named  vicepresident  of  General 

Witor  ft  Pubiiiher,  ^eiTj^r  7, 1901;  Adver-  Fred  H.  Russell,  also  a  17-year  j  the*  LeH’iJtoM’n  (Mont)  Daily  Newspapers.  Inc.,  and  William  R. 

member  of  the  staff.  (Mont.)  Daily  j^^^in.  business  manager  of  the 

*  *  *  *  *  ♦  Bulletin,  has  been  appointed  as- 

who'L^£;‘o„®s“ci.y'^sro°i 

l/l?e/”^*i?'’now^^workVnE^‘in  ^the  Gown/y  News,  has  joined  the  ad-  Roger  CoiUlolly  Heads 
^et^!  AP  Study  Group 

WYTR..We.„  /RY„.„T,/  (Mont.)  ^  Bridgeport,  Conn.  -  Roger  A 

Jordan  Axelbank,  formerly  Connolly,  managing  editor  of  the 

New  Haven  Evening  Register,  has 


Jll^  .  . 
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Feature};  Josiah  B.  Keeney.  Marketinn  and 


Gail  Steele,  son  of  Publisher 
W.  Arthur  Steele  of  the  Clat- 


with  the  Providence  (R.  I.)  Jour- 


_ _ nal  and  the  AP  bureau  in  New  been  named  chairman  of  the  Con- 

Researek  Manager;  Janet  HASLET^iiTg^  skanie  (Ore.)  Chief,  has  joined  york  has  ioined  the  Mow/Pomerv  tinuing  Study  Committee  of  the 

Chief  after  two  /ai.’y  AA^rtUe,r  e-nm,  r\m^  r  -w  Connecticut  Associated  Press.  He 

«  ^alf  years  with  the  Astoria  S^e'vIr  tr?oTned  fhe  Adveri^^  su««ds  Raymond  Fanning,  IVa- 

— ^‘>py:~Creatite;  Robert  p.  (Ore.)  Astorian-Budget.  Previ-  rervorter  terhury  Republican  and  American. 

S^a\T^'c^.uiiion''MaTll‘^;  z'  *  *  *  Named  for  new  two-year  terms 

- - -  ■  >  Chromcle  for  a  year.  Anderson,  former  <>" 

Akron  fO  Times-Pre^^  radio  A*  Collins,  Danbury  News-Ttmex, 
Mary  Aj«.  Campbell,  repomr  Arlhur  E.  McEvoy,  Npw  SrWn 

riB"’LrirLti'.S;'in‘'A‘;Zi  ~'b  <.(  .•„  H,™W,  WBU.rOis«lbrBch,.  top- 

tTi  i  Beacon  Journal.  She  succeeds  rington  Register. 

Nations.  Next  stop  will  be  the 


Kolojat,  Classified  Manager^ _ 

Wvkin^4,  D.  C.  Bureau,  James  J.  Butler. 

Nationat  Pres}  Bidi.,  Teupkones, 

UEtropoiitan  OS2S-OSZ4-OS25, _ 

C^itaio  Bureau,  StO  London  Guarantee  W 
Aeeident  Bld^,  360  Norik  Mickitan  Ave.,  Cki- 
eato  t,  lU.  Td.  ST«te  2-4898-99;  Giorce  A. 

Bmndinrurc,  Editor;  Harry  K-  Blace, 

Advertisint  Representative. _ 

PkitadeIpkU  Bureau,  1046  Conmereial  Tnut  festival  in  BurgUndy,  then 

n^*’’  Market  Sts.,  Pkil^lpkia  S,  Spain. 

^  Td.  Rlttenhouie  6-4582,  Joseph  W.  ^  «  «  « 

Dragonetti. 


married  to  Harry  Mann  Oct  28. 


PfAjSe  Coast  Ediun,  Campbell  Watson,  MiUs 


Thomas  J.  Berrigan,  Niagara 
Falls  (N.  Y.)  Gazette,  editor,  was 
Carter  Jefferson,  returned  elected  presdient  ^the  New  York 
from  a  year  of  active  Navy  duty.  Associated  Press  Ass^iation 

u—  _ I  .u-  this  week,  succeeding  A.  M. 


Alice  Plummer,  formerly  with  rejoined  the  United  Press  in  week,  succe^ing 

-  u  A  o_-i -  Learned,  Geneva  Times. 

m 

_ _  ,  ,  . . . . . .  Coughlin  Named 

Dunkirk  8-4151. _  Portland  (Ore.)  Journal  w  w  *  _  U.ywcs/tii  Pnet 

Al^n  Delapons  *  *  *  Eldon  Corkill  has  been  trans-  i  v  t  r>  ki-  pUnv-for  of 

milL^oJ^Nto  '*"  ^  ^  Vancouver  (B.  fgrred  from  the  Oklahoma  City,  „  i 

p-aris,  France,  Editor,  G.  Langeulan  48.  ^  o"  reporter,  has  Qkla..  bureau  of  United  Press  to  advertising  ^ J  ® 

Avenue  de  Paris.  Vincennes  (Sdne).  Copi«  jomed  the  Daily  Province  Southam  the  Dallas  bureau.  Courant,  has  been  named  to  the 

«  EonxjR  A  Publisher  are  available  at  the  News  Bureau  at  Ottawa  as  rcsi-  ♦  ♦  ♦  plans  committee  of  the  Bureau  o* 

P^rit^^geO  Vranc^^°  Duphot,  Correspondent.  He  spent  this  Charles  E.  Webb,  formerly  of  Advertising,  ANPA. 

Audit  Bureau  of  Circulations.  Summer  as  Correspondent  for  the  Beaumont  (Tex.)  Enterprise,  _  «  ,  "  tii  a 

aJ«w  «n^.i7o,  7  ^utham  Press  m  Washington,  and  Kyle  Thompson  of  the  IF/c/i-  From  SchhtZ  tO  BlotZ 

~  '  *  JJ-  G.  *  *  ,  Falls  (Tex.)  Record-News,  Milwaukee  —  Theodore  Rose- 

have  been  employed  as  staff  corre-  nak  has  resigned  as  director  of 
William  Spaar,  Jr.,  former  city  spondents  in  the  Dallas  bureau  of  advertising  of  the  Jos.  Schlitz 
editor  of  the  old  Passaic  (N.  J.)  the  United  Press.  Brewing  Co.,  after  five  years  at 

Herald,  ex-editor  of  the  Clifton  *  ♦  *  that  post,  to  be  advertising  di- 

(N.  J.)  Journal,  has  joined  the  John  D.  Spinks,  Jr.,  has  joined  rector  of  the  Blatz  Brewing  Co., 
copydesk  of  the  Washington  (D.  the  news  staff  of  the  Raleigh  (N.  a  division  of  Schenley.  Edwin  B. 

C.)  Evening  Star.  As  skilled  at  C.)  News  and  Observer.  A  grad-  Self  is  returning  to  Schlitz. 
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3  Oldtimers 
Retire  From 
St.  Louis  G-D 

St.  Louis — ^Three  colorful,  var¬ 
ied  careers  are  coming  to  a  close 
with  the  retirement  from  the  St. 
Louis  Globe-Democrat  of  Radio 
Editor  Harry  LaMertha.  Copy 
Editor  W.  Ray  Loomis,  and 
Sportswriter  Willis  Johnson. 

Mr.  LaMertha.  69,  came  to  the 
Globe-Democrat  nearly  43  years 
ago.  He  had  been  a  telephone 
wire  chief,  and  one  of  the  first 
automatic  telephone  exchange  ex¬ 
perts. 

Mr.  Loomis,  67,  began  his 
newspaper  career  in  1906,  but 
didn’t  get  to  the  Globe  until  1934, 
via  Washington,  and  after  having 
been  managing  editor  of  the  East 
St.  Louis  (Ill.)  Journal. 

Mr.  Johnson,  70,  originally 
came  to  the  Globe  considerably 
before  the  first  World  War,  but 
left  after  several  years  to  become 
the  traveling  secretary  of  the  St. 
Louis  Browns  baseball  team.  He 
returned  to  the  Globe  as  a  sports- 
writer  in  February,  1943. 


Wedding  Bells 

Edward  A.  Morrow,  a  Paris 
correspondent  for  the  New  York 
Times,  and  Mrs.  Jane  Ellis  Tri- 
GERE  of  Petersburg,  Va.,  in  Paris, 
Oct.  15. 

.  <i<  * 

Miss  Emily  Speight  Pool,  so¬ 
ciety  editor,  and  William  Vin¬ 
cent  Costello,  Federal  beat  re¬ 
porter,  Greensville  (S.  C.)  Pied¬ 
mont,  recently. 

«  *  * 

Rodman  R.  Black,  advertising 
staff,  Pawtucket  (R.  I.)  Times,  to 
Miss  Nancy  Herr,  Oct.  6.  Mr. 
Black  is  a  son  of  Times  Pub¬ 
lisher  and  General  Manager  Stan¬ 
ley  T.  Black. 

*  *  * 

Geoffrey  A.  Potter,  editorial 
staff,  Stamford  (Conn.)  Advocate, 
and  Sonya  P.  Simkhovitch,  at 
West  Hartford,  C^nn.,  Oct.  5. 

*  .  * 

Nellie  Gray  Gooch,  woman’s 
section  reporter  for  the  Richmond 
(Va.)  Times-Dispatch,  to  James 
David  Jones,  Oct.  6. 

^ 

Miss  Marion  Frink,  woman’s 
editor  of  the  Winston-Salem 
(N.  C.)  Journal,  and  Lt.  Charles 
Milton  Adams  of  Fort  Campbell, 
Ky.,  Oct.  10. 

*  If  * 

Hugh  Sherwood,  formerly  with 
the  Bridgeport  (Conn.)  Post  and 
This  Week  magazine,  now  U.  S. 
Marine  Ckirps,  to  Miss  Meredith 
Cushman  at  Noroton,  Conn.,  re¬ 
cently. 

If  if  if 

Thomas  M.  Buckley,  Jr.,  Prov¬ 
idence  courthouse  reporter  for  the 
Pawtucket  (R.  1.)  Times,  to  Miss 
Katherine  L.  McElroy  of  Provi¬ 
dence,  Oct.  13. 


Where  They  Are  Now 

Daniel  A.  Campbell,  a  United 
Press  foreign  correspondent  for  13 
years,  during  which  time  he  head¬ 
ed  bureaus  in  London,  Rio  de 
Janeiro  and  Honolulu,  has  been 
appointed  an  account  executive  at 
the  Chicago  office  of  Harshe-Rot- 
man,  Inc.,  Chicago  and  New  York 
public  relations  firm. 

«  *  * 

Edward  T.  Paccone,  formerly 
with  the  Ncti’  York  Journal  of 
Commerce,  New  York  News  and 
New  York  Times,  has  been  ap¬ 
pointed  to  the  public  relations  staff 
of  the  Health  Information  Foun¬ 
dation,  New  York. 

if  *  t 

Robert  J.  Cranford,  acting 
dean  of  the  University  of  South 
Carolina  School  of  Journalism  last 
year,  has  been  appointed  to  the 
faculty  of  the  University  of  Iowa. 
He  entered  newspaper  work  on 
the  Charlotte  (N.  C.)  News,  and 
for  10  years  worked  for  the  AP  in 
the  Charlotte  and  Columbia,  S.  C., 
bureaus. 

if  if  if 

Roy  J.  Cook,  former  managing 
editor  of  the  Wilmington  (N.  C.) 
Morning  Star,  has  been  appointed 
editor  of  the  Atlantic  Coast  Line 
News,  monthly  publication  of  the 
Atlantic  Coast  Line  Railroad. 
Mr.  Cook  began  his  newspaper 
work  with  the  News-Dispatch, 
afternoon  paper  in  Wilmington,  in 
1924  as  a  carrierboy. 

*  *  * 

Miss  Betty  Davidson,  former¬ 
ly  of  the  Greenville  (S.  C.)  News 
society  staff,  has  joined  the  public 
relations  staff  of  Furman  Univer¬ 
sity. 

*  *  * 

Louis  J.  Maierhofer,  with  the 
Altoona  (Pa.)  Tribune  for  seven 
years  as  reporter,  sports  editor, 
and  advertising  salesman,  has  been 
appointed  publicity  director  of  the 
Pennsylvania  Division,  American 
Cancer  Society. 

*  *  * 

Ralph  W.  Smith,  who  had  been 
director  of  the  art  department  of 
Richmond  (Va.)  Newspapers. 
Inc.,  since  1947,  has  resigned  to 
become  advertising  and  sales  pro¬ 
motion  manager  of  a  Richmond 
television  sales  firm.  He  will  be 
succeeded  at  the  newspapers  by 
Robin  A.  Frayser,  in  the  advertis¬ 
ing  department  five  years. 

if  *  * 

Hank  Suydam,  Jr.,  reporter  for 
the  Newark  (N.  J.)  Star-Ledger, 
has  joined  the  editorial  staff  of 
Life  magazine. 

*  ♦  ♦ 

Dick  W..shburne,  former  Los 
Angeles  Herald  -  Express  re-write 
man,  is  the  new  editor-in-chief  of 
the  National  Association  of  Manu¬ 
facturers,  Pacific  Southwest  Re¬ 
gion,  in  charge  of  publicity,  pub¬ 
lic  relations  and  advertising. 

if  *  * 

John  H.  Wessels,  formerly  on 
the  news  staff  of  the  Richmond 
(Va.)  Times-Dispatch  and  the 
Lynchburg  (Va.)  Daily  Advance, 


has  assumed  his  duties  as  informa¬ 
tion  director  and  assistant  to  the 
Virginia  State  Commissioner  of 
Agriculture. 

*  * 

Rollie  j.  Gabel,  formerly  with 
the  national  advertising  depart¬ 
ment  of  the  Portland  (Ore.)  Jour¬ 
nal,  has  joined  the  sales  staff  of 
Bushong  &  Co.,  Portland  printers. 

*  if  if 

Frank  C.  Steinbruegge,  a 
member  of  the  sports  staff  of  the 
Atlanta  (Ga.)  Journal  for  the  last 
three  and  one-half  years,  has  been 
appointed  assistant  to  the  regional 
manager  of  the  National  Associa¬ 
tion  of  Manufacturers,  with  head¬ 
quarters  in  Atlanta. 

*  «  * 

Marvin  A.  (‘Bud’)  Hayes,  for¬ 
merly  with  the  circulation  depart¬ 
ment  of  the  Portland  (Ore.)  Jour¬ 
nal,  is  a  recent  graduate  of  North¬ 
western  Dental  College.  His  wife. 
Patricia,  former  Mary  Cullen 
Cottage  staff  at  the  Journal,  has 
recently  become  the  mother  of 
Jeffery  Paul,  their  first  son. 

*  «  * 

Clarence  Seaman,  who  was  a 
Cincinnati  (O.)  Times-Star  copy- 
boy  in  1913  and  who  is  now  a 
vicepresident  and  partner  of  the 
Imperial  Type  Metal  Co.  of  New 
York,  Philadelphia  and  Chicago, 
visited  his  old  newspaper  recently. 

Births 

Clarissa  S.  Davidson,  feature 
writer,  St.  Louis  (Mo.)  Post-Dis¬ 
patch,  and  Mr.  Davidson  have  an¬ 
nounced  the  birth  of  a  son  Oct.  4. 

«  *  * 

Harry  Reckner,  San  Antonio 
(Tex.)  Evening  News  sports  edi¬ 
tor,  and  Mrs.  Reckner  recently 
announced  the  birth  of  a  daugh¬ 
ter. 

*  * 

Mr.  and  Mrs.  Don  C.  Roehrs 
announce  the  birth  of  a  daughter, 
Oct.  9  at  Ridgewood,  N.  J.  Mrs. 
Roehrs  is  the  former  Jane  Mc- 
Master,  a  member  of  Editor  & 
Publisher  staff  for  several  years. 

*  *  * 

Mr.  and  Mrs.  Wayne  Duddle- 
STEN  have  announced  the  birth  of 
a  daughter,  their  first  child.  Mr. 
Duddlesten  is  sports  editor  of  the 
Citizens  Newspapers  in  Houston, 
Tex. 

*  *  « 

Mr.  and  Mrs.  Jim  Smith  have 
announced  the  birth  of  a  son,  their 
first  child.  Mrs.  Smith  is  a  report¬ 
er  on  the  Houston  (Tex.)  Post 
and  writes  under  the  byline  of 
Kathleen  Bland. 

*  «  * 

Mr.  and  Mrs.  Francis  T.  Mer- 
RiGAN  announce  the  birth  of  a 
daughter,  Susan  Tucker.  They  are 
the  parents  of  three  other  children, 
two  girls  and  a  boy.  Mr.  Merrigan 
is  a  member  of  the  editorial  staff 
of  the  Springfield  (Mass.)  Union. 
«  *  * 

Waymon  W.  West,  Buffalo  (N. 
Y.)  Evening  News  reporter,  and 
Mrs.  West  recently  became  the 
parents  of  a  son. 


d^hituar}) 

James  J.  Strebig,  44,  aviation 
editor  of  the  Associated  Press 
since  1943,  and  AP  staffer  since 
1934  and  formerly  with  the  Fort 
Wayne  (Ind.)  Journal  -  Gazette, 
Milwaukee  (Wis.)  Journal  and 
Milwaukee  Sentinel,  in  Washing¬ 
ton,  D.  C.,  Oct.  19. 

*  *  * 

John  H.  Thornton,  Sr.,  63, 
publisher  of  the  prize-winning 
weekly,  the  Salem  (Va.)  Times- 
Register,  formerly  editor  of  the 
Sisterville  (W.  Va.)  Daily  Review 
and  a  former  treasurer  of  the  Vir¬ 
ginia  Press  Association,  Oct.  14. 

*  *  * 

Charles  L.  Sink,  71,  circulation 
manager  of  the  Zanesville  (O.) 
Signal  and  Zanesville  Times-Re- 
corder  for  38  years  prior  to  his 
retirement  in  1943,  and  past  pres¬ 
ident  of  the  Ohio  Circulation  Man¬ 
agers  Association,  Oct.  18. 

*  «  >i> 

John  G.  Higgins,  83,  publisher 
of  the  Hot  Springs  (Ark.)  Sen¬ 
tinel-Record  from  1898  until  1930, 
Oct.  19. 

*  *  * 

George  Warren  Furbeck,  79, 
who  retired  in  1943  as  circulation 
manager  of  the  Christian  Science 
Monitor,  Boston,  in  Kansas  City, 
Mo.,  Oct.  19. 

*  «  * 

George  M.  Dimond,  87,  city 
editor  of  the  Boston  (Mass.) 
Globe  from  1926  to  1937  and  a 
staff  member  for  60  years,  Oct.  19. 

*  *  >i> 

Harry  C.  Frye,  68,  assistant 
managing  editor  of  the  Birming¬ 
ham  (Ala.)  Age-Herald  from  1927 
until  he  retired  in  1950. 

*  «  * 

William  J.  Latimer  of  Revere, 
Mass.,  associated  for  many  years 
with  J.  B.  Gallagher  Advertising 
and  Hearst  Newspapers,  Oct.  16. 

♦  «  * 

J.  Earle  Cummings,  55,  na¬ 
tional  advertising  manager  of  the 
Portland  (Me.)  Press  Herald,  Eve¬ 
ning  Express,  and  Sunday  Tele¬ 
gram,  Oct.  18. 

*  *  * 

John  Morris  Dunning,  74,  cir¬ 
culation  manager  of  the  Pendleton 
(Ore.)  East  Oregonian  for  40 
years  until  his  retirement,  Oct.  18. 

«  «  * 

Richard  D.  Steuart,  73,  re¬ 
viewer  and  columnist  for  the 
Baltimore  (Md.)  News-Post  and 
a  former  Sunday  editor  of  the 
Baltimore  Sunday  Sun  and  city 
editor  of  the  Baltimore  Evening 
Sun  and  the  Baltimore  News,  Oct. 
15. 

*  *  * 

J.  Herbert  Smythe,  86,  who 
covered  the  Johnstown  flood  for 
the  Associated  Press  62  years  ago 
and  later  became  southern  mana¬ 
ger  for  the  AP  with  headquarters 
in  Atlanta  and  Louisville,  and 
who  afterward  worked  for  the 
INS  in  New  York  and  the  Chi¬ 
cago  Herald-Examiner,  in  Chica¬ 
go,  Oct.  13. 
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Walter  Dear 
Active  Again  on 
Jersey  Journal 

Jersey  City,  N.  J. — Walter  M. 
Dear  returned  to  active  newspa¬ 
per  management  this  week  when 
his  name  was  re¬ 
stored  to  the 
masthead  of  the 
Jersey  Journal  as 
publisher. 

Mr.  Dear  re¬ 
tired  a  few  years 
ago  during  the 
litigation  between 
his  nephew,  J. 

Albert  Dear,  and 
Samuel  1.  New- 
house.  involving  ,,,  ..  ^ 

control  of  the  'V.  M.  Dear 

Evening  Journal  Association. 

Long  identified  with  the  Jersey 
Journal.  Mr.  Dear  served  two 
terms  (1941-43)  as  president  of 
the  American  Newspaper  Pub¬ 
lishers  Association. 

Mr.  Newhouse  announced 
Monday  that  Mr.  Dear  had  ac¬ 
cepted  his  invitation  to  become 
publisher  of  the  Journal.  Mr. 
Newhouse  became  president  of  the 
Evening  Journal  Association,  fol¬ 
lowing  his  purchase  of  J.  Albert 
Dear’s  half-interest  for  $2,310,000. 

R.  E.  Lent  continues  as  busi¬ 
ness  manager,  and  Fred  J.  Gains- 
way  as  managing  editor.  Norman 
N.  Newhouse  is  treasurer. 

Walter  Dear  sold  his  50%  stock 
interest  to  S.  1.  Newhouse  in  1945 
for  a  reported  $450,000.  There 
was  also  a  personal  agreement 
that  Mr.  Dear  would  continue  in 
the  management  of  the  paper  for 
several  years  at  $25,000  a  year. 
Albert  Dear’s  objections  to  this 
arrangement  resulted  in  one  of 
the  stalemates  on  the  board  of 
directors  which  led  to  a  court 
order  that  the  corporation  be  dis¬ 
solved. 

■ 

New  ONPA  Member 

Ashland,  Ore.  —  The  Ashland 
Daily  Tidings,  recently  purchased 
by  Graham  M.  Dean,  has  become 
a  member  of  the  Oregon  News¬ 
paper  Publishers  Association. 


CLINE-WESTINGHOUSE 

ELECTRICAL  EQUIPMENT 
I  Unit  PrMt  Drivtt . . .  Rads  . . .  Auto- 
malic  Tontient ...  Spaml  Pattort  pro¬ 
vide  safety  and  reliability  with 
economy.  Large  or  small . . .  letter-  I 
press  or  offset  .  .  .  you  can  rely  on 
Cline-Westinghouse  Equipment. 

CLINE  ELECTRIC  MFC.  CO. 
Chicago  •  Now  York  •  Son  Francisco 


The  Good  Earth 

What  does  it  take  to  make  a  highly  profitable  market  for  the 
national  advertiser?  Not  any  one  element  but  MANY.  This  new 
series  of  messages  will  undertake  to  highlight  why  the  Topeka  market 
remains  one  of  the  best,  not  alone  in  Kansas,  but  in  the  United  States. 

Always — and  forever — ^The  Good  Earth  will  remain  a  primary 
factor.  Whatever  happens.  Man  must  eat.  The  ^ World  looks  to  us 
for  many  foods.  The  demand  remains  unchanged,  generation  after 
generation. 

The  big.  modern  barn  is  a  symbol  of  plenty,  of  thrift,  of  human 
initiative,  of  the  fertility  of  both  clods  and  mind.  There  are  over 
40.000  such  fine  farms  in  the  21  drive-in  Counties  around  Topeka. 

That  flood!  A  cantankerous  river.  Topeka  “Has-What-It-Takes” 
in  the  matter  of  overcoming  difficulties.  As  the  water  receded,  the 
zeal  to  conquer  became  all  the  greater.  The  Good  Earth  of  this 
115,000  area  will  soon  blossom  with  prime  wheat,  and  all  the  other 
things  a  Kansas  farm  is  famous  for. 

There  can  NEVER  be  permanent  problems  where  the  soil  is  rich 
and  the  man  and  woman  power  resolute. 


Topeka  is  now  above  the  100,000  mark  in  progressive  population. 
But  look  at  the  latest  census  figures:  Retail  trading  zone  (ABC),  340,- 
975;  city  and  retail  trading  zone,  428,368.  Somewhere  along  the  line 
an  exclamation  point  is  required! 

A  really  fine  market  requires  that  most  steadfast  of  providers — The 
Good  Earth.  This  area  has  it.  And  here  are  newspapers  geared  to 
encourage  that  spirit  which  is  characteristic  of  all  Topeka,  all  Kansas. 


I  ®0:pclui  JaUij  €ayttal  | 

(Morning  and  Sundoy) 

I  The  Topeka  State  Journ^^,  I 

III  r*«  Cm^lal  cf  Kanwi.  »/ 

The  Topeka  Newspaper  Printing  Company,  Inc. 

Rcpmcnlad  By  Th«  Cappar  Publicoliont.  Inc. 

^ _ NEW  YORK  -  CHICAGO  -  KANSAS  CITY,  MO  -  SANJBANCISCO _ f 
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SYNDICATES 

‘Call-Back  ’  Survey  Rates 
Comics  in  Indianapolis 

A  NEW  technique  in  comic  The  AP  feature  is  a  17-install- 
strip  readership  polling  has  been  ment  Christmas  story,  “Santa  and 
developed  by  the  Indianapolis  the  Magic  Mirror,”  by  Lucrece 
(Ind.)  News,  which  has  this  week  Hudgins  with  illustrations  by  E.  H. 
announced  results  of  the  first  Gunder.  First  release  is  Dec.  4 
“call-back”  type  survey  to  be  com-  for  p.m.  papers,  Dec.  5  for  a.m. 
pleted  by  a  newspaper.  Mirror  Enterprises  offers  “A 

The  “call-back”  survey  differs  Report  on  Zanta,”  a  14-install- 
from  others  described  last  week  ment  story  strip.  Text  is  by  Ed 
(E&P,  Oct.  20,  page  36)  in  that  it  Grade,  editor  of  the  syndicate, 
asks  readers  to  recall  what  hap-  with  drawings  by  Bob  Markley. 
pended  in  the  previous  day’s  strip,  syndicate  art  director.  First  daily 
The  News  survey  was  based  on  release  of  “’.A  Report  on  Zanta” 
personal  interviews  of  1,000  is  scheduled  for  E)ec.  10,  but  the 
adults  and  1,000  children  to  de-  entire  series  may  also  be  used  as 
termine  readership  of  the  12  comic  a  weekend  feature, 
strips  appearing  in  the  paper.  The 

survey  was  conducted  and  tabu-  Two  Title  Changes 
lated  by  Midwest  Surveys  under  On  McClure  Features 
the  direction  of  Fred  Howenstine,  Changes  in  titles  of  two  fea- 
promotion  manager  of  the  News,  tures  were  announced  this  week 
Among  general  conclusions:  by  McClure  Newspaper  Syndi- 

Action  in  continuity  and  adven-  cate.  First  to  be  affected  are  the 
ture  strips  was  most  remenvbered  “Ain’t  It  the  Truth”  panels  by 
by  readers  on  the  following  day,  Franklin  P.  Jones  and  Jerry  Doyle, 
though  these  strips  did  not  achieve  which  will  be  distributed  under  the 
top  readership  ratings.  title  “That’s  for  Sure.” 

Gag-a-day  punch  line  strips  Reason  for  changing  the  title 
fared  better  in  readership,  but  of  the  feature,  a  recent  addition 
ranked  poorly  on  recall  questions,  to  the  McClure  stable  (E&P,  Aug. 
tions.  11,  page  54),  is  that  a  cartoon 

Readership  of  at  least  one  comic  feature  also  called  “Ain’t  It  the 
strip  was  reported  by  every  one  Truth”  has  been  distributed  since 
of  the  1,000  boys  and  girls  inter-  1946  by  Capital  FEAixmES  Syn- 
viewed,  but  25.2%  of  the  adults  dicate,  Denver,  Colo, 
said  they  do  not  read  any  comics.  The  second  McClure  feature  to 
(See  tables  to  the  right).  undergo  title  change  is  the  “Cyn- 

.  thia”  comic  strip  by  Milton  Luros, 

New  Christmas  Features  which  will  be  called  “Roger  Lin- 
From  Mirror  Syndicate,  AP  coin.  S-Man”  effective  with  the 
Holiday  season  features  were  Sunday  release  of  Nov.  4  and  the 
offered  to  newspapers  this  week  daily  release  for  the  week  of  Nov. 
by  AP  Newsfeatures  and  by  5.  The  “S-Man”  (S  for  State  De- 
Mirror  Enterprises  Syndicate,  partment)  has  become  the  domi- 


Slo-Burn,  Inc. 

iince  the  sun  shines  everywhere  in  the  world,  Slo-Burn 
jotion  ought  to  make  millions... especially  with  Florian 
ffumpp,  Sales  Manager,  Squid  the  Chemist,  and  Birdie 
witter,  the  beautiful  secretary,  under  the  guiding  genius  of  President 
indy  Gimip!  Everyone  will  want  to  follow  the  new  sequence  in 

The  Gumps... 

where  the  perennially  popular  Andy  (who  thinks 
he  wears  his  wedding  ring  on  his  finger,  not 
through  his  nose) ...  is  now  on  the  road  to  fame 
and  fortune.  Human,  chuck-full  of  chuckles. 
The  Gumps  rank  high  in  popularity  with  both 
sexes,  rates  among  the  nation’s  top  strips. 
Drawn  by  Gus  Edson,  a  family  man  himself,  this 
omic  helps  keep  circulation  and  reader  interest  high!  For  proofs 
nd  prices,  phone,  wire,  or  write,  Mollie  Slott,  Manager. 

?hieaffa  T'ribun^-JVewYark IVeu?s 

BmUMmu,  JV«ir  York 
"***“*•  Tribmmo  Totror,  CMooqo 


COMIC  STUDY— ADULTS 


Comic 

Read 

Remember 

First 

Choice 

Second 

Third 

Big  Ben  Boll . 

;u.3 

33.9 

8.8 

5.7 

6.5 

Buz  Sawyer . 

47.2 

47.0 

16.4 

20.6 

10.6 

Dottie  Dripplc . 

37.8 

16.4 

5.6 

9.4 

10.2 

Hopalong  Cassidv . 

27.4 

17.2 

4.3 

4.0 

11 

Louie . 

:u.4 

14.0 

1.6 

4.2 

3  9 

Mary  Worth 

It). 2 

39.4 

24.6 

11.1 

10.2 

Mutt  and  Jeff  . 

.')1.2 

20.1 

17.4 

16.4 

11  0 

Xapoleon . 

29.7 

10.8 

1.9 

3.9 

3.7 

Ozark  Ike . 

3.-).8 

28.8 

7.2 

9.2 

10  6 

Penny . 

31.7 

13.9 

3.0 

4.0 

6.1 

Secret  .^gent . 

27.7 

23.1 

1.4 

3.7 

7  9 

Snuffy  S  i.ith . 

34.9 

22  3 

6.6 

4.9 

10  4 

Tallulah  . 

29  9 

28.4 

1.3 

3.0 

5  1 

100% 

100% 

100% 

COMIC  STUDY— BOYS  AND  GIRLS 


Comic 

Read 

Remember 

First 

Choice 

Second 

Third 

Big  Ben  Bolt . . 

42.4 

3-1.2 

8.7 

8.6 

8.8 

Buz  Sawyer . 

.IS.  2 

49.1 

13.0 

13  6 

12.0 

Dottie  Uripple . 

61.1 

13  3 

8.6 

12.0 

11.1 

Hopelong  Cassidv . 

46.2 

16.9 

13.0 

6.0 

6.3 

Louie . 

51.6 

15.8 

3.8 

6.3 

6.7 

.Mary  Worth . 

35.2 

46.8 

10.0 

5.1 

4.7 

Mutt  and  Jeff . 

72 . 5 

20.0 

9.5 

14  9 

14  6 

Xapoleon . 

23.2 

22.8 

0.0 

1.7 

2  1 

Ozark  Ike . 

6.5 . 3 

30.5 

22.3 

11.8 

11  1 

Penny . 

38.8 

7  4 

1.6 

6.1 

7  3 

Secret  Agent . 

27.5 

22  7 

13 

5.0 

3.6 

S  nuffv  S.nith . 

:i4.2 

18.3 

2  4 

3  1 

4.1 

Tallulah . . 

.52  1 

.39.2 

5.9 

5.9 

7  4 

100% 

100% 

100O( 

nant  character  in  the  strip,  which 
recently  converted  to  a  science 
fiction  story  line. 

O.  Henry's  Christmas  Tales 
The  syndicate  division  of 
Doubleday  &  Co.,  New  York,  is 
offering  newspapers  six  Christmas 
stories  by  Sidney  Porter  (O.  Hen¬ 
ry).  The  short  stories  may  be 
bought  individually  or  as  a  group. 
The  series  includes  the  famous 
“The  Gift  of  the  Magi.” 

’How  to  Be  Attractive' 

\  24-installment  serialization 
of  “How  to  Be  Attractive”  by 
Joan  Bennett  is  offered  by  Press 
Features  for  first  release  Nov.  26. 
The  book  was  recently  published 
'  by  Alfred  .\.  Knopf,  Inc.  Install- 
'  ments  will  run  to  500  words  each. 

News  and  Notes 

Members  of  the  National  Car¬ 
toonists  Society  will  rise  earlier 
than  usual  Nov.  6  to  have  break¬ 
fast  with  President  Truman  in 
Washington.  Many  Treasury  Dc- 
'  partment  officials  and  syndicate 
executives  will  attend. 

>i>  *  * 

Jack  Souere,  feature  writer 
I  and  photographer,  left  on  a  six- 
month  tour  of  South  America,  Oct. 
I  20  to  do  a  continuing  series  of  il- 
i  lustrated  features  about  the  coun- 
'  tries  he  visits  and  personalities  he 
j  meets  for  the  Hollywood  Press 
Syndicate. 

*  * 

I  Doubleday  &  Co.  has  published 
i  “Church  Maintenance  Manual”  by 
I  Roger  C.  Whitman,  who  conducts 
the  “First  Aid  for  the  Ailing 
House”  column  for  Consolidated 
*  News  Features. 


Pearson  Column 
Retraction  Asked 

Los  Angeles — Demands  for  re¬ 
traction  of  assertedly  libelous 
statements  made  in  Drew  Pear¬ 
son’s  column  in  some  15  Califor¬ 
nia  newspapers  last  Sept.  18  and 
19  have  been  made  by  the  Harvey 
Machine  Co. 

The  column  concerned  a  recent 
application  by  Harvey  for  a  Re¬ 
construction  Finance  Corp.  loan 
for  an  aluminum  plant  in  Mon¬ 
tana.  The  assertedly  libelous  por¬ 
tions  of  the  column  discussed  the 
company’s  wartime  record  of  shell 
production. 

Under  California  law  the  pub¬ 
lication  has  three  weeks  in  which 
to  make  a  restraction  before  any 
legal  action  can  be  taken. 

Charles  Carr,  the  Harvey  at¬ 
torney,  said  no  action  against  the 
newspapers  was  contemplated  but 
suit  might  be  filed  against  Mr. 
Pearson  and  the  Bell  Syndicate. 

■ 

H.  Armand  de  Masi 
Honored  by  Legion 

H.  Armand  de  Masi,  chief  copy 
editor  of  the  New  York  Journal- 
American,  was  elected  chairman 
of  the  38  foreign  and  outlying 
departments  and  posts  of  the 
American  Legion  at  its  33rd  na¬ 
tional  convention  in  Miami.  Total 
membership  in  these  departments 
and  posts  is  about  25,0()0. 

Mr.  De  Masi,  a  member  of  the 
Legion’s  national  executive  com¬ 
mittee  for  the  Department  of 
Italy,  is  a  veteran  of  both  World 
wars.  Joining  the  Legion’s  Paris 
Post  No.  1  in  1919,  he  has  served 
in  many  offices  of  the  Legion  in 
the  past  33  years. 
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Peopl6  3re  concerned  these  dsys  about  America's  supply  of  crude 
oil.  They  say,  ‘Tf  petroleum  resources  are  beginning  to  run  out,  we  ought 
to  be  careful  to  make  them  go  as  far  as  possible.  What  are  you  big  qompanies 
doing  to  save  our  oil  resources?" 

Here’s  the  answer  to  that  question.  Known  crude  oil  reserves  are 
actually  30%  greater  today  than  in  1940.  And  in  addition  to  making  new  dis¬ 
coveries,  the  oil  industry — Standard  Oil  Company  of  California  along  with 
others — is  making  each  well  and  each  barrel  of  oil  yield  more  and  more.  Competi¬ 
tion  makes  us  produce  and  refine  efficiently.  Here  are  some  of  the  ways  we  do  it: 


Remember  the  gusher?  Years  ago 
new  wells  were  allowed  to  erupt.  But 
oil  men  found  ways  to  stop  this  waste. 
And  now  they  extract  three  new 
fuels  from  the  gas  mixture. 


We  also  prevent  waste  by  tapping 
oil  pools  which  used  to  be  out  of 
reach.  Through  research  into  drilling 
techniques  we  make  holes  curve,  to 
reach  under  mountains,  for  example. 


■  Moac  ^ 
OIL  OOT.^ 
MCBE  ^ 


GAS 

PUM(>tt> 

IN  --I 

Mtee^ 


Natural  gas,  a  by-product  of  oil 
production,  was  once  merely  wasted. 
But  oil  companies  long  ago  learned 
how  to  capture  it,  put  this  energy 
to  work,  and  conserve  oil  resources. 


Latest  techniques  help  us  in  war¬ 
ring  on  waste.  Standard  uses  a  new 
“electronic  brain”  to  compute  best 
way  to  drill  oil  fields  for  greatest 
yield  25  years  or  more  into  the  future. 


Time  was  when  only  natural  pres¬ 
sure  lifted  oil  to  the  surface.  Wells 
often  “went  flat.”  We  now  use  huge 
systems  to  pump  pressure  back  in, 
recovering  much  oil  formerly  lost. 


Fd  Like  to  Know 


You  may  have  heard  that  a  suit  has  been 
filed  by  the  Antitrust  Division  in  Washington  in  an  effort  to  break  up 
Standard  of  California  as  well  as  six  other  W’iest  Coast  oil  companies.  Many 
people  have  written  us  protesting  this  action,  and  many  have  asked  pertinent 
questions  about  our  activities.  We  answer  all  letters  individually,  but  some 
points  seem  of  general  interest.  We  take  this  way  of  discussing  them  for 
everyone.  If  you  have  a  question,  we  urge  you  to  write: 

“I’d  Like  to  Know” 

225  Bush  Street,  San  Francisco  20,  California 


And  research  in  refining  helps. 
In  1920,  Western  refineries  were  get¬ 
ting  less  than  7  gallons  of  gasoline 
from  each  barrel  of  crude.  They  now 
get  20  gallons  of  far  better  gas. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 

•  plans  ahead  to  serve  you  better 


Here's  a 
Cove  Valley 

^Si^TOONA 

He  is  more  important  than 
you  might  think  .  .  .  this  “Al” 
Toona  who  smiles  over  eagerly- 
sought  crops  and  packs  plenty 
away  into  big  red  barns. 

Out  there  in  Blair  County’s 
139,514  busy,  bustling  area, 
not  generally  known  as  boast¬ 
ful  of  agricultural  percentages, 
“Al”  helps  to  make  up  an  ag¬ 
gregate,  diversified  Trade  Zone 
of  43,052.  He  drives  that  shiny 
car  of  his  into  Altoona  for  the 
many  things  he  needs. 


"Al"  Owns  over 
1,931  Forms 

“Down  in  our  southern  sec¬ 
tion  of  the  County,”  says  “Al,’’ 
“experts  find  that  Cove  Valley 
has  the  righest,  sweetest,  most 
responsive  ‘Good  Earth’  in  the 
country.  Our  dairy  farms  are 
‘top  cream’  and  as  neat  as 
clover.” 

79,120  sunlit  acres  are  un¬ 
der  cultivation,  with  a  land 
and  building  valuation  of  in 
excess  of  $15,000,000.  Away 
back  In  1949,  crops  were  val¬ 
ued  at  $2,738,920;  Livestock, 
poultry,  $3,628,390.  Never  un¬ 
derestimate  the  buying  jjower 
of  farmers.  And — you  should 
see  them  make  a  dash  for  the 
Mirror  when  it  arrives! 

ALTOONA,  PA.’S  ONLY 
EVENING  NEWSPAPER 

Richard  E.  Beeler 
Adfcrtising  Manager 


Eltoona 

SRittot. 


CIRCULATION 


Extending  Service 


Small  Daily  *s  Airlift 
Serves  Country  Towns 

By  George  A.  Brandenburg 


The  San  Diego  (Calif  .)  Union 
has  been  placed  on  daily  sale 
on  Mexico  City  news  stands. 
The  papers  are  flown  daily 
from  Tijuana,  Baja  California, 
to  the  Mexican  capital.  Plans 
are  being  made  to  extend  the 


Airplane  delivery  to  country 
towns  in  Upper  Michigan  is  prov¬ 
ing  satisfactory,  both  from  a  serv¬ 
ice  and  economical  standpoint,  ac¬ 
cording  to  A.  A.  McCully,  circu¬ 
lation  manager  of  the  Manistee 
(Mich.)  News-Advocate. 

Mr.  McCully,  having  been  a 
pilot  during  the  last  war,  has  ob¬ 
tained  his  commercial  pilot’s  li¬ 
cense,  which  was  needed  for  the 
operation.  His  publisher,  John 
Batdorff,  purchased  a  65  H.P.  Lus- 
combe  airplane  for  the  “airlift” 
delivery. 

Replaces  Motor  Truck 

The  air  service  released  one 
I  motor  truck,  formerly  used  for  the 
county  run,  for  extra  work  in  the 
resort  area  during  the  summer  sea¬ 
son.  “The  saving  in  time  amounts 
to  approximately  IVz  hours  in  get¬ 
ting  the  papers  to  the  carriers,” 
Mr.  McCully  explained.  One  hour 
and  a  half  after  the  press  run 
starts  the  plane  is  back  with  the 
delivery  completed,”  he  said.  “By 
truck  the  trip  is  well  over  100 
miles.” 

Since  the  start  of  the  airlift,  the 
cost  of  running  the  News-Advo¬ 
cate  circulation  department  has 
not  increased,  he  added.  Costs  are 
approximately  parallel  with  ex¬ 
penditures  a  year  ago  when  the 
paper  was  using  the  truck  alone. 

“Although  I  realize  that  Manis¬ 
tee,  being  in  the  heart  of  the  Na¬ 
tional  Forest,  presents  a  peculiar 
circumstance,  practically  eliminat¬ 
ing  any  chance  of  building  up 
throw-off  delivery,”  said  Mr. 
McCully,  “I  believe  that  other 
newspapers  could  profitably  use 
travel  by  air  to  an  advantage. 

“It  is  my  belief  that  every  cir¬ 
culation  manager  should  look 
over  his  territory  at  least  once 
from  the  air  to  get  a  better  per¬ 
spective  of  his  best  populated  sec¬ 
tions.  In  selecting  routes  for  motor 
truck  delivery,  an  aerial  survey 
can  show  at  a  glance  which  roads 
would  be  most  profitaible  to  use.” 

Use  Newsprint  Wrapper 

The  News-Advocate  is  a  small 
!  daily  of  about  5,000  circulation, 
!  but  it  has  received  much  favorable 
\  comment  and  new  customers  have 
been  added  directly  traceable  to 
airplane  delivery.  The  name  of  the 
newspaper  is  plainly  visible  on  the 
I  side  of  the  plane.  Recently  during 
the  county  fair  papers  to  be  sold 
on  the  fairgrounds  were  dropped 
in  a  field  just  beyond  the  race¬ 
track. 

Mr.  McCully  told  E&P  that  he 
experimented  with  different  wrap¬ 
pers,  methods  of  dropping  the 
bundles,  and  suitable  altitudes  for 
flying,  prior  to  putting  the  airlift 
I  into  effect.  “We  tried  a  canvas 


wrapper  around  the  bundle  which 
worked  fine,”  he  said,  “but  the 
cost  of  the  canvas  and  the  prob¬ 
lem  of  picking  up  the  wrappers 
from  the  carriers  for  re-use  made 
this  idea  not  too  attractive.” 

He  adopted  for  use  old  news¬ 
print,  which,  when  spread  to  sev¬ 
eral  thicknesses  and  wrapped 
around  the  bundles  with  the  ends 
tucked  in  and  held  by  rubber 
bands  cut  from  old  innertubes, 
proved  to  be  both  a  practical  and 
economical  method  of  wrapping. 

He  found  that  when  bundles 
were  dropped  from  treetop  level, 
there  was  less  chance  of  damage 
to  the  papers.  The  pilot,  also,  had 
more  control  over  where  the  bun¬ 
dle  dropped,  he  said. 

Fields  were  selected  as  near  as 
possible  to  the  edge  of  the  village 
in  which  the  carrier  lived.  Writ¬ 
ten  permission  was  obtaned  from 
landowners  to  drop  bundles  on 
their  land.  “No  difficulties  were 
encountered,”  he  added.  “For  ob¬ 
vious  safety  reasons,  we  instructed 
carriers  to  remain  at  the  edge  of 
the  field  until  the  bundle  was  on 
the  ground.” 

School  for  Supervisors 

Donald  W.  Thompson,  Buffalo 
(N.  Y.)  Courier-Express,  says  he 
has  found  that  a  top-flight  news- 
paperboy  is  usually  a  likely  can¬ 
didate  for  further  work  in  the  cir¬ 
culation  field.  When  he  is  look¬ 
ing  for  a  district  circulation  su¬ 
pervisor  he  turns  first  to  the 
paper’s  carrier  organization. 

Paper  Proud  of  ABC 

The  Nibbing  (Minn.)  Daily 
Tribune  teed  off  its  Newspaper 
Week  activities  by  devoting  a  lead 
editorial  explaining  the  Audit  Bu¬ 
reau  of  Circulations. 

Carriers  Salute  CM 

City  carrier  -  salesmen  of  the 
Seattle  (Wash.)  Times  recently 
turned  in  650  subscriptions  in  one 
evening  as  a  salute  to  J.  A.  Grant, 
circulation  manager,  who  observed 
his  13th  year  as  CM  of  the  Times. 

The  event  was  planned  by 
R.  D.  Harting,  home  delivery 
manager,  who  issued  a  bulletin  to 
carriers,  informing  them  of  the 
activities  sponsored  by  the  Times. 
“Mr.  Grant,”  the  bulletin  said, 
“initiated  the  Carrier  Savings  Bond 
Thrift  Club  where  the  Times  gives 
you  $10  every  time  you  save  $65 
for  a  $100  bond.  (Carriers  de¬ 
posit  $5  monthly  to  the  Thrift 
Bond  Club).  Mr.  Grant  made  it 
possible  to  get  24-hour  carrier  ac¬ 
cident  insurance  for  75  cents  a 
month  ($20,000  in  claims  already 
paid).  He  started  the  Times  car- 


service  to  Hermosillo,  Mazat- 
Ian,  Guadalajara  and  Acapulco. 
*  *  * 

The  London  Daily  Telegraph 
is  now  airmailing  copies  to 
Venezuela,  via  New  York.  The 
papers  reach  Caracas  the  sec¬ 
ond  morning  after  publication 
in  London. 


rier-sports  program  so  you  can 
bowl  or  play  softball  in  organized 
leagues.” 

Selling  Magazines 

The  1,075  carriers  of  the  Char¬ 
lotte  (N.  C.)  News  are  competing 
for  trips  to  Washington  and  Ha¬ 
vana  in  taking  subscriptions  in  the 
Charlotte  News  Economy  Reading 
Plan.  For  45  cents  a  week  a  sub¬ 
scriber  gets  the  News  and  four 
magazines  selected  from  a  list 
of  29. 

Gilliand  Leaves  ICMA 

Ray  Gilliland,  formerly  assist¬ 
ant  to  L.  W.  McFetridge,  ICMA 
secretary-treasurer,  has  joined  the 
Lancaster  (iPa.)  Newspapers  as 
circulation  promotion  manager. 
He  had  been  with  ICMA  for  four 
years,  serving  in  the  secretary- 
treasurer’s  office  at  Tulsa,  Okla. 
Before  joining  ICMA  as  its  first 
full-time  employe,  Mr,  Gilliland 
had  been  circulation  manager  of 
the  Muskogee  (Okla.)  Phoenix 
and  Times-Democrat. 

Ohioans  Elect  Davis 

Walt  Davis  of  the  Springfield 
(O.)  News  and  Sun  was  elected 
president  of  the  Ohio  Circulation 
Managers  Association  for  the  com¬ 
ing  year.  He  succeeds  John  Bren¬ 
nan  of  the  Cleveland  Plain  Dealer. 

Also  elected  were  Ray  Kest, 
Toledo  Blade,  vicepresident;  Lam¬ 
bert  Liddell,  Sandusky  Register- 
Star  -  News,  'secretary  -  treasurer; 
Delmas  Kenkins,  Marion  Star, 
sergeant-at-arms,  and  James  J. 
Morrissey,  Dayton  Journal-Herald, 
Isador  O’Desky,  Toledo  Times,  and 
Arthur  Runion,  Wooster  Record, 
directors. 

Shahon  in  Seattle 

John  Shahan,  formerly  subur¬ 
ban  circulation  manager,  Los  An¬ 
geles  Examiner,  performed  his 
duties  as  convention  chairman  of 
the  California  Circulation  Man¬ 
agers  Association  in  absentia,  as 
he  is  now  assistant  circulation 
manager  of  the  Seattle  Post-Intelli¬ 
gencer. 
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Your  readers  will  *Rest  In  Pieees 
if  they  drive  reeklessly 


They  need  to  know  the  facts.  Especially  the 
youngsters. 

Last  year,  drivers  under  age  25  were  responsible 
for  11,790  fatal  accidents.  This  means  that  young 
drivers,  who  make  up  well  under  20  per  cent  of 
the  total  of  all  drivers,  caused  more  than  27  per 
cent  of  1950’s  fatal  accidents. 

The  records  show  that  in  the  heavy  majority  of 
these  tragic  crashes,  the  driver  was  irresponsible, 
or  inept,  or  both.  His  car  was  overloaded.  Or  he 


was  racing  another  car.  He  "cut”  a  corner.  Or  he 
put  unwarranted  trust  in  his  brakes. 

Young  drivers  get  into  trouble  because  they 
don’t  know  why  they  should  drive  safely  or  they 
don’t  know  how  to  drive  safely. 

The  answer  is  proper  guidance  and  proper  edu¬ 
cation  from  parents,  teachers  and  community 
officials. 

These  are  the  facts. 


The  Travelers  Insurance  Companies 

Hartford,  Connecticut 
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PROMOTION 


Advertisers,  Too,  Should 
Do  Some  Market  Research 


By  T.  S.  Irvin 

Victor  Ratner,  of  Macy’s  in 
New  York,  the  world’s  biggest  de¬ 
partment  store,  may  be  right  when 
he  attacks  media  for  not  providing 
advertisers  with  enough  “compara¬ 
tive"  data  about  themselves.  (E&P, 
Oct.  20,  page  62). 

His  idea,  as  he  put  it,  is  that  if 
he  knew  more  about  a  newspaper’s 
market,  he  could  make  more  ex¬ 
act.  more  scientific,  and  hence 
more  profitable  use  of  that  news¬ 
paper. 

He  may  also  be  slightly  wrong. 

We  don’t  mean  to  put  up  any 
blind  and  automatic  defense  of 
newspapers.  Lord  knows  that  there 
is  no  end  to  research,  and  the 
more  you  dig  the  more  you  dis¬ 
cover  you’re  only  scratching. 
Surely  newspapers,  and  other  me¬ 
dia  could  do  a  whale  of  a  lot  more 
researching  into  the  characteristics 
of  their  markets.  Certainly  they 
could  do  a  whale  of  a  lot  more 
researching  into  what  happens 
when  something  appears  in  the 
paper,  whether  editorial  or  adver¬ 
tising. 

Defensive  Reactions 

But  two  thoughts  come  to  mind 
that  are  defensive  reactions  to 
Ratner’s  attack.  One  is  that  there 
is  far  too  much  of  a  tendency 
among  some  advertising  practi¬ 
tioners  to  substitute  “research”  for 
intelligence,  both  native  and  in¬ 
formed,  and  for  plain  old-fashioned 
legwork. 

And  the  tendency  among  these 
advertising  characters  is  to  try  to 
twist  somebody  else’s  wrist  and 
force  them  to  do  the  research. 

The  other  thoueht  is  that  there 
is  a  38th  p-'rallel  in  advertiser- 
media  relations,  too.  Macy’s  is 
closer  to  its  own  customers  as  de¬ 
partment  store  cu'^tomers  than  any 
medium  could  po'sfbly  be.  Macy’s 
can  find  out  more  about  what  it 
has  to  know  about  its  customers. 


including  their  reading,  or  listening, 
or  viewing  habits,  than  any  me¬ 
dium.  And  if  Macy’s  is  as  skeptical 
as  most  other  advertisers,  it  would 
be  far  more  likely  to  believe  in 
and  act  on  its  own  research  than 
on  any  medium’s. 

There  is  another  thought,  too. 
The  more  advertisers  demand  in 
the  way  of  “research”  from  media, 
the  more  they  add  to.  each  me¬ 
dium’s  selling  cost.  Somebody  has 
to  pay  for  this.  Media  cannot  go 
on  forever  footing  these  bills. 
They  cannot  go  on  forever  getting 
additional  revenue  from  readers. 
Yet  what  a  squawk  when  any  at¬ 
tempt  is  made  to  raise  advertising 
rates! 

Some  Is  Justified,  But — 

Media,  newspapers  especially, 
have  taken  a  lot  of  walloping  from 
advertisers  like  this  latest  jab  by 
Ratner.  Now  we’ll  go  along  and 
admit  frankly  that  some  of  it,  may¬ 
be  a  lot  of  it,  is  justified.  But  an 
awful  lot  of  it  is  thrown  out  to 
cover  up  for  an  advertiser’s  own 
shortcomings.  We  hasten  to  add 
that  we  don’t  believe  for  a  minute 
this  is  what  caused  Ratner  to  issue 
his  blast.  Nobody  in  advertising, 
for  our  money,  has  a  better  right 
to  be  heard  than  Vic  Ratner.  As 
an  advertising  practitioner,  he  is 
tops.  And  for  many  years  he  was 
on  the  other  side  of  the  table, 
too,  as  a  media  promotion  man. 

But  too  often  we  have  seen 
newspaper  promotion  and  research 
leoole — and  their  managements — 
run  to  cover  under  fire  like  Rat¬ 
ner’s.  What  we’re  arguing  for  is 
for  someone  to  stand  up  and  give 
the  media  side  of  the  story,  and 
give  it  in  a  loud,  firm  voice. 

Advertising  is  in  a  sen'e  a  part¬ 
nership  between  advertiser  and 
medium  somewhat  different  from 
a  mere  buyer  and  seller  relation- 


*  n  •  >  also  over  the  municipal  sta- 

A  KE.MINDKK  Begin  now  .o  appears  as  a  weekly  fca- 

select  your  best  material  for  ture  in  the  paper  itself.  The  pro¬ 
entry  in  the  annual  E&P  gram,  and  the  feature,  trace  the 
Promotion  Contest.  history  of  civil  defense  in  hot  and 

- - -  cold  wars  in  and  around  New 

ship.  The  newspaper  does  a  great  York  since  1 635. 
deal  to  provide  a  productive  me-  Tampa  (Fla.)  Times  out  with 
dium  for  the  advertiser.  The  ad-  a  current  market  data  folder  that 
vertiser,  on  the  other  hand,  must  dips  into  Tampa’s  rich  historical 
do  more  than  merely  provide  copy  background  to  give  it  interest  and 
and  pay  the  space  cost.  He  must  flavor. 

do  some  of  his  own  market  rc-  Milwaukee  (Wis.)  Sentinel  off 
search  if  it  is  really  going  to  do  to  an  early  and  a  flying  start  with 


him  some  good. 

And  Here  Is  Research 


its  1 952  $20,000  fishing  contest. 
Contest  will  run  through  next 
October,  with  a  “fishing  ladder’’ 


Newspapers  Give  American 
Home  Foods  LiOcal  Sales  Impact 

New  York — “Our  newspaper  advertising  for  Chef 
Boy-Ar-Dee  Quality  Foods,  G.  Washington  Coffee  and 
other  American  Home  Foods  products  en¬ 
courages  local  grocery  store  ads  featuring 
the  brands,  “says  Mr.  Warren  Tingdale, 
vice  president  in  charge  of  sales  &  ad¬ 
vertising.  “And  this  gives  us  a  double  sales 
impact  when  the  housewife  looks  through 
her  newspaper  before  making  up  her  shop¬ 
ping  list.” 

Tingdale  “Talking  about  impact,”  Mr.  Tingdale 
continues,  “one  thing  that  makes  an  impact 
on  me  is  a  good  sales  idea,  and  I’ve  gotten  many  of  them 
from  SAL^  MANAGEMENT  magazine  during  the  3 
years  I  have  been  a  subscriber.”  tAdvertisement) 


Just  to  add  to  the  score  on  the  of  contest  entries  to  be  published 
newspaper  side,  here  is  a  bundle  weekly.  ^ 

of  newspaper-done  research 

dumped  on  our  desk  this  week —  ! 

and  this  doesn’t  begin  to  represent  ^ A  /  V A 

one  small  percentage  point  of  the 

total  of  such  research  done  every  ^ 

week  by  the  nation’s  newspapers  Traffic  Diagrams 

for  the  benefit  of  advertisers.  jhe  Winston  -  Salem  (N.  C.) 

From  the  Milwaukee  Journal  Sentinel  selected  some  of  the  city’s 
comes  an  excellent  fat  volume  con-  worst  multi-lane  intersections.  Us- 
taining  “a  statistical  history”  of  j^g  jgy  automobiles,  numbered, 
Milwaukee  county,  city,  and  sub-  ajjj  ^  drawn  diagram  of  the  inter- 
urbs.  Actually,  this  volume  was  section,  the  paper  pointed  out 
prepared  by  the  Research  Clearing-  some  of  the  common  mistakes 
house  of  Milwaukee,  a  group  rep-  made  in  using  the  intersection, 
resenting  23  private  and  govern-  j^e  tiny  cars  on  the  drawn  inter¬ 
ment  organizations  in  Milwaukee,  sections  were  photographed  by  a 
But  the  volume  was  published  for  staff  photographer.  The  series— 
the  Clearinghouse  by  the  Journal,  entitled  “Lame  Brains  or  Lane 
a  snlendid  public  service  for  the  Brains?” — was  very  popular  with 
paper’s  market.  motorists. 

From  the  Des  Moines  Register 
and  Tribune  comes  a  fine  little  Photo  At  9 
volume  breaking  down  the  daily  The  Klamath  Falls  (Ore.)  Her- 

and  Sunday  circulation  of  the  pa-  aid  and  News  has  started  a  new 


The  Klamath  Falls  (Ore.)  Her¬ 
ald  and  News  has  started  a  new 


pers.  This  is  far  more  than  a  mere  Page  1  feature — Nine  O’Clock 
circulation  book,  however,  because  Special  Cameraman  —  whose  pic- 
it  contains  complete  market  data  ture  of  some  person  in  the  city, 
drawn  from  the  1950  Census.  taken  at  9  each  morning,  is  run 
From  the  Oakland  (Calif.)  as  a  two-column  cut  on  the  front 
Tribune  comes  a  bright  volume  page  the  same  day. 
giving  latest  market,  circulation,  ■ 

and  advertising  facts  about  ‘The  p,ggg  'Portrait' 

Bright  Spot  Market — 3rd  on  the  _  _  e*  *  t*  • 

Pacific  Coast.”  This  is  a  colorful  At  ieXOS  btate  rOlT 
volume  which  makes  excellent  use  Dallas,  Tex. — Spectators  by  the 


nriviu  jnui  ividi^sri — jiu  vii  4ii\^  H  a  Oa  a  * 

Pacific  Coast.”  This  is  a  colorful  At  ieXOS  btate  rOlT 
volume  which  makes  excellent  use  Dallas,  Tex. — Spectators  by  the 
of  large  photograph*,  and  bars  and  thousands  saw  the  Allentown 
charts  and  graphs  in  e‘’sy-to-under-  (Pa.)  Call-Chronicle’s  “Portrait  of 
st^nd  color,  a  really  breezy  market  a  Free  Press”  art  exhibit  during 


data  volume. 


its  two  week  stand  at  the  State 


From  the  Fort  Wayne  (Tnd.)  Fair  of  Texas,  ended  Oct.  21. 
News-Sentinel  and  Journal-Gazette  Its  showing  for  the  first  time 
comes  a  fine  little  volume  giving  outside  of  Pennsylvania  was  under 
latest  market  data  about  “India-  the  sponsorship  of  the  Press  Club 


na’s  Golden  Zone  Market." 


of  Dallas  and  the  Dallas  Morning 


From  the  Worcester  (Mass.)  News  and  Dallas  Times  Herald. 
Teleernm-Gnzette  comes  a  useful  Donald  P.  Miller,  executive  vice- 
and  informative  market  data  book-  president  of  the  Call-Chronicle 
let  emphasizing  the  fact  that  newspapers,  was  here  to  see  it. 


Worcester  is  now  the  29th  food 
market  in  the  nation. 

And  from  the  Kitchener-Water- 
loo  (Ont.)  Record  come  three  ex¬ 
cellent  maps  of  Midwestern  On- 


Blood  Donations 
Tripled  by  Campaign 

Indianapolis — ^The  Indianapolis 


t'>rio  These  seem  designed  more  Times  has  given  a  shot  in  the  arm 
for  the  sportsman  than  for  the  to  Red  Cross  blood  donations, 
advertising  executive,  perhaps  with  Since  the  Scripps-Howard  news- 
tbe  idea  that  both  vocations  may  paper  carried  the  campaign  to  the 
be  ideally  comb'med  in  the  paper’s  clubwomen.  Sept.  28,  donations 
market.  almost  tripled.  (E&P,  Oct.  20, 

page  26).  During  the  first  19  days 
In  the  Bag  of  October  more  than  3,160  pints 

The  New  York  Journal- Amer-  of  blood  have  been  shipped  front 
icon  has  a  series  of  programs,  the  Red  Cross  center  and  mobile 
“In  Defense  of  New  York,”  which  facilities  in  Indianapolis,  as  com- 
is  being  broadcast  into  the  schools  pared  to  1,936  for  all  ^ptember. 
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FOR  YOUR  INFORMATION: 


A  good  reason  for  Thanksgiving  this  year  is  that,  although  turkey, 

"fixin's"  and  other  holiday  essentials  have  increased  in  price,  one  still  can 
drive  home  to  "see  the  folks"  more  quickly,  in  greater  comfort  and  at  less 
expense  for  gasoline  than  would  have  been  possible  a  quarter  century  ago. 

Dramatic  tests  just  completed  on  the  New  Jersey  Turnpike,  America's  new¬ 
est  super-highway,  prove  that  two  gallons  of  today's  gasoline  actually  do 
the  work  that  three  gallons  did  back  in  1925.  They  show  that  present  gasoline 
is  worth  50  per  cent  more  by  every  recognized  standard  of  automobile  perform¬ 
ance  and  economy.  Even  more  remarkable  is  the  fact  that  today's  higher 
quality  fuel  costs  about  the  same  as  gasoline  did  25  years  ago  despite  the 
soaring  cost  of  living.  Only  the  taxes  on  it  are  higher! 

This  enormous  gain  in  value  has  been  the  direct  result  of  constant 
competition,  not  only  in  every  branch  of  the  oil  business  but  among  automobile 
manufacturers  and  among  the  engineers  and  skilled  workmen  who  have  constructed 
America's  magnificent  highway  network  with  the  aid  of  petroleum-powered 
earth-moving  equipment  and  vast  quantities  of  petroleum  asphalt. 

Oil  research,  costing  many  millions  of  dollars  every  year,  has  concen¬ 
trated  on  making  better  gasoline.  Since  1925,  octane  numbers,  which  indicate 
anti-knock  qualities,  have  crept  up  from  55  to  around  84,  motor  method, 

(91  research  method)  before  the  recent  slight  reduction  required  by  the 
federal  government  because  of  the  shortage  of  tetraethyl  lead.  (The  October 
average  in  high  traffic  areas  was  82.) 

Automobile  makers  have  built  higher-compression  engines  to  consume  the 
better  gasolines  more  efficiently.  (Sometimes,  of  course,  this  sequence 
of  events  has  been  reversed.)  Motor  compression  ratios  have  been  increased 
from  around  4.5-to-l  in  1925  to  around  8.0-to-l  in  some  of  today's  cars, 
while  acceleration,  hill-climbing  ability,  speed  and  comfort  of  those  cars 
have  improved  proportionately. 

During  the  same  period,  highway  engineers  have  toiled  to  lift  American 
motorists  out  of  the  ruts  of  dirt  or  gravel  "shunpikes"  onto  paved  roads  (88%  of 
all  state  highway  mileage  is  surfaced,  approximately  half  of  it  with  asphalt). 
They  have  increased  total  rural  surfacing  from  a  little  more  than  half  a 
million  to  approximately  one  and  three-quarter  million  miles  and  the  mileage  of 
multiple  lane  turnpikes  has  grown  from  practically  none  to  38,000  miles. 

All  of  these  factors,  combined  in  a  way  which  is  only  possible  in  a  pro¬ 
gressive,  competitive  enterprise  economy  such  as  ours,  go  a  long  way  toward 
explaining  why  Americans,  with  their  more  than  50  million  motor  vehicles, 
have  a  freedom  of  movement  not  equalled  anywhere  else  in  the  world. 

If  you  would  like  further  information  about  the  oil  business  and  its 
impact  on  our  American  way  of  living,  please  write  to  me. 


Oil  Industry  Information  Committee 

American  Petroleum  Institute 

50  West  50th  Street,  New  York  20,  N.  Y* 


editor  &  PUBLISHER  for  October  27,  1951 


47 


Matit  am  What  may  be  termed  a  general 

IH?W  1  6U6rUllOn  declaration  of  policy  and  objec- 

Of  Joumcdists'  lir„: " 

TT„*  CJ#.*.*  TTm  “The  affiliated  organizations  shall 

wXllOIlS  O0X  vjp  ...  be  devoted  to  the  defense  of 
By  G.  Langelaan  professional,  economic  and  so- 

Paris —  Twenty-three  delegates  cial  rights  and  interests  of  journal- 
from  1 1  countries  met  here  Oct. 

12-14  and  formed  a  “preparatory  ^  delegate  who  took  an  impor- 
committee”  for  an  international  preliminary  con¬ 

federation  of  non-Communist  pur-  ference  said.  “While  obviously 
nalists’  trade  unions  to  replace  the  non-Communist,  the  emphasis 
organization  that  ended  up  at  throughout  the  meeting  was  that 
Prague  behind  the  Iron  Curtain.  members  were  not  concerned  with 
A  world  congress  was  called  to  political  matters.  It  was  quite 
meet  in  Brussels,  May  4-10,  1952.  specifically  indicated  that  the  pur- 
The  committee  has  given  the  new  pose  of  this  international  federa- 
organization  the  title  of  the  Inter-  tion  would  be  trade  union  aims 
national  Federation  of  Journalists.  3nd  would  have  no  political  orien- 
On  ANG  Initiative  tation. 

It  was  after  the  Pittsburgh  con-  •  "p  i_  i _ 

vention  in  June  when  Harry  Mar-  Telephone 

tin,  president  of  the  American  Persons  living  in  the  Paris  area 
Newspaper  Guild,  returned  to  can  dial  S.V.P.  and  listen  for  three 
Paris  that  things  began  to  take  minutes  to  bulletins  of  the  latest 
shape.  He  found  a  ready  response  news. 
from  French  journalists.  This  service 

Representatives  present  at  the  has  now  been  ex- 
preliminary  meeting  were  from  tended,  so  that 
France,  United  States  of  America,  from  8  a.m.  to  8 
Great  Britain,  Austria,  Belgium,  P-m.  American 
Denmark,  Germany,  Finland,  and  British  visit- 


■Heavy  Duty  Model — Capacity  up  to  240  Pages 
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The  CRAWFORD  Single  Wrapper 


EXCELLENT  REPRODUCTIONS . . . 

To  assure  line  or  halftone  reproductions  that  look  alive 
. . .  that  are  faithful  in  every  sharp  or  subtle  detail . . . 
leading  stereotypers  use  Burgess  Mats  exclusively. 

The  uniform  shrinkage  of  Burgess  Mats  . . .  their  greater 
plasticity  . . .  their  smootlier /aces— these  advantages  pave 
the  way  for  finer  reproduction.  And  these  advantages  are 
guaranteed  by  Burgess’  unique  set-up  for  precise  labora¬ 
tory  testing  during  each  step  of  volume  mat-making. 


Monufocturcrs  and  Oistribvtorc 
of  Burgett  Chromt  and  Tono-T«x  Mats 
FREEfORT,  ILLINOIS 
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DICTAPHONE  saves  Detroit  TIMES  73%  in  cost— 
60%  in  time  on  news  wire  transmission ! 


As  USED  BY  the  Detroit  Times  for  news  wire  transmission, 
this  Dictaphone  recorder’s  special  Bell  Telephone  hookup 
enables  reporters  to  phone  in  their  copy  from  any  part  of 
the  country-  at  any  time!  No  waiting  for  messengers.  No 
waiting  on  telegraph  facilities.  Dictaphone  convenience 
is  as  near  as  the  nearest  telephone. 

Voice-actuated,  the  telephone  recorder  goes  on  when 
the  reporter  starts  talking — goes  off  14  seconds  after  he 
stops.  Copy  is  automatically  received  and  recorded  at  the 
city  desk  when  reporter’s  call  is  put  through  on  a  special 
telephone  number  assigned  to  the  Dictaphone  machine. 

A  red  light  at  the  receiving  end  indicates  the  machine 
is  in  operation.  Editor  or  re-write  man  can  listen  to  the 
plastic  Memobelt  recording  or  have  the  copy  transcribed 


by  a  typist  immediately.  (Since  Memobelt  is  a  one-time-use 
recording  medium  it  can  be  dated  and  filed  as  a  permanent 
record.) 

In  a  trial  story,  a  reporter  sent  150  words  per  minute  as 
against  the  60-word  maximum  sent  by  the  most  experi¬ 
enced  telegraph  operators.  Cost  was  $27.15  as  against  old 
method’s  $101.04! 

This  is  just  one  more  example  of  Dictaphone  adaptabil¬ 
ity,  efficiency  and  economy.  If  you  have  a  dictating  or 
recording  problem — from  everyday  correspondence  to  con¬ 
ferences  to  news  transmission  —  see  your  Dictaphone 
representative.  Chances  are  he  can  help  you  save  time 
and  money  with  a  surprisingly  small  initial 
investment. 


"Diclophon*”  it  a  rtgittartd  rrada-mork  of  Dictaphone  Corporation. 


DICTAPHONE 

GREATEST  NAME  IN  DICTATION 


DicUphone  offices,  ai^nts,  and  service  the  Morld  over. 
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Dictaphome  Corp.,  Dept.  EP-101 
420  Lexinplon  Ave.,  N.  Y.  17,  N.  Y. 
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RADIO  AND  TELEVISION 


Color  TV  Is  Shelved, 
Off-Color  TV  Doomed 


By  Jerry  Walker 

Both  color  television  and  off¬ 
color  television  hit  the  dirt  this 
week. 

For  the  sake  of  national  defense, 
Mobilizer  Charles  E.  Wilson  asked 
the  Columbia  Broadcasting  System 
to  put  its  revolving-disc  system  on 
the  shelf  and  stop  producing  color 
receivers  which  require  crucial 
materials. 

In  defense  of  its  own  interests, 
the  telecasting  industry  drew  up 
a  strict  code  which  proscribes  un- 
duly-long  commercials,  irritating 
pitchmen,  and  camera  shots  which 
emphasize  anatomical  features. 

2  Sides  of  the  Story 

The  alacrity  with  which  Dr. 
Frank  Stanton,  CBS  president,  ac¬ 
ceded  to  Mr.  Wilson’s  request 
brought  the  suggestion  in  rival 
camps  that  Washington  had  acted 
to  get  CBS  “off  the  hook”  with  its 
color  system.  But  such  comment 
in  CBS  quarters  was  countered 
with  indignant  protest  that  “Sar- 
noff  (RCA’s  chief)  had  it  done.” 

Thus,  with  two  sides  to  every 
story,  it  became  a  hard  and  fast 
fact  that  color-TV  went  out  of  the 


lives  of  viewers,  in  this  country,  at 
least,  for  the  duration.  What  con¬ 
cerned  all  of  the  rivals,  equally, 
was  the  extent  to  which  Mr.  Wil¬ 
son  expected  them  to  discontinue 
even  their  laboratory  work  in  or¬ 
der  to  free  electronics  engineers 
for  military  projects. 

Dr.  Stanton  firmly  proclaimed 
that  CBS  hoped  to  keep  up  with 
its  developmental  work,  and  RCA 
officials  said  they  had  the  same 
intentions,  barring  a  Washington 
call  for  their  technical  staff.  RCA 
called  the  press  together  to  show 
off  its  latest  model  tri-color  tube 
which  is  “it”,  their  experts  said, 
if  an  all-electronic  system  is  de¬ 
sired.  But  it  would  be  “at  least 
two  years”  before  sets  could  be 
available  in  quantity  for  the  pub¬ 
lic. 

Code  to  Be  Promulgated 

Now  that  color  tv  is  off  the  air, 
more  attention  will  be  paid  by 
broadcasters  to  the  problems  of 
black-and-white  programming.  The 
code,  accepted  by  62  out  of  70 
station  representatives  at  a  Chica¬ 


go  meeting  last  week,  will  be  pro¬ 
mulgated  Dec.  3  by  the  National 
Association  of  Radio  and  Televi¬ 
sion  Broadcasters. 

The  code  is  concerned  with  the 
“educational  and  cultural  needs 
and  desires  of  the  community.” 
Program  materials,  it  decrees, 
should  enlarge  the  horizons  of  the 
viewer,  provide  him  with  whole¬ 
some  entertainment,  afford  helpful 
stimulation,  and  remind  him  of 
the  responsibilities  which  the  citi¬ 
zen  has  towards  his  society.” 

Forbidding  profanity,  obscenity, 
smut  and  vulgarity,  the  code  ex¬ 
pects  a  broadcaster  to  be  alert  to 
undesirable  meanings  that  some 
words  acquire  with  usage.  Specifi¬ 
cally  banned  are  such  words  as: 
alley  cat  (when  applied  to  a  wom¬ 
an),  bat  or  broad  (same),  cripes, 
fanny,  fairy  (in  vulgar  sense), 
goose  (same),  tom  cat  (applied  to 
a  man),  damn,  slut,  and  nerts. 

Ck>ntests  may  not  constitute  a 
lottery;  sex  crimes  are  generally 
unacceptable;  divorce  is  not  to  be 
treated  casually  nor  justified  as  a 
solution  for  marital  problems;  for¬ 
tune-telling,  astrology,  phrenology, 
palm-reading  exhibitions  are 
banned;  and  the  appearance  or 
dramatization  of  persons  featured 
in  actual  crime  news  will  be  per¬ 
mitted  only  in  such  light  as  to  aid 
law  enforcement  or  to  report  the 
news  event. 

The  telecasters  are  hoping 
to  win  100%  support  of  the  code 
so  they  can  brag  about  their  me¬ 


dium  as  the  real  fireside  medium. 
A  whole  section  is  devoted  to 
costuming  and  the  movements  of 
dancers,  actors,  etc.  Camera  an¬ 
gles,  the  code  says,  shall  avoid 
such  views  of  performers  as  to 
emphasize  anatomical  details  in¬ 
decently. 

Morbid,  sensational  or  alarming 
details  are  deemed  unessential  to 
a  factual  news  report  and  advertis¬ 
ing  should  be  appropriate  to  the 
news  show.  Religious  programs 
are  to  be  handled  respectfully  and 
without  charge. 

First  among  the  precepts  for  ad¬ 
vertisers  is  that  their  messages 
should  be  presented  with  courtesy 
and  good  taste,  and  in  harmony 
with  the  general  tone  of  the  pro¬ 
gram.  Limitations  are  placed  upon 
the  amount  of  commercial  time 
and  there  is  a  long  set  of  rules 
for  determining  acceptability  of 
sponsors. 

Partners  of  the  Press 

Minus  “Champion”  Gene  Autry 
threw  a  party  for  some  of  his 
friends  in  the  newspaper,  adver¬ 
tising  and  radio-television  business 
in  New  York  this  week  and  he 
owned  up  to  being  something  of  a 
newspaperman  himself.  “You  bet." 
said  the  businessman  cowboy, 
“I  own  12%  of  the  Phoenix 
newspapers  and  I’m  not  un¬ 
happy  about  it.  I  have  some  swell 
partners— Oene  Pulliam,  Bruce 
Barton,  Bud  Kelland  and  Tom 
Kerney.” 


Video  Bestirs 
Gcdns  In  Linage, 
Coast  4- A  Told 

By  Campbell  Watson 
Coronado,  Calif. — Eight  of  the 
first  10  evening  newspapers  show¬ 
ing  largest  advertising  linage  gains 
this  year  are  in  strong  television 
cities,  the  Pacific  Council,  Ameri¬ 
can  Association  of  Advertising 
Agencies,  was  advised  during  its 
annual  meeting  here,  Oct.  18-20. 

The  report  was  included  in  a 
series  of  advertising  examinations 
which  presented  repeated  predic¬ 
tions  that  the  present  $6,000,000,- 
000  annual  volume  of  advertising 
expenditures  will  continue  into 
new  high  levels. 

AAAA  speakers  stressed  the 
importance  of  advertising’s  weap¬ 
ons  in  psychological  as  well  as 
economic  warfare.  Admitted  weak¬ 
nesses  include  copy  which  fatigues 
believability,  legislation  based  on 
ignorance,  a  continuance  of  the 
war-time  lag  in  appropriation  dol¬ 
lars,  and  the  need  for  improved 
partnerships  between  agencies  and 
sales  forces,  they  admitted. 

“New  media  themselves  tend  to 
stimulate  accelerated  activity  on 
the  part  of  the  old  ones,”  said  Bur¬ 
ton  E.  Vaughan,  BBD&O,  San 
Francisco,  in  reporting  this  year’s 
newspaper  gains  in  TV  centers. 
Figures  also  show  that  “radio  sta¬ 
tions  gained  4.4%  last  year  in 
cities  of  greatest  television  penetra¬ 
tion,"  he  observed. 

Those  predicting  advertising 
volume  gains  included  Frederic 
R.  Gamble,  national  president, 
AAAA.  He  declared  that  “in  view 
of  the  continuing  need  for  adver¬ 
tising.  government  should  be  care¬ 
ful  to  see  there  is  adequate  and 
reasonable  allowance  for  adver¬ 
tising  in  defense  contracts  and  in 
computing  ceiling  prices." 

Representing  newsp  .pers  on  the 
program  was  Arthur  F.  Hall,  na¬ 
tional  advertising  manager,  Mil¬ 
waukee  (Wis.)  Journal,  who  de¬ 
scribed  the  development  of  color 
into  “a  major  newspaper  adver¬ 
tising  factor"  and  predicted  more 
than  19,000,000  lines  would  ap¬ 
pear  this  year  in  contrast  to  13,- 
879,000  in  1950  and  8,710,000  in 
1948. 

“Full  color  service  provided  by 
23  newspapers  offers  local  satura¬ 
tion  in  contrast  to  national  scat- 
teration,”  Mr.  Hall  said  in  com¬ 
paring  newspaper  and  magazine 
color  data. 

Louis  N.  Brockway,  executive 
vicepresident.  Young  &  Rubicam, 
New  York,  keynoted:  “We  must 
remember  that  it  is  not  automo¬ 
biles,  not  bathtubs,  that  make  us 
great.  It  is  freedom.” 

Ralph  W.  Hardy.  National  As¬ 
sociation  of  Radio  and  Television 
Broadcasters,  declared  the  “strong¬ 
est  defense  is  an  informed  body 
of  Federal  lawmakers  who  will 
rally  to  the  support  of  advertising 
rather  than  attack  it  on  false 
premises.” 


\  widespread  advertising  in¬ 
crease  on  the  West  Coast  was  fore¬ 
cast  by  John  L.  Burns,  of  the 
management  consultant  firm  of 
Booz,  Allen  &  Hamilton. 

Carl  K.  Tester,  president,  Phil¬ 
ip  J.  Meany  Co.,  Los  Angeles,  was 
elected  chairman  of  the  Pacific 
Council.  He  succeeded  L.  C.  Cole. 

The  State  Department  must  in¬ 
clude  more  advertising  people  in 
its  psychological  warfare  plans, 
declared  Don  Belding,  of  Foote, 
Cone  &  Belding.  On  the  domestic 
front,  he  reported  the  Economic 
Education  Campaign  of  the  Ad¬ 
vertising  Council  included  6,00U,- 
000  lines  of  newspaper  advertising. 
■ 

Mathews  Buys 
Cordele  Dispatch 

CoRDELE,  Ga. — All  of  the  stock 
in  Cordele  Publishing  Co.,  Inc., 
has  been  sold  by  L.  Parker  Likely 
and  Associates  to  E.  W.  Mathews, 
business  manager  of  the  Cordele 
Dispatch  since  April.  The  sale 
was  retroactive  to  Oct.  1. 

Before  joining  the  evening  Dis¬ 
patch  here,  Mr.  Mathews  was 
business  manager  and  a  director 
of  the  Natchez  (Miss.)  Times. 
He  was  formerly  circulation  man¬ 
ager  and  classified  manager  of  the 
Springfield  (O.)  News  and  for 
eight  years  he  was  in  the  adver¬ 
tising  department  of  the  Sharon 
(Pa.)  Herald. 

Mr.  Mathews  announced  that 
James  Hayward,  a  former  asso¬ 
ciate,  would  become  business  man¬ 
ager,  and  Joseph  Hosmer,  former 
Atlanta  newspaperman,  would  be¬ 
come  associate  editor. 

■ 

George  Hearst  Visits 
Properties  in  Mexico 

Chihuahua  City,  Mexico  — 
George  R.  Hearst  visited  the  Mex¬ 
ican  properties  of  the  Hearst  fam¬ 
ily  early  in  October. 

According  to  El  Heraldo,  Mr. 
Hearst  inspected  the  huge  Babi- 
cora  ranch  and  the  Hearst  mining 
properties  in  company  of  Joe  Na¬ 
varro,  general  manager.  He  was 
scheduled  also  to  inspect  the 
Hearst  properties  in  the  oil-rich 
states  of  Veracruz  and  Campeche. 
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There  is  a  growing  realization 
throughout  the  industry 
that  current  methods  of 
interpreting  BMB  figures 
are  unfair  to 
many  radio  stations. 

Time  buyers  who  use  BMB 
figfures  for  their  primary 
purpose— evaluation  of 

physical  coverage- 
tan  only  get  a  true 
picture,  if  their  method  of 
evaluation  eliminates 
the  popularity  factor. 
Popularity  can  and  should 
be  measured  by  other 
means  (Hooper,  Nielson, 
Pulse,  etc.) 

This  organization  now 
makes  available  a  method 
of  using  BMB  maps  and 
figures  which  provides 
a  uniform,  accurate 
and  clean-cut  measurement 
of  station  coverage— 
not  popularity ! 


May  we  explain  and 

demonstrate  its 
soundness  and 
value  to  you 
Mr.  Time  Buyer? 
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Costa  Proposes  Plan 
To  Stop  Press  Attacks 


By  James  L  CoUings 

There  are  “five  definite  and 
positive  steps  which  every  news- 


“2)  As  a  definite  editorial  poii-  ,  nave  no  re 

cy,  keep  your  newspaper  readers  Nation  to  national  security  whatso 


have  been  going  on  “almost  un-  Is  His  Film  Redl 
challenged”  for  several  years  in  Heard  about  the  unidentified 
every  section  of  the  country,  and  cameraman  out  of  Norfolk,  Va., 
lately  conditions  have  worsened,  who  went  chasing  after  a  bandit? 
He  said  that  perhaps  our  switch-  (This  is  by  courtesy  of  the  Vir- 
over  into  a  defense  economy,  with  ginia  Press  Photographers  Associa- 
attendant  war  jitters,  has  had  tion’s  Bulletin.) 
something  to  do  with  an  apparent  Well,  it  seems  he  and  other 
national  belligerency  toward  the  newsmen  and  the  police  took  out 
press.  after  the  culprit,  who  ended  up 

“But  many  of  the  cases  which  I  hiding  in  the  suburbs.  When  the 
will  cite,”  he  added,  “have  no  re-  guy  finally  emerged  from  the  slime 
lation  to  national  security  whatso-  of  the  marshland  where  he  had 


paper  in  the  land  can  and  should  informed  so  they  will  understand  Most  of  this  category  results  been  squatting,  the  photographers 

take”  to  stop  “unprovoked  attacks  that  the  news  cameraman  and  re-  ^cause  every  Tom,  Dick  and  were  all  !«t  for  their  shots, 
on  newspaper  personnel  perform-  porter  are  working  for  them  in  the  Harry  seems  to  think  he  can  push  Our  friend  made  his,  showing 
ing  their  legitimate  tasks  in  the  public  interest.  around  news  cameramen  and  get  the  victim  with  his  hands  in  the 

public  interest,”  Joe  Costa  told  the  “3)  Seek  legislation  which  **•  Unfortunately,  in  air.  He  got  so  excited  he  ran  back 

National  Editorial  Association  last  would  make  attacks  on  working  many  ca%s,  that  is  exactly  to  his  office,  all  aglow  with  the 

week.  newspaper  reporters  or  cameramen  happens.  thought  of  the  drama  he  had  cap- 

attending  their  legitimate  business  called  names  and  tured. 

a  criminal  offense,  similar  to  those  places,  he  mentioned  the  cities  That  is,  he  was  on  a  cloud  until 

where  the  assaults  have  occurred  he  realized  he  had  left  his  camera 
START  NOW  to  select  voiir  class  of  people  who  had  and  holders  at  the  scene.  A  rival 

lensman  later  brought  them  back 

best  spot  news  pictures  tor  Ellenton,  S.  C.,  to  Hawaii,  and  to  him. 

entry  in  the  annual  E  &  P  the  perpetrators  were  anyone  from 
^  f  contest.  air  force  police  to  longshoremen.  Shutter  Shorts  .  .  . 

"  - -  Such  batterings,  he  said,  constitute  David  C.  Snyder  has  left  the 

laws  now  existing  in  New  York  “an  attack  on  freedom  of  the  Louisville  (Ky.)  Courier- Journal 


ing  their  legitimate  tasks  in  the  public  interest, 
public  interest,”  Joe  Costa  told  the  “3 )  Seek  legislation  which 
National  Editorial  Association  last  would  make  attacks  on  working 
week.  newspaper  reporters  or  cameramen 

Joe,  chief  photographer  of  the  attending  their  legitimate  business 
New  York  Sunday  Mirror  maga-  a  criminal  offense,  similar  to  those 
zine — King  Features  and  chairman 

of  the  board  of  the  National  Press  START  NOW  to  select  your 
Photographers  Association,  spoke  ^est  spot  news  pictures  for 
before  the  annual  meeting  of  the  »  n 

NEA  in  Chicago,  Oct.  19  He  in-  ^  &  P 

vited  the  Association  to  join  the  ,  contest. _ 

NPPA  in  a  program  to  prevent  or  “  ~  i  T  T 

lessen  these  attacks.  existing  in  New  York 

™  c"  c*  3nd  New  Jersey. 

The  Five  Steps  .... 


pfess  as  well  as  the  civil  rights  of  to  join  the  staff  of  the  Denver 


These  are  the  steps  he  suggested  paper  space  to  any  commercial 


“4)  Refuse  to  give  free  news-  the  photographer  or  the  reporter.”  Post 


newspapers  take:  venture  such  as  a  state  fair  or  a 

“D  Utilize  existing  laws  to  baseball  park  where  the  working 
prosecute  perpetrators  of  every  press  is  prevented  from  freely  cov- 
unprovoked  attack  on  a  working  ering  spot  news. 


Attention,  Senators 
“We  can  only  wish,”  Joe  said. 


Charles  Myers  of  the  Philadel¬ 
phia  News  won  first  prize  of  $100 


baseball  park  where  the  working  senators  who  ^“bmitted  in  the 


newspaperman.  Do  not  compro- 


^  SD^  news  <:«"«rned  with 

c.  .K  ■  ui-  1  ,•  f  the  possible  misuse  of  the  presi- 

dentil  directive  would  be  equal- 


Philadelphia  Highway  Traffic 
Board’s  Accident  Photo  Contest. 

Bob  Steinau  and  Whit  Wootten, 
both  staffers  for  the  Louisville 


mise  by  accepting  payment  for  our  own  newspaper  business  in  both  staffers  for  the  Louisville 

damapd  equipment  and  aMogies  mind  by  avoiding  publication  of  Courier-Journal,  became  fathers  of 

for  the  cameramans  physical  in-  ciiiv  items,  not  based  nn  anv  TO  P  ^  ^  ,  cr\nc  nn  r«v*ntlv. 


Jon^  3dander> 

LIKE  A  "CERTAIN 
SORT"  of  NEWSPAPER 


In  this  fastest  irrowinK  area  of  all 
America,  there's  a  lot  of  the  quiet 
steadfastness  of  the  lomr  ago  .  .  . 
comparatively  smaU  towns  and  ham¬ 
lets,  but  surprisinul.v  well-to-do, 
Nice  homes  in  nice  places  to  live. 

It  is  characteristic  of  them  that  they 
pn-fer  papers  that  have  srrown  up 
with  them  for  generations  .  .  .  fought 
for  them  .  .  .  reflected  the  quieter 
tempo  of  their  daily  lives. 

And  ONLY'  through  such  papers  can 
they  be  reached  with  a  sort  of  “fire¬ 
side”  appeal. 

AT  VERY  LOW  COST 
Reach  an  Area  of  272,359! 

Here  are  the  available  papers: 
We<lnesda.v8:  CENTRAL  ISLIP 
BRENTWOOD  MESSENGER  and 
SOl'TH  SHORE  DEMOCRAT. 
Thursdays :  PATCHOGCE  LAKE 

RON KON KOM A  MI R ROR . 

Fridays:  THE  MESSENGER  (A  Suf¬ 
folk  County  newspaper)  Smithtown. 
Nesconset.  Hauppaugc,  Village  of 
Branch.  (Included  is  KING'S 
PARK  HI  NTINGTON  MESSENGER 
— King's  Park  .  .  .  Huntington  .  .  . 
Greenlawn  .  .  .  Com  mack  .  .  . 

Northport  .  .  .  St.  James  .  .  .  Stony 
Brook  GAZETTE  AND  THREE 
VILLAOES  CHRONICLE. 

Buyability — well,  bank  deposits  are 
above  S251  million  of  what  it  takes. 
Full  Commission  Allowed  Agencies 

DEUTZMAN 

.^dverlidin^  AGENCY 

Smithtown  Long  Island 


silly  items,  not  based  on  any  real  ^^Vhaps  theT  would  «>ns  on  successive  days  recently. 

if  responsible  editors  and  pub  *1 Steinau^  first  child  and 
^rsonnel  up  to  public  ridicule  and  ^  information  Mr  Wootten’s  fourth, 

rwult  in  lowered  public  esteem  for  „ronelv  to  their  attention  Spencer,  former  photog- 

the  newspapers  themselves.”  atS^ 

Threat  to  Free  Press  press  can  happen  anywhere.  They  Journal,  and  John  Maz^otta  staff- 

The  nation’s  press,  Joe  contin-  can  happen  to  you  and  your  news-  orth  t  .J 

ued,  expressed  “quite  proper  alarm  paper.”  he  stated. 

and  concern”  over  the  recent  pres-  Mr*-  Mazziotta  left  the  ^uis 

idential  directive  which  would,  in  Inlormation  Comer  yille  papers  after  the  wedding  to 

effect,  iron-curtain  civilian  agen-  The  Union-Tribune  Publishing  join  her  husband  on  the  Star- 
cies  of  the  government.  Co.  of  San  Diego,  Calif.,  has  sur-  Telegram  photo  ^aff. 

“A  great  deal  was  said  then.”  veyed  37  newspapers  (23  replied)  The  Eastman  Kodak  Company 


“These  attacks  on  the  working  rapher  for  the  Louisville  Courier- 
press  can  happen  anywhere.  They  Journal,  and  John  Maz^otta  staff- 
_ ...  er  on  the  Fort  Worth  (Tex.) 


can  happen  to  you  and  your  news- 


Star-Telegram,  were  married  Sept. 
30.  Mrs.  Mazziotta  left  the  Louis¬ 
ville  papers  after  the  wedding  to 
join  her  husband  on  the  Star- 
Telegram  photo  staff. 

The  Eastman  Kodak  Company 


effect,  iron-curtain  civilian  agen-  The  Union-Tribune  Publishing  JO'u  her  husband  on  tne  star- 
cies  of  the  government.  Co.  of  San  Diego,  Calif.,  has  sur-  Telegram  photo  ^aff. 

“A  great  deal  was  said  then.”  veyed  37  newspapers  (23  replied)  The  Eastman  Kodak  Company 
he  went  on.  “and  is  still  being  said  from  New  York  to  Honolulu  about  has  brought  out  a  new  32-page 
about  the  threat  to  freedom  of  the  their  camera  policies  and  found  b<)oklet.  “Darkrwrn  Constmction 
press  that  is  inherent  in  the  misuse  that:  Professional,  Industrial,  an 

of  such  a  directive.  A)  About  4'/i  years  is  the  aver-  Photomechanical  Use.  Blue¬ 

prints  are  offered  for  all  types  oi 
layouts  for  darkrooms. 


of  such  a  directive.  A)  About  4'/i  years  is  the  aver- 

“But  this  same  press  appears  age  time  a  news  camera  is  consid- 
largely  to  overlook  the  cumulative  ered  usable. 

effect  of  many  little  personal  at-  B)  The  newspapers  varied  from 


tacks  on  its  own  reporters  and  3  to  10  years  in  the  length  of  time  Feature  Best-in-Show 
photographers  as  they  go  about  they  expected  a  camera  to  last.  Albany,  N.  Y. — A  Christmas 
their  assigned  tasks.  Although  The  average  of  4Vi  years  was  close  morning  picture  of  a  small  girl 
these  attacks  are  spontaneous  and  to  the  time  estimated  by  most  poking  into  a  closet  filled  with 
completely  unorganized,  their  net  chief  photographers.  The  company  gift  packages  won  the  sweepstakes 
result  is  just  as  much  an  attack  on  said  that  the  chiefs  conceded,  how-  award  for  Stanley  A.  Olson, 
the  freedom  of  the  press  in  their  ever,  that  the  camera  might  be  Jamestown  Post-Journal,  in  the 
own  way  as  the  presidential  direc-  usable  up  to  six  years,  although  New  York  Associated  Press  Asso- 
tive  is  in  its  way.  they  apparently  believed  repairs  ciation’s  photo  contest. 


“Of  course,  the  newspapers  can  are  too  costly  and  frequent  after 
build  enough  pressure  through  an  4'/i  years. 


informed  public  opinion  to  force  C)  Four  of  the  newspapers  said 
the  president  to  rescind  or  amend  they  hire  special  camera  repair  "rt  $.^0  for  first  place  and  $10 
the  disputed  directive.  Can  they  men  on  a  full-time  basis.  The  re-  for  third  place  in  the  feature  divi- 
not  do  as  much  to  protect  their  maining  19  papers  replied  that  they  sion.  less  than  50,000^  circulation, 
own  cameramen  and  reporters?  farm  out  their  repair  work  and  Other  first  place  winners:  Spot 
“This  is  not  a  wholly  selfish  that  it  costs  them  on  the  average  news — ^John  Duprey,  New  York 
consideration,  for  every  attack  on  $57  a  year  for  each  camera.  Most  News,  and  Charles  B.  Seller,  Jr., 
a  photographer  who  is  doing  his  of  the  papers  reported  they  expect  Schenectady  Gazette:  features— 
duty  is  also  an  infringement  on  repairs  to  be  necessary  each  six  Vincent  Lopez,  New  York  Journal- 
the  public’s  right  to  be  informed  months,  and  two  said  they  operate  American;  sports — Walter  Kelle- 
by  news  pictures  that  are  in  the  on  a  monthly  repair  basis.  her.  New  York  News,  and  Dante 

public  domain.”  D)  Eastman  film  was  pre-  O.  Tr^nquille,  Utica  Observer- 


t  too  costly  and  frequent  after  Mr.  Olson  receives  $50  and  a 
'i  years.  television  set  for  the  best-of-show 

C)  Four  of  the  newspapers  said  photo  among  304  entries.  He  also 


public  domain.”  D)  Eastman 

These  attacks,  Joe  pointed  out,  dominantly  used. 


Dispatch. 
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Program  or  Product 
Ads  Held  TV  Issue 


^  By  Campbell  Watson 

San  Francisco — ^The  choice  be-  linage  grown  from  194,000,000  in 
tween  television  and  newspaper  1941  to  390,000,000  in  1950,  but 
advertising  is  that  of  program  in-  the  number  of  active  accounts  has 
terest  or  product  interest,  H,  C.  increased  from  1,400  to  more 
Bernsten,  director  of  the  Pacific  than  2,500. 

Coast  Division  of  the  Bureau  of  Revenues  for  general  advertis- 
Advertising,  told  that  organiza-  j^g  same  decade  advanced 

tion’s  11th  annual  meeting  here  273%  $400,925,000;  190%  for 

Oct.  22.  automotive  to  $98,094,000;  and 

The  television  audience  is  much  175%  for  general-auto  to  $499,- 
more  apt  to  show  program  in-  019  000. 
terest,  while  the  newspaper  audi-  J  '  .  „ 

ence  is  more  apt  to  show  product  *1*'  lit®  meantime,  he  said, 
interest  he  declared  **^)ne  is  most  of  the  baste  factors  under- 

advertising  to  a  captive  audience.  lyittS  advertising  have  undergone 
The  reader  of  a  newspaper  audi-  material  change.  Old  advertising 
ence,  on  the  other  hand,  has  niedia  values  have  to  be  re-ap- 
sought  the  advertisement  out  and  praised.  All  this  leads  to  the 
stopped  to  read  it  voluntarily,  question:  Do  we,  as  individual 
One  is  motivated  by  program  in- 
terest,  the  other  by  product  in- 
terest.” 

“Newspapers  provide  a  satura-  m 

tion  or  near  saturation  coverage,”  M 

Mr.  Bernsten  added,  protesting  an  I 

NBC  ad  for  television  as  “grossly  I 

misleading  and  a  libel  to  intelli-  I 

gence  of  anyone  familiar  with  the  ■ 

ABC’s  of  advertising.”  The  ad-  ■  i 

vertisement  compared  the  number  ■  V 

of  video  set  installations  with  ac-  H  1' 

tual  ABC  circulations,  using  the  H  »  V  Vl 
figure  2,455,000  New  York  sets 
instead  of  reception,  he  charged.  ’ 

“The  largest  number  of  sets 
turned  in  to  one  station  at  any  ^ 

one  time  during  the  entire  1950-51 
season  was  1,463,180,”  Mr.  Bern-  \ 

sten  said,  referring  to  a  Milton 
Berle  show  in  March.  1951.  “TV’s 
peak  circulation  was  734,338  less 
than  the  average  number  of  copies 
sold  each  day  by  the  New  York 
newspaper  during  six  months  end- 
ing  March  31.  1951.” 

Harold  S.  Barnes,  Bureau  di- 
rector,  estimated  an  hour’s  tv 
program  would  cost  $30,000  to 
$40,000. 

Newspapers  should  neither  / 

“throw  brickbats  at  television” 
nor  crawl  into  storm  cellars,  Mr.  Mr  / 

Barnes  warned.  ^  ^ 

Television  gross  time  sales  have 
risen  from  $19,000,000  in  1949  Pendii 

to  “around  $215,000,000”  for 
1951,  he  said. 

Jackson  Re-elected 

P.  L.  Jackson,  publisher.  Port-  B  FINE 

land  (Ore.)  Journal,  was  re-elec- 
ted  president  and  all  other  officers  ^  LO^ 

and  directors  of  the  Coast  Divi- 
sion  were  retained.  Eugene  C.  B  ^  VER 
Pulliam,  publisher,  Phoenix  H 

(Ariz.)  Republic  and  Gazette,  ■ 

presented  resolutions  for  continu-  ■ 

ation  of  Coast  advertising  con-  ■ 

tests,  the  sale  of  bonds  to  meet  I 

expenses,  and  “confirming,  ratify-  ■  ^ — 

ing  and  congratulating  the  national  I  oJ 

organization  on  its  program.”  All  I  ^ _ 

passed  unanimously.  f 

Reviewing  a  decade  of  progress  % 
for  general  advertising,  Irwin  ~ 

Maier,  chairman  of  the  bureau 
Board,  said  that  not  only  has 
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newspapers,  have  adequate  sales 
staffs  to  meet  these  new  and 
greater  responsibilities  and  oppor¬ 
tunities?’  The  question  infers 
ability  of  men  as  well  as  number 
of  men.” 

Mr.  Maier  declared  the  Bureau 
of  Advertising '  is  doing  a  much 
better  job  than  ever  before.  The 
annual  budget  is  now  $1,300,000, 
he  advised. 

Henry  Slemin,  of  George  A. 
McDevitt  Co.,  reported  he  had 
been  highly  impressed  with  the 
new  Bureau  presentation  and 
would  recommend  that  it  be  shown 
at  meetings  of  all  chapters  of  the 
AANR,  of  which  he  is  vicechair¬ 
man. 

A  program  of  joint  meetings 
with  agencies  has  proven  success¬ 
ful  for  the  San  Francisco  chapter, 
AANR,  and  is  resulting  in  good 
will  which  is  being  translated  into 
linage,  reported  Louis  Rubin,  Gil¬ 
man,  Nicoll  &  Ruthman  and  San 
Francisco  chapter  president. 


Telephones  Out 
Car  Radio  Serves 

Boston  —  Use  of  a  makeshift 
city  room  and  two-way  car  radio 
kept  the  Boston  Herald  in  opera¬ 
tion  last  Sunday  night  (Oct.  21) 
when  every  telephone  in  the  Her¬ 
ald  building  went  dead. 

When  a  fire  in  a  doughnut  shop 
across  the  street  burned  through 
60  trunk  lines,  emergency  crews 
set  up  service  in  the  nearby  Tele¬ 
phone  Exchange  Building.  A 
skeleton  staff  manned  the  phones, 
relaying  stories  to  the  Herald  by 
car  radio  and  Western  Union. 

■ 

1,300,000  At  Homes 

Chicago — A  new  high  in  atten¬ 
dance — 1 ,300,000  —  was  recorded 
at  the  86  homes  on  display  in  con¬ 
nection  with  the  22-day  Chicago- 
land  Home  and  Home  Furnishings 
Festival,  sponsored  by  the  Chicago 
Tribune.  The  previous  high  mark 
of  1,200,000  was  made  in  1949. 


negatives  In  Ninety  Seowds! 


PRESS 

PHOTOGRAPHERS 

DECLARE: 


No  other  Developer  has 

The  Perfect 
Combination 

of  desirable  qualities  of 
Amazing  ETHOL  90! 


'  ethol  90  FEATURES: 

FINE  QUALITY  RESULTS  .  .  .  PLUS  AMAZING  90-SECOND  SPEED 
i  LONG  USEFUL  LIFE  •  BROAD  TEMPERATURE  RANGE 

i  VERSATILITY  •  BEATS  THAT  DEADLINE! 

Retail  Price  per  gal.  $1.50  5  gals.  $6.00 


Now  Sold  Nationally  —  If  your  dealer  has  none,  write: 


etM 


Editors,  publishers, 
and  writers! 

Now  you  con  find  the  right  word, 
the  right  thought^-ot  the 
right  time 

Lcx>klng  for  the  perfect  illustration 
for  an  article,  a  story,  a  speech  .  .  . 
just  the  right  quotation  to  drive 
home  a  point  with  force?  It’s  no 
trouble  to  find  the  thought  for 
which  you  are  groping  with  these 
two  big,  comprehensive  antholo¬ 
gies.  They  are  gold  mines  of  refer¬ 
ence  material  for  editors,  reporters, 
feature  writers  —  ‘‘musts’’  for  the 
library  at  home  or  the  office. 

A  TREASURY  OF 
INSPIRATION 

By  Ralph  L.  Woods, 
editor  of  A  Treasury  of  the 
Familiar 

Over  700  selections  —  inspirational 
messages  by  400  authors  from  all 
lands  and  centuries.  The  Bible, 
Eisenhower,  Patrick  Henry,  the 
Brownings,  Winston  Churchill,  and 
others  speak  on  such  universal  sub¬ 
jects  as  courage,  adventure,  free¬ 
dom,  love,  sorrow,  God.  498  pages, 
completely  indexed.  $5.00 

GREAT  THOUGHTS 
OF  GREAT 
AMERICANS 

Compiled  by  Constance  Bridges 

The  written  words,  the  speeches  of 
over  200  outstanding  Americans — 
from  the  beginnings  of  our  history 
to  today — revealing  what  they  have 
thought  about  charity,  fame,  gov¬ 
ernment,  etc.;  and  such  pressing 
problems  of  today  as  Communism 
and  the  atom  bomb.  Dean  Ache- 
son,  ‘Truman,  F.D.R.,  Patrick  Henry, 
Woodrow  Wilson,  Robert  E.  Lee, 
and  Susan  B.  Anthony  are  just  a 
few  of  the  great  people  represented 
in  this  exhaustive  anthology.  Ar¬ 
ranged  in  chronological  order,  in¬ 
dexed  by  author  and  subject.  305 
pages.  $2.95 


Money-back  guarantee! 


- 1 

Thomas  Y.  Crowell  Co.,  I 

Dept.  EP10  I 

432  Fourth  Ave.,  New  York  li.  N.  Y.  I 

Please  send  me  the  books  I  have  I 
checked.  If,  at  the  end  of  10  days,  I  | 
am  not  completely  satisfied,  I  may  ■ 
return  them  for  a  full  refund.  I 

□  A  TREASURY  OF  INSPIRATION  I 

$S.OO  per  copy  I 

□  GREAT  THOUGHTS  OF  GREAT  i 
AMERICANS  @  $2.95  per  copy  : 
I  enclose  check  or  money  order  for  ' 


$ .  (We  pay  postage). 

Name  . 

Address  . 

City . Zone. . . .  State 


The  Rheingold  Story 

continued  from  page  14 


This  revamped  campaign  ran  in 
dailies  and  outdoor  posters  in 
widely  scattered  markets  and  was 
adapted  for  spot  radio.  But  Lieb- 
mann  felt  it  was  spread  too  thin 
to  achieve  a  maximum  effect  in 
any  one  market. 

That’s  when  the  brewery 
changed  its  strategy;  decided  to 
concentrate  its  ads  primarily  in 
major  markets  and  to  dominate 
the  media  in  those  areas.  This 
tack,  plus  continued  use  of  testi¬ 
monial  ads  and  the  birth  of  the 
now  nationally-famous  Miss  Rhein¬ 
gold  contest  promotion,  saw 
Rheingold  sales  tripled  by  1947. 

Birth  of  Miss  R. 

The  Miss  Rheingold  campaign 
was  an  accident.  Seems  the  lith¬ 
ography  firm  of  Einson-Freeman 
Co.,  Inc.,  Brooklyn,  N.  Y.,  de¬ 
veloped  an  idea  for  window  dis¬ 
plays  to  be  centered  around  one 
pretty  girl.  But  when  Mr.  Lieb- 
mann  saw  the  first  display,  he 
realized  it  was  the  basis  for  a 
complete  ad  program.  The  idea 
was  turned  over  to  the  Rheingold 
agency.  Lord  &  Thomas  (now 
Foote,  Cone  &  Belding)  for  de¬ 
velopment  and  the  belle  of  the 
brewery  was  born. 

This  past  summer  and  fall  the 
public  faithfully  went  to  polling 
places  set  up  in  taverns  and  stores 
to  vote  for  the  13th  Miss  Rhein¬ 
gold  (Jinx  Falkenburg  was  the 
first  in  1940).  Last  year,  the  six 
annual  Rheingold  candidates 
pulled  8,236,000  ballots,  2,000,000 
more  than  in  1949.  The  total  this 
year  for  Miss  Rheingold  1952  will 
reportedly  pass  the  12,000,000 
mark. 

When  finally  elected,  the  winner 
I  will  become  the  most  recognized 
;  girl  in  Rheingold  markets.  In  cos- 
■  tumes  originated  by  famous  de- 
j  signers,  she’ll  grace  every  medium 
I  used  by  Rheingold.  (Contestants 
!  appeared  in  83  five-minute  tele- 
j  casts  during  the  election.) 

Thinking  Behind  Ads 

Miss  Rheingold,  says  Mr.  Lieb- 
mann,  “appeals  to  both  sexes.  A 
beautiful  woman  means  most  to  a 
man.  Beautiful  clothes  mean  most 
to  a  woman.  Miss  R.  has  both — 
looks  and  clothes.  So  she  appeals 
to  both  male  and  female  beer 
drinkers.  Besides,  she  has  become 
a  well-known  and  interesting  per¬ 
sonality  whom  many  readers  feel 
they  know  personally.’’ 

Rheingold  goes  to  great  lengths 
to  keep  all  of  its  Miss  R.  ads  in 
good  taste.  For  example,  in  its 
annual  contest  copy  only  head  and 
shoulder  shots  are  used  as  illus¬ 
tration.  And  in  all  ads  in  which 
the  brewery  belle  appears  Mr. 
Liebmann  insists  that  she  be  kept 
“the  type  of  girl  every  man  would 
like  to  have  as  a  wife  or  sister 
.  .  .  the  type  of  well-dressed  girl 
most  women  would  like  to  emu- 
j  late.” 

1  In  all  of  its  advertising,  the 


brewery  bends  over  backwards  to 
avoid  claims  of  superiority  for  its 
product;  prefers  to  stress  quality. 
Even  ads  showing  a  perspiring  la¬ 
borer  are  ruled  out. 

“Just  because  beer,  like  cigarets, 
is  a  low-price,  impulse  item,”  ex¬ 
plains  Mr.  Dye,  “is  no  reason  why 
it  can’t  be  given  the  full  Park 
Avenue  treatment,  just  as  we  do 
in  our  leading  endorser’s  ad  cam¬ 
paign.” 

All  of  Rheingold's  newspaper 
ads  take  one  of  three  forms  which 
in  turn  are  carried  over  to  other 
media:  1)  testimonial  style;  2) 
ads  in  which  Miss  R.  is  featured. 
These  ads  often  follow  the  format 
of  testimonial  ads  (see  below); 
and  3)  special-purpose  ads  which 
run  on-and-off  to  plug  sales  gains, 
call  attention  to  a  particular  cur¬ 
rent  situation,  etc.  (see  cut  p.  14). 


Miss  R.  Doubles  in  Brass 

These  are  the  ads  (13  Miss  Rs. 
in  black  and  white;  39  testi¬ 
monials)  which  run  1,500  lines  in 
standard-size  dailies  and  full  pages 
in  the  tabloids  on  Rheingold’s 
schedule.  During  the  past  sum¬ 
mer  the  1,500-line  testimonial  ads 
were  stepped-up  to  full  pages  in 
the  standard-size  newspapers  “to 
increase  the  impact  of  our  adver¬ 
tising.”  While  Rheingold  is  well 
aware  of  the  flexibility  of  news¬ 
papers  to  handle  last-minute  copy 
revisions,  this  jump  to  page-size 
for  its  testimonial  ads  served  to 
drive  home  this  important  attri¬ 
bute  of  the  medium  most  force¬ 
fully. 

“This  change  in  ad  size,”  Mr. 
Dye  said,  “was  made  at  the  last 
minute.  All  of  the  papers  on  our 
schedule  had  the  plates  for  the 
1,500-line  ad.  But  when  we  de¬ 
cided  to  blow  up  the  summer  cam¬ 
paign,  the  dailies  handled  the 
problem  in  stride  and  had  new 
plates  ready  to  run  in  a  matter  of 
hours. 

“This,”  he  added,  “is  but  one 
example  of  the  excellent  coopera¬ 
tion  we  get  from  newspapers.  We 
usually  request,  and  get,  that  our 
ads  always  run  in  the  Monday  edi¬ 
tions.  That’s  because  there  is 
less  advertising  competition  for 
the  readers’  attention.  On  posi- 

EDITOR  &  P 


tion,  we  always  request  an  inside 
break  or  back-page  of  the  first  or 
second  section.  In  the  New  York 
Mirror  we  always  try  to  get  op¬ 
posite  Walter  Winchell’s  column.” 

Liebmann  to  Dye 

In  August  of  1950,  Philip  Lieb¬ 
mann  appointed  Mr.  Dye  adver¬ 
tising  manager;  concentrated  on 
over-all  management  problems. 
Mr.  Dye  was  ably  equipped  to  as¬ 
sume  the  duties  of  admanager, 
having  serviced  the  account  a 
number  of  years  when  it  was  in 
the  Young  &  Rubicam  fold  until 
1947. 

.Mr.  Dye  joined  Liebmann  Brew¬ 
eries  at  a  time  when  the  suds 
industry  started  after  the  New 
York  market  in  a  big  way.  With¬ 
in  the  past  year  the  competitive 
situation  has  increased  consider¬ 
ably.  That  means  Rheingold  will 
have  to  keep  on  its  toes  if  it’s  to 
maintain  its  No.  1  sales  spot. 

In  New  York  City,  where  more 
beer  is  sold  than  in  any  other 
city  in  the  world,  consumers  are 
currently  being  offered  61  brands 
from  which  to  choose. 

Some  of  the  competitors  are  na¬ 
tional  advertisers  (Budweiser, 
Blatz,  Ballantine,  Pabst,  Schlitz), 
some  are  unknowns  and  still  others 
are  regional  brewers  serving  New 
York  (Ruppert,  Krueger,  Miller’s 
High  Life,  etc.). 

Industry  Well  Heeled 

Beer  is  the  nation’s  leading 
beverage,  which  helps  explain  why 
brewers  fight  for  consumers  as 
viciously  as  do  the  cigaret  pro¬ 
ducers  for  smokers.  As  an  in¬ 
dustry,  beer  sales  last  year  were 
$4,380,000,000,  topping  consider¬ 
ably  liquor  sales  of  $3,869,000,000 
(taxes  not  deducted). 

The  407  brands  in  the  U.  S.  ob¬ 
viously  require  vast  advertising 
funds  to  keep  them  moving  and 
collectively  they  are  well  heeled 
to  do  the  job.  This  year  alone, 
U.  S.  brewers  will  spend  more 
than  $100,000,000  in  advertising 
to  better  their  competitive  posi¬ 
tion.  Last  year,  according  to  Re¬ 
search  Company  of  America  the 
top  10  brewers  (see  Chart  II) 
spent  a  total  of  $3,810,364  on 
newspaper  space  alone,  and  this 
year’s  total  is  likely  to  be  some¬ 
where  between  10%  and  15% 
greater. 

Set  ‘Dry’  Pace 

Yet  in  the  face  of*  this  fierce 
competitive  picture,  Mr.  Dye 
points  out  that  Rheingold  set  the 
current  pace  for  dry  beers  back 
in  1937. 

“Just  look  at  the  current  beer 
copy,”  he  says.  “On  tap,  in  cans 
or  in  throw-away  or  take-home 
bottles.  New  Yorkers  have  their 
choice  of  either  ‘dry’,  ‘light  and 
dry’,  ‘extra  dry’  or  ‘drier’  beers." 

A  quick  check  of  current  beer 
campaigns  in  and  around  New 
York  bears  him  out.  Piel  Bros., 
for  example,  has  recently  switched 
from  “Piel’s  light  beer  of  Broad¬ 
way  fame”  to  “a  drier,  more  satis¬ 
fying  flavor.”  Jacob  Ruppert 
(Continued  on  next  page) 
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CHART  II 


Barrel 

Newspaper 

Sales 

Expenditures 

TOP  10  BREWERS 

1950 

1950 

1. 

Joseph  Schlitz  Brewing  Co . 

.5,097,(X)0 

$  1.58,832 

0 

Anheuser-Busch,  Inc . 

4,S89,000 

541,759 

3. 

P.  Ballantine  &  Sons . 

4,375,000 

668,078 

4. 

Pabst  Brewing  Co . 

3,419,000 

62,965 

5. 

Liebmann  Breweries,  Inc . 

2,06‘2,0(X) 

1,160,080 

6. 

F  &  M  Schaefer  Brewing  Co . 

2,652,000 

517,637 

7. 

Falstaff  Brewing  Corp . 

2,2H7,000 

388,258 

S. 

Miller  Brewing  Co . 

2,105,000 

49,028 

9. 

Blatz  Brewing  Co . 

1,746,000 

184,959 

10. 

Pfeiffer  Brewing  Co . 

1,618,000 

78,668 

TOTALS . 

30,850,000 

$3,810,364 

Figures  from  study  by  Research  Company  of  America,  New  York. 

The  Rheingold  Story 

continued  from  page  54 


Brewery,  New  York,  last  May 
chucked  its  “Make  Mine  Ruppert” 
theme;  adapted  a  “dry”  pitch  to 
promote  its  Knickerbocker  brew. 

Apparently  Liebmann  Breweries 
had  seen  the  current  brewers’ 
battle  for  the  New  York  market 
coming  for  some  time,  and  took 
steps  to  gird  for  it. 

Just  prior  to  World  War  II, 
Liebmann  purchased  McSorley’s 
Ale  from  Greater  New  York 
Brewery.  Up  until  1947  it  sold 
McSorley  as  a  premium  brand 
ale;  then  bottled  it  as  a  compan¬ 
ion  to  Rheingold.  Today  the 
brewery  produces  its  own  ale  un¬ 
der  the  Rheingold  label.  The 
company  has  put  McSorley  back 
in  kegs  and  on  a  limited  produc¬ 
tion  basis. 

In  1947  Liebmann  purchased 
the  John  Eichler  Brewing  Co., 
Bronx,  N.  Y.,  adding  a  capacity 
of  500,000  barrels  to  its  produc¬ 
tion.  And  in  January  of  this 
year  the  brewery  bought  out  the 
Orange,  N.  J.  plant  of  Trommer. 

“It  has  long  been  a  company 
policy,”  concludes  Mr.  Dye,  “to 
use  newspapers  as  the  basic  me¬ 
dium  for  Rheingold  campaigns. 
Any  expansion  of  our  plans  is  felt 
first  in  newspapers.” 

■ 

Buffalo  News  Sets 
New  Record — 106  Pages 

Buffalo,  N.  Y. — The  Wednes¬ 
day,  Oct.  17,  regular  issue  of  the 
Buffalo  Evening  News  with  106 
pages  was  the  largest  ever.  It 
contained  207,086  lines  of  adver¬ 
tising — 672  1/3  columns  as  com¬ 
pared  with  175  2/3  columns  of 
editorial  matter.  The  best-previ¬ 
ous  record  was  set  Sept.  12 — 102 
pages,  containing  198,900  lines. 

The  record  paper  added  interest 
to  the  day  for  George  J.  Noonan, 
69,  of  the  News’  National  Adver¬ 
tising  Department,  who  completed 
a  half-century  with  the  News,  re¬ 
calling  that  when  he  joined  the 
paper  its  large  editions  boasted 
24  pages. 

On  his  anniversary,  Mr.  Noon¬ 
an  received  a  cablegram  of  greet¬ 
ings  from  Editor-Publisher  Ed¬ 
ward  H.  Butler  in  Paris  and  gifts 
including  50  roses  from  the  But¬ 
lers  and  a  TV  set  from  his  asso¬ 
ciates. 


Ad  Division  Chiefs 
Named  in  Buffalo 

Buffalo,  N.  Y. — ^The  Buffalo 
Courier  -  Express  has  announced 
the  appointment  of  four  execu¬ 
tives  in  its  advertising  department: 
James  F.  Clement,  reail  advertis¬ 
ing  manager;  Frank  J.  Butler, 
rotogravure  advertising  manager; 
Edward  V.  Keefe,  advertising  pro¬ 
motion  manager,  and  Edward  J. 
Fitzmorris,  research  director.  All 
have  been  with  the  paper  several 
years. 

Advertising  Director  William  E. 
O’Brien  said  linage  volume  gains 
and  increase  in  the  number  of 
advertisers  to  be  served  made  it 
necessary  to  expand  the  divisions 
of  the  newspaper  and  their  per¬ 
sonnel. 


1 

Successful  marketing 
is  an  operation. 

Printers'  Ink  stands 
alone  as  the  one 
publication  thatfflHffl 
every  phase  of 

completely, 
that  integrates  all 
tbe  complexities  of 
marketing  for  the 
advertising,  management, 
sales  and  agency  executives 


who  are  the  leading 


John  A.  Hartford 


Newspapers  in  all  parts  of  the  country  have 
commented  editorially  on  the  life  of  John  A. 
Hartford,  chairman  of  the  board  of  The  Great 
Atlantic  &  Pacific  Tea  Company,  who  died  Sep¬ 
tember  20. 

For  example,  the  Washington  Post  said: 

“John  A.  Hartford  .  .  .  will  long  be  remem¬ 
bered  for  his  pioneer  work  in  developing  the 
system  of  food  distribution  associated  with  the 
name  A  &  P.” 

The  Nashville  Banner  said: 

“The  life  of  Mr.  Hartford  is  another  example 
of  the  contribution  of  free  enterprise.  It  proves 
that  the  American  way  offers  a  formula  by 
whidh  men  of  character,  integrity  and  ideas 
can  succeed.” 

The  Chicago  Herald-American  said: 

“John  A.  Hartford  belonged  to  the  little 
group  of  contemporary  Americans  whose  com¬ 
bined  energy  and  vision  revolutionized  our 
economy  and  made  us  the  most  pro^rous 
nation  in  the  world.  .  .  .  He  and  his  brother 
and  their  associates  in  A  &  P  held  fast  to  the 
policy  of  selling  more  for  less.  They  helped 
make  the  American  people  healthier  and,  as 
much  as  was  in  their  power,  to  hold  down  the 
cost  of  living,” 

The  New  York  World-Telegram  &  Sun  con¬ 
cluded  its  tribute  with: 

“The  fact  that  today  nuillions  of  houseiA'ives 
are  going  into  supermarkets,  either  of  the 
A  &  P  or  its  competitors,  is  the  greatest  pos¬ 
sible  monument  to  the  American  ingenuity  of 
John  A.  Hartford.” 

The  1 20,000  men  and  women  of  the  A  &  P  are 
grateful  for  this  recognition  of  the  contribution 
John  A.  Hartford  made  to  better  living  for  millions 
of  American  families. 

For  themselves,  these  men  and  women  wish  to 
say  that  it  now  becomes  their  mission  to  not  only 
keep  alive,  but  ever-present  and  dominant,  the 
principles  which  he  breathed  into  the  company  dur¬ 
ing  his  64  years  of  association  with  it. 

It  is  their  belief  that  by  doing  this — and  only 
by  doing  this — they  can  continue  to  do  the  nation’s 
most  efficient  job  of  food  distribution. 


A  &  P  FOOD  STORES 
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Newsday  Saves 
Birthplace  of 
Walt  Whitman 


SDX  Unveils 
Kendall  Plaque 
In  New  Orleans 


OFnCES  THROUGHOUT  THE  NATION 


Wherever  advertisers,  advertising  agencies,  manufacturers  divis¬ 
ional  offices  and  distributors  are  located  throughout  the  United 
States  BK&M  representatives  tell  and  sell  the  success  story  of 
good  newspapers  and  excellent  markets. 

Burke,  Kuipers  &  Mahoney  are  proud  of  our  part  in  those  news¬ 
papers’  growths — and  especially  proud  of  their  national  adver¬ 
tising  linage  increases  which  we  believe  indicate  a  successful 
job  in  our  mutual  objective  of  selling  and  pin  pointing  their 
territories  to  the  advertising  industries  of  America. 


BURKE,  KUIPERS  &  MAHONEY,  INC 

New  York 

Oklahoma  City 


Atlanta 
San  Francisco 


Charlotte 


The  Smith  Davis  Bldg. 

9  East  62nd  Street 
New  York  21.  New  York 


Telephone: 
Templeton  8* 
1420-1421. 1422 


Highlighting  Significant  Facts 
about  Bituminous  Coal 


NORTHWEST  POWER-DROUGHT  CUTS  ALUMINUM  PRODUCTION. 

It  has  just  been  demonstrated  that  a  large  part  of  the  nation’s  vital  production  of 
aluminum  depends  upon  the  weather.  Aluminum  has  been  the  victim  of  a  shortage  of 
hydroelectric  power  caused  by  a  dry  summer  in  the  Pacific  Northwest.  As  in  the  case  of 
TV  A,  this  shows  once  again  the  inadequacies  of  water  power  alone.  The  T\^A  turned  to 
coal-fired  steam  plants  to  bolster  its  generating  capacity,  and  this,  too,  may  be  the  answer 
for  the  Northwest.  Essential  industry  is  learning  that  there  is  no  substitute  for  power 
generated  by  a  dependable  fuel  such  as  coal. 

U.  S.  TO  TRIPLE  POWER  OUTPUT  IN  NEXT  TWENTY  YEARS. 

A  leading  electrical  equipment  manufacturer  has  predicted  that  by  1970  America  will 
be  using  a  trillion  kilowatt  hours  of  electricity.  This  is  more  than  three  times  .\merica’s 
present  power  consumption.  Even  now  the  electric  utilities  are  the  nation’s  most  rapidly 
e.xpanding  large  industry— and  the  chief  source  of  this  new  power  is  bituminous  coal. 
The  coal  industry  is  confidently  planning  to  continue  to  be  the  nation’s  prime  source 
of  heat,  light  and  power  in  the  future  as  it  is  today. 

FRANCE  ASKING  FOR  12  MILLION  MORE  TONS  OF  AMERICAN  COAL. 

French  officials  state  that  they  will  need  12  million  more  tons  of  U.  S.  coal  as  quickly  as 
ships  can  be  found  to  carry  it.  American  coal  is  already  going  to  Europe  at  the  tre¬ 
mendous  rate  of  almost  four  million  tons  a  month— filling  in  the  gap  between  Europe’s 
expanding  industrial  program  and  her  lagging  coal  production,  much  of  it  state-con¬ 
trolled.  Here  in  America,  however,  the  producti\  ity  of  the  coal  industry  is  at  an  all-time 
high.  There  is  coal  enough  to  meet  all  this  country’s  needs  and  those  of  Europe  as  well. 

COMING  ATOMIC  AGE  TO  INCREASE  DEMANDS  FOR  COAL. 

As  far  as  anyone  now  living  is  concerned,  coal,  not  atomic  energy,  will  continue  to  be 
the  basis  of  material  civilization.  So  says  Sir  Henry  Tizzard,  atomic  expert  and  advisor 
to  the  British  Government.  In  fact  the  foreseeable  future  will  find  coal  increasingly 
imp(Jrtant  as  atomic  energy  is  developed.  Because  of  the  abundant  reserves  of  coal,  coal 
promises  to  be  the  prime  fuel  for  atomic  plants.  The  new  atomic  plant  going  up  near 
Paducah,  Kentucky,  for  example,  is  expected  to  consume  2%  million  tons  of  coal  a  year 
—close  to  the  total  coal  consumption  of  the  state  of  Rhode  Island. 


Your  questions  about  coal  or  the  coal  industry  are 
welcomed;  will  receive  our  prompt  reply. 


BITUMINOUS  COAL  INSTITUTE 

A  Department  of  National  Coal  Association 
320  Southern  Building^  Washington,  D.  C. 
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Kynett's  Report 

continued  from  page  7 


greatest  gain  during  the  past  year. 
This  is  important  because  the 
buyer  of  space  does  not  have  an 
interest  in  the  Bureau  which  con¬ 
cerns  auditing  of  his  own  records. 
Publishers  do,  and  long  since  have 
been  spurred  to  intense  interest 
in  the  Bureau  because  they  rec¬ 
ognize  the  value  of  Bureau  mem¬ 
bership  to  the  maintenance  of 
their  publishing  properties. 


Order  your  new  BLUE  STBEAK 
LINOTYPE  now  and  capilalixe 
on  its  streamlined  simplicity  . . . 
mechanical  accessibility  ...  its 
ease  oi  operation  and  mainte¬ 
nance  . . .  and  extra  versatility! 


(♦  IINOTYPE 

MERGENTHALER  LINOTYPE  COMPANY 
BROOKLYN  5,  N.  Y. 

Linotype  Memphis  Family;  Gothic  So.  19 


Central  Committee  work  resulted 
in  almost  the  same  recommenda¬ 
tions  as  those  developed  by  the 
Retail  Trading  Zone  Committee 
of  the  Board.  The  recommenda¬ 
tions  represent  no  major  change 
in  present  or  recent  rules  and  defi¬ 
nitions.  Newspaper  members  re¬ 
main  as  free  as  heretofore  to  ask 
changes,  and  nothing  has  been 
suggested  to  discourage  newspa¬ 
pers  from  requesting  revisions  or 
enlargements  of  their  retail  trad¬ 
ing  areas,  or  to  prohibit  them 
from  asking  retraction  of  a  retail 
trading  area.  Procedure  is  plainly 
stated  and  so  are  the  important 
factors  involved  in  the  delinea¬ 
tion  of  retail  trading  areas.  The 
authority  and  responsibility  of  the 
Managing  Director  are  not  im¬ 
paired  in  any  fashion  but  are  out¬ 
lined  with  greater  clarity  than 
heretofore.  The  Board,  of  course, 
remains  the  final  authority  in  all 
matters  and  the  right  of  appeal 
to  the  Board  is  inherent  in  all 
decisions  of  the  Managing  Direc¬ 
tor. 

One  cannot  praise  too  highly 
j  the  indefatigable  efforts  of  this 
I  committee  and  the  soundness  of 
its  deliberations. 

I  *  ♦ 

i  In  reviewing  auditing  practices, 
j  your  Board  is  convinced  that  Bu- 
!  reau  audits  are  not  overdone — 
that  they  are  necessary  not  so 
much  for  policing  (although  po¬ 
licing  is  a  perpetual  necessity  for 
a  contentious  minority)  as  for 
meeting  changing  conditions  and 
practices  in  the  distribution  af 
circulation.  Two  or  three  cases 
during  this  past  year  have  proven 
that  one  cannot  ignore  or  modify 
seriously  the  auditing  practices 
which  have  been  such  a  bulwark 
of  security  in  the  understanding 
and  acceptance  of  standards.  Not 
only  in  circulation  counts,  but  in 
many  other  directions  is  the  audit 
invaluable  in  determining  policy 
for  both  publisher  and  advertiser. 

*  *  * 

In  respect  to  speeding  up  issu¬ 
ance  of  circulation  data  from 
publisher’s  statements,  the  Board 
has  taken  definite  action.  It  is 
now  possible  for  a  publisher  to 
have  for  use  end  figures  from 
publisher’s  statements  within  10 
days  of  the  time  the  publisher’s 
statement  is  filed  with  the  Bureau. 
The  actual  printing  of  the  state¬ 
ment  follows  later,  but  the  Bu¬ 
reau  now  is  empowered  to  issue  a 
certificate  of  totals,  subject  to  au¬ 
dit,  which  the  publisher  may  use 
in  forwarding  the  interests  of  his 
publication. 

* 

The  Bureau  has  been  quite  ag¬ 
gressive  in  developing  public  re¬ 
lations  during  the  past  year.  Prob¬ 
ably  the  most  significant  develop¬ 
ment  has  been  the  evolution  of 
A.B.C.  media  clinics,  designed 
primarily  for  advertising  agencies, 
but  open  to  advertisers  and  pub¬ 
lishers  as  well.  The  American 
Association  of  Advertising  Agen¬ 
cies  has  given  fine  cooperation  in 
developing  these  clinics  and  we 


have  had  trial  runs  in  St.  Louis, 
Cleveland  and  Detroit  with  the 
clinic  devoted  to  newspapers.  At 
the  Detroit  clinic  we  had  an  at¬ 
tendance  of  almost  400. 

*  *  * 

It  is  reassuring  to  know  that 
today  over  70%  of  all  city  zones 
are  on  a  census  basis,  and  over 
98%  of  all  retail  trading  zones 
are  on  a  census  basis. 

To  accomplish  this  desired  end, 
which  is  highly  important  in  mar¬ 
ket  analysis  for  media  research 
men,  it  has  been  necessary  for 
the  Bureau  to  accumulate  one  of 
the  largest  “private”  collections  of 
census  maps  and  accompanying 
data  that  exist  in  the  United 
States.  At  present,  the  Bureau  has 
approximately  $6,000  invested  in 
maps. 

■ 

Circulation 
Efficiency  Helps 
Ad  Salesmen 

Ashfville.  N.  C.  —  Efficient 
work  by  circulation  managers  is 
appreciated  by  advertising  execu¬ 
tives  because  it  helps  clinch  sales 
presentations  to  advertisers,  dele¬ 
gates  to  the  32nd  annual  Mid- 
Atlantic  Circulation  Managers’  As¬ 
sociation  convention  here  Oct.  21- 
23  were  told. 

L.  Roy  Philips,  Asheville  Citi¬ 
zen-Times  Co.  advertising  director, 
said  advertising  officials  had  to 
show  that  distribution  of  news¬ 
papers  was  adequately  handled  in 
order  to  get  the  $1,590,000,000 
spent  by  advertisers  in  1950. 

Mr.  Philips  said  advertisers  are 
placing  more  emphasis  on  effec¬ 
tive  local  market  area  circulation. 

W.  C.  Cline,  Richmond  (Va.) 
Newspapers,  Inc.,  was  elected 
president  of  the  association  which 
includes  newspapers  in  the  Caro- 
linas  and  Virginia.  He  succeeds 
R.  Frank  Munday,  Greenwood 
(S.  C.)  Index  Journal. 

Other  new  officers  are:  Charles 
F.  Moester,  Winston-Salem  (N. 
C.)  Journal-Sentinel,  first  vicepres¬ 
ident;  C.  B.  Williams,  Charleston 
(S.  C.)  Post  and  News  and  Cou¬ 
rier,  second  vicepresident;  W.  G. 
Carrington,  Durham  (N.  C.)  Her¬ 
ald-Sun,  re-elected  secretary-treas¬ 
urer,  and  George  Bent,  Roanoke 
(Va.)  Times  and  World  News,' 
convention  secretary. 

New  directors  are:  O.  W.  H. 
Moody.  Newport  News  (Va.) 
Daily  Press  and  Times-Herald,  and 
Joe  Hart,  Spartanburg  (S.  C.) 
Herald- Journal. 

Freedom  and  responsibility  of 
the  press  were  stressed  by  Charles 
K.  Robinson,  editor  of  the  Ashe¬ 
ville  Citizen-Times  at  the  dinner. 

“Today  there  are  bureaucrats  in 
Washington  determined  to  curtail 
the  people’s  right  to  unadulterated 
information  even  in  what  Jeffer¬ 
son  called  cases  ‘of  great  concern¬ 
ment  to  them.’  That  effort  must 
fail  unless  all  civil  liberties  are  to 
be  regimented  by  the  state,”  Mr. 
Robinson  said. 


Mrs.  Sullivan 
Wins  4  Prizes 
In  Ohio  Contests 

Akron,  O. — Katherine  Sullivan, 
Columbus  Citizen  reporter,  took 
top  honors  in  the  annual  competi- 


Sullivan  Geiger 


tition  of  the  Ohio  Newspaper 
Women’s  Association. 

Mrs.  Sullivan  won  first  prize 
for  the  best  series  of  articles,  first 
prize  for  the  best  interview,  sec¬ 
ond  prize  for  the  best  news  story 
in  papers  with  circulation  above 
25,000  and  third  prize  for  the  best 
feature  story. 

Citizen  writers  took  six  prizes 
in  the  1 1  contests.  Wilma  Sohl, 
women’s  department,  took  first 
prize  for  the  best  coverage  of  a 
social  event.  Jane  Kehrer,  fashion 
editor,  was  given  honorable  men¬ 
tion  for  her  fashion  column. 

Mrs.  Sullivan  first  started  re- 
p<irting  for  the  Moundsville  (W. 
Va.)  Journal,  where  her  father, 
the  late  William  L.  Mengert,  was 
editor.  Just  before  coming  to  the 
Citizen  she  was  employed  as  a 
case  worker  by  the  West  Virginia 
Department  of  Public  Assistance. 

Elizabeth  Q  u  i  n  b  y,  Wooster 
Daily  Record,  took  first  prize  in 
two  contests,  for  the  best  news 
story  in  a  paper  with  circulation 
of  less  than  25,000  and  for  the 
best  column. 

Marguerite  Mailler,  Mansfield 
News-Journal,  won  first  prize  for 
news  in  a  paper  with  circulation 
above  25.000  and  second  prize  for 
the  be  t  «eries. 

Other  first  pr'ze  winner^:  Fea¬ 
ture — Doris  Millavec,  Cleveland 
News,  and  May  Ellen  Wolfe,  Ash¬ 
land  Times  Gazette:  woman’s  fea¬ 
ture — Florence  LeGanke,  Cleve¬ 
land  Press;  critical  review — Agnes 
McCarty  Jones.  Dayton  News:  sec¬ 
tion — Merab  Eberle,  Dayton  Jour¬ 
nal  Herald. 

Thelma  Geiger,  Alliance  Re¬ 
view,  was  elected  president  of  the 
association  at  the  close  of  the 
three-day  annual  convention  here 
Oct.  21.  She  succeeds  Mildred  Ma¬ 
son.  Xenia  Gazette. 

The  association’s  golden  anni¬ 
versary  convention  next  year  will 
take  place  in  Cincinnati. 

■ 

Jewelry  Section 

Roanoke,  Va. — The  Roanoke 
Times  issued  a  12-page  tabloid 
supplement  Sunday,  Oct.  14,  fea¬ 
turing  “Know  Your  Jeweler  Week.” 
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BOOKS  IN  REVIEW 

How  to  *Play*  Fashion 
Is  2nd  API  Handbook 

By  Prof.  Roscoe  Ellard, 

Graduate  School  of  Journalism,  Columbia  University.  N.  Y. 

The  basic  silhouette  is  a  prime 
essential  in  good  fashion  pictures, 
the  author  points  out  with  two 
wrong  and  right  pictures.  To  get 
the  silhouette  properly,  he  illus¬ 
trates,  you  have  to  violate  the  old 
rule  against  shooting  into  the 
light.  A  little  help  from  a  sub¬ 
dued  flash  will  pick  out  the  detail 
and  make  a  picture  suitable  for 
newspaper  reproduction.  Women 
notice  everything  about  other 
women  with  an  eye  sharper  and 
more  corrosive  than  a  city  editor’s. 


F.\SHION  IN  NEWSPAPERS  by  Gar¬ 
rett  D.  Byrnef.  Sunday  Editor  of  the 
Providence  (R.  I.)  Journal.  New 
York:  The  CoIumbi.i  University  Press 
for  the  American  Press  Institute.  74 
pp.  $.‘l..SO. 


Color,  so  important  for  tick¬ 
ling  the  palate  in  food  news,  may 
brush  certain  readers  away  from 
a  fashion  picture.  Take  a  chic 
ensemble  in  red,  for  instance.  It 
frightens  off  like  a  blow-torch 
women  who  say,  “I  look  terrible, 
not  terrific,  in  red.” 

And  it  limits  the  clothing  to 
one  color  when  it  may  be  avail¬ 
able  in  three  or  four.  Also  when 
more  than  one  picture  is  used, 
models  of  varying  ages  should  be 
shown.  Pictures  should  not  con¬ 
fine  themselves  to  models  of  18 
who  have  room  to  spare  in  a  size 
12. 

-  That  surprised  this  reviewer. 
But  then  alt  women  surprise  him. 
He  thought  any  woman  under  40 
— and  what  woman  isn’t? — 
thought  she’d  outshine  her  daugh¬ 
ter.  if  she  could  just  swipe  her 
daughter’s  clothes.  Certainly,  ac¬ 
cording  to  this  book,  the  reader 
usually  will  place  herself  in  the 
costume  pictured  and  accept  or 
reject  it  on  a  personal  basis. 

That  is  why  the  elusive  quality 
of  glamor  and  the  vicarious  po¬ 
tential  of  identification  must  be  in 
all  fashion  features.  Since  many 
women  wish  to  be  attractive  to 
men.  fashion  pictures  with  men 
in  them  increase  readership. 

Specific  as  those  points  are, 
they  are  among  the  more  nearly 
general  findings  in  this  second 
published  survey  of  newspaper 
techniques  by  the  American  Press 
Institute.  The  second  handbook — 
the  first  was  on  “Food  News  in 
Newspapers” — is  as  thorough  and 
practical  as  a  seminar  in  the  In¬ 
stitute  of  Columbia  University  that 
produced  it. 

Pictures  for  instance,  fashion 
editors  surveyed  agree,  must  tell 
most  of  the  story.  Women  read¬ 
ers  want  to  see  new  clothes.  Copy 
must  be  cut  heroically.  And  pic¬ 
ture  after  picture  in  the  book 
shows  specifically  —  with  terse 
captions  —  how  to  pose  clothes- 
horse-esses,  and  how  not  to,  and 
the  reasons.  “Goods”  and  “bads” 
illustrate  the  space-waster  fashion 
picture  versus  the  “tight”  shot. 

Dangerous  filters  for  cloud  ef¬ 
fects  in  the  background  filter  out 
the  textile  plaids  and  patterns  in 
clothes  for  which  the  picture  was 
really  made.  And  backgrounds 
sharp  and  interesting  fight  for 
attention  that  should  concentrate 
on  the  model  and  her  clothes. 


The  fashion  job  is  meticulous 
and  seems  to  require  a  woman 
editor  who  can  think  like  a  man, 
act  like  a  woman,  and  work  like 
a  dog.  But  with  the  retail  dollar 
volume  of  women’s  and  misses’ 
clothing  and  accessories  (includ¬ 
ing  jewelry)  at  a  carefully  esti¬ 
mated  12.1  billion  dollars  in  1949 
and  the  1950  figure  5  per  cent 
higher,  fashion  news  has  a  dollar- 
and-cents  import  to  both  readers 
and  editors. 

A  fashion  editor’s  qualifications, 
this  API  survey  concludes,  are: 
a  good  newspaperwoman  to  be¬ 
gin  with;  an  interest  in  clothes;  a 
knowledge  of  the  history  of  dress; 
a  familiarity  with  fabrics,  their 
production  and  proper  use;  a  con¬ 
stant  study  of  trends  in  the  high- 
style  field;  an  assiduous  study  of 
the  local  situation  based  on  close 
acquaintance  with  buyers  and  ob¬ 
servation  in  stores  and  the  com¬ 
munity  generally;  an  ability  to 
write  lightly  and  entertainingly 
and  yet  with  authority. 

A  fashion  editor’s  job  is  there¬ 
fore  akin  to  the  job  of  the  theater 
reviewer.  She  must  be  able  both 
to  report  what  is  happening  and 
to  evaluate  developments  in  her 
field  with  emphasis  on  good 
taste. 

A  fashion  feature  based  wholly 
on  economy  appeal — “Look,  girls, 
a  woolen  suit  for  $3.98” — is  un¬ 
likely  to  attract  serious  reader  in¬ 
terest.  Mr.  Byrnes  points  out. 
Women  prefer  not  to  identify 
themselves  with  $3.98,  even  if 
that  sum  is  all  they  have  to  spend. 

At  the  same  time,  women  read¬ 
ers  must  consider  the  major  part 
of  their  fashion  news  reading  on 
a  practical  basis.  Therefore,  an 
editor  must  not  go  too  far  or  too 
often  over  the  buying  power  of 
her  clientele.  Women  are  very 
much  interested,  the  survey  shows, 
in  sound  buys.  Advice  on  how  to 
combine  a  few  simple  elements  of 
dress  to  achieve  a  varied  ward¬ 
robe  is  a  perennial  feature  that 
wins  high  readership  when  it  is 
well  handled. 


Advertisement 


From  where  I  sit 
jSy  Joe  Marsh 


“Talks  Turkey^ 
-Long  Distance 

Some  people  chuckled  when  Sonny 
Fisher  rented  a  home  recording  ma¬ 
chine  to  record  the  noise  his  flock  of 
turkeys  make. 

“I  sent  the  recording  to  a  buyer  for 
a  super-market  chain,”  Sonny  said.  “I 
told  them  ‘My  turkeys  speak  for  them¬ 
selves — listen  to  this  record!’  They 
not  only  took  my  birds,  but  bought 
the  record!” 

*‘Why  did  they  want  the  record?” 
I  asked  him.  ''Very  simple”  he  says. 
"They're  going  to  play  it  over  the  loud 
speakers  in  their  stores— and  then  an 
announcer  on  another  record  reminds 
the  customers  that  turkeys  are  plenti¬ 
ful  and  a  good  buy.” 

From  where  I  sit,  it’s  not  always 
smart  to  make  fun  of  someone  just 
because  he  does  things  a  little  differ¬ 
ently.  I  think  a  glass  of  beer  is  the 
most  refreshing  beverage  there  is.  You 
— or  Sonny— may  prefer  something 
else.  But  who’s  to  decide  one’s  right 
and  the  other’s  wrong?  Let’s  stay  “on 
record”  that  everyone’s  entitled  to 
his  own  tastes  and  opinion. 


Copyright,  1951,  United  States  Brewers  Foundation 
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September  Linage  in  Principal  Cities 


Akron,  ohio 

19S1  1950 

Beacon  Journal-e .. .  1,998,625  2,161,735 

SBeacon  Journal-S. .  756,945  557,488 


Grand  Total . 

2,755,570 

2,719,223 

§Includes  P.\R.4.DE,  37,214  lines. 

ALBANY.  N.  Y. 

Knickerb’kr  News-e. 

1,154,195 

1,163.249 

Times-Union-ni .... 

7.30,345 

732,002 

♦Times-U  nion-  S _ 

480,.585 

383,635 

Grand  Total . 

2,365,125 

2,278,886 

♦  Includes  .\MER1C.\N  WEEKLY, 

44,723  lines  and 

COMIC  WEEKLY, 

28,301  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-in . 

717,441 

993,119 

j^umal-S . 

284,771 

202,857 

Tribune-e . 

682,818 

953,674 

Grand  Total . 

1,685,030 

2,149,650 

ANDERSON,  IND. 

735,717 

421,217 

182,082 

BINGHAMTON,  N.  Y. 

1951  1950 


_  1,116,631 

1,081,857 

Press-S . 

_  240,038 

199,020 

Sun-m . 

_  ,336,989 

368,382 

Grand  Total 

_  1,693,658 

1,649,259 

BOSTON,  MASS. 

American-e .  . , 

_  655,145 

761,974 

Record-in .... 

_  705,628 

810„548 

♦Advertiser-S . 

_  355,271 

279,323 

Globe-e . 

_  1,278.811 

1,329,881 

Glol>e-m . 

_  1,021,8:13 

l,085,i:i7 

Glol>e-S . 

_  1,0.32,678 

773,352 

llerald-m . 

_  1,309,046 

1,418,986 

tHerald-S.  .  . . 

....  1,211,071 

904,816 

Traveler-e. . . . 

_  1,771,140 

1,860,069 

Post-m . 

_  767,687 

892,782 

§Post-S . 

_  443,318 

330,887 

Grand  Total 

.  10,551,628 

10,447,755 

*  Includes 

.VMERIC.VN  WEEKLY, 

44,723  lines 
28,301  lines. 

and  COMIC  WEEKLY, 

t  Includes  THIS  WKEK,  60,623  lines, 
§  Includes  PARADE,  37,214  lines. 


Grand  Total .  1,339,016 

ATLANTA,  GA. 

Constitution-m .  1,118,290 

Journal-e .  1,772,186 

♦fJournal-S .  905,964 


Grand  Total .  3,796,440  4.C78,677 

XoTE:  Journal  (S)  now  known  as  Journal 
&  Constitution  (S). 

*  Includes  AMERICAN  WEEKLY, 

44,723  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 

BALTIMORE,  MD. 

*Anierican-S .  529,141  424,800 

News-Post-e .  1,444,896  1,387,074 

Sun-m .  1,142,889  1,075,756 

Sun-e .  2,069,856  2,095,860 

tSun-S .  1,221,716  906,569 

Grand  Total .  6,408,498  5,890,059 

*  Includes  AMERICAN  WEEKLY, 

44,723  lines  and  COMIC  WEEKLY, 

28,301  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 

BAYONNE,  N.  J. 

Times-e .  447,763  378,508 


1,. 362,136 
1,959,354 
757,187 


BUFFALO,  N.  Y. 

Courier  Express-m. .  900,288  837,369 

♦Courier  Express-S .  SK)2,632  718,890 

News-e .  2,194,225  2,142,740 


Grand  Total .  3,997,145  3,698,999 

♦Includes  AMERICAN  WEEKLY, 


1,085,366 


2,513,167 

1,188,163 

1,605,025 

939,107 

455,517 

1,018,879 

263,721 


7  983  579 

♦  Includes  AMERICAN  WEEKLY, 

44,723  lines  and  COMIC  WEEKLY, 

28,301  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 

§  Includes  PAR.\DE,  37,214  lines. 


'CAMDEN,  N.  J. 


Courier-Post-e .  1 ,084 ,655 

CHICAGO,  ILL. 

Tribune-m .  2,559,569 

Tribune-S .  1,617,054 

tDaily  News-e .  1,581,820 

Herala-American-e. .  856,185 

•Herald-American-S  339,875 

Sun-l'imes-d .  1,035,053 

§Sun-Times-S .  316,178 


Grand  ToUl .  8,305,734 


CINCINNATI,  OHIO 

1951  1950 

Enquirer-m .  1,180,960  1,225,719 

♦tEnquirer-S .  1,264,754  968,024 

Post-e .  1,287, .556  1,436,381 

Times-Star-e .  1,352,798  1,559,144 


Grand  Total .  5,086,068  5,189,268 

♦Includes  aMERIC.\N  WEEKLY, 

44,723  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-ni .  1,. 542, 071  1,638, .502 

♦tPlain  Dealer  s.  .  .  1,426,679  1,146,631 

News-e .  89.5,202  910,940 

Press-e .  2,218,905  2,132,234 


Grand  Total .  6,082,8.57  5.828,307 

*  Includes  .\MER1C.VN  WEEKLY, 
44,723  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 


COLUMBUS,  OHIO 

Dispatch-e . 

1,. 556 ,878 

1,605,616 

Dispatch-S . 

986,931 

782,317 

Citizen-e . 

669,8:15 

676,9.59 

Citizen-S . 

373,329 

21>*),215 

Ohio  State  Joumal-in 

545,118 

589,380 

Star-w . 

94,966 

90,796 

Crand  Total . 

4,227,057 

4,044,283 

DALLAS, 

,  TEXAS 

News-m . 

1,773,700 

1,964,457 

tXews-S . 

784,988 

655,775 

Times-I  lerald-e  ... 

1,974,734 

2,297,511 

Times-ilerald-S.  . . . 

763,801 

594,512 

Grand  Total . 

5,297,223 

5,512,255 

t  Includes  THIS  WEIJK,  60,623  lines. 

DAYTON,  OHIO 


Joumal-m . 

1,310,484 

1,388,785 

Xews-e . 

1,894,831 

2,043,950 

News-S . 

726.367 

639,873 

Grand  Total . 

3,931,682 

3,972,608 

DEN\ER,  COL. 

Rocky  Mt.  News-m . 

964,778 

900,143 

§Rocky  Mt.  News-S. 

273,020 

207,676 

Post-e . 

1,608,335 

1,639,302 

Post-S . 

634,309 

434,401 

Grand  Total . 

3,480,442 

3,181,522 

S  Includes  P.\R.4DE,  37,214  lines. 


DES  MOINES,  IOWA 

1951  1950 

Register-m .  647,124  673,424 

Tribune-e .  887,089  887,214 

tRegister-S .  650,000  537,128 


Grand  Total .  2,184,213  2,097,766 

t  Includes  THIS  WEEK,  60,623  lines. 
DETROIT,  MICH. 

FreePress-m .  1,188,139  1.235,087 

§FreePress-S .  463,156  .361,307 

News-e .  2,154,782  2,348, ,5.32 

tNews-S .  1,028,382  794,954 

Times-e .  1,205,024  1.292,628 

♦Times-S .  465,652  392,101 


Grand  Total .  6,505,135  6,424,609 

♦  Includes  .\MER1CAN  WEEKLY, 

44,723  lines  and  COMIC  WEEKLY, 

28,301  lines. 

t  Includes  THIS  WEEK,  60,623  lines, 
i  Includes  PARADE,  37,214  lines. 
DULUTH,  MINN. 

Herald-e .  7.56,414  826,171 

News-Tribune-ni .  , .  554,979  560,644 

News-Tribune-S _  430,926  .373,557 


Grand  Total .  1,742,319  1,760,372 

EL  PASO,  TEXAS 

Times-m .  956,.564  979,970 

§Times-S .  49.3,669  419,398 

Herald-Post-e .  1,044,897  1,005,716 


Grand  Total .  2,495,130  2,40.5,084 

§  Includes  P.VRADE,  37,214  lines. 

ERIE,  PA. 

Dispatch-Herald-e. .  636.933  754,846 

SDis-patch-Herald-S.  376,518  309.9«I 

Times-e .  1,067,022  1,176,273 

Times-S .  261,593  193,720 


Grand  Total..  2,342.066  2,434.742 

§  Includes  PAR.4DE,  37,214  lines. 
EVANSVILLE,  IND. 

Courier-m .  1,147,437  1,247,761 

Press-e .  1,146,962  1,220,888 

Courier «:  Press-S...  465,062  347,939 


Grand  Total .  2,759,461  2,816,588 

FORT  WAYNE,  IND. 

Journal  Gazette-m. .  895,007  897,804 

SJoumal  Gazette-S  507,470  441,779 

News  Sentinel-e _  1,429,135  1,468,495 


Grand  ToUl .  2,831,612  2,808,078 

i  Includes  PAR.\DE,  37,214  lines. 

(Continued  on  next  pane) 


"^Reporter 


eporter 

Book 


Review 
Service 

available  to  daily  and  weekly  newspapers 


The  Reporter  magazine ...  a  biweekly  periodical  that 
is  attracting  international  attention  through  its  analy¬ 
ses  of  foreign  and  domestic  affairs,  offers  reprint  rights 
to  its  authoritative  Book  Reviews,  without  charge. 


Reporter  the  magazine  that  Spotlights 

today's  most  pressing  problems 


220  EAST  42nd  STREET,  NEW  YORK  17,  N.  Y. 


Newspapers  in  Ohio,  New  York 
Moss,  and  California  now  carry 
top-name  reviews  like  these: 

DOROTHY  THOMPSON 

columnist,  lecturer,  radio  commentator,  on 
“Cracks  in  the  Kremlin  Wall” 

HARRY  SCHWARTZ 

N.  Y.  Times  editorial  writer  and  specialist  on 

Russian  affairs,  on 

“The  Jews  in  the  Soviet  Union” 

WILUAM  P.  CLANCY 

teacher  of  English  Literature  at  the 
University  of  Detroit  and  Notre  Dame,  on 
“Communism,  Democracy  and  Catholic 
Power” 

QOVCRNCUR  PAULDINO 

Staff  Writer  for  The  Reporter,  former 
national  magazine  editor,  on 
“The  Sea  Around  Us” 

AL  NEWMAN 

former  War  Correspondent,  now  Assistant 
Managing  Editor  of  The  Reporter,  on 
“A  Soldier’s  Story” 


A  note  on  your  letterhead  to  Dr. 
Max  Ascoli,  Editor  oj  The  Reporter, 
will  bring  you  complete  details. 
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FORT  ^VORTH.  TEXAS 

1951  1950 


Star-Telegram-m .  . . 

708,83.3 

703,598 

Star-Telegram-e.  .  . . 

1.380,485 

1,405,072 

Star-Telegram-S. . . . 

641,624 

490,723 

Press-e . 

726,749 

753,199 

Gram!  Total . 

3.4.57.691 

3,352,592 

FRESNO,  CALIF. 

Bee-e . 

1,160,092 

1,206,797 

Bee-S . 

4.58,890 

3.36,660 

Grand  Total . 

1.618,982 

1,54.3,4.57 

GARY,  IND. 

Post-Tril>une-e . 

1,431,925 

1,4.54,254 

GLENS  FALLS.  N.  Y 

l*ost-Star  (‘iee  Xotel 

612.099 

.546.100 

LOS  ANGELES,  CALIF. 

1951  1950 

Examiner-m .  1.447,8.'}0  1,. 544 ,844 

*Examiner-S .  919,710  767,247 

Times-m .  2,;W0.648  2,338,273 

tTimes-S .  1.3.54,254  9,54,868 

HeraM-Express-e.  . .  1,11*3,909  1,286,238 

Kews-d .  787,387  969,273 

Mirror-e .  808,101  802,871 


\VorId-TeIej;rani  8: 

Sun-e . 

Eat;Ie-e . 

Eagle-S . 


1,108,98.5  1,154.&39 
72.5,361  727,824 

270,100  202,535 


Note:  I’ost-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS.  MICH. 

Press  e .  1,86,5,228  . 

Herald-m .  529,625  . 

Herald-S .  663,673  . 


(  .rand  Total .  3.0.58,.526  . 

HARRISBURG,  PA. 

Patriot-m .  1.2.3.5,873  1,177,346 

IPatriot-News-S. .  .  3.34,727  215,267 

C.rand  Total .  1,.570.600  1,392,613 

XoTE:  Xews  (e)  carries  same  amount  of 
advertising  as  Patriot  (m). 

i  Includes  P.\R.\DE,  37,214  lines. 
HARTFORD.  CONN. 

Courant-m .  598,825  615.9C2 

ICourant-S .  700.343  .562,8a3 

Times-e  .  1,698,095  1,741,788 


Grand  Total .  8,761,839  8.663.614 

♦  Includes  AMERIC.AX  WEEKLY. 
52,088  lines  an.l  COMIC  WEEKLY. 
28,301  lines. 

t  Includes  TIILS  WEEK,  62,384  lines. 

LOUISVILLE,  KY. 

Courier  Joumal-m. .  1,298,869  1,064,208 

Courier  Joumal-S.. .  8,55,846  3.50,74.3 

Times-e .  1,49.5,440  1,282,806 


Grand  Total .  14,206,44.3  13,291,134 

♦  Includes  AMERICAN  WEEKLY, 

44,723  lines  and  COMIC  WEEKLY, 

28,301  lines. 

t  Includes  THIS  WEEK.  60,623  lines. 
^Includes  SPLIT-RI  X,  369,1.5;i  lines  in 
(m)  and  192,298  lines  in  (S). 

NIAGARA  FALLS.  N.  Y. 

1951  1950 

Gazette-e .  1,0.56,888  1,026,987 

OAKLAND.  CALIF. 

Post-Enquirer-e  .  . . .  .  28  143 

Tribune-e .  1,662.097  1,707,083 

STribune-S .  783,300  514,111 


Gnand  Total .  3,6.50,155  2,697,757 

MEMPHIS,  TF.NN. 

Commerc’l  .4ppeal-m  1,713,897  1,736,684 

tCommerc’l  .\ppeal-S  799,08.5  .598,11.5 

Press-Scimitar-e . . . .  977,976  1,087,656 


Grand  Total .  3.490,9,58  .3,422,4.55 

t  Includes  THIS  WEEK,  60,623  lines. 
MERIDEN.  CONN. 
Record-Journal  (see 

Xote) .  586,878  461,417 

XoTE;  Record  (ml  and  Journal  (el 
sold  in  combination  only.  Linage  of  one 
edition  Record  (ml  only,  is  given. 

MIAMI.  FLA. 

Herald-m .  2,06.3,793  1,921,189 

♦Herald-S .  806,236  549.756 

Xews-e .  909,430  945,711 

tXews-S .  290,289  333,417 


G.rand  Total .  2,.36.5.397  2,249,.337 

XoTE:  Post  Enquirer  ccasetl  publication 
with  e<lition  of  Sept.  1,  19.50 

S  Includes  PARADE,  49,096  lines. 

OKLAHOMA  CITY,  OKLA. 

Ofclahoman-m .  885,.3.37  972, .503 

Oklahoman-S .  491,492  .389,.521 

Times-e .  948,484  1,0.35!816 


Grand  Total .  2,.325,313  2,397,840 

OMAHA,  NEBR. 
World-Herald  (see 

Xotel .  1,117,769  1,174,4.59 

Worid-Herald-S -  693,185  5.57,991 


Grand  Total .  2,997,283  2,920,493 

S  Includes  PARADE.  37,214  lines. 
HOBOKEN,  N.  J. 

Jersey  Dbserver-e.  610,302  .589,756 

HOUSTON,  TEXAS 

Chronicle-e .  2,159.7.59  2,271,818 

Chronicle-S .  91«,810  746, .544 

Post-m .  1.384,1.33  1,.520,167 

IPost-S .  652,.512  521,110 

Press-e .  80;L.574  946,169 

Grand  Total  5,996.608  6,00.5,808 

S  Includes  P.AR.-XDE,  37,214  lines. 
INDIANAPOLIS.  IND. 

N'ews-e .  1.6.57,1.30  1,812.7.38 

Star-m .  1,735,6.89  1,812,206 

tStar-S .  97.5,832  861,2.5:1 

Times-e .  1,2:10,764  1,275,569 

STimes-S .  .508,:i46  454,1.58 

Grand  Total .  6.107,761  6.235,924 

t  Includes  THIS  WEEK,  60.623  lines. 

I  Includes  P.XR.XDE,  :17,214  lines. 
JACKSONVILLE,  FLA. 

Times  I  nion-m  .  1,190,919  1.2.55,927 

STimes  I  ’nion-S _  .527,125  379,84.3 

Joumal-e .  84.5,404  921,450 

Grand  Total .  2..583,478  2,5.57,220 

5  Includes  PARADE.  37,214  lines. 
JERSEY  CITY.  N.  J. 

Jersey  Joumal-e  760.816  690.841 

JOHNSTOWN,  PA. 

Tribune  (see  Xotel  1,078,667  1.102..399 
XoTE:  3'ribune  (el  sold  in  combina- 
bon.  with  Democrat  (ml.  Linage  of  one 
edition.  Tribune  (el  only,  is  shown. 
KANSAS  CITY,  MISSOURI 

■■’far-e .  1.4-20,:1.52  1,4.3.3,138 

btar-S .  1.034,6.53  826.740 

Times-m .  1,:I4.3,99.3  1,:«0,:{75 

Grand  Total..  ..  3.798,998  3, .590,2.53 

KNOXVILLE.  TENN. 

Jounud-m .  ,502.047 

Journal-S .  318,4.30 

Xews-Sentinel-e _  720,986 

Xews-Sentinel-S _  .362,1:16 

Grand  Total .  1,983  ,.599  1,789,97; 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  9:10,615  . . 

Urkansas  Gazette-S  447.761  . . 

.Arkansas  Democrat-e  910, .585  . 

Arkansas  Democrat-S  348,677  . 


Grand  Total .  4.069.748  .3,7.50,073 

*  Includes  AMERIC.AN  WEEKLY, 

44,72.3  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 
MILWAUKEE,  WIS. 

Sentinel-m  .  913,829  892,9.57 

♦Sentinel-S .  461,704  394, .570  Times-e 

Joumal-e .  2,.5.54,219  2,851,132 

tJoumal-S .  1.. 501,449  1,102,765 


Grand  Total .  1.810.9.54  1,732,450 

^  XoTi :  World-Herald  sold  in  combina¬ 
tion  (ml_  and  (e).  Linage  of  one  edition 
(e)  only,  is  shown. 

PASADENA.  CALIF. 

Star-Xews-e .  79.5.0a3  816,538 

Star-Xews-S .  338,4m  247,221 


Grand  Total .  1,1.33,497  1,063,759 

PAWTUCKET.  R.  1. 


Grand  Total .  5,431,201  5,24.3,424 

*  Includes  AMERICAN  WEEKLY, 
44,723  lines  and  COMIC  WEEKLY, 
28..301  lines. 

t  Includes  THIS  WEEK.  60,623  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m .  1.240..57.3  1,3.83,451 

Stare .  1,982,399  2,117.174 

tTribune-S .  I,(M0.774  800,944 

Grand  Totitl .  4,283,746  4,2!>1,.569 

t  Includes  THIS  WEEK,  60,623  lines. 
MODESTO,  CALIF. 

Bec-e .  748,009  753,013 

MONTREAL,  CANADA 

Star-e .  2,091,858  2.0:16,831 

St.andard-S .  23.7:i2  187,022 

Gazette-m .  940,.59.5  725,832 

I.a  Presse-c .  2,024.7.55  2,201,164 

LaPatrie-e .  201. (H6  2.54,4:18 

La  Patrie-S .  264,177  218,.39.3 

Herald-e .  276.i:i9  287.646 

Grand  Total .  5,822,292  .5,911, .326 

MUNCIE,  IND. 

Press-e .  7.52,600  798,124 

.St.ar-m .  731.388  812,289 

Star-S .  2.56,951  212,.320 

Grand  Total .  1,740.0.39  1,822.733 

NASHVILLE,  TENN. 

llanncr-e .  1,171,491  1  ,:i:i.3.99.3 

Tennessean-m .  1,175,078  1,381,:126 

Tennessean-S .  .591,919  .501,465 


941,4.34  1,049,343 

PEORIA.  ILL. 

Jonmal-e .  1,202,7.53  1,. 3.36,946 

5JoumaI-.Star-S  .  . .  517,684  433,460 

Star-m  (see  Note)  .  .  .  . 


Grand  Total .  2,9:18,488  .3,216,784 

NEW  HAVEN,  CONN. 
loiimal-Cotirier-m  .  417,.59I  .392,973 

Register-e .  l,.349,6;i:i  1,297,882 

Registers .  40.5,480  336,018 

Grand  Total .  2,172,704  2,026,87.3 

NEW  ORLEANS,  LA. 
Times-Picayiine-m.  1.796.176  2,1.50,470 

tTimes-Picayune  it 

States-S .  891 ,863  743,834 

Item-e .  909,040  1,149..531 

♦Item-S .  .311.671  212,082 

States-e .  1.023,042  1,114,792 


Grand  Total .  1,720,437  1,770,406 

Note:  Peoria  Star  (m)  linage  is  same  as 
Journal  (el  linage. 

i  Incimles  PARADE.  .37,214  lines. 
PHILADELPHIA,  PA. 

BuIIetin-e .  2,092,800  2,116,084 

•tBulIetin-S .  .536,885  487,219 

Inquirer  m .  1.866,2.59  1.879,.5SI 

Inquirer-S .  1,441,664  1.068,967 

Xews-c .  401,281  427,140 

Grand  Total .  6,3:18,9.59  .5.978.991 

♦Includes  AMERICAX  WEEKLY, 

44.723  lires. 

t  Includes  THIS  WEEK.  60.623  lines. 
PITTSBURGH,  PA. 
Post-Gazette-m  .  .  9.34,069  917,861 

Press-e .  1.580.3.53  1,717,667 

+Press-S .  832. .5.58  61.5.243 

Sun-Telegranh-e ....  1 .029,91 5  1 .085..589 

♦Sun-Telegraph-S,  , .  6.50,618  511,281 

Grand  Total .  .5  027.513  4.877.641 

♦Includes  AMEKICAX  WEEKLY. 

44,72.3  lines  and  COMIC  WEEKLY, 

28,.301  lines. 

t  Includes  THIS  WEEK,  60,62.3  lines. 
PORTLAND.  ORE. 

Oregonian-m  .  1,263,512  1.2.50.795 

♦Oregonian-S .  7I0,.52.5  .563..504 

Joum.aI-e  .  1,246, .52.3  1,190,9.5.5 

tJoumal-S .  467,.588  .3.50,016 

Grand  Total .  3.688.148  3.295.270 

♦Incl.ides  AMERIC.XX  WEEKLY. 

.52,088  lines. 

t  Includes  THIS  WEEK,  62,384  lines. 
POUGHKEEPSIE,  N.  Y. 

Xew  Yorker-e .  6.57..577  643,661 

New  Yorker-S  .  242.994  147,2.32 

Grand  Tota .  900..571  790,89.3 

PROVIDENCE.  R.  I. 

Biillelin-e  .  1,6.50,9.59  1,764,085 

Joumal-m  .  629,176  699,162 

tJoumal-S .  632,919  .507,93.3 


Grand  Total .  2,637,638  . 

i  Includes  PARADE.  .37,214  lines. 
LONG  BEACH,  CALIF. 

Independent-m .  82.5,9.39  82.3,793 

jndependent-S .  283,930  263.767 

t^s-Telegram-e  ..  956,602  1,021,682 

IPress-Telegram-S  .  441,715  350,007 


Grand  Total .  4.9.31.792  5, 

♦  Includes  AMERICAX  WE 
44,72,3  lines. 

t  Includes  THIS  WEEK,  60.623 
NEW  YORK,  N.  Y. 

Times-m .  1,7.56,2.34  1, 

Times-S .  2.090,111  1, 

Herald-Tribune-m . .  906,485 

tHcrald-Tribune-S..  1.043,.321 
#Xews-m .  1 .866,.551  1 


Grand  Total .  2,508,186  2,399,249 

S  Includes  I’ARADE,  37,214  lines. 

LONG  ISLAND,  N.  Y. 

Newsday-Suffolk-e.  1,030,824  922,081 

Aewsday-Nas.sau-e..  1,413,719  1.388..333 

Grand  Total .  2.444,543  2.310,414 
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#News-S. 

Mirror-m . 

Mirror-S . 

Journal  American-e. 
♦Jouraal-.American-S 

Post-e . 

Post-S . 


1,053,051 

645,706 

362,399 

945,746 

411,124 

917.740 

103,529 


370,709 

:ekly, 

lines. 

,615,.5.57 
.576,847 
894,448 
832,236 
,995,301 
869,315 
696,231 
247,052 
,050, ,565 
.39.3,873 
912,996 
101,515 


Grand  Total .  2,913.0.54  2,971,180 

t  Includes  THIS  WEEK,  60,623  lines. 
QUINCY,  MASS. 

Patiiot  Ledger-e  615.482  624,887 

READING,  PA. 

Eagle  (see  Xote) .  .  .  1.072,.528  1.07.3,.3.33 

Eagle-S .  29.5,.571  197.182 

Grand  Total .  1,. 368.099  1,270,.515 

XoTK:  Eagle  (e)  and  Times  (m)  sold  in 
combination.  Linage  of  one  edition,  Eagle 
(e)  only,  is  shown. 

RICHMOND,  VA. 

News-I.eader-e .  1,518,639 

Times- Dispatch-m. .  1,125,249 


Times-Dispatch-S. 
Grand  Total. . . . 


794,749 


1,486,431 

1,190,097 

583,961 


.3.438,037  3.260,489 


ROANOKE,  VA. 

1951  1950 

Times-m .  681,405 

Times-S  .  3.52,778  289,049 

World-Xews-e .  693,815  766,890 

Grand  Total .  1,727,998  1,84.3,823 

ROCHESTER,  N.  Y. 

Democrat  &  , 

Chronicle-m .  1,288,973  1,467 ,7<1 

fDemocrat  & 

Chronicle-S .  75.3,,543 

Times-Union-e .  1,491,786  1,544,175 

Grand  Total .  .3,534,302  3,598,364 

t  Includes  THIS  WEEK,  60,623  lines. 
ROCKFORD,  ILL. 
Rcgister-Rcpiiblic-e.  1,365.299 

.Star-m . J....  888.:3.39  874,314 

Star-S .  526,.507  463,428 

Grand  Total .  2,780,145  2,687,261 

SACRAMENTO.  CALIF. 

Hee-e .  1,393,409  1,615,178 

Union-m .  4.50,.581 

Union-S .  .311,028  20.  ,927 

Grand  3'ot.al .  2,1.55,018  2,.332,494 

ST.  LOUIS,  MO. 

Globe- Democrat-m .  1,108,3.1.3  .*.H,82I 

H'»lol>e-Democrat-S.  689,840  ^M87 

Post-Dispatch-e.  . . .  1,637,801 

5Post-Dispatch-S. . .  1,188,813 

Star-Times-e .  .  1,07., 161 

Grand  3*otal .  4,924,787  5,201,817 

Notb:  Star-Times  ceased  publication 

after  June  1.5,  1951  issue. 

t  Includes  THIS  WEEK,  60,62,3  lines. 

§  Includes  PARADE.  36.412  lines. 

ST.  PAUL,  MINN. 

Pioneer  l*ress-m. . . ,  1,627,029  1.050,163 

♦Pioneer  Press-S. .. .  926,766  710,616 

Dispa  tch-e .  1,413,288  1,439,396 

Grand  Total .  3,367.08:1  .3.200.206 

♦  Includes  AMERICAN  WEEKIA 
44,723  lines  „  ^ 

ST.  PETERSBURG,  FLA. 

lndei>endent-e .  682, 5(X)  . 

3*imes-m .  1,134,49.5 

Times-S .  477,074  . 

Grand  Total .  2,294.069  . 

SAN  ANTONIO.  TEXAS 

♦*E;xpress-m .  1,109,017 

Express-S  .  720,7:3:3  516,00,3 

♦♦♦Xews-e  .  1,499,362  1,.593,629 

Light-e .  1,194,171  1,188,.540 

♦Light-S .  564.:347  405,942 

G.rand  Total  ....  5,087.,570  4.963,260 

.\11  Valley  .-Vdvertising  Includctl: 

(♦♦)  EXPRESS  M — lAst  Year  1.55,108 
(♦♦♦)  XIvWS-E;  — I.ast  Year  142,:3.32 

♦Incimles  .\MERIC.AX  WEEKLY, 
44,723  lines  and  COMIC  WEEKLY, 
28,:301  lines. 

SAN  DIEGO,  CALIF. 

t:nion-m .  1,128,626  1.128,742 

jtmion-S .  647,275  469,259 

Tribune-.Sun-e .  1,441,928  1,426,9.37 

G.rand  Total .  3.217.2-29  3.624,938 

5  Includes  PARADE,  :37,214  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  877,082  881  ,.324 

tChronicle-S .  630.478  ,5:31,10.5 

Examincr-m .  1,:322,187  1,286,133 

♦E;xaminer  S .  793.824  .597,80.5 

Call-Bullctin-e .  728,6!K)  794,(64 

Xews-e .  809,189  840,.546 

G.rand  Total .  .5,161,450  4,931,677 

♦Includes  AMERIC..5X  WEEKLY, 
,52,088  lines  and  C05IIC  W  E.I'.KLY, 
28,301  lines. 

t  Includes  THIS  WEEK,  62,384  lines. 
SCHENECTADY.  N.  Y. 

Gazette-m .  1,122,724  1,081,0.56 

Union-Star-e .  940,01,5  972,.594 

Grand  3’o.al .  2,062,7:39  2,0.5.3,650 

SCRANTON.  PA. 

Tribune-m .  .5:3.3,419  6)8,289 

$Scrantonian-S .  379,629  307  ,.547 

Times-e .  1,0.56,958  1,067,924 

Grand  Total .  1,970,006  1,983,760 

§  Includes  P.VRADE,  37.214  lines. 
SEATTLE,  WASH. 

Post-Intelligencer -m  961,36.5  1,042,291 

♦Post-Intelligencer-S  .522,446  434, .530 

Times-e .  1,. 562,185  1,. 564 ,689 

Times-S .  620,642  512,588 

t  -  - 

G.rand  Total .  .3,606,638  3,.554,098 

♦  Includes  .AMERIC.AX  WKE;KLY. 
.52,088  lines  and  COMIC  WEEKLY, 
28,.301  lines 

SIOUX  CITY.  IOWA 

Journal-Triimne-e.  .  707 ,.324  810,681 

Journals .  2.54,346  256,491 

Grand  Total .  961,670  1,067,172 

SOUTH  BEND,  IND.  » 

Tribune-e .  1,209,721  1.269,438 

Tribune-S .  541,167  360,405 

Grand  Total .  1,750,888  1,629,843 

(Continued  on  next  page) 
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WORCESTER.  MASS. 

1951  1950 

Teletn-am-S .  538.809  398,306 

Telegram-m .  875,085  1,001,470 

Gazette  &  Post^e. . .  1,038,934  1,111,171 


SPOKANE,  WASH. 

1951  1950 

Spokesman- 

Review-m .  692,972  734.482 

tSpokesman- 

Review^S .  694,639  546,981 

Chronicle-e .  1,062,371  1,013,190 


Grand  Total .  2,449,982  2,294,653 

t  Includes  THIS  WEEK.  62,384  lines. 
STOCKTON,  CALIF. 

Record-e .  1,278,985  1,193,062 

SYRACUSE,  N.  Y. 

Herald-loumal-e  .  .  1,795,255  1,772,819 

*§Merald-.4merican-S  691,805  557,449 

Post.Standard-m .  , .  929,675  928,039 

Post-Standard-S....  368.966  262,415 


Grand  Total .  3,785,701  3,520,722 

♦Includes  AMERIC.W  WEEKLY. 
44,723  lines  ana  COMIC  WEEKLY, 
28,.301  lines. 

§  Includes  P.\R.\DE,  37,214  lines. 

TACOMA,  WASH. 

Xews-Tribune-e.  .  .  .  1,163,040  1,199,000 

Xews-Trit)une-S. . . .  481,202  ,350,65.5 


Grand  Total .  1,644.251 

TOLEDO,  OHIO 

Tinies-m .  1,062,6.36 

Blade-e  .  1,7.52,274 

Blade-S .  1,011.188 


1,, 550,564 


1,104,666 

1,825,428 

724,440 


Grand  Total .  3,826,008  3,654,5:34 

TORONTO,  CANADA 
Globe  &•  Mail-in ... .  1,018,611  1,122,8.30 

Telegram-e  .  1,720.004  1,701. 1:16 

Star-e .  2, 224. .555  2,311,446 

.Star-w .  i:?.5,:{01  151,340 


Grand  Total .  .5.107..56  1  5,376,761 

TRENTON,  N.  J. 

Evening  Times-e  .  1,114,26.3  1,125,317 

Times  .\dvertiser-S .  2:3,5.400  IH.5,499 

Trentonian-ni .  ,5.30,2:36  464,51,3 


G.rand  Total .  1,888,908  1,775,329 

TROY,  N.  Y. 

Record  (see  Xotel . .  1,024,078  1,0.56,984 

XoTE;  Troy  Record  (ml  and  Time.- 
Record  (el  soltl  in  combination.  Linage  of 
one  e<lition  (ml  only,  is  given. 

TULSA,  OXLA. 


Tribtine-e .  1. .393, 877  1,443,768 

World-m .  I,.310.!t67  1,200,107 

World-S .  671,670  .520,092 


Grand  3"otal .  3.41.5,514 

UNION  CITY,  N.  J. 
Hmlson  I)ir.i>atch-tn  638,120 
UTICA,  N.  Y. 

Observer-llispatch-e  855,771 
Ctbserver-Uispatch-S  27.5.0tM) 
I’ress-ra .  034,044 

Grand  Total .  2.065,715 

WASHINGTON,  D.  C 
Times-IIerald-d  .  .  .  1,411.166 

*Times-Heral'l-S.  .  .  .541,804 

Xews-e .  <M)7,062 

Post-m .  1,405,658 

jPost-S .  720,06(0 

Star-e .  2,528,129 

tStar-S .  1,001,722 


3,262,067 

6.50,81.5 

015,22.3 

207,167 

9!M),.500 


2,121,750 

’l,.5.57,.541 

388,612 

072,624 

1,4.54,122 

,546,017 

2,38^,738 

780,235 


Grand  Total .  8..515,.535  8,082,789 

♦Includes  AMERIC.VX  WEEKLY, 
44,72.3  lines  and  CO.MIC  WEEKLY, 
28,301  lines. 

t  Includes  THIS  WEEK,  60,623  lines. 

§  Includes  l’.VR.\DE,  37,214  lines. 
WATERBURY,  CONN. 

Republican-m .  702,822  784,647 

Republican-S .  :370,t):30  266,06.5 

.\merican-e .  1,022,016  973,805 


Grand  Total .  2,184,848  2,025,.507 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 


Mamaroneck  Times-e 
Mt.  Vernon  ,\rgus-e 
Xew  Rochelle 

Standard-Star-e  . 
Ossining  Citizen- 

Register-e . 

Peekskill  Star-e.  .  .  . 
I’ort  Chester  Item-e 
Tarrytown  Xews-e.. 
Yonkers  Herald 

Statesman -e . 

White  Plains  Re¬ 
porter  Dispatch-e. 


.374,622  .375,086 

681.512  744,987 

720,569  783,029 

467.517  .399,029 

.388,.565  374,453 

6.32,.533  620,410 

411,371  *  4:33,898 

674,211  648,043 

851,4a3  825,852 


Grand  Total .  5,202,383  5.206.587 

WICHITA,  KANSAS 

Beacon-e .  1,129,628  1,08.3,6.59 

Beacon-S .  557,301  .398,645 

Eagle-m .  1,043,182  859,670 

Eagle-e .  765,623  796,728 

§Eagle-S .  444,606  :355,956 


Grand  Total .  3,940,340  3.404,658 

§  Includes  PARADE,  37,214  lines. 


Grand  Total .  2,453,818  2,510,047 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,280,651  1,253,688 

{Vindicator 

Telegram-S .  707,470  565,355 


Grand  Total .  1,988,121  1,819,043 

5  Includes  P.ARADE,  37,214  lines. 

Figures  Supplied 
By  Publishers 


ABERDEEN,  S.  D. 


Atnerican-Xews-e. . . 

.300,834 

332,444 

Am«ican-News-S. . . 

197,694 

163,282 

GranH  Total . 

.507,.528 

495,726 

BATTLE  CREEK,  MICH. 

Enquirer  and  Xews-e 

811,801 

850,150 

Enquirer  and  Xews*S 

287,308 

206,0.59 

Grand  Total . 

1.009.100 

1,056,209 

BIRMINGHAM,  ALA 

Xews-e . 

1,607 ..347 

1,724,0.30 

Xews-S . 

830,632 

713,.308 

Post-Herald-m . 

1,176,077 

1,170.042 

Grand  Total . 

3.623.0,56 

3,613,470 

CANTON 

i,  OHIO 

Repositorv’-e . 

1,470,024 

1,. 501,080 

Repository-S . 

,501.780 

461,160 

Grand  Total  .  .  . 

2,062,704 

1, ‘162,240 

DAVENPORT,  IOWA 

Times-e  . 

1,097,306 

1,170,7:38 

T)emocrat-e . 

718,844 

702.046 

Pemocrat-S . 

:390.194 

281.0.56 

(/ranfl  Total . 

2.206,311 

2,2.57,640 

GREEN  BAY,  WIS. 

Press-(ra7ette-e 

1.117.1.30 

1,181, .544 

HYANNIS,  MASS. 

Cane  Cod  Staiiflard 

i  imes-e . 

305.340 

3:30,108 

LAFAYETTE,  LA. 

Advertiser-e  .  . 

602.448 

.565,474 

MADISON,  WL>. 

Capital  Tinies-e.  .  .  . 

747,005 

7.5.5.573 

Wis.  State  Journal-m 

791,6:33 

82.3,33:1 

Wis.  State  Journal-S 

380,968 

334,000 

(Vrand  Total  .  . 

1.922,606 

1,013,005 

MANITOWOC,  WIS. 

}lerald-Times-c 

6.56,810 

706,244 

MONGOMERY,  ALA. 


Ar  vertiser-in . 

681,366 

785,582 

Jotirnal-e . 

t>74.:^SO 

766,836 

A<ivertiser-S . 

300,472 

282,054 

Grand  Total  .  . 

.  .  1,605,218 

1,815,:372 

NEW  BEDFORD,  MASS. 

Stand;ird-Times-e. .  .  824,880  817,868 

§Standard-3'inies-S.  241,76il  ?‘H).670 

Grand  Total .  1,066,640  1,168,.5:38 

5  Includes  P.’  RAPE,  36.803  lines. 
PASSAIC,  N.  J. 

Herald -Xew  -e .  071,.502  918,185 

RIO  GRANDE  VALLEY  GROUP,  TEX. 


llrownsville  Herald-e 

267,800 

3.56,076 

Hrownsv'ille  HeraM-S 

1.52,068 

134.(64 

Harlingen  Star-iu.  . . 

3.5.5,036 

387.828 

]{arlingen  Star-S .  . 

102,020 

1.52,670 

McAllen  Monitor-e. 

:311,r.60 

314,414 

McAllen  Monitor-S. 

184,828 

146,832 

C*»rand  Total . 

1.464.708 

1,. 521, 884 

ROCK  ISLAND-MOLINF., 

ILL. 

Dispatch-e . 

1,<V)6,222 

1,031,2.54 

Argus-e . 

8;0.884 

047,601 

Grand  Total . 

1,877,106 

1,078,855 

SALISBURY,  N.  C. 

Post-e . 

462,364 

466,662 

Post-S . 

228,4,52 

188,086 

Grand  Total . 

600,816 

6.55,648 

SAN  JOSE,  CALIF, 

^lerciiry-m . 

032,176 

074,408 

Xews-e . 

1,032,080 

1,0.50,6.58 

Mercury-Xews-S .  .  . 

506,310 

367,654 

Grand  Total . 

2.470,.566 

2,392,810 

SUPERIOR,  WIS. 

Telegram-e  . 

672,448 

.570,318 

TEXAS  QUALITY  NEWSPAPERS,  INC. 

ABILENE 

Reporter-Xews-m.. . 

623,238 

633,402 

Reporter-Vews-e .  .  . 

617,652 

603,708 

Reporter-News-S. . . 

327,852 

431,7.32 

Grand  Total . 

1  ..568,742 

1,668,842 

BIG  SPRING 

Herald-e . 

.323,428 

306,740 

Herald-S . 

178,962 

184,198 

Grand  Total . 

502,390 

490,938 

CORPUS  CHRISTI 

Caller-m . 

965,9.58 

1,117,788 

Times-e . 

946,372 

1,075,438 

Caller-Times-S . 

387,688 

286,188 

Grand  Total . 

2,300,018 

2,479,414 

DENISON 


1951 

1950 

Herald-e . 

276,114 

282,100 

Herald-S . 

192,794 

127,624 

Grand  Total .... 

467.908 

400,724 

MARSHALL 

Xews  MessenRer-c. 

286,174 

.304,318 

News  MessenKer-S. 

214.326 

187,474 

Grand  Total .... 

.500.500 

401,792 

PARIS 

272,048 

.300,540 

1.34,484 

5;ews-S . 

158.578 

Grand  Total .  .  .  . 

430,626 

444,024 

SAN 

ANGELO 

723,604 

743,702 

670,838 

Times-e  . 

674,206 

Standard-Times . . . 

.302,896 

265,566 

Grand  Total .  .  .  . 

.  1,700.706 

1.680,.96 

From  Advertising 


Linage  Service 

AUGUSTA,  GA. 

Chronicle-m .  680.470  Xot  Avail. 

Chronicle-S .  205,091  Xot  Avail. 

Herald-c .  694.100  Xot  Avail. 


Cfrand  Total.  .  .  .  1,660,769  Xot  Avail. 


BLUEFIELD,  W.  VA. 


TeleRTaph-m  (see 

Xote) . 

41.5.!»6n 

445,703 

TeleKraph-S . 

17.5.516 

118,666 

Grand  Total . 

.501,476 

.564.360 

XoTR:  Telegraph  (ml  sold  in 

combi  na- 

tion  with  Sunset  Xews  (el. 

CHA.RLESTON.  W.  VA. 

( la^ette-m . 

0.50,164 

( »a7ette-S . 

346,641 

251,006 

Mail-e . 

8<V>,S75 

Mail-S . 

2.55,700 

177,282 

(»rand  Total  .  . 

2,:i04..5.50 

2,211.274 

CHARLOTTE,  N.  C. 

Ohserver-111 . 

1.270,460 

1,470.421 

f>l)servcr-S . 

.58.5,516 

443,6.58 

Xew..-e . 

061, .368 

1,083,254 

Grand  Total . 

2,817.344 

2,007.333 

COLUMBIA,  S.  C. 

State- in . 

700.4H9 

811,0.4.5 

State-S . 

44,5,266 

.304,21.5 

Record-e . 

7.3‘t,761 

7.50.102 

(vrand  Total . 

1.'»84,.516 

1,86.5,302 

EUGENE.  ORE. 

Register-CfUard-e .  . . 

022.086 

S7('.374 

Register-(fuard-vS  . . 

265,3.50 

212.,5W 

(‘■rand  "^otal . 

1,188,3:16 

1,082,073 

FOND  DU 

LAC,  Wl3. 

Commonwealth- 

Reporler-e . 

627.700 

074,604 

HAMMOND,  IND. 

Times-e . 

850,717 

Times-S . 

360,0:!2 

2.50.800 

(Vrand  Total . 

1.101».0S7 

1.110,607 

HAVERHI 

LL,  MASS. 

(»a7.ette-e . 

440,770 

470,63.5 

JACKSON,  '“tI‘'S. 

Clarion-Le<lger-m. . . 

603  ..586 

775,142 

Clarion- Le<lges-S .  . . 

.302,286 

24.3,518 

Daily  Xews-e . 

787,603 

770,711 

Daily  Xews-S . 

266,204 

225,982 

Grand  Total . 

2,040,760 

2,015,353 

JAMESTOWN,  N.  Y. 

Post-Journal-e . 

801 .464 

859,904 

LAWRENCE,  MASS. 

Tribune-e  (see  Xote) 

664,281 

775,101 

XoTB:  Trilmne  (e)  sold  in  combination 

with  Eagle  (m). 

LOWELL,  MASS. 

Sun-e . 

.570,415 

6.52,583 

Sun-S . 

223,802 

150,613 

Telegram-S . 

110.479 

105,470 

Grand  Total . 

904,786 

908,666 

LYNN, 

,  MASS. 

Itera-e . 

535,535 

.593,748 

Telegram-Xews-e. . . 

412,705 

464.784 

Telegram-Xews-S. . . 

135,806 

105,276 

Grand  Total . 

1.084.i:i6 

1,163,808 

PASADENA,  CAL. 

Independent-m . 

721, .580 

817,641 

Independent-S . 

285,152 

219,264 

Grand  Total . 

1,006,732 

1,036,905 

PATERSON,  N.  J. 

Call-m . 

901,888 

973,110 

News-e . 

1,183,664 

1,114,368 

Grand  Total . 

2,175,552 

2,087,478 

SHREVEPORT,  LA. 

Toumal-e . 

988,866 

1,032,827 

Times-m . 

782,611 

861,623 

Times-S . 

426,043 

324,446 

Grand  Total . 

2,197,520 

2,218,896 

WILKES-BARRE,  PA. 

Record-m . 

781,980 

779,688 

Times- Leader-e .  .  .  . 

1,131,555 

1,121,743 

Independent-S . 

326,139 

216,043 

Grand  Total . 

2,239,674 

2,217,474 

EDITOR  &  P 


3  Agency  Chiefs 
Question  TV's 
Cost,  Service 

Three  topflight  advertising  agen- 
cymen  rubbed  some  of  the  star¬ 
dust  off  television  as  a  sales  me¬ 
dium  in  the  past  week,  question¬ 
ing  its  high  talent  costs,  deploring 
its  poor  taste  and  doubting  its 
ability  to  perform  cultural  service. 

William  B.  Lewis,  president  of 
Kenyon  &  Eckhardt,  gave  a  hard 
look  at  the  medium  before  the 
Radio  Executives  Club,  New  York. 
He  voiced  alarm  at  Pulse  reports 
which  confirm  the  fact  that  there 
is  less  viewing — 10%  less  than  a 
year  ago  in  July;  5%  in  September 
— in  the  face  of  more  programs 
and  costlier  programs. 

“The  question  to  ponder,”  he 
said,  “is  not  whether  television 
viewing  will  diminish  somewhat, 
but  how  far  it  will  diminish  before 
it  stabilizes  itself  into  a  pattern 
that  can  be  reckoned  against  in¬ 
creasing  costs.” 

Less  fur  the  Dollar 

.Advertisers  have  to  be  tough 
today,  Mr.  Lewis  reminded,  yet 
“we  see  the  danger  of  television, 
with  its  almost  inevitably  increas¬ 
ing  costs,  delivering  less  and  less 
for  an  advertising  dollar  at  pre¬ 
cisely  the  time  the  advertiser  is 
beginning  to  expect  more  and 
more  for  the  same  dollar.  If  both 
trends  go  too  far  there  will  come 
that  moment  of  rude  awakening 
when  the  glamour  girl  finds  her 
charm  no  longer  potent.  .  . 

Louis  N.  Brockway,  executive 
vicepresident  of  Young  &  Rubi- 
cam.  told  a  Hollywood  advertis¬ 
ing  audience;  “If  only  after  a  few 
years,  television  is  already  so 
bankrupt  of  humorous  ideas,  the 
viewer  may  be  forced  to  take  the 
drastic  step  of  going  out  to  the 
movies  and  seeing  some  good  en¬ 
tertainment.” 

Support  for  Benton  Plan 

Raymond  Rubicam,  one  of  the 
founders  of  Y  &  R,  wrote  from  his 
.Arizona  ranch  to  support  Senator 
William  Benton’s  legislation  for  a 
system  of  educational  tv.  He 
would  have  subscription  television 
side-hy-side  with  advertising  tele¬ 
vision.  believing  that: 

“Television,  made  free  to  serve 
the  full  range  of  public  interest, 
and  not  confined  to  the  narrow 
range  of  advertiser  interest,  is  the 
best  hope  to  help  us  meet  the 
strain  which  modern  complexity 
puts  on  self-government.” 

The  admen’s  criticism  was 
echoed,  in  part,  by  a  department 
store  executive  who  addressed  the 
Ohio  Advertising  Conference.  H. 
Richard  Guy  of  Polsky’s,  Akron, 
told  how  he  had  switched  most  of 
his  radio  budget  to  TV  only  to 
find:  “At  the  present  rate  the 
television  industry  is  pricing  itself 
out  of  the  average  local  advertis¬ 
er’s  reach  and  sooner  or  later  it 
will  be  a  national  advertiser’s 
monopoly,” 
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ON  MARKET  TOUR  conducted  by  the  Norfolk  (Va.)  Newsapers, 
Inc.,  national  advertising  agency  executives  visit  the  U.S.S.  Midway, 
after  viewing  a  promotion  film  made  by  the  newspapers.  (The  tour 
will  be  repeated  next  year  fur  another  group  of  admen.)  In  the  picture 
are:  Left  to  right — Capt.  Kenneth  Craig,  commanding  officer,  U.S.S. 
Midway;  Joe  Kowalski,  president.  The  John  Budd  Co.;  Stanley  Leon¬ 
ard.  manager  of  general  advertising,  Norfolk  Newspapers;  Henry  S. 
Lewis,  president,  Norfolk  Newspapers;  Harold  Middleton,  of  Batton, 
Barton,  Durstine  and  Osborn;  Jim  Crouse,  John  Budd  Co.;  George 
McGivem,  Grant  Advertising,  Inc.;  Jim  Cooper,  John  Budd  Co.;  Raw¬ 
lings  Keefe,  assistant  general  advertising  manager,  Norfolk  Newspapers; 
Roy  Boyer,  Leo  Burnett  Agency;  Rear  Adm.  Austin  K.  Doyle,  com¬ 
mander,  Carrier  Division  4;  Fred  N.  Lowe,  promotion  manager,  Nor¬ 
folk  Newspapers;  Ed  Wurtzebach,  Young  and  Rubicam;  James  E. 
Simmons,  assistant  retail  advertising  manager,  Norfolk  Newspapers; 
Harry  C.  Pick.  Cruttcnden  and  Eger;  R.  Bain  Walker,  assistant  retail 
advertising  manager,  Norfolk  Newspapers;  Charles  Punipian,  Henri 
Hurst  and  McDonald;  Capt.  R.  S.  Qiiackcnbush,  Jr.,  Chief  of  Staff, 
Carrier  Division  4;  Al  Frifield,  Foote,  Cone  and  Belding;  .A.  G.  Ens- 
rud,  J.  Walter  Thompson  Co.;  Cliff  Bolgard,  .Sherman  and  .Marquette; 
Ellis  Loveless,  advertising  director,  Norfolk  Newspapers;  and  Frank 
Hakewill,  Roche,  Williams  and  Cleary. 


Engravings  Warner  Shelly 

Printed  Direct  New  President 

In  Big  "Special"  Of  N,  W.  Ayer 

Yakima,  Wash. — Approximately  Philadelphia — Warner  S.  Shelly 

3.000  residents  of  the  Yakima  has  been  elected  president  of  N. 
Valley  filed  through  the  new  home  W.  Ayer  &  Strn,  oldest  and  one  of 
of  the  Republic  Publishing  Co.  the  largest  advertising  agencies  in 
Oct.  14.  The  company  is  pub-  the  country.  He  is  the  fourth 
lisher  of  the  Yakima  Morning  president  in  the  firm’s  83  years  of 
Herald  and  Yakima  Daily  Repiib-  existence. 

lie.  .At  the  Oct.  19  meeting  of  di- 

For  four  days  prior  to  the  open-  rectors,  H.  A.  Batten,  former 
ing.  both  papers  carried  invitations  president,  was  elected  chairman 
to  the  public  to  visit  the  new  of  the  board  and  chief  executive 
plant.  The  biggest  invitational  officer. 

“splash"  was  made  Oct.  10  when  Mr.  Shelly  joined  Ayer  in  1923 
both  papers  published  a  16-page  after  attending  the  University  of 
dedication  edition,  carrying  four-  Pennsylvania  and  Fordham  Law 
colors  front  and  back  as  well  as  School.  Later  he  became  a  serv- 
color  on  several  inside  pages.  ice  representative  in  the  New  York 

■About  90%  of  the  section  was  office  and  was  named  a  vicepresi- 
pictorial,  with  pictures  by  Staff  dent  in  1938.  He  was  elected  a 
Photographer  James  S.  Rayner.  director  last  summer. 

All  cuts  were  printed  direct  from  Mr.  Ratten,  who  marked  his 
halftone.  Much  of  the  type  also  40th  anniversary  with  Ayer  on 
was  photo-engraved.  Stereotyping  Oct.  23,  started  with  the  firm  in 
Foreman  James  VanNostern,  Sr.,  1911  as  a  messenger  boy.  He  was 
was  in  charge  of  mounting  engrav-  elected  president  in  1936. 
ings  on  plates  for  the  new  Goss  ■ 

Universal  press  on  which  the  sec-  •  j  mi  • 
tion  was  printed.  Ads  Take  Pnze 

Printing  direct  from  engravings  Seattle  —  Newspaper  advertis- 
permitted  an  unusual  double  truck  ing  of  the  Washington  Title  In¬ 
in  the  section  in  which  pictures  surance  Co.,  client  of  Pacific  N.a- 
and  copy  flow  across  two  full  tional  Advertising  Agency,  has 
pages  without  a  break.  been  awarded  first  place  in  a  news- 

Everyone  of  the  company’s  195  paper  advertising  competition 
employes  was  pictured  in  the  sec-  sponsored  by  the  American  Title 
tion.  Association.  The  award  was  for 


His  Daddy*s  Qot 

A  Swell  New  Job 

THANKS  TO  THE  CLASSIFIED  ADS! 


“This  little  fellow  is  sure  of  his  future — espe¬ 
cially  since  he  knows  his  Daddy  relies  upon 
EDITOR  &  PUBUSHER’S  Classified  Ads  to  find 
better  opportunities”  .  .  . 

You  can  also  make  sure  of  vour  future  through 
EDITOR  &  PUBLISHER’S  Help  Wanted  and/or 
Situations  Wanted  Ads. 


For  Rates  and  Policies  turn  to  the  Classified  Section. 


Raymond  Van  Ettisch, 
Hearst  Editor,  Dies 

Corona  Del  Mar,  Calif. — Ray¬ 
mond  T.  Van  Ettisch,  65,  who  re¬ 
tired  last  year  after  17  years  as 
managing  editor  of  the  Los  An- 
heles  Examiner,  died  of  pneumonia 
here  Oct.  24. 

Mr.  Van  Ettisch  spent  most  of 


his  47-year  newspaper  career  on 
the  Examiner.  He  joined  the 
Hearst  paper  in  1907  as  a  copy- 
reader,  and  served  as  city  editor 
for  18  years. 

Mr.  Van  Ettisch  was  appointed 
to  the  Board  of  Directors  of  the 
Hearst  Publishing  Co.  shortly  be¬ 
fore  his  retirement  a  year  ago. 


SECTiON 


quotes  ’>  COMMENTS 

^'Results  are  most  amazing;;  I  teas  very  startled  to  find 
out  that  I  had  received  such  a  large  number  of  replies." 

JERRY  SPRAGL’E.  Editor 

Valley  Express  (Harlingen,  Texas) 


RATES — consecutive  Insertions — 3  line  minimum. 


SITTATIONS  WANTED 
Ingertlont  Une  Rate 

1  .$55 

2  .60 

3  .45 

4  and  over  .40 

Situation  Wanted  Ada  payable 
in  advance. 


AIX  OTHER  CLASSIFICATIONS 
Insertiona  Line  Rate 

1  $1.00 

2  .06 

3  .00 

4  and  over  .86 

Inquire  for  20  and  52  time  rates. 
Charge  Ordera  Accepted. 


Add  15c  for  Box  Service 


ADVERTISING  AGENCIES  Charged  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 


Count  30  units  per  line  (add  1  line  for  Box  Information).  No 
abbreviations.  Replies  mailed  dally.  Box  holders’  Identities  held 
In  strictest  confidence.  Deadline  Wednesday  at  2  P.M.  (After  last 
Mail). 


EDITOR  &  PUBLISHER  reserves  the  right  to  edit  all  copy. 


/«—  ^  Editor  &  Publisher  Classified  Dept. 

jpTimes  Tower.  New  York  18,  N.  Y.  BRyont  9-30S2 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


DAILIES  AND  POTENTIAL  DAI¬ 
LIES.  Nation-wide.  Specializinj:  in 
mergers  and  consolidations.  P''inanciii.g. 
All  inquiries  and  negotiations  handled 
in  strictest  confidence  and  with  becom¬ 


ing  dignity.  .1.  1{.  Manley  &  Co..  2013 
Republic  Bank  Piiiilding.  Dallas.  Texas. 


Newspaper  Counselors 


PERSONNEL  PROHLEMS  are  some 
limes  tough.  We  help  fit  superior  i>co- 
ple  into  superior  jobs.  Correspondence 
invited.  PCHLISHERS  SERVICE, 
P.  O.  Box  3132.  Greensboro,  N.  C. 


DAILIES  OR  WEEKLIES 
Ray  K.  Jlohlor  &  .Associates 
312  Boston  Bldg.  Denver.  Colo 


Newspaper  Appraisers 


PROSPEROUS  Iowa,  Nebraska,  South 
Dakota  Newspapers.  Herman  Koch, 
2610  Nebraska  St..  Sioux  City,  Iowa. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties. 

W.  H.  Glover  Co.,  Ventura.  California. 


FOR  31  YE.ARS — We  have  dealt  in 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Michigan. 


KNOW  WHAT  YOU’RE  GETTING. 
Every  paper  investigated  thoronglily. 
You  get  a  complete  report.  Larry 
Towe  Agency,  1807  S.  Shore,  Holland, 
Michigan. 


JACK  R.  LYDDON 
1016  Baltimore 

KANSAS  CITY  6.  MISSOURI 


OUR  SPIXMATY  is  to  fit  a  publisher 
into  a  field  that  suits  his  experience 
and  capital.  .T.  R.  G.ABBER'T,  3937 
Orange,  Riverside.  California. 


FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT.  Brokers 
P.  O.  Box  527.  San  Fernando,  Calif. 
★  *  WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Arthur  W.  Stypes. 
625  Market  Street.  San  Francisco  5. 
California. 


CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder,  3570  Frances  Avenue 
Venice,  California 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


APPRAISERS  —  LIQUIDATORS 
PRINTCRAFT  REPRESENTATl V  ES 
277  Broadway,  New  York  7,  N.  Y. 


N  EW.SP  A  PER  A  PPR  A I S  A  LS 
MAY  BROTHERS 
Binghamton.  N.  Y. 


NEWSPAPER  VALUATIONS 
Tax  and  all  otlier  i>iiiposcs. 
A.  S.  VAX  BENTIIUYSEX 
446  Ocean  .Avenue,  Brooklyn,  N. 


Publications  for  Sale 


C.YLIFORNIA — Circulation  over  1.300. 
Counlv  seat.  Good  equipment.  Gross 
$23,000.  Net  $10,000.  Asking  $32.- 
.■>00  net  including  building.  $10,000 
down.  .Tack  L.  Stoll  &  .Yssociati's, 
49i58  Melrose  -Yve.,  Los  Angeles  29, 
California. 


KANSAS  DAILY,  $38,000.  $20,000 

cash  down.  Bailcy-Krehbiel  Newspa- 
]icr  Service.  Box  88.  Norton.  Kansas. 


FOR  SALE:  Tal)loid  offset  weekly. 
Florida’s  fastest  growing  “gold 
coast’’  comiminity.  Box  3618,  Editor 
A-  Publisher. 


I’  E  N  N  S  Y  L  V  A  N I A  WE  E  K  LI  ES — chain 
of  3,  all  exclusive  in  field.  Paid  circu¬ 
lation,  modern  plant.  Duplex  press.  2 
Linos,  Ludlow,  strip  caster,  etc.  job 
dei)artment.  Gross  over  $70,000,  net 
over  22%.  Best  buy  on  today’s  mar¬ 
ket  at  $6-5,000.  $20,000  cash  required. 
Box  3638.  Editor  &  Publisher. 


UNOPPOSED  Florida  weekly  and  job 
shop;  $25,000  yearly  gross.  Asking 
$23,000.  YVritc  Box  3002,  Editor  & 
Publisher. 


THE  Newburgh  Register,  Newburgh, 
Indiana.  Job  Shop  —  Excellent  for 
printer  —  $7,500  with  $2,500  cash. 
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ANNOUNCEMENTS 

_ Pubiicatioiis  for  Sale _ 

y,AL.lFVKNlA  WJlJtKLll.  City  of  5,- 
ouo  population.  85  miles  from  Los 
Angeles.  Gross  $40,000.  Ray  Oansp- 
uell,  4101  W.  3rd  St.,  Los  Angelea. 
■MAINE  WEEKLY  grossing  $24,000, 
good  net,  circulation  1,800.  No  plant 
but  lias  good  printing  contract.  Box 
3528.  Editor  &  Publisher. 

Publications  Wanted 


ONE  MILLION  DOLLAR  ($1,000,000) 
down  payment  available  for  purchase 
of  exclusive  daily  in  city  of  40,000 
population  and  up.  Write  Box  3339, 
Editor  &  Publisher. _ 

_ Business  Opportunities _ 

WESTERN  INDUSTRIAL  PUBLICA¬ 
TION  needs  Capital  for  Expansion. 
Investor  can  participate  or  non-partici- 
pate  in  operations.  Listed  in  Standard 
Rate  &  Data.  Box  3557,  Editor  & 

Publisher. _ 

NEW  YORK- — -The  weekly  you’ve 
dreamed  about  located  in  a  progressive, 
wealthy  Westchester  County  (N.  Y.) 
community.  Circulation  4,500 ;  103 

regular  advertisers;  open  rate  $2  per 
inch.  Terrific  reader  acceptance.  Rea¬ 
son  for  selling:  moving  south  for 
bi-alth.  Box  3600.  hlditor  &  Piihlishi-r. 

Business  Opportunities  W’anted 


30-YEAR-OLD  Midwest  newspaperman 
wants  to  lease  weekly  or  semi-weekly 
with  option.  Republican.  Experienced 
with  solid  daily  editorial  background. 
Would  consider  good  editor-manager- 
sliip  and  chance  to  buy  or  part  owner¬ 
ship  outright.  Write  to  box  3620, 
Editor  &  Publisher. 


Promotion  Services 


HOYV  TO  INORE.ISE  YOUR 
CLASSIFIED  PROFIT 

Classified  advertising  can  become 
Y-OUR  paper’s  most  profitable  linage. 
To  speed  it  along  the  up-grade,  pro¬ 
vide  your  Want  Ad  department  with 
Tested  Want  Ad  Selling  Plans,  the 
Howard  Parish  Service. 

Each  month’s  release  brings  you  a 
wealth  of  timely  ideas,  ready  to-sell 
rampa-igns,  promotion  aids  and  other 
linage- stimulators. 

Don't  needlessly  lose  another  day’s 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  issue 
of  The  Want  Ad  Service  that  Makes 
Y’ou  More  Money  NOW. 

HOWARD  PARISH 

Tested  YVant  Ad  Selling  Plans 
I  Box  126.  NW.  Branch,  Miami  47,  Fla. 


Tclctypcsetter  Instruction 

TELETYPESETTER 

KEYBOARD  INSTRUCTIONS 
(Home  Practice  Kits) 

Write  for  literature 
W.  J.  CALLAGHAN 
Box  1493.  Great  Falls,  Montana 


;  _ Press  Engineers _ 

LOYAL  S.  DIXON  CO. 

i  NEWSPAPER  PRESS  ERECTORS 
I  Dismantling — -Moving — Erecting 

j  Newspaper  Conveyor  Installations 
Service  Nationwide 

738  N.  Victory  Blvd..  Burbank,  Caiif. 

!  CHarleston  8-9042  —  .Sunset  1-4575 
I  M.ACHINISTS  —  Dismantling,  moving, 
j  assembling,  entire  newspaper  plants. 

I  Repairs,  maintenance,  service  nation- 

I  LORENZ  PRINTING 

!  MACHINE  CO..  INC. 

I  3626 — 31  St..  Ijong  Island  City  1,  N.Y. 

STillwell  6-0098-0099 _ 


CENTRE-AMMON  CO.,  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riegers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  •  Erecting 
Single  Machines  or  Entire  Plants. 

LOCAL  AND  LONG  DISTANCE 

575  Washington  St..  N,  Y.  14.  N.  Y. 
PHONE  WATKINS  4-2010 


ANNOUNCEMENTS 
Press  Engineers 


Maintenance,  Service,  Repairs,  Erection 
SAAI  S.  PUNTOLILLO 
311  Lincoln  Ave..  Lyiidhurst,  N.  J. 
SPE'CI.YLIZIXG  in  Duplex  and 
_ Goss  Flat -bod  Webs. _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St..  New  Y'ork  3,  N.  Y. 
_ Phone  spring  7-1740 _ 

DUPLEX  GOSS  FLAT  BED  PRESS 
giving  you  trouble!  Let  us  eliminate 
costly  breakdowns,  poor  printing.  JIov- 
ing,  Dismantling,  Erection.  National 
Printing  Equipment  Co.,  257  Van  Em- 
bu rgh  Ave.,  Ridgewood,  N.  J. _ _ 

FOLTZ  BROS. 

Cap  Frank 

Experienced  Tubular  and  Flatbed 
Service.  Anywhere,  any  time. 

Erecting,  moving  and  repairing. 
417  Kolping  Ave.,  Dayton  10,  Ohio 
Madison  4266 

E.  P.  W-ALLMAN  AND  COMPANY 
Printing  Machinery 
Bought  and  Sold 
Erecting  and  Rebuilding 
975  North  Church  Street 
Rockford  Illinois 


MACHINERY  and  SUPPLIES 
_ Composing  Room _ 

INTERTYPES 

3 — Model  "C" 

1 —  Model  "B" 

2 —  Model  "CSM" 

LINOTYPES 

Models  5,  8  and  14. 
MONOTYPE  GIANT  CASTER 
— good  assortment  molds  and 
matrices.  I 

Goss  Shaver, 

8-page  Goss  Comet  Press 

NORTHERN  MACHINE 
WORKS 

323-29  No.  4th  St.,  Phila.  6,  Pa. 


FOR  SALE:  2  model  5  Linotypes 
1  Model  18  Linotype  with  2  maga¬ 
zines  and  2  molds. 

1  model  B  Intertype  with  2  maga- 
zini's  and  2  molds. 

ALL  those  machines  are  fully  equipped 
with  gas  pots  and  Margach  feeders. 
Are  in  excellent  condition — now  run¬ 
ning  and  producing  plenty  of  type  in 
our  plant — have  been  constantly  main¬ 
tained  by  expert  machinists. 

WE  also  have  for  sale  25  steel  news¬ 
paper  chases  and  a  large  quantity  of 
steel  galleys — single  and  double  col¬ 
umn. 

For  more  details  write  to  Box  3533, 
Editor  &  Publisher. 


(A)  LINOTYPE  Model  8,  fan  style, 
gas  pot,  fast  roof.  Will  sell  as  is  or 
guaranteed  rebuilt.  $2,900  as  is.  Write 
for  details:  American  Printing  Ma¬ 
chinery  Company,  Inc.,  88  Gold  Street, 

New  York  City. _ 

BARGAIN  INTERTYPBS.  Model 
HSM,  Serial  9616.  42  cm,  72  chan¬ 
nel  all  electric,  four  molds,  metal 
fe^er,  Cushman  motor,  two  full  siie, 
two  split,  three  side  magazines,  five 
full  fonts  mats.  Machine  completely 
overhauled,  excellent  condition,  $3,000 
for  cash  qnick  sale.  COOS  BAY 
TIMBJS,  Coo  Bay,  Oregon. 


MODEL  0  Intertype;  3  magazines; 
gas  pot;  extra  motor,  thermostat, 
burner.  Can  be  seen  in  operation. 
Perth  Amboy  Evening  News,  Perth 
Amboy,  New  Jersey. 


EDITOR  &  PUBLISHER  for  October  27.  1951 


MACHINERY  and  SUPPIIFS 
Composing  Room 

CLEARANCE  SALE 

STATE  of  Maasachusetta  haa  taken 
four  of  our  buildinga  for  auper  high- 
wa7,  all  pricea  have  been  reduced  to 
save  moving  expenae,  large  atock  of 
Linotypea,  Intertypea,  Ludlowa,  preaa- 
ea,  Paper  Cuttera,  Uffaet  Preaaea,  Bind¬ 
ery  equipment,  etc. 

SEND  FOR  FREE  CATALOGUE 

Craftsmen  Machinery  Co. 

576  Atlantic  Ave.,  Boaton,  Maaa. 

L  A:  11  .NKWiSPAPKK  TURTLES  are 
sold  all  over  the  United  States — there 
must  he  a  reason — write  for  literature. 
.Nothing  better  on  the  market — and  the 
prKe_$t>8.50  $79.60.  L.  &  H  Sales  Co., 
Box  5t>0,  Elkin.  North  Carolina. 


MONOTYPE  TYPE  CASTER 

D.C.  MOTOR,  gas  pot,  automatic  heat 
regulator  etc.  Purchasing  Dept.  The 
Milwattkee  Journal,  Milwaukee.  NVis- 
cousin. 


Ll.NOTYPE  Model  ;8,  Serial  527282 
equipped  as  follows:  3  UA  Molds, 
5*4  pt.,  12  enis;  8  pt.,  12  enis;  H'A 
pt.,  24  ems.  Price  $2,250.00. 

LINOTYPE  Model  '8,  Serial  533817 
equipped  as  follows:  4  UA  Molds, 
8  pt.,  12  ems;  8  pt.,  30  ems;  10  pt., 
30  ems;  12  pt.,  30  ems.  Price  $2,750. 

Each  machine  is  equipped  with  three 
m.agazines,  gas  pot,  inonomelt  gas 
feeder,  and  Cushman  Off-set  Motor. 
Both  machines  are  in  good  condition 
and  are  being  operated  daily.  They 
may  be  seen  in  our  Composing  Room 
daily  from  9  to  4.  We  are  selling 
these  machines  to  make  room  for  new 
equipment. 

H.  V.  NOOTON,  The  Newburgh  Bea¬ 
con-News,  Newburgh,  N.  Y. 


LINOTYPE  Model  8  No.  45843, 
equipped  with  gas  pot,  Kendall  feed¬ 
er,  two  universal  molds,  one  advertis¬ 
ing  figure  mold,  three  full  length 
magazines,  Emerson  geared  motor. 
Fast  screws,  outside  stick,  universal 
knife  block.  One  font  of  7  pt.  122 
Ionic  with  B.F.  No.  2.  $3,000  on  our  | 
floor.  Wyandnttte  News  Co.,  3042  First 

St,.  Wyandotte,  Michigan. _ 

MODEL  26  Linotype,  serial  536276, 
220  volt  A.C.  electric  pot.  110  volt 
60  cycle  single  phase  AC  Emerson 
motor.  2  main  magazines  with  10  and 
12  pt.  Century  Expanded  with  Bold 
Face  10A112  and  12A64.  6  auxiliary 
magazines  with  upper  and  lower  case 
of  18  pt.  Clearface  Bold  Italic 
18A241,  18  pt.  Bodoni  t8A101,  24  pt. 
Bodoni  24A73.  In  daily  operation. 
Being  replaced  with  new  machine, 
available  December  1st.  Price  $2,000. 
The  Memorial  Press.  Middle  St..  Ply¬ 
mouth.  Mass.  If  Phone  77,  ask  for 
Mr.  Smith. 


Photo-Eiigniving  Equipment 

PHOTO-ENGRAVERS  plate  beveler, 
reasonable.  The  Augustine  Company, 
Marshalltown,  lo-wa. 


Newsfile  Binders 


O.  J.  FORMAN  CO. 
NEWSFILE  Binders — 'Monmouth,  Ill. 
CUSTOM  BUILT — GUARANTEED 


Newsprint 

NEWSPRINT  AVAILcVBLE 
Box  1840 

_ Editor  &  Publisher _ 

ONE  of  N.  Y.'s  largest  converters 
offers  newsprint.  S.  B.  Behrens  &  Co., 
115  Onderdonk  Ave.,  Brooklyn.  Phone 

Evergreen  6-O50i5. _ 

CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  November  ship¬ 
ment  and  continuous  bookings.  In¬ 
quiries  invited.  Canadian  Newsprint 
Supply  Oo.,  Alfred  Horn,  18  East  41 
Street.  New  York,  N.  Y.  Tel.  ORegon 

9-3870.  _ 

STANDARD  NEWISPRINT.  Rolls  — 
sheets.  All  sizes.  .All  types  printing 
papers.  Have  35,  52%*  70*.  30" 

diameter.  Box  158,  Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 
Newsprint _ 


NEWSPRINT  I 

SUliST.ANTIAL  production  available  | 
in  rolls  trimming  66*%" — 71” — 92" 
standard  weight  32  lb.  stock.  ! 

I 

GENERAL  FOREST  PRODUCTS  I 
CORP.  ! 

122  East  42nd  Street 
New  Y'ork  City,  New  Y'ork 


NEWSPRINT  WANTED 

ROLLS.  Sheets,  .Vny  size.  All  type 
Print  Papers.  ALgonquin  4-8729,  N.  V. 

P.M’ER  WANTED — any  and  all  types. 
Job  Lots,  Obsolete,  Damaged,  Mis¬ 
prints,  etc.  Also  Steel  Strapping  and 
Seals,  etc.  G.  B.  GOLD.MAN  PAPER 
CO..  316  N.  3rd  Street.  Philadelphia 
6,  Pennsylvania. 


Press  Room _ | 

6  UNIT  HOE  PRESS  i 

VERTICAL  type,  21J4"  ant-off,  2 
double  folders,  rubber  rollers;  serial 
No.  2594.  Available  immediately.  Can  ' 
be  divided.  i 

BEN  SHULMAN  ASSOCIATES! 

500  Fifth  -Ave.,  New  Y’ork  18,  N.  Y'. 


G.E.  25  H.P.  220  volt,  60  cycle,  3- 
phase,  AC,  single  motor  friction  press 
drive  with  drum  speed  controller,  auit- 
able  for  3  deck  single  width  press  or 
equivalent.  Ready  now.  $400,  f.o.b. 
Waterbary.  Box  3540,  Editor  ts  Pub- 
lisher. _ 

BABCOCK  FLAT- BED,  prints  4  stand¬ 
ard  pages  at  1,800  I.P.U.  Also  Omaha 
Folder,  which  could  be  attached.  Now 
operating.  Available  after  Nov.  1. 
Cecil  Whig,  Elkton,  Maryland. 


GOSS  4  DECK  SINGLEWIDTH 

COLOR  CYLINDER  ! 

22  %*  cut-off,  AC  drive,  plate  casting  . 
equipment,  now  available. 

DUPLEX  TUBULAR  24-PAGE 
TYVO  to  One  model,  two  formers, 
stereotype  equipment,  AO  motor  drive. 

12 -HOE  UNITVS 

SELL  any  amount  needed,  23-9/16"  ' 
cut-off  length. 

AC  motor  drives  30-40-60-75-100  HP.  1 
Pony  Autoplates,  hand  casting  equip¬ 
ment. 

GEORGE  C.  OXFORD  ! 

BOX  903,  BOISE,  IDAHO  j 

2  DECKS  FOR  A  SOOTT  single  width  J 
press,  23-9/16  sheet  ent-off.  Also  color  I 
deck,  both  for  Scott  with  the  large  , 
drum  in  front.  If  yon  have  a  2  Or  8  ; 
deck  Press  like  this  you  can  add  16  ; 
pages  to  your  press  and  color.  East  ' 
St.  Iionis  Press,  East  St.  Lonis,  III.  I 

6  HOE  PRESS  UNITS  I 

Mechanically  Perfect 

HIGH  Speed  units;  two  double  fold¬ 
ers:  22  Yi"  cutoff;  on  substructure; 
two  A.C.  drives;  rubber  rollers;  avail¬ 
able  immediately;  ran  be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue 
New  York  18,  N.  Y. 


FOUR-COIX)R  GOSS  ROTARY 
PRESS.  32  pages,  double  folders,  rub¬ 
ber  rollers,  stereotype  equipment,  AO 
motor.  Send  for  rpecifleations.  Box 
35.52.  Editor  ft  Pnbllsher, _ 

COMPLETE  Cutler-Hammer  newspa¬ 
per  conveyor  system  from  felder  to 
mail  room.  70  ft.  length.  Can  be  seen 
in  daily  operation.  The  Newe-Snn, 

Wankegan,  Illinois. _ 

DUPLEX  PAGE  MAT  ROLLER,  com- 
plete  with  5  hp,  3  phase  motor.  Belt 
drive,  reversible.  Excellent  condition, 
ran  be  demonstrsted.  Oak  Ridger,  Oak 
Ridge,  Tennessee. 
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MACHINERY  and  SUPPLIES 
_ Press  Room 


USED 

GOSS-DUPLEX 

PRESSES 

Excellent  Selection 
Semi-cylindrical 
Tubular,  Flat  Bed  Presses. 

THE  GOSS 

PRINTING  PRESS  CO. 

1535  S.  Paulina  St. 

Chieago  8,  Illinois. 

AVAILABLE  NOW  — 16  page  Hoe 
single  width  rotary  with  stereo  equip¬ 
ment.  Excellent  condition.  Reasonable, 
Ideal  for  small  paper  or  running  cir¬ 
culars.  We  installed  larger  press.  Sev¬ 
eral  typographical  awards  won  with 
this  machine.  One  man  can  run.  Re¬ 
quires  little  floor  apace.  Only  9,000 
run  daily  so  press  had  little  wear. 
Pern,  Indiana.  Tribnne. 


NOW  AVAILABLE 
16-Page  Goss  Rotary 
Color  Deck 

Scmi-cyliiidrical.  with  stercotviic 
equipment.  22J4"  cut-off,  uses  17  and 
34  in.  rolls. 

We  need  the  floor  space — will  sell  at 
bargain  to  make  quick  disposal. 

rOUUIER  TIME.S,  New  Castle,  Ind. 

DUPLEX.  GOSS.  ilOE  newspaper 
l>resses — from  8  pages  to  96  jiages. 
Contact  Newspaper  Division.  Turner 
Printing  Machinery,  Inc.,  2630  Payne 
Ave..  Cleveland  14.  Ohio.  Brandies: 
Chicago  and  Detroit. 

Stereoiypc _ 

WOOD  Double  Junior  Aiitoplntes  and 
Wood  Aiitoshaver  for  22'’1  inch  Plale, 
with  8-Ton  AC  Electric  Furnace. 

WOOD  Doulile  .Yiitoniatie  Autoplatu 
and  two  Wood  Autoshavers  for  23-9/16 
inch  plates,  with  lO-Ton  AC  Electric 
Metal  Furnace. 

WOOD  Single  .Automatic  .Viitoplate  and 
Wood  Aiitoshaver  for  23-9/16  iiieli 
plates,  with  8-Ton  Gas  Metal  Furnace. 

W<M)D  Color  Plate  Pri'  Uegister  -Ma- 
ebine  for  23-9,'16  ine.b  plates.  New 
Condition. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  Y’ork  18,  N.  V. 


GOSS  STEREOTYPE  PRESS 
16-Page  Capacity 

Metal  Furnace  Casting  Box 

Stereo  Pump  Curved  Tail  Cutter 

Scorcher  Curved  Shaver 

22  y,"  Cutoff 


MACHINERY  and  SUPPLIES 
_ Stereotype _ 

MAUHINEKY  LOCATING  SERVICE 
261  Mercer  St.,  Jersey  City  2,  N.  J. 
'Send  Us  Y’our  Inquiries  for  Action 
514  Linotype,  Electric  Pot  $3,000 
“00”  MIEHLE  HAND-FED,  Bargain 
Vandercook  full  page  proof  press  $496 
32"  Gem  Lever  Cutter,  2  knives  $395 
12’  X  29"  Hamilton  Newspaper  Make 
Up  Table — holds  500  galleys  $396 
GAl-LEY’S,  GALLEY  CABINETS. 
ALL  SIZES 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
LINOTYPES  - INTEKTYPES 
COMPOSING  ROOM  EQUIPMENT 
PLANT  APPKASALS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  Y’ork  18,  N.  Y. 


MAT  ROLLER,  full  page. 

State  make  and  model. 

Box  903 _ Boise. _ 1***^° 

WANTED  IMMEDIATELY 
MAT  ROLLERS.  ANY  MODELS 

Box  3134,  Editor  &  Publisher 


HELP  WANTED 
Administrative 


LOCAL  DISPLAY,  Publishing  experi¬ 
ence.  Operate  New  Mexico  weekly, 
job  shop.  Experienced  only.  Salary, 

Profit  basis.  References.  Box  3515, 

ditor  &  Publisher. _ _ 

REGIONAL  Sales  RepresenUtive,  un¬ 
der  35  years,  for  old  line  national 
newspaper  feature — picture  syndicate 
now  expanding  in  Television  market. 
Newspaper  background  in  southeast 
or  middlewest  United  States  desir¬ 
able.  Excellent  future  for  right  man. 
Write  fully  Box  3558,  Editor  &  Pub¬ 
lisher. 

Artists — Cartoonists _ 


OARTOONIST-REPORTER.  Large 
Midwestern  daily  haa  position  for 
young  college  graduate  interested  in 
preparing  for  editorial  cartoonist  Job 
by  beginning  work  as  combination 
cartoonist-reporter.  Excellent  prospects 
for  man  with  real  drawi^  ability, 
energy  and  imagination.  Write  Box 
3508,  Editor  ft  Publisher. 

_ CirculatloB _ 

DISTRICT  CIRCULATION  MAN- 
AGER — young,  aggressive  man,  25  to 
30,  married,  for  new  Home  Delivery 
Department  of  northern  New  Jersey 
daily  afternoon  newspaper.  Excellent 
opportunity  for  advancement  commen¬ 
surate  with  results.  Send  complete  de¬ 
tails  of  experience  to  Box  3544,  Edl- 

tor  &  Publisher.  _ 

LARGE  New  England  daily  is  looking 
for  a  young,  hard  working  experienced 
district  or  assistant  circulation  mana¬ 
ger  who  is  stymied  in  his  efforts  to 
reach  the  top.  We  can  offer  real  op¬ 
portunity  to  the  right  man.  Replies 
held  in  strictest  confidence.  Write 
giving  resume  of  your  background  to 
Box  3567,  Editor  ft  Publisher. _ 

CIRCULATION  MANAGER 


Alternating  Current  Motor  Drive 

John  GrlFRths  Co.,  Inc. 

11  West  42nd  St.,  New  York  City  18 


GOOD  VALUF.S 
HOE  full  page  Flat  Shaver. 

GO.SiS  late  type  Flat  Casting  Box.  , 
HOE  Curved  Router  for  15"  plate  | 
diameter.  i 

V.VNDBROOOK  full  page  Proof  Press. 
WESEL  Electric  Galley  Proof  Press.  I 
CURVED  Casting  Boxes  ft  Aiitom.atie  i 
'Plate  Finishing  Marhines  for  all 
standard  cut-offs.  ' 

HOE  Dry  Mat  Roller. 

1  TO  7-ton  Metal  Furnacea. 

’Thomas  W.  Hall  Company,  Ine. 

120  West  42nd  St..  New  York  18. 

_ (Plant  at  Stamford,  Conn.)  _  ; 

THREE  full  fonts  Linotype  teletype-  | 
setter  7%  pt.  No.  22  mats;  excellent 
rondition;  replaced  with  different  face 
to  conform  to  other  Galvin  Newspa¬ 
pers  Group.  NBWIS-JOURNAL  CO., 
Wilmington.  Ohio. 


NEED  young,  smart,  aggressive  man 
for  largest  daily  in  Southeastern  Ken¬ 
tucky.  Write  giving  age,  _  marital 
status,  experience,  salary  desired,  ref¬ 
erences  and  availability.  Maurice  K. 
Henry,  General  Manager,  Middlesboro 
Daily  News.  Middlesboro,  Kentucky. 
A'SSI.STANT  CIRf'ULA’TION  MAN¬ 
AGER — must  be  unafraid  of  work, 
pay  own  transportation.  State  full  par¬ 
ticulars  by  airmail  giving  age,  experi¬ 
ence,  marital  status,  present  work, 
salary.  Harry  Stiver,  .\nchorage, 

Alaska.  Times. _ _ _ 

ONLY  National  Jewish  weekly,  with 
fast-growing  circulation  needs  experi- 
eneed  circulation  man  who  can  cor¬ 
relate  present  disjointed  operations. 
Should  know  mail  and  be  familiar 
with  crew  solicitation,  also  some  news¬ 
stand  experience.  Job  is  a  new  one 
and  although  future  wide  open,  start¬ 
ing  salary  must  he  minimum.  YVrite 
(1.  M.  Cohen.  National  Jewish  Post. 
aOO  5th  Avenue,  New  York  or  Box 
16.33.  Indianapolis.  Indiana. 
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_ HELP  WANTED _ 

_ Correspondents _ 

1X)NG  KSTAlilaliSUEU  business  paper 
wants  one  good  free  lance  correspond¬ 
ent  in  each  of  these  cities:  Los  An¬ 
geles,  X’liiladelphia,  Kansas  City,  Eun 
l-'rancisco,  New  Orleans,  Dallas,  Cleve¬ 
land,  Atlanta,  Des  Aloines  and  Port¬ 
land,  Oregon.  Give  details  of  experi¬ 
ence  in  letter  to  Box  3423,  Editor  & 
Publisher. 


Classified  Advertising 


CLASSIFIED  ADVERTISING 
MANAGER 

PAST-GROWING  newspaper  in  non¬ 
competitive  town  located  within  15U 
miles  of  New  York  City  has  opening 
for  an  enterprising  man  who  might 
now  be  filling  the  post  of  assistant 
or  will  consider  a  strong  salesman 
who  has  acquired  through  observation 
and  study  a  thorough  knowledge  of  all 
phases  of  classified.  Write  stating  age, 
experience,  marital  status,  references  i 
and  salary  requirements  to  Box  304b, 

Editor  A:  Publisher. _ 

IF  YOU  ARE  a  young  man  who  has  a 
sincere  liking  for  and  a  desire  to 
“go  ahead"  in  classified,  a  13,000 
circulation  daily  in  the  Southwest  has 
an  opening  that  offers  opportunity  for 
managership  if  you  prove  yourself. 
Some  knowledge  of  display  helpful, 
but  the  man  who  gets  this  job  must 
be  able  to  develop  new  accounts  and 
maintain  present  lineage.  Good  salary, 
bonus.  Write  Box  3001,  Editor  & 
Publisher,  giving  complete  details  of 
your  experience,  references,  etc. 

_ Display  Advertising _ 

ADVERTISING  SALESMAN  of  top 
quality  for  exclusive  weekly,  city 
8,000.  Opportunity  for  advancement  aa 
owners  have  other  newspaper  intereets. 
Must  submit  full  record  first  letter. 
Tell  all.  Tell  of  selling  success  in 
special  pages.  Contracts.  Increases. 
Promotions.  Start  at  reasonable 
salary.  Bonuses  and  commission. 
G-reat  opportunity.  Write  Box  8482. 
Editor  &  Publisher. 

RETAIL  DISPLAY  SALESMAN.  A 
producer,  one  who  enjoys  selling  and 
sells  ideas  and  layonts.  An  ambitious 
man  hae  excellent  opportunity  on 
strong  evening  and  Sunday  newspaper 
in  Ohio.  Fine  future.  Our  staff  knows 
this  ad  will  appear.  State  present  sal¬ 
ary  and  earliest  starting  date.  Box 
8402,  Editor  tc  Publisher. 


ADVERTISING  DIRECTOR 

ONLY  daily  and  Sunday  in  mid-west 
city  of  under  100,000.  Has  opportu*  ] 
nity  for  promotion  minded  type  man 
who  knows  all  phases  of  advertising. 
This  man  must  be  experienced,  de¬ 
pendable  and  willing  to  be  judg^  on 
results.  The  job  should  soon  lead  to 
business  manager.  All  replies  confiden¬ 
tial.  Box  35-64,  Editor  &  Publisher. 

AMBITIOUS  YOUNG  MAN  AND 
W’OMAN  for  expanding  display  adver¬ 
tising  staff.  Prefer  journalism  school 
grads.  Excellent  opportunities,  with 
good  starting  salary,  bonus,  and  other 
benefits.  Mild  climate,  new  building, 
young  staff.  Start  soon  as  possible. 
Write  to  Syd  S.  Gould,  Baytown  Sun, 
Baytown.  Texas. 


D.4ILY  of  60.000  wants  a  yonng  mar¬ 
ried  man  who  has  the  ability  to  be¬ 
come  advertising  director.  This  man 
must  have  know-how.  ide.os  and  ambi¬ 
tion  to  inspire  others.  First  position 
will  be  that  of  a  junior  executive, 
heading  own  department.  Rapid  ad¬ 
vancement  on  proven  ability.  Excel¬ 
lent  opportunities. 

Send  complete  resume  in  first  letter.  I 
All  replies  will  he  held  in  strict  con¬ 
fidence.  Box  3526.  Editor  &  Publisher. 


EXPERIENCED  NEWSPAPER  Ad¬ 
vertising  Salesman  for  suburban  New 
York  daily.  One  who  can  sell,  write 
ropy,  prepare  layonts  and  generally 
service  list  of  arconnts.  Reply  to  Box 
3512.  Editor  &  Publisher,  stating  edu¬ 
cational  background,  sales  experience, 
salary  reqnirements  and  availability. 
SMALL,  growing  New  York  State 
daily  needs  a  one-man  display  adver¬ 
tising  department.  We  are  growing 
under  new  ownership  and  yonr  earn¬ 
ings  will  too.  Modest  salary  pins  com¬ 
missions.  Knowledge  job  printing  de¬ 
sirable  bnt  not  necessary  for  right 
man.  Write  complete  details.  Box 
3581,  Editor  &  Publisher. 


_ HELP  WANTED _ 

Display  Advertising 

AoV'ERTilSlNG  manager  for  only 
daily  in  southeastern  city,  35,0UU 
population.  Write  experience,  salary 
expected,  etc.  to  Box  3517,  ^itor  k 

Publisher. _ 

llLSTLING  young  advertising  man¬ 
ager.  Small  Ohio  daily.  Good  oppor¬ 
tunity.  Salary  and  bonus.  Tell  all 
first  letter.  Box  3535,  Editor  &  Pub- 

lisher. _ 

WANTED  DISPLAY  SALB^SMAN. 
Must  be  an  account  developer  and 
service  man.  Northern  New  England 
Morning,  Evening  and  Sunday.  Good 
pay.  Incentive  Plan  and  Profit  Shar¬ 
ing.  Not  a  soft  job  but  a  good  one 
nevertheless.  Augmenting  staff.  Write 
full  details.  Box  3536,  Editor  &  Pub¬ 
lisher. 

IS  YOUR  STRONG  POINT  SELLING 
NEW  BUSINESS?  Suburban  New 
Y’ork  daily  has  good  opportunities  for 
2  ur  3  men  who  are  stand-outs  in  this 
phase  of  display  advertising.  For  de¬ 
tails  address  Box  3566,  giving  com¬ 
plete  information  regarding:  your  edu¬ 
cational  background,  experience,  avail- 
.ability.  and  salary  range. 
ADVERTISING  DEPARTMENT  of 
mi-dium  sized  d.iily/Sunday  now  being 
organized.  S.ales  experience  more  im¬ 
port  ant  than  knowledge  of  l-ay-outs, 
eti-.  Paper  operated  by  national  or¬ 
ganization  offers  excellent  opportunity 
to  young  man  seeking  future  in  iiews- 
I  p.ipcr  profession.  Give  employment 
I  liistory,  references,  and  salary  ex¬ 
pected.  Write  Advertising  Director, 

I  I’.  O.  Box  1092,  Monroe,  Louisiana. 

I  AMBITIOUS.  EXPERIENCED  “^aics- 
!  man.  Top  position  on  staff.  Six  day, 

J  20,000  class.  Thriving  university  city 
near  Pittsburgh.  Progressive  newspa- 
I>er,  best  working  conditions,  good 
salary.  Write  all  in  first  letter.  Box 
3608.  Editor  &  Publisher. 

TO  SOME  YOUNG  FELLOW  reading 
this  column,  who  likes  to  hunt  and 
fish,  wlw)  keeps  his  coffee  and  liquor 
drinking  at  a  minimum,  who  gets  a 
“hang”  out  of  writing  and  selling 
display  advertising  and  has  proved 
that  he  can  do  it,  we  offer  a  pood 
salary,  bonus,  congenial  surroundings, 
bright  future.  Rocky  Mountain  daily, 
10.000  circulation.  Write  Box  3602, 
Editor  &  Publisher,  giving  complete 

information,  references,  etc. _ 

WANTED:  Display  .Advertising  Man 
who  can  sell,  with  experience  on  all 
types  of  accounts — must  be  good  copy 
writer  able  to  make  presentable  lay¬ 
outs.  Prefer  man  with  experience  on 
more  than  one  newspaper.  Southern 
city  of  30,000  population — good  start¬ 
ing  salary.  Write  Box  3565,  Editor  & 
Publisher. 


Editorial  ! 

AFTERNOON  Southern  Daily,  4,000 
circulation,  wants  Managing  Editor 
who  can  get,  write,  edit  and  supervise 
news.  Must  be  doer  and  thinker.  Box 
3501.  Editor  &  Publisher. _ 

ALL-AROUND  Newspaper  woman  to 
specialize  in  women’s  news,  but  also 
do  features,  straight  reporting  and 
handle  camera.  Top  weekly  in  Western 
State  planning  daily  operation  within 
6  months.  Excellent  opportunity.  Rush 
resume,  to  Box  3554,  Editor  &  Pub¬ 
lisher. 


CITA'  EDITOR,  small  Ohio  daily. 
Must  have  small  city  experience.  No 
transients.  Interview.  State  qn.alifica- 
tions  fully.  Box  3534,  Editor  &  Piib- 

lisher. _ 

EDITOR  W.ANTED  for  weekly  news¬ 
paper.  City  6.500.  Progressive  town. 
Good  churches,  schools.  Chamber  of 
Commerce.  Most  he  able  also  to  serv¬ 
ice  advertising  accounts  part  time. 
Write  Box  3529,  Editor  &  Publisher. 
TFXAS  DAILY  SEEKS  reporter  or 
deskman.  .Applicants  from  weeklies 
or  small  dailies  in  Southwest  area 
nreferred.  Write  Box  3537,  Editor  & 
Publisher. 


WOM.AN  for  assistant  editorship  of  a 
new  magazine  to  be  published  by  a 
noted  American  business  for  its  em¬ 
ployees  over  a  wide  area.  Headquar¬ 
ters:  St.  Lonis.  Journalism  education 
and  newspaper  or  similar  experience 
necessary.  Photographic  or  business 
training  desirahle.  Hard  work,  enthn- 
siam,  emotional  stability  essential. 
Rewards:  good  work  in  an  established 
company,  a  leader  in  an  important 
growing  field.  Reply  by  complete  let¬ 
ter.  Box  3546,  Editor  A  Pnblisher. 


_ HELP  WANTED _ 

Editorial _ 

Ei>ITOK-REPOKTEH  for  large  subur¬ 
ban  weekly  in  Chicago  ares.  Experi¬ 
enced.  Start  $80.00  weekly.  Berwyn 
(Illinois)  Beacon,  3212  Grove.  Bishop 

2-3141. _ 

REPORTER  with  desk  experience.  N. 
E.  daily.  Must  be  experienced.  Five- 
day  week.  Box  3500,  Editor  &  Pub- 

lisher. _ 

ASSKSTANT  EDITOR  WANTED;  up¬ 
state  New  Y'ork  weekly.  Experienced. 
State  qualifications  fully.  Box  3603, 

Editor  k  Publisher. _ 

■A  TEXAS  Weekly  14,000  circulation 
needs  gill  for  society  and  general  as¬ 
signments.  There’s  a  future  here.  Pull 
details  and  salary  expected  first  let¬ 
ter.  Box  3607,  Editor  &  Publisher. 
REPORTER  PHOTOGRAPHER, “c  i  ly 
aeekly.  Recent  college  grads  accept¬ 
ed.  Real  opportunity.  Above  average 
salary.  Must  have  writing  talent,  own 
camera.  Box  3636,  Editor  &  Piib- 

iisher. _ 

WIIRE  EIUTOR  with  flair  for  atlrac- 
I  five  makeup.  Eastern  morning  daily 
I  in  20,000  circulation  class.  Excellent 
oiiportunity.  Write  Box  3639,  Editor 

Pulilisher. _ 

WIIRE  EDT()1’. — Sports  Editor  coiii- 
Iiiniition,  .■vrternoon  daily,  18,000  popu¬ 
lation,  iiidusti'ial,  funning  eenter. 
Draft-proof.  Write  fully,  including 
references.  Star-Courier,  Kewance,  i 

Illinois. _  _ 

A'OUNG  experienced  new.spaperiiian 
for  selling  features  to  newspapers. 
State  age.  experience  and  salary  re¬ 
quired.  Box  3616,  Editor  &  Publislier. 
YOUNG  JOURNALISM  gIlADUATE 
with  newspaper  experience  for  feature 
contact  work  with  newspaper  editors. 
Give  experience — age.  Drawing  account 
against  commissions.  Car  necessary. 

Box  3615,  Editor  &  Publisher. _ 

YOUNG  MAN,  ‘2.2  to  28,  for  staff  of 
Ohio  Daily  as  Bureau  Manager  in 
small  nearby  city.  Excellent  opportu¬ 
nity  for  advancement.  Should  be  jour¬ 
nalism  grad,  or  have  some  newspaper 
experience.  Must  be  able  to  handle 
sports  and  all  news  except  society. 
Some  ad  and  circulation  work  as  well 
as  news.  A  definite  go-getter  wanted. 
Box  3604,  Editor  &  Publisher. 


Mediaiilcal 


(X>MBINATION  Pressman-Stereotyper 
for  afternoon  Daily  and  Sunday.  10,- 
000  circulation.  24  page  Scott  Press. 
Write  or  wire  giving;  qualifications. 
E.  A.  Koynen,  Snpenntendent,  Trib- 
une,  Alberta  Lea,  Minnesota. _ 

LINOTYPE  OPEHA’TOR  for  weekly, 
straight  matter.  Call  Bulletin,  Pomp- 
ton  Lakes,  New  Jersey,  7-0600. _ 


FIA>RTDA  NBWSPAPERiSEEKS  TOP¬ 
FLIGHT  COMPOSING  ROOM 
EXECUTIVE 

IDEAL  living  conditions  in  beautiful 
city  for  top  flight  man  on  a  top-flight 
newspaper.  Open  shop  with  excellent 
snh-executives  and  associates. 

The  perfect  opportunity  for  ,an  older 
man  who  wants  to  move  to  Florida 
before  he  is  too  old.  or  younger  man 
who  finds  himself  blocked  from  nd- 
vmeiment  at  present.  .All  replies  con¬ 
fidential.  Box  3606,  Editor  &  I’lih 
Usher. 


WRITERS’  SERVICES 
IJtcrary  Aqency 

NEWSPAFKKMKVS  .AGENCY.  Arti 
eles.  Books.  Fiction.  Plays  marketed. 
Bertha  Klaiisner,  130  E.  40  St.,  N.  Y. 


SmiATIONS  WANTED 
Acimlniqtrative 


MR.  PUBLISHER:  A  ’26-yesr  experi¬ 
ence  newspaper  man  with  working 
knowledge  all  departments,  desires  to 
make  change.  ’Twelve  years  a  circula¬ 
tion  manager;  ten  years  advertising 
and  general  manager.  Considerable 
experience  in  labor  negotiations.  _  All 
competitive  sitnations  in  metropolitan 
and  cities  of  60.000.  Good  record.  Can 
initiate  programs  for  further  develop¬ 
ment  newspaper’s  business  and  its 
general  welfare.  Excellent  health, 
appearance  good,  family,  fine  referenc¬ 
es.  Write  Box  3516,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 
Administrative _ 


Management  Assuring 
NET  REVilNUE  GAIN 
CENTRAL  West  publisher  worked 
hard  over  ten  years;  Results:  salary 
— no  profits,  limployod  experienced 
manager.  Now  making  over  $50,000 
annually.  Circulation  less  than  10,000. 
Perhaps  you  can  do  same — or  better. 
Why  not  find  out?  Write  in  strict 
confidence.  Box  3518,  Editor  A  Pub- 

Usher. _ 

$10,000  to  invest. 

EMPLOY'ED  newspaperman  wants 
job  as  Manager  Daily  paper  in  Mis¬ 
souri  or  Midwest.  Age  44,  30  years 
in  ALL  phases  of  business,  mostly 
oil  business  and  mechanical.  Willing 
to  invest  as  evidence  of  confidence  in 
his  ability.  Interested  in  ’‘taking 
things  easier”.  .  .  .  here’s  opportuni¬ 
ty!  Write  Box  3521,  Editor  A  Pub¬ 
lisher _ 


CIRCULATION  TRIPLED  IN  TWO 
YEARS 

MANAGING  EDITOR  of  7,000 
daily,  former  weekly  publisher 
seeks  managership  of  daily  or 
large  weekly  with  opportunity  to 
acquire  interest.  University  grad¬ 
uate.  36,  family.  Excellent  record 
of  promotion  and  organization. 
Tops  in  building  employe  mo¬ 
rale.  Prefer  Upper  Midwest  or 
Mountain  States.  Box  3523, 
Editor  A  Publisher. 

MARRIED  M.AN,  age  45,  competent 
experience  for  28  years  witii  various 
newspajiers  in  New  York,  New  Jersey. 
Pennsylvania.  Available  January  Ist. 
Executive  ability  to  general  manager. 
Prefer  sales  promotion  or  circulation 
with  carrier  boy  organization.  Box 
3612,  Editor  A  Publislier. _ 

Artists — Cartoonists 


AR'nST-CARTOONIST 
34,  .4-1  Editorial  and  Sports.  Now 
employed  on  national  magazine  but 
would  like  to  trade  the  big  ci^  for 
a  Southern  daily.  Box  3539,  Editor 
A  Publisher. _ 

Clrculatloii _ 


Y'OUNG,  aggressive,  circulation  man¬ 
ager  desires  connection  with  progres¬ 
sive  newspaper  up  to  50,000  circula¬ 
tion.  I  have  a  proven  record  of  in¬ 
creased  circulation  and  revenue  wifh 
both  large  and  small  failles.  If  you 
need  someone  to  develop  a  hard  hit¬ 
ting  organization  with  both  boys  aud 
men  I  am  your  man.  References  ex¬ 
cellent.  Reason  for  change  well  found¬ 
ed.  Available  on  reasonable  notice  to 
present  publisher.  Let  me  tell  you 
about  myeelf.  Box  3511,  Editor  A 
Publisher. 


CIRCUL.ATION  MANAGER.  Thorough 
knowledge  in  all  phases  of  Circula¬ 
tion  and  A.B.C.  procedures.  Widely 
experienced  with  Little  Merchant 
Plan.  Dealer  and  Newsstand  Distribu¬ 
tion.  Excellent  references.  Age  36, 
I’aniily  man.  Prefer  East.  Box  3562, 

Editor  A  Publisher. _ 

CIRCULATION  work  for  15  years. 
.411  phases.  Metropolitan  and  small 
dailies.  Desire  a  change  where  results 
will  be  recognized.  Can  get  along  with 
and  understand  personnel  to  their 
I  i-xtont  of  wanting  to  do  the  job. 

'  Very  beat  of  references.  Box  3527, 
Editor  A  Piihlisher. 

FUI.FILLMENT  MANAGER 
THOROUGH  knowledge  of  addressing 
equipment — A.B.C. — Post  Office  De¬ 
tail— -Subscription  and  Circulation  ful¬ 
fillment.  .4-1  reference.  Box  3631, 
Editor  A  Publisher. 

Dfaphiy  Advcrtlriiig 

.ADVERTISING 
MANAGER  OR  DIRECTOR 

WORKING  manager  of  10-man  daily 
staff  has  sound  reasons  for  desiring 
change.  Proven  record  of  personal  pro¬ 
duction.  staff  organization  and  leader¬ 
ship.  Good  health,  appearance  and 
educational  background.  Can  aland 
searching  character  Investigation. 
Capable  of  handling  50,000-600.000 
market.  Can  bring  1-3  good  ataffmen 
if  desired.  Details  on  request.  Box 
3642,  Edit-or  A  Publisher. 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


“one  of  the  best  .  .  »  m  Dvorvumiro  KBPORTER  ONLY  TOR  EDITOR  THOROUGHLY  experienced  dictation 

SPBCIAL  PROMOTIONAL  CHADIAN  DBSKMAN-REPORTEiR,  EMPHASIZING  LEGWORK.  Because  typist  (girl)  desires  location  other 

SALESMAN  25,  draftproof,  would  like  more  to  people  like  to  talk  to  me,  you’d  get  tliat  D.  C.  College-journalisni.  Top 

Copy.  Layouts.  Now  Available  medium  or  large  daily.  Now  night  vivid  copy,  scalpel*sharp  observation,  references.  Box  5619,  Editor  &  Pub- 

COMMISSION  AND  DRAW  BASIS  <>'  60,000.  Will  go  any-  fai)  details,  accuracy,  and  freshness  Usher. _ _ _ 

Finest  references.  Steadily  employed;  where,  prefer  Great  Lakes  or  West  that  comes  only  from  skilled  report-  WHIT  SMALL  town  liberal  daily 

2  years  present  employer,  (one  of  Coast.  University  graduate.  Easy  ing  outdoors.  Reporting,  rewrite,  fea-  wants  young  vet  with  degree  and 

nation  s  largest  papers.)  Earnings  entry  to  U.  S.  assured.  Full  details  tures:  New  York  Herald  Tribune,  2  oulice- rewrite  experience?  Have  car. 

average  S12.000.  Sell  clean.  Build  and  reference  from  present  employer  dailies,  trade  journal.  MS  Columbia  bXsos?  Editor  &  Publisher, 

repeat  business.  Box  5525.  Editor  &  **“*>■•  Journalism.  Draft-exempt  vet,  28.  v.  .i\ii.-vU  vniTDR — with  flair  for 

Publisher.  Editor  &  Publisher,  Box  3547,  Editor*  Publisher.  WO.MEN^h  EDITOR,  wit^h  nair^^wr 

S.A.LESMAN-MANAGER:  Capable,  EXPERIENCED  REPORTER.  3  years,  WOMAN  REPORTER,  2«.  two  years  Ph^BeU  M.A.,  **  exp°^^^^^^ 

lineage  builder.  Married,  veteran,  6  all  beati.  Know  Speed  Graphic,  experience  on  smalltown  newspapers,  younz  desires  responsible,  stimulat- 

years  experience.  Prefer  warm  climate.  Want  berth  on  daily  as  reporter  with  Masters  in  English,  in  search  of  re-  ing  work  on  daily  anywhere.  Box 

Box  a553.  Editor  &  Publisher. _  chance  to  advance  to  desk.  Now  a  portorial  or  research  work.  Box  3503.  3544  Kditor  &  Publisher. 

ADVERTISING  SALESMAN,  Mature,  d'Sfict  man.  Married,  2«,  B.A.,  Editor  *  Publisher. _  WOMAN  RFM>ORTER-  I  offer  yon's 

experienced,  sober,  reliable,  energetic.  3426“  Edito?**  pSb  ":'«1TER-Phoiographer  seeks  em-  exchange  3  years’  reporting  ex- 

references,  have  car.  Wants  daily,  “ox  3426,  Editor  *  Pub  pioj-ee  publication  job;  5  years  small  nerience  make-up,  heads,  for  a  job 

weekly  agency  or  magazine  in  Florida  _  dailies,  3  years  on  house  organ;  go  f,,  the  Woman’s  department.  Prefer- 

or  Gulf  States  by  November  15.  Wire  WIRE  EDITOR,  opportunity  now  Hm-  anywhere.  Box  3532,  Editor  &  Pun-  ahiy  metropolitan  Northeast.  Box 

Box  3622.  Editor  *  Publisher. _  ited,  seeks  change.  Trained  to  write  Usher. _  3623.  Editor  &  Publisher. 

CKE.ITIVE  copywriter  of  various  ad-  readable  editorials.  Background  (on*  ALl.-.\ROUND  NEWISMAN,  opportuni-  TOP  REPORTER  and  Publicist.  Best 

ma.iin  i..f*  .....ii  small  nanerl  innlnnp.  rp.tii.aa  Ha.k  _  _ _ i.  v/.v* 


vertising  media  le 
sales  ill  Baltimore 
contact  nearby.  13 
Publisher. 


a  left  trail  of  soaring  small  paper)  inoludes  features,  desk,  (jpg  now  limited,  seeks  change.  4  references  Articles  in  National  Maga- 
iiiore.  Looking  for  new  -sports,  photography,  reporting.  Wants  years’  expcrien«e,  wire  editor,  report-  2i,„.s  Several  Books.  Wants  part  time 
Box  3623,  Editor  &  peimanency,  prefers  Nonth.  Draft-  er.  sports,  makeup.  Missouri  grad,  {,,'n  joj,  „„  trade  paper,  news- 

i:.':?:?.'-.  26.  Box  3406,  SDX.  WilL  go.  anywhere.  Box  3613,  or  migL°ne.  Current  Events. 

entertainment,  sports  a  specialty.  29, 


Fiditor  *  Publisher. 


Editor  &  Publisher. 


DISPLAY  SALESMAN  seeking  pernia-  NOT  HAPPY  as  one  of  top  writers  tlOPYREADhUl — REPORTER — WIRE  Now  Y'ork  Citv.  Draft-free.  Box  3649 

nent  position,  with  future  on  iiiid-west  1^00,000  plus  daily.  Former  Editor-  EDITOR — On  metropolitan  daily  at  Editor  A  PubHsher. 

paper,  years,  sales-layout-copy,  Publisher  large  Western  weekly.  News  $87.50,  seeks  new  location.  Box  3610,  . 

with  six-day  daily.  Illinois  graduate.  Editor  small  Western  daily.  Draft  ex-  Editor  &  Publisher.  Photoonillhers 


— tor  &  Publisher.  Phntnffranliers 

26,  veteran,  married.  Box  3635,  Eili-  einpt  young  married  veteran.  10  years  vii.-t'i.-i.-v  v i.- 1 » a  /xiTT.  ^  * 

tor  &•  Publisher. _ _  Pulilishing,  Editing,  Writing,  PhW  Fdii^J  Makeup  RewrUr  Conv  Re^^^^  VETERAN.  28.  .single.  10  years’  pho- 

PEKMANENT— Young  display  man,  4  p  Ge“*;;al  Assignment,  ^r.  Sports  and  Financial’ Editor Box  deme  1n“^Jou^na“fsm 

years’  experience.  Married,  veteran,  3611,*  Editor  &  Publisher.  .v-.  tort  1“ 

Al'inaffpr  wppWIv  siniill  d&ilv  df  irood  f'On  t  wfttit  full  time  Copy  or  VV  iTO  ,  .  Hrvc  •♦x»>  griipniCj  r  i  ••  » 

sXjob  irrger  p^per  Itox  3609.  <*<•»''.  Want  permanentireative  lob  I  write  rewrite,  do  production  arce.s.sories  Want  large  daily.  Locate 

Edi  or  &  PubBsher  i  ox  a  tw.  ^uh  executive  possibilities  within  Sve  |  ‘““"“’'S'  anywhere  References.  Box  3634,  Edt- 

WFt  1  T^BATvyn  ADMAV  TK  \  y®"*-  reference  from  present  30.000  Also  frcelpce  background  29  tor  &  Publisher. 

WELL  TRAINED  ADMAN,  B..\. degree.  Managing  Editor  Will  travAl  fni- aAri.  niarried.  B.b.S.,  \  et.  Want  New  York 

2  years  experience  60,000  daily.  A-1  interview  Rnw  iiaoi  a  *lot.  Money  not  the  consideration.  Prnmotioil  Puhlil*  RcIstloilS 

record,  sales,  layout,  copy.  Married,  Editor  *  ,  „  p„blisher.  rromoaon— raoiic  nc»»in» 

26,  draft  free.  Seeks  work  New  York  *^“»lisner.  I  - 


City.  Philadelphia  or  D.C.  area.  Slate 
salary.  Box  3617,  Editor  &  PubHsher. 


YOUNG  MAN,  2  years’  promotion,  - 
months’  Ad  Agency,  after  1  p.m.  New 
York  only.  Write.  53,  576  Miller  Ave., 

Yoi'vr,  VFT  fnmilv  bnmn  nnd  rnr  k<-  xx»ou.  cuisor  •  z-noiiiner  ...  Brooklyn,  New  York.  _ _ 

ExpeVienced-^service!’  special  promo:  ABLE  reporter-rewrite.  15  vears  city  dps^"Trt?ele“1n°^naUo^^l'’7ubHcS’*  YOUNG  MAN  with  extensive  pubiS 

tions  (exceptional),  layout  ability  Radies.  Ready  short  notice.  East;  e,Bto-  cMlege  daily  ‘sriarv’^secinda^v’  relations  experience  is  seeking  new 

(Very  Unusual),  BBA  Advertising  U.  S.  veteran.  Single,  sober,  healthy,  B„*  n645  FMitor  *  connection.  Is  di^ified  educated  welB 

Market.  Employed  at  good  salary,  draft-exempt.  Good  style,  dependable,  - - - - ^ ^ -  recommended.  Box  3624,  Editor  * 

Now  wants  Manager,  Assistant  Mana-  accurate.  All  beats.  Box  3541,  Editor  NEWlS  EXEOUnVE  Publisher. 

ger  or  unusual  display  job  on  good  *  Publisher. _  14  years’  metropolitan,  small  dailies.  — —  i.  a  i  ’* 

sized  daily.  Write  Box  3621,  Editor  COLLEGE  GRAD.  A.B.  English,  cum  years  present  position.  Guarantee  _ Research — Analysts 

&  Publisher.  laude,  wants  good  start  on  small  pa-  J?.**.  RKSE  IROH  MARKET  and  Statistical 

per,  preferably  in  East.  Reliable,  am-  Write  Box  3640,  Editor  &  Publisher.  a  background  of  26  yeara 

^‘*1*  ^‘’’i®  22.  NEWSMAN.  Small  bure-au  for  big  continuous  experience— a  pioneer  in 

wttT  I  RP  in  Mnnieh  after  Oel  8th  RnV  «econdary.  .uBy  gnj  gman  d»i,y  news  editorial  his  field— Associated  with  one  of 

Prn^t  nn  frnn  Pnrt.ln  Rn.sU *'  Fx  ^543,  Editor  *  Publisher.  experience.  Missouri  grad.  26,  unmar-  America’s  largest  dallies.  Seeks  con- 

nlwina^^  PE.4TURE  WRITER  —  REPORTER  ried.  Prefers  South,  but  will  take  nection  with  newspaper,  magasine, 

nTif  Ra,  FAitS?  i  -ivailable  immediately.  Experienced  in  good  offer  anywhere.  David  McCarthy,  radio,  or  agency.  &^ary  moderate. 

P.?mi  I.A  *•  ®  criticism.  Boi  3560,  Edi-  Box  9.  Tupelo.  Mississippi.  Box  3542,  Editor  &  Publisher. 

Publisher. _  ^  Pnblinher  - ^ - - -  - - -  "" 

AMF.RICAN  NEWSMAN  covering  Hinw — bWx'wrxApr.  - — iT:: - rr NEMISPAPERM'OM  AN  —  Ten  years’  Machaslcal 

Europe,  Mediterranean  area  for  for-  rekdinir-  tmirnatUm  ^V7i.'  ®*P?’‘'®"'®>.  General,  Features.  Copy  ■  MPfiHANinal,  nilFEWiNTF.NDF.irr 

eign  Vpers.  accredited  to  forthcom-  T&'X  nX‘’wit\  7o^  ?*st'‘’off"";“c"  Ve;‘on';Va°Bird""?'’''6*  *^^^PRO°DUCTIONM^AGER 

in»  UN  *"  ^*'’^**  trade  maf^azine;  aix  with  newspapers  a44  Lakeland  Florida  ’  I  WON’T  promiae  to  cut  yotw  Meofc«n* 

for  general  coverage,  assignments,  — ^,1]  editorial  phases.  Age  35,  single,  - - - '■ - - -  leal  costs  to  nothing,  bnt  1  can  and 

news-features,  articles,  specials,  col-  *3.200.  Box  3507,  Editor  *  Pub-  SPORTS  ^IDITOR— For  Midwest  Daily  will  cut  them  down.  80  yeare*  experl- 

umns,  exclusives.  Mailers  or  cable.  lisher.  under  50,000  circulation.  9  years’  ex-  ence.  including  teletype,  etereotyp* 

On  request  or  speculation.  Excellent  v-Tv^totTmTa  x-x-tt-  Tr-xTfirrxTTx-r.  nerience  in  scholastic  and  cnllAgiate  anA  acass  ronm.  Now  emiDloTed  aa 


experience  as  foreign  correspondent  NEW,  UNTRIED 

in  Europe,  Far  East,  Latin  America,  EDITOR,  cop^>-  desk,  makeuj^Any- 
Spain,  North  Africa;  former  Cable  "'.''ere  in  U.  S  Here  is  an  editor  of 

Editor  US  wire  service:  best  referenc-  <*""  weekly  willing  to  come  to 

es.  W’rite  Box  3555,  Editor  *  Pub-  Paper  for  good  salary,  and  worth 

lisher.  which  will  forward  to  Paris.  '♦!  :  ^e"•  York  barkgronnd  pins 

ttVx.i  t  xTx-txCTx-rx — X,;  ■. - ; - ; - NBC  key  desk.  Send  job  details  for  ' 

IIKI.L-VKKSKD  Writer  leaving  soon  Bo,  3519  jr,,itor  ft 

for  Austria,  hub  of  Europe,  .-iceepts  Pnhlisher. 


lisher, _  under  50,000  circulation.  9  years’  ex-  ence,  including  teletype,  itereotyp* 

XOTRING  NEW  UNTRIED  perience  in  scholastic  and  collegiate  and  press  room.  Now  amiployed  a* 

EDITOR,  rimy  desk’,  makeup:— Any-  spoHs-  Currently  employed.  Box  3641,  composing  room  inperintendenl.  80 

where  in  U.  S.  Here  is  an  editor  of  &  Publisher. _  machine  shop.  Will  go  anywhere.  Box 

his  own  weekly  willing  to  come  to  8312,  Editor  ft  Pnblieher. _ _ 


siiecial  assignments  also  offers  syndi-  _ .  »een6>  large  or  small  paper  want-  pedient  Installationa.  Box  »ao».  Emiior 

ckte'l  column  Box  3625!  Editor  ft  >t'=-TURNTN<7  RTATRSTDE  after  18  mg  best  sports  pages  in  tj.  S.  Prefer  &  Publisher. _  .. 

PiiliHsher  months’  self-support  in  Europe  west  or  midwest.  Ex-coIIege  athlete,  'rTvoTYPE  -  TELETTPESETTER 

'  through  Free-Lancing.  Looking  for  lob  aiiiateiir  boxer  and  tennis  pro,  author  m-’-hini-t  non-union  25  schooling  on 

FdHorial  with  a  future  opening  Mid-NovemU  »f  book  and  magazine  stories,  expert  ^"e"  r.“  ’exn^  as  at- 

AV  VMPVtv  OF  QorTPTY  1  "Perience  feature  at  >'!a^'•'•P•  sistant  machinist  in  21  machine  plant. 


1  PRESSROOM  Foreman  eompletn 
CD/^pTC  PPlITf^P  I  knowledge  of  presamanship.  80  yeara 

or  v^iN  IP  I  l\  press  room  experience.  Excellent  refer- 

!  ences.  Not  intereeted  in  temporary  ex- 
SEEKS  large  or  small  paper  want-  pedient  installations.  Box  8800,  Editor 
j  best  sports  pages  in  U.  S.  Prefer  t  Publisher.  _ 

•St  or  midwest.  Ex-college  athlete,  UttuoTYPE  :  TELETTPESETTER 
'  hr'iT  k’n?  machinist,  non-nnion.  25.  schooling  on 


I’M  AN  ENEMY  OP  SOCIETY  rolnmn’n?.  fironeral  r#»portin?.  zportz.  '  work  on  rMpiPst  so  you  can  jurig?’  ‘  TaUfv¥»4*«Attir«  Can  travel  Ad- 

TWO  years  society  editor.  Can’t  I  get  ■-i-p.  Willing  to  tackle  anything  New.  them  at  no  obligation.  Hpa..  Bo5  228  Hiimmelstown  "Penn- 

offa  this  horse?  Paper  converted  to  Top  rreommendsfions  from  two  conti-  ’  “"'""**‘**°*“>  ^®"“ 

weekly.  Want  to  report  to  an  estsb-  n"n»s.  Box  3.60.6.  Editor  ft  Publisher  IS  THE  opposition  paper  beating  sy‘v»ni»- - 

lished  daily,  soonest.  Three  years  all- - -  you  on  siiorts?  How-  often  have  you  -rxx.Txcorx-o  Tjrwcxxf 

around  experience.  Complete  details  to  SEASONED — EXPERIENCED  wished  for  someone  \Wio  not  only  COMPOSTNG  l^M 

interested  managing  editor.  Lnanne  knows  sports  but  also  how  to  write.  PRODUCTWN  EXPERT 

Madsen,  Casper  STAR  Casper,  Wyo-  SK.EK  responsible  news,  research,  1  W  ill  consider  position  as  assistant  SEEKS  JOB  WITH  .A  UHAEEE.xtxE 

tning.  '  '  writing,  puidic  relations  job;  editor-  to  overworked  sports  editor.  Experienced  _ in  all  phases  of  newspa- 

— •nrip'nprtnPTV  pnT'vriT  CTTVlf —  owner  of  country  w-eekly;  metropoli-  per  production,  contracts  and  nnion 

QTAmp'o  V  .  a  i..«  reporter,  copyreader.  city  editor;  IF  YOU  are  tired  of  stereotyped  laws.  Age  44.  Married.  Box  3502,  Edi- 

8  1. ATE  a  best  “*'‘7  ""w  **7,"  covered  legislatures  of  3  midwestern  sports  writing,  full  of  redundant  ex-  tor  ft  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Attending  two  full  dress  ban-  kept  my  eyes  open,  but  could  find 
quets  in  lx)ndon  this  Summer —  no  clue.  ^  1  decided  that  what  I 
white  tie  and  "decorations  will  be  had  to  do  was  to  develop  a  tech- 
worn” — we  were  agreeably  im-  nique  of  my  own. 
pressed  by  the  reporters  and  pho-  "1  noticed  that  most  of  the  re- 
tographers  who  "dressed  for  the  porters  1  had  met  out  on  the  job 
occasion"  and  couldn't  be  distin-  always  somehow  seemed  to  look 


guished  from  the  guests. 


like  reporters  and  nothing  else.  It 


Back  in  New  York  at  a  couple  may  have  been  their  clothes  and 
of  “black  tie”  affairs  we  noticed  the  way  they  wore  them — felt  hats, 
that  sometimes  photographers  and  loose  garments,  mackintoshes  and 
reporters  did  wear  evening  clothes  the  invariable  rolled-up  newspaper 
and  some  times  they  didn’t.  Appar-  in  one  hand.  Whatever  it  was,  they 
ently  it  depended  on  the  size  and  were  stamped  inevitably  for  what 
importance  of  the  function.  And  they  were  and  this,  it  seemed  to 
we  can  remember  the  same  situa-  me.  could  be  a  very  real  reason 
tion  on  occasions  in  Washington,  for  failure  to  get  a  badly  wanted 
Out  in  San  Francisco  last  month  interview.  The  interviewee  might 
at  the  annual  dinner  of  the  AP  well  shy  off  from  talking  to  an  ob- 
Managing  Editors  Association,  vious  newspaperman, 
photographers  in  "black  tie”  im-  "1  decided  to  test  my  theory, 
pressed  enough  people  present  so  The  next  time  I  went  on  a  job  1 
that  it  became  the  subject  of  an  wore  a  smart,  well-fitting  blue 
after-dinner  “bull  session.”  overcoat,  a  bowler  hat  and  kid 

To  some  editors  it  had  never  gloves.  And  I  carried  a  silver- 
occurred  that  reporters  and  pho-  topped  malacca  cane.  1  called  at 
tographers  should  ever  wear  any-  my  first  address  and  before  I  even 
thing  but  their  “working  clothes”  had  a  chance  to  announce  my 
when  on  assignment.  Others  have  identity  and  business  I  was  into 
seen  the  advantages  in  having  the  house.  Once  inside  I  explained 
them  appear  as  the  guests  do.  It  that  I  was  a  newspaperman.  I  did 
removes  the  obvious  stamp  of  “the  not  get  the  blank  un-cooperative 
press”  with  the  result  that  they  rejoinder  1  had  experienced  from 
are  accepted  as  members  of  the  others  on  previous  occasions.  On 


E  &  P  CALENDAR 

Oct.  29-30 — National  News¬ 
paper  Promotion  Assn.,  1st 
Eastern  Regional  meeting,  Ben¬ 
jamin  Franklin  Hotel,  Philadel¬ 
phia. 

Oct.  30 — ^N  ew  England 
Newspaper  Advertising  Execu¬ 
tives  Assn.,  annual  meeting. 
Parker  House,  Boston. 

Oct.  30-31 — American  Assn. 
Advertising  Agencies,  Eastern 
annual  conference  Hotel  Roose¬ 
velt,  New  York. 

Nov.  1-2 — 30th  State  News¬ 
paper  Conference,  West  Vir¬ 
ginia  Newspaper  Council,  Hotel 
Morgan,  Morgantown,  W.  Va. 

Nov.  2-3  —  Missouri  Press 
Association,  annual  convention. 
Hotel  President,  Kansas  City, 
.Mo. 

Nov.  3 — Chicago  Press  Vet¬ 
erans  .Assn.,  1951  dinner.  Hotel 
La  Salle.  Chicago. 

Nov.  3-4  —  New  England 
Newspaper  Mechanical  Confer¬ 
ence,  13th  annual,  Hotel  Stat- 
ler,  Boston. 

Nov.  4-6 — Texas  Circulation 
Managers  Assn.,  37th  annual 
convention,  Stephen  F.  Austin 
Hotel.  Austin,  Texas. 

.  Nov.  7-8  —  .American  Fair 
Trade  Council,  12th  annual 
meeting,  Waldorf-Astoria  Ho¬ 
tel,  New'  York  City. 


Newsmen  Speak 
On  Press  Curbs 
At  HT  Forum 

Newspapermen  were  featured 
with  government  officials  and  po¬ 
litical  leaders  at  the  20th  annual 
New  York  HeraUI  Tribune  Forum, 
Oct.  22-24. 

Among  participants  in  a  panel 
discussion  on  "The  Difficulty  of 
Dissent”  were  Kenneth  L.  Dixon, 
managing  editor  of  the  Lake 
Charles  (La.)  American  Press, 
and  Dr.  Alberto  Gainza  Paz,  edi¬ 
tor  of  La  Prensa  of  Buenos  Aires. 

■Mr.  Dixon,  one  of  the  five  news¬ 
men  indicted  for  “defaming" 
public  officials  after  a  gambling 
expose  by  the  newspaper,  warned 
that  "if  we  are  unable  to  criticize 
law  enforcement  officers  who  do 
not  enforce  the  law  ...  if  we  are 
not  allowed  to  castigate  prose¬ 
cutors  and  judges  who  consort 
with  known  criminals  during  the 
very  commission  of  their  crimes 
...  if  we  are  refused  the  right 
to  publish  the  court  records  of 
such  criminals  .  .  .  then  freedom 
of  the  press  will  have  disappeared 
from  our  democracy.” 

Dr.  Gainza  Paz  declared  “It  is 
precisely  in  the  home  of  democ- 


group,  not  as  outsiders.  Those  edi 
tors  who  have  tried  it  say  that  re 


the  contrary,  within  a  very  few 
minutes  1  had  obtained  a  very 


suits  are  obvious  in  better  coop-  useful  interview  indeed,  and  left 
eration  from  news  sources.  It  holds  with  a  cordial  ‘Good-bye,  sir'  in 


true  with  women  reporters,  also, 
who  have  been  requested  to  wear 
the  right  clothes  when  covering 


my  ears. 

1  had  had  a  very  useful  lesson. 
For  the  next  five  years  1  rarely 


fashion  luncheons,  etc.,  although  left  the  office  without  my  silver- 
we  can’t  imagine  any  women  who  topped  cane.  I  seldom  failed  to 
wouldn’t  “dress  for  the  occasion”  obtain  an  interview,  even  after 
wherever  she  went.  many  of  my  expert  competitors 

4:  «  «  had  failed.  My  malacca  cane  came 

r\  „  .u-  -.u  1  ii  M  to  be  known  among  my  colleagues 

Discussing  this  with  Lee  Hiils,  _ _ i »  tv,..* 

...  c  .u  tA-  •  as  my  magic  wind.  That  and  my 
managing  editor  of  the  Miami  J,.  u®. 


Herald,  who  is  one  of  those  who 
have  seen  the  wisdom  and  advan¬ 
tages  of  asking  reporters  and  pho- 


bowler  hat  and  gloves  really 
seemed  to  cause  some  sort  of  psy¬ 
chological  spell.  At  any  rate  1  was 
always  treated  with  respect  and 


tographers  to  f^w  this  practice,  > 

he  r^alled  a  book  by  a  veteran  ^  j^t^rviews,  and 

Fleet  Street  crime  reporter  who  „ 

told  of  his  own  successes  because  _ _ 

r  1  •  .  ,  off  coups  that  had  been  abruptly 

of  his  neat  personal  appearance.  .  ■  i  .u  _  _ _ _ 

Id,.,”  denied  other  newspapermen. 


“Crime  Man”  was  written  by  Stan¬ 
ley  Firmin  and  published  last  year 
by  Hutchinson  &  Co.,  in  England. 


“Presently  others  started  to  copy 
my  idea,  and  found  it  worked. 


In  it  Mr.  Firmin  tells  of  his  25  to  do  this  was  my 

years  experience.  Mr.  Hills  sends  friend  Cameron  Waller,  of  the 
us  this  quote  from  the  book:  Daily  Sketch— now  the  Daily 


“After  some  months  1  became  Graphic.  He  did  not  carry  a  ma- 
aware  of  a  rather  striking  fact,  l^icca  cane.  But  he  was  always  im- 
This  was  that  it  often  happened  maculately  dressed  and  usually 
that  even  after  half  a  dozen  re-  arrived  at  the  scene  of  a  crime,  or 
porters  had  called  to  interview  made  his  calls  at  addresses  ron- 
some  person  or  other,  and  had  nected  with  it,  riding  in  an  office 
been  bluntly  and  often  angrily  re-  Rolls-Royce. 

fused,  some  other  reporter  would  “In  due  course  my  magic  wand 
make  a  quiet  call  at  the  house,  get  lost  its  ferrule  and  the  unprotect- 
his  interview  seemingly  without  ed  end  splayed  out  sadly.  But  1 
much  trouble  and  obtain  a  scoop  had  grown  extremely  superstitious 
that  would  infuriate  his  rivals —  about  that  cane  and  could  not 
and  their  editors.  How  was  it  bring  myself  to  discard  it  and  buy 
done?  What  sort  of  technique  was  a  new  one.  At  any  rate  the  silver 
it  that  produced  this  enviable  re-  knob  still  shone  as  brightly  as 
suit?  I  cudgelled  my  brains  and  ever.” 


I  ~  racy  that  it  is  most  essential  to 
Obviously,  a  bowler  hat,  kid  keep  a  permanent  guard  against 
gloves  and  a  malacca  cane  would  those  who  wait  in  ambush  to 
make  a  reporter  in  this  country  destroy  liberty.” 
somewhat  of  a  laughing  stock  Other  newspapermen  at  the 
among  his  confreres.  In  fact,  the  Forum  included  Thomas  L.  Stokes, 
interviewee  might  look  upon  him  United  Feature  Syndicate  colum¬ 
as  an  oddity  rather  than  as  a  news-  nist,  who  participated  in  a  panel 
paperman.  Neither  can  we  imagine  on  "Problems  of  Conscience  in  the 
a  reporter  riding  ^around  in  an  Congress”;  Alistair  Cooke,  chief 
“olfice  Rolls-Royce.”  .American  correspondent  for  the 

But  Mr.  Firmin  s  point  is  well  Manchester  Guardian  of  London, 
made,  nevertheless.  ^ho  spoke  on  “Ethics  in  Congress 

Personal  appearance  is  an  im-  and  Parliament”;  Ralph  McGill, 
psirtant  factor  m  news  contacts  for  editor  of  the  Atlanta  (Ga.)  Con- 
both  reporters  and  photographers,  stitution,  who  discussed  commun- 
On  assignments  where  they  come  Hy  programs  for  exchanging  vis- 
mto  direct  contact  with  the  public,  jtors  with  other  countries;  and 
and  particularly  in  smaller  cities,  j^hn  Crosby,  radio  and  tele- 
it  seems  to  us  that  a  newspaper  vision  critic  for  the  Herald  Trib- 
policy  of  asking  them  to  dress  yne,  whose  topic  was  “How  to  Get 
suitably  for  the  occasion  will  pay  Along  in  the  Free  World  without 
dividends  in  public  relations  and  u^ing  Subpoenaed.” 
news  coverage.  During  the  Forum,  Assistant 

There  is  nothing  wrong  in  the  ^lE  Everett  Walker  must  check 
newspaperman  look,  if  there  is  |;jy  about  30,000  words  of 
one — and  perhaps  some  reporters  copy  for  every  day’s  session, 
like  to  assume  that  pose.  Photog-  human  and  four  mechan- 

raphers  have  found  that  sports  assistants  make  this  job  pos- 

shirts  and  sports  jackets  with  large  sjbie.  The  telephone  recording 
pockets  are  the  most  accommodat-  department,  consisting  of  Miss 
ing  for  them  to  work  in.  That  s  Bertha  Rees,  five  assistants  and 
fine,  on  occasion.  ^  fgu,.  Sound&riber  dictating  ma- 

But  there  are  occasions,  many  chines  adapted  for  telephone  re- 
of  them,  when  a  tie  is  in  order,  a  cording,  monitor  proceedings, 
neatly  pressed  suit,  or  f^rhaps  a  Station  WOR,  via  leased  line, 
dinner  jacket.  Some  editors,  re-  transmits  the  entire  proceedings 
porters  and  photographers  have  jq  recording  department.  The 


found  it  pays  off.  SoundScriber  machines  are  set  up 

"  to  record  the  words  of  Forum 

Red  Feather  Audit  speakers  in  overlapping  pairs. 

Boston  —  Competition  among  Four  assistants  check  the  speak- 
Boston’s  dailies  took  a  backseat  ers’  words  from  the  recorded  discs 
this  week  in  favor  of  the  Red  against  their  prepared  texts.  Any 
Feather  campaign.  The  papers  de-  omissions,  additions  or  variations 
voted  a  full  page  to  an  audit  of  from  these  are  noted,  and  shortly 
Red  Feather  services  in  chart  after  the  speaker  has  concluded, 
form.  his  speech  is  ready  for  the  desk. 
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lublic  Opinion  poll  shows 
millions  more  people  against 

government  in  the  electric 

business 


The  majority  of  American  men  and  women  don’t  want  the  federal 
government  to  own  or  operate  the  electric  light  and  power  business. 

Most  say,  "That’s  socialism!”  They’re  against  it. 

The  trend  against  socialized  electricity  is  clearly  defined  in  a  1951 
nationwide  poll  of  public  opinion  conducted  by  Opinion  Research 
Corporation,  Princeton,  N.  J.  It  shows: 

1.  Many  millions  more  people  today  recognize  that  government  in  the 
electric  light  and  power  business — or  any  other  business — is  socialism. 

2.  Many  more  millions  prefer  the  excellent  service  being  provided  at 
low’  rates  by  business-managed  companies. 

3.  And  many  more  millions  are  against  government  spending  large 
sums  of  tax  money  on  federal  electric  power  that  is  neither  wanted 
nor  needed — especially  now,  when  every  available  dollar  of  tax 
money  should  go  for  national  defense. 


America's  business -managed,  tax-paying 

ELECTRIC  LIGHT  AND  POWER  COMPANIES* 
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A  month-by-month  record 
of  grocery  buying 


7  out  of  10  families  read  the  only  paper 
that  adequately  covers  the  Cleveland  Market 


Gonerol  Advorticing  Oopartmont.  230  Pork  A«on«a.  Now  Terk  City 


A  detailed,  continuing  report  of  sales  in  Greater 
Cleveland  by  makes,  by  economic  areas,  by  companies 
with  comparisons  to  previous  yeiars. 


The  ratio  of  new  car  sales  to  families  in  the  341 
census  tracts  of  the  nation’s  fifth-ranking  county 
is  reported.  Sales  to  individuals  are  separated 
from  sales  to  busim^  concerns. 


Included  also  are  comprehensive  tables  of 
truck  and  commercial  car  sales. 
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